
CITY OF SEDONA
TOURISM PROGRAM

Lodging Council Meeting
October 14, 2025
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Agenda Items
• Winter 2025/2026 Campaign Update
• State of Sedona Tourism – August 2025
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Winter 2025 Campaign Strategy
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Campaign Overview
1) Oct. 15 to Feb. 15 (41 days sooner than Winter 24) for $250,000:

• Paid search ($11,280  $18,000)
• Meta ads out-of-market ($28,000  $40,000)
• Meta ads for in-market ($13,000  $17,000)
• Attribution web ads for out-of-market ($68,000  $85,000)
• Attribution CTV ads for out-of-market ($36,000  $90,000) 

2) In-market Meta targeting includes:
• 25-mile radius around Sedona and Phoenix

3) Out-of-market cities includes:
• Phoenix
• Los Angeles
• Tucson

• Minneapolis
• Las Vegas
• San Diego

• Chicago
• Seattle
• Denver 

• New York
• San Francisco



TOURISM PROGRAM

Campaign Concept
Continue the Redefine Campaign with Winter themes of Redefine:

• Winter
• Sanctuary
• Masterpiece
• Passport
• Bucket List

*The overarching goal is to present Sedona as an
alternative to an international vacation this winter

• Awe
• Escape
• The Journey
• Silence
• What Matters
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Target Audiences
Household Income

• Our out-of-market ads reach our target personas 
with household incomes of $100k+

• We are testing an additional approach that starts at 
household incomes of $250k+

Target Personas
• the Eco-Conscious Explorer
• the Wellness Seeker
• the Adventure Enthusiast
• the Cultural Explorer
• the Uninformed Adventurer**
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Consumers put spending on hold

Stagnation in consumer 
spending is rare outside a 
recession…
 
Last time: Pandemic
Before that: Great Recession

Source: Oxford Economics/Haver Analytics
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Sedona Traffic Data



THANK YOU
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