
Name of Exhibitor: ________________________________________________

Street Address: ___________________________________________________

City: _______________ State: _______ Zip: _________

Phone Number: __________________________________

email address: ___________________________________

Are you a junior exhibitor age 18 or younger? (circle one)           YES               NO

Entries must be postmarked by 10/1 or emailed by 10/3  

Mail completed form and check to:                      
Donna Sheckler                                                     

1356 W. Townline Rd                                    
Phelps, NY 14532                                                  
or pay online at         

fingerlakesfeatherclub.org

2025 Yankee Fall Classic Entry Blank
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Total Number Of Birds Entered: _______
* Class: Bantam-B, Large Fowl-LF, Waterfowl-WF, Turkey-TK, Guinea-Gu, Pheasant-Ph
Entry Fees

$

$
$
$

Please include current NPIP 
certification with your entry.

Number of Trios _____ @ $12.00 per trio =                                               
Number of Sales Coops (max 4 adult birds) ______ @$5.00 =        

$

Checks made
payable to:

Finger Lakes Feather
Club

Donation for Clean Up Costs

Number of Single Birds (1-14 birds)_____      @ $4.00 per entry = 
OR Number of Single Birds (15+ birds)_____ @ $3.50 per entry = 
Number of Double Coops _____ add an extra $2.00 per coop     = 

$

Number of outdoor Sales areas ______ @$25=
$

$
$

2025 Finger Lakes Feather Club Dues $15 individual/$20 family = 

Entry Fee TOTAL: 
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