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✓ Community Engagement

✓ Education Programs

✓ Stakeholder Engagement

OVERVIEW
COVID 19 – Now What!
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Community 
OUTREACH

Staying Connected



5 SPONSOR-A-HIGHWAY SIGN LOCATIONS

343
TOTAL

34
MONTHLY AVERAGE

https://www.google.com/maps/d/viewer?hl=en&mid=1o4ka_tQTPVjy3i_8jTt4eYR3eR_0fOrA&ll=39.2422734531834,-76.60361181137694&z=15


Social Media
Consistent, active engagement through 
Captain Trash Wheel social media12

AVERAGE POSTS PER MONTH

117
AVERAGE LIKES PER MONTH

7
AVERAGE SHARES PER MONTH

2020 SOCIAL MEDIA DATA 

95
NEW FOLLOWERS

https://www.instagram.com/p/ByVfR0NFouX/


Federal Land Access Program 
(FLAP)Purpose

Federal grant funding to further 

investigate the creation of a pedestrian 

and bicycle trail to Masonville

Timeframe
Submitted August 2019

Notified of February 2020

Funding during Federal FY 2021

Partnerships

Participating in Greater Baybrook Alliance 

and MedStar partnership to investigate 

pedestrian access in and out of 

communities surrounding hospital
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Community 
PROGRAMMING

Four virtual programs at Boy & Girls Club of 

Brooklyn, MD

▪ Dredging Interactive Activity

▪ Restoration and Wildlife

▪ Geocaching

▪ Trash Wheels
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Education 
OUTREACH

Digital Learning



Programs, lessons & 

activities currently 

available  

Distinct lesson topic 

areas

Age/grade level 

groups

With more lessons & 

materials coming 

soon!
8 5 4 +

https://rebrand.ly/e3portal


https://terpprogram.wixsite.com/eeportal/captaincoloringpages
https://terpprogram.wixsite.com/eeportal/terrapincoloringpages


Students work their way through an interactive Prezi to 

learn more about 

✓ Parts of trash wheels

✓ What makes them effective trash-gobbling machine

✓ How wildlife can be impacted by litter/debris

✓ Test their knowledge with a trash wheel quiz

✓ And even design their own trash wheel

https://rebrand.ly/howcaptainworks
https://prezi.com/view/eXAczTAHaY0pocEBPY73/


https://prezi.com/view/5dmSMWRi8T051zVtKoWm/
https://rebrand.ly/eagleexpedition
https://40785dec-dacc-4239-9bb8-39770603f9d6.filesusr.com/ugd/e97a28_b48c72c45e7e417ab8bd40fcd1a75b34.pdf
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Did someone say EAGLES?
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Stakeholder 
ENGAGEMENT

Refresh
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STRATEGIC Planning Process
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A

C

B

Concept Tested 
LOGO CHOICES

▪ Which logo is most unique and would help us “stand out 

from the crowd”?

▪ Which logo do you feel best represent the value that 

Masonville Coe brings to the community?

▪ Which would you choose for the Masonville Cove 

Partnership logo?
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LOGO Refresh!

▪ Although logo B is visually more 

attractive, logo A is the one that 

conveys the Cove's partnership 

between people & nature, that 

it's not just a pretty park

▪ A is fun and comprehensive in 

MC's variety

▪ What I like about Logo A is that it 

encompasses more of what all 

the habitat/center is about

▪ I LOVE the color in A
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Outreach EVENTS
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▪ Virtual Tours

▪ Video Blogs (Vlogs)

Now That We’re Virtual . . . 

https://youtu.be/j87nr2xm17g
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Now That We’re Virtual . . . 

▪ Better Attendance!

▪ Annual Meeting, November 6, 

10 AM

▪ Webinar Series 2021
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Thank You!

kjones1@marrylandports.com
410-385-4438

mailto:kjones1@marrylandports.com

