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Healthcare COO
Ghostwriting
Ambulatory Surgical Center

Ghostwriting
Stakeholder Interview

A new chief operating officer was
referred for ghostwriting an introduction
letter. He wanted to deliver a positive
message and set up the marketing team
for change. An interview was held in

person and on a call.

REDACTED SURGICAL CENTER

Dear Ladies and Gentlemen:

| have had the pleasure of getting to know many of you on past projects in our medical
community. I'm looking forward to partnering our efforts. Recently, | have found strategic
marketing and operational efficiency efforts in the ancillary medical space extremely rewarding.
Redacted has hired me to increase profitability by virtue of a complete restructuring of the
current surgical marketing strategy.

We have launched a multi-faceted approach to marketing our surgical facility services. Our new
strategy includes a focused target for new surgeons with increased efforts from our existing
physician partners and non-partner surgeons.

Marketing Goals:

1.

Existing Partnerships: We must have commitment and loyalty from your clinical staff
when scheduling your patient’s surgery. Redacted is an in-network provider with a 99%
scheduling rate. We accept almost every insurance company’s benefit plans. Fast, easy
scheduling.

Communication Frequency: We will stay top of mind with frequent communication and
high clinical visibility. Redacted Surgical Center provides a seamless operational system
to ensure the most efficiency. We have a new encrypted APP available for simple
scheduling available end of week.

Outside Surgical Clinics: The most underproducing segment in our surgical pipeline
needs to improve. Research shows a lack of success bringing in outside surgeons. We
want easy scheduling protocols. Our “pre-auth” team needs to access the surgical data
to quickly garner schedule surgery authorization. | have added a part-time marketing
associate to focus solely on organic marketing efforts to new clients.

Targeted Effort: We have started a heavy targeting system for Orthopedics, Vascular
Surgery, Podiatry, Pain, and Sports Medicine. We have discussed the importance of
championing our facility and services to others in the medical community. My daily
efforts will result in stronger relationships and an increased market share in these
specialties.

Public Relations: Our brand is maximizing efforts to be more visible in the community.
Increased public awareness will help showcase our abilities and service lines. | am
working on partnering with community health organizations and local healthcare
advocacy groups in the coming weeks. We are recognized in the community as a patient
centered facility with top level care.

Corporate Exclusivity: | am pleased to inform you of our corporate surgical contracts
with some of the largest employer in our area. We now have exclusive and non-
exclusive agreements for specific surgical experiences. We have signed in some capacity
with the following companies: Miller Brewing, Ben E. Keith, Bimbo Bakeries, Alcon,
Novartis, Tarrant County College and the FWISD. We will be visiting your schedulers in
the coming days to streamline process and credentialing for these massive employers.

REDACTED SURGICAL CENTER

| am looking forward to growing this business and visiting with each of you as soon as your
schedule allows. | will also be hosting lunches with your support staffs in the coming weeks to
streamline processes. As always, | am available to provide research, assist you and your
practice, and address any concerns or special needs you may have. Please do not hesitate to
reach out for anything.

Warmest regards,
Redacted

Redacted

Ccoo

Redacted Surgical Center
eMail Redacted

Mobile Redacted

Office Redacted

Fax Redacted
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3 Diagnostic Pavilion Imaging Locations Now Open in North Texas

Independent Imaging Brings Lower Prices for Local Care

Fort Worth, TX— 12/01/2016 — Today at its flagship, hospital -district facility,
Diagnostic Pavilion introduced its upgraded services to physicians, county and city officials, and
the North Texas community. Tarrant County will definitely benefit from the new facility.

“We are a fully accredited independent facility with no hospital affiliations. Ninety-nine
percent of the time that results in cost savings for both patient and insurance company.”, said
Nancy Hinweis, Marketing Director at Diagnostic Pavilion.

Patient Centered Care

Many patients have received Magnetic Resonance Imaging (MRI) at the Southwest Fort
Worth location and The Downtown location. Judith Simmonds, an orthopedic surgery scheduler,
sends patients to Diagnostic Pavilion Product

“Thave software on my computer that lets me send images directly to my patient’s
treatment room. Diagnostic Pavilion has the same equipment as the hospital, but for a fraction of
the billed charges.” said Judith. “I know I would rather pay ten percent of $1400 than four times
that!™
Responsible Pricing Through The Years

Maintaining in-network provider status with most insurances maintains Diagnostic

Pavilion’s commitment to pricing transparency.

Founded in 2015, Diagnostic Pavilion is an independent diagnostic testing facility serving
the Tarrant County patient community. Accredited by the American College of Radiology,
Diagnostic Pavilion offers extended hours appointments on weekends and evenings to

accommodate all.

For more information, press only:

Nancy Hinweis
nhinweis@dpmri.com

For more information on Product:

www.diagnosticpavilionmri.com

Press Release

PR

Diagnostic Pavilion
Copywriting
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PR
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Refined Blade Design

Curved blade designed to enable visibility and fine
dissection. The refined blade includes a tapered tip
with a proprietary, nonstick coating designed to
enable fast, precise dissection.

Products Specialties Order Support

Energize Your VATS Lobectomy

See why HARMONIC ACE®+7 Shears with
Advanced Hemostasis is the right tool for small
pulmonary vessels. In this first international
multicenter clinical trial using advanced energy to
seal pulmonary artery branches in VATS
lobectomy, HARMONIC ACE®+7 Shears was
shown to reliably seal pulmonary vessels less than
or equal to 7mm.%

About Us

iv A
Median burst pressures* in sealed small and large vessels
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Designed to Outperform the
Competition
The median burst pressures of HARMONIC

ACE®+7 Shears in Advanced Hemostasis mode
were higher than competitors.

- .

HARMONIC® 1100 Shears
Optimized Device |
Performance Guide

commended gener: :
Shears while gradualy closing

» Designed for use e

For Make a Selection

Show

All Learnings

The content that you access on this website is intended for Healthcare Professionals practicing in the U.S. and is consistent with U.S. labeling. If you are a

Healthcare Professional who does not practice in the U.S., please select your geographical region here.
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REDACTED

REDACTED

Fuse Medical
(FZMD)

Executive Acquisition Summary 3.70
Prepared by Scott Ettinger

Clients: REDACTED

DACTED

10-K: Discussion_FUSE MEDICAL, INC.

Situation

Target: Fuse Medical is an d target in the vertical. They are a publ
traded company that provides a strategic vehicle with a potential ROI of well over $1B if the GEL
Medical strategic vision is executed within 4-5 years. There are a few ways to approach the acquis
should we decide to move forward. We have identified the strategic vision for a project of this siz
and are bringing the first opportunity to move forward. You are already familiar with our approac
healthcare from working together on the EVI brand. The synergies within the landscape of this de
are a rarity.

Fogus: Fuse Medical is a publicly traded corporation that provides a vehicle to more easily gain acces
networks, accounts and product lines. The corporation has made some crucial errors that have been
identified by GED Medical during its due diligence. Fuse is in need of a new direction rooted in stron
networks and alliances promoting a broader base of services and products. Instant changes are alread)
the works and will generate profitability within 90 days. Despite a pmﬁtablc biologics based busmcss,
FUSE has reached the highest value play for i majority p in this
publicly traded company comes witha CHAIRMAN and CEO posmons and complete control and
direction of the corporate identity and strategy as well as Executive Positions, Board of Directors and
Medical Directors. GED Medical is ready to lead the strategy and partner this deal with razor sharp
strategic partners.

General Executive Update:

The meetings to date have yielded to straightforward talk about the realistic expectations and implicat
of a takeover. The feeling of confidence in this play is rising with strength. Fuse as a company is in no
position to iate. However, the i ips of Dr. Pratt and Rick Mayabb are important and
meaningful to us. Accordingly, the CFO has been an SEC facing executive for the company for a nun
of years and it may be prudent not to make a change in that direction. All other board members are

expendable. GED has a clear strategic vision for Fuse and its vehicle for growth with high value biolo
amnion, and hardware momentum.

EorReview;

Corporate 10k Commentary with markups

Corporate 10K Release (FZMD)

Document Set from writer/researcher.

Mectines to Date:

Tuesday Dinner to discuss Fuse Medical

Key Players: REDACTED, REDACTED, REDACTED, REDACTED, REDACTED, REDACTED
Tuesday Lunch to discuss Fuse Medical (due diligence)

Key Players: REDACTED, REDACTED, REDACTED, REDACTED
Wednesday REDACTED Lunchtime Discussion at REDACTED.

Key Players: REDACTED, REDACTED, REDACTED

Thursday Roundtable Discussion at Fuse Medical, Fort Worth.

policies that affect the more significant judgments and estimates used in the preparation of the financial statements are described
below.

Revenue Recognition
The Company recognizes revenue when: (i) persuasive cvidence of an arrangement exists; (ii) the fees are fixed or determinable; (i)
no significant Company obligations remain; and (iv) collection of the related receivable s reasonably assured. The Company reports
revenues for transactions in which it is the primary obligor on a gross basis and revenues in which it acts as an agent (carning a fixed
percentage of the sale) on a net basis, (net of related costs).
Revenues are comprised of sales of medical biologics, internal fixation products, bone substitute materials and other medical supplies.
For customers that order products as needed (i.c. for specific cases), the Company provides these products on a consignment basis and
invoices the customer on the date the product is utilized. For other customers, the Company invoices the customers when the products
are shipped. Payment terms are net 30 days after the invoice date.
Products that have been sold are not subject to returns unless the product is deemed defective. Credits or refunds are recognized when
they are determinable and estimable. Net revenues have been reduced to account for sales retumns, rebates and other incentives.
Accounts Receivable and Allowance for Doubtful Accounts Receivable
Accounts reccivables are non-interest bearing and are stated at gross invoice amounts less an allowance for doubtful accounts
receivable. Credit is extended to customers based on an evaluation of their financial condition and other factors. The Company
generally does not require collateral or other security to support accounts receivable. The Company performs ongoing credit
cvaluations of its customers and maintains an allowance for potential bad debts.
The Company estimates its allowance for doubtful accounts by evaluating specific accounts where information indicates the customers
‘may have an inability to meet financial obligations, such as bankruptcy proceedings and receivable amounts outstanding for an
extended period beyond contractual terms. In these clm u. e Company uses assumptions and judgment, based on the best available
facts and ci to record a sps 1 st amounts due to reduce the receivable to the amount
expected to be collected. These specific allowances are n::v-.lun:d and adjusted as additional information is received. The amounts
calculated are analyzed to determine the total amount of the allowance. The Company may also record a general allowance as
necessary.
Accuums deemed unmll:cliblc lr: vmllcn off in the period when the Company has exhausted its efforts to collect overdue and unpaid
otherwis; that indicate that the Company should abandon such efforts. Previously
written- o{T ‘accounts rvc:lvablc subwqucnlly collected are recognized as a reduction of bad debt expense when funds are received.

Inventories

Inventories arc stated at the lower of cost (first-in, first-out) or market. Inventories consist cntirely of finished goods and include
biologics and internal fixation products. The Company reviews the market value of inventories whenever events and circumstances
indicate that the carrying value of inventories may not be recoverable from the estimated future sales price less cost of disposal and
normal gross profit. In cases where the market values arc less than the carrying valuc, a write down is recognized cqual to an amount
by which the carrying valu exceeds the market value of inventorics.

Cautionary Note Regarding Forward Looking Statements

This report contains forward-looking statements including the statements regarding capital expenditurcs and liquidity.

The words "belicve,” "may," "estimate," "continuc," "anticipate," intend," "should." "plan," "could,” "target," "potential," "is likely,"
il expect” and simila exprssions, s they relate o us, are itended t0 identify forward-looking satements. We have based these

forward-looking statements largely on our current and p and financial trends that we belicve

may affect our financial condition, results of operations, busincss strategy and l'mmcml needs.

The results anticipated by any or all of these forward-looking statements might not occur. Important fuctors, uncertaintics and risks

that may cause actual results to differ materially from these forward-looking statements are contained in the Risk Factors above. We

undertake no obligation to publicly update or revisc any forward-looking statements, whether as the result of new information, future

events or otherwise. For more information regarding some of the ongoing risks and uncertainties of our business, sce the Risk Factors

and our other filings with the SEC.

Mar 25, 2016

(€) 1995-2016 Cybemet Data Systems, Inc. All Rights Reserved

More from MarketWatch

Copright £2016 MarketWach,Inc. All ights reserved.

By using this site you agree to the Privacy Policy. and Cookic Policy,

Inteaday Date provided by SIX Financia Information and subject to ez af s, Histoical and current cndvof-day data provided by
SIX Financial Information. Intraday data delayed per exchange requirements. S&P/Dow Jones Indices (SM) from Dow Jones &
Company, Inc. All quotes are in local exchange time. Real time last sale data provided by NASDAQ. More information on NASDAQ
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at least 60-minutes delayed. All quotes ar in local cxchange time.

Question Guide for Stakeholders

Fuse Meeting Stakeholder Discussion

Scott Ettinger: General Draft

ID these moves:
Presumed constraints—ask why they are constraints?
Jumping to solutions—ask what problem the solution would solve?

All involved stakeholders
What is your role?
‘What did you do before this?
‘What is this product/service/corporation going to be?
Who is this product/service/corporation for?
‘When is the version of the business we're (re)designing going to be released?
‘What worries you about this project?
What's the worst thing that could happen?
What should this project accomplish for the business?
How will you, personally, define success for this project?
Is there anyone you think we need to speak with who isn't on our list? Who?
How would you like to be involved in the rest of the project, contact detail?

Marketing/Sales/PR stakeholders
‘Who are your customers and users today, and how do you want that to be different in one, three, five years?
How does this product/service fit into the overall strategy?
Who are the biggest competiors and what worties you about them?
How do you expect to this pr
Using a few key words, how do you want people to see your brand (both the company brand and the product brand)?
How do they currently see the brand?
What is the current state of the corporate identity, culture and can we see a style guide (if there is one) and examples of
it applied to materials?

Medical Director stakeholders
What product/service line decisions have already been made, and how firm are they?
How large is the medical director’s team assigned to this specialty, and what are their skills?
Would you draw a diagram and tell me in lay terms how the system works? (existing products/services only)

Field Sales stakeholders
Who is typically involved in the purchase decision?
Why do end ustrs buy a product ke this one, and why this one over competitor’s?
When you lose sales, what are the most common reasons?
What things do customers complain about or ask for most often, and why?

Senior executives
Questions similar to those for marketing stake-holders, plus:
‘What do I need to know that you don't think other members of your team have said?
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avoid having to change a prescription later. patients, right in the exam room. prior authorizations (ePAs). Express Scripts is an online pharmacy and a pharmacy benefit manager. We make prescription medications safer and more
affordable for our members. We handle millions of prescriptions each year through home delivery from Express Scripts

Get Started
Pharmacy®.

New perspectives - : .

P P Is there an Express Scripts mobile app and how do | get it?

View our latest data and research, plus expert insights that can help make health care

work better for everyone. The Express Scripts mobile app lets you manage your prescriptions anytime, anywhere. You can order refills, make

payments, and even set up reminders to take your medication.

You can download the Express Scripts mobile app for free from your device's app store.

Research Pharmacy Practice Patient Outcomes & Safety

Unique Patient Identifier: Finding FDA Approved Drugs: January Flu Vaccination Spike May Help
If you can't find the answer to your question, please contact us.
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www.depressionhurts.com was an unbranded site before the launch of Cymbalta. It's
goal was to start conversations about depression. Upon FDA approval the site became
another branded avenue for the consumer marketing of the drug. Currently, it is a
mini-site with information heavily related to the condition state rather than the
product itself. “Depression Hurts” is a phrase that has been highly visible across all
media including interactive, print and television.
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This unbranded mini-site, www.treatmentteam.com, provides physicians and
other healthcare practitioners with useful information to compliment their
treatment options. This design was a well executed change in format, yet stayed
within brand platform. A call to action encourages physicians to register for
email correspondence. A link to the “Tools for the Fight” mini-site ultimately
leads users to the branded campaign.
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%Zéy YPrexa TOOLS for+1< FIGHT . o.e for Bipolar Disorder for Schizophrenia Professionals
This lightly branded mini-site, www.toolsforthefight.com, provides Resaurces for You
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physicians and other healthcare practitioners with useful information to
compliment their treatment options. Additionally, many valuable
resources are available for patients via printable pdf files.

Treatment Team Members

Tools to Help With Your
Patients

Helping clients with mental iliness is your top priority.
And the more resources you have, the easier that is
This Web site provides a range of materials to help you
educate and work with clients, as well as fuel your own S ol es ol

View ZYPREXA Tablets and Dispensing Information | Safety Information | Prescribing Information professionsl growth et or Reeaaionn e

' e, APPLICATIONS NOW AVAILABLE FOR THE disconnect between the mental

g grmerarsiv e of s Print This Page | Contact Us | Email a Friend | Site Map B 2008 LILLY REINTEGRATION AWARDS! nealin_ communiy and society

» Taols for Me % Knowledge for My Patients % Tools far My Patients . 0O e i for people diagnosed with
y % The application fm fo the award is now avaible oniine. 67 Becple, ClegRceec ¥

Privacy Statement | Terms of Use

Monthly Featured Video
Copyright & 2003 Eli Lilly and Cempany. All rights reserved. o i
{Z¥PREXA ia a ragisterad trademark of Eli Lilly and Company. s menala
intanded for LI 8 residents ane 18 and o professionals.

BB Register 10 receive additional information by email %

. . L. URL: www.zyprexaupdates.com
This strategic mini-site e g

engagement addresses HCP
concerns about Eli Lilly
settlement information as it
pertains to the ongoing
prescription of Zyprexa. A
robust banner ad, media buy
ran concurrently.

SYPIXR 1 e Litigation Setsenent Questions.

& Print this page

— e . .
Olanzaping sod Flusting HEI Cagsuies treatment of bipolar depression. PY For Healt

II ﬂ About Symbyax

Understanding
Bipolar Depression

Managi Caring for l Tools & j e

i
Lo l Bipolar Depression |  Loved Ones | Downloads

Zyprexa HCP Homepage Redesign
SYMBYAX ... because not all depression

Click on the tab to search across Lily for adcitional information »  (uubillyConnect, ..
is the same.
zyprex For Heattheare Professionsls = FUPIEID 1o st sessarim s the same
Olanzapine For Population Based Decision Makers | For Patients & Caredivers - P §
2 SYMBYAX is the first medication approved by the

U.S. Food and Drug Administration for the treatment
of bipolar depression.

eans for
-
Mecsionsls ramed in these cases were | EERORNION
1 bay & penny tomard these settiements [iaieil bt
port

»Prescribing Information  »Safety Information
»October 2007 Product Information Update for Patients

[FIGHT TO

Litigation
BREAK THE CYCLE 4 .
I — Still waiting for your depression to get better? Want to learn Take the Important Information
T o ‘You may be one of the 2 million Americans with b Mood Disord: for Health Care Professionals.
Some suffer fram bigalar disorder or sehizophrenia. more about 00! isorder
They live through an iiness of setbacks and bilter disappointments. The images chosen were striking. bipolar a different kind of SYMBYAX? Questionnaire Differentiating Depressions and
People have given up on some of my patients. Rellover callouts below ta view more information. They conveyed the message of the Learn about bipolar depression and how it ditfers : ’ management of Bipolar Depression

{trom unipolar de pression. » Find out more » More » More

issue at hand. Dark and dispirited
but “light” coming into the frame.

Litigation can affect more than treatment

‘Sometimes even the paiients give up.
tions—It ¢ lives.
Iy job isn't just 15 treal them, but 1o be their constant reminder options—It can affect lives,

nat every day of mprovement s wortn fighng for Medication Guide | Contact Us | Email a Friend | For Healthcare Professionals

Here at €0 Lily and Company, we knew that product hiabilty ftigation over
ZYPREXA was hindering the process by which heakthcare professionals. mok
decisions sbout which medication best suits an individual patient’s needs. That's
why we entered into agreements to seitle the vast majonty of cases. We felt it
was in the best interest of patients, healthcare professionals, our shareholders,
and our employees to ey to place this product labilty iitigaticn behind us.

nd | il not give up on them.

Lire,

» October 2007 Important Zyprexa Labeling » Important Packaging Information » View ZYPREXA Dosing and Formulations.




Google’s new “About This Result” brings search
results ranks into focus

By Enilon on November 9, 2021

While still being in beta, this feature allows searchers to learn why
Google ranked a specific website for a desired search query

Google is constantly discovering and developing new ways to optimize their search algorithm to
deliver the best results for any given query. They have also made it transparent that having a reputable
website, including covering core web vitals and site security, is of crucial importance. This new feature
not only helps searchers identify why a particular website showed up for their search query, but it also

gives SEOs insight into what keywords can be used to better optimize websites for organic search.
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Google’s November 2021 Core Update

By Enilon on November 22, 2021

To no surprise, Google is at it again with yet another algorithm update. Last week Google announced
they released a broad core update known as their “November 2021 Core Update.” While we have all
become accustomed to routine algorithm releases from Google, 2021 alone has been a historic year of
changes. Google reported they made 4,500 “improvements” to search in 2020 - compared to 3,200
changes in 2019. There is no doubt the final numbers in 2021 Google algorithm updates will be the
highest yet.
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The
Concept

Noctua proposes developing an upscale, multi-
segment entertainment venue designed around a
Poker focused Card Room. Adjacent bar and lounge
will provide a true experience in the way only a brand
like Playboy can execute!

The Card Room will target two demographics,
regular poker players and occasional players who
are patrons of the Restaurant and Bar. This will
quickly become a destination hotspot.

with a high-end themed and exclusive experience
while providing table side food and beverage
service to players who don’t want to leave their
table in the Card Room

The special events, appearances, and HIGH
DOLLAR Tournaments will draw visitors again and
again for an experience and destination like no

other IN THE POKER WORLD. DALLAS, TEXAS!

¥

14
PLAYBOY

Intimate spaces to host a poker game or a private

event the Playboy way.

Conceptual examples of "break out” areas to play
cards or socialize. All organically flowing around
the perimeter of the main card room. Host an
event in one of our private gathering spaces.
Influencers will post media online from every area.

Overview

Texas history is baked into poker. Scenes from the old west
depict dusty saloon card rooms. High-stakes poker
tournaments featuring Texas-bred champions are common.
The game is called “Texas Hold ‘Em” for a reason.

Noctua Entertainment develops mixed-category concepts in
the hospitality and entertainment vertical. Noctua’s
management team has decades of business strategy
experience across a variety of industries. Noctua is
developing an upscale Bar/Lounge and Poker Room Concept
for the Texas markets. This presentation showcases our
current Houston and Dallas projects.

Based on our knowledge of Texas markets and municipal.
landscapes, Houston and Dallas were identified for the first
development locations and major destinations for poker
players. Houston features strong target age and income
demographics paired with a freewheeling, capitalist
mentality at the municipal and individual level.

Dallas is filled with fast, flashy, fame seekers with new
generational wealth to feed a robust social scene that
blankets all of Dallas. The opportunity to develop this
project has been well vetted.

50 Card Rooms are now open in Texas, including 19 in
Houston. Dallas is primed to explode.

Experiential entertainment married with the sophisticated
comfort, familiarity, and evolution of Playboy’s brand will be
passionately welcomed to Texas.
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I am grateful to be well-connected to a massive
network of brilliant healthcare thinkers. Long ago |
heard, “If you're the smartest person in the room,
you're in the wrong room.”

I have been fortunate enough to get to know the
right people behind the right process in the RIGHT
rooms.

I've experienced rural clinics, modern surgical
facilities, and gargantuan health systems. I have
learned a tremendous amount from successes in
manufacturing, medical device ideation, patent
process, launch, and product life-cycle projects.
My relationships are firmly anchored to a private
network of subject matter experts spanning my
career in medical strategy and content
development. I've been fortunate to have shared
countless experiences with some of the most
extraordinary minds in healthcare and business
strategy.

-S. M. Ettinger



