
CITY OF SEDONA
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Lodging Council Meeting
February 11, 2025
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Agenda Items
• FAM and Media updates
• Winter campaign update
• State of Sedona Tourism Research
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FAM Updates
• January

• Mauri Elbel, Austin Travels Magazine
• Cali’Fun, French travel agent
• TourMappers, U.S. travel agent
• MW Millwork, Meeting planner
• Alex Caspero, MSN journalist
• CANUSA, German travel agent
• Free Spirit Vacations, U.S. tour operator
• Lexy Troth, content creator
• Amara Resort & Spa Press FAM, 8 media
• AOT French FAM, 6 French travel agents
• Jim Bamboulis, Canadian journalist

• February - September
• Jay Gentile, Frommer’s
• Brand USA FAM, 10 Oceania travel agents
• TravelCon Pre-Fam, 5 content creators
• ADAC Reisen, German travel agent
• Travel Counsellors, U.K. travel agent
• Comptoir de Voyages’, French travel agent
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Sedona In The News
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Sedona In The News
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THANK YOUWinter Campaign Update
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Context
• Our winter campaign launched in late November
• Campaign flight runs through the end of February
• We will be able to report on the results 2 months later
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Initial Market Performance
Market Visits Hotel 

Visits
ROI

Phoenix 927 329 $287 : $1

Los Angeles 151 56 $36 : $1
Tucson 111 38 $167 : $1

Denver 35 12 $91 : $1
Las Vegas 63 26 $51 : $1
San Diego 46 16 $34 : $1
Chicago 38 9 $8 : $1
San Francisco 24 7 $6 : $1
Seattle 26 8 $2 : $1
New York 26 9 $1.8 : $1
Minneapolis-St. Paul 18 4 $1.8 : $1



TOURISM PROGRAM

Top Performing Creatives
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+2% -2.1% -8.3% +11%
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2024 Year In Review



Sedona Hotels showed improvements in all KPI’s

• Demand trends showed strength most of the year with the exception on June, July and December



Lodging overall was strong in 2024

• Occupancy trends for short 
term rentals and hotels 
mirrored each other all year

• Hotel rates were stronger 
than short term rentals in 
the spring and in the fall.  
Helping lodging rates grow 
in both  segments

• Aggregated Hotel demand 
and scraped AirBnB data 
demand shows an overall 
demand growth of 8.6% for 
the year 



Longer visitation from further locations helped drive 
demand



TOURISM PROGRAM

Sedona Tourism Industry Newsletter



THANK YOU
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