
Ellis Gentry

D I G I T A L  M A R K E T I N G

Details

Tyler, Texas

United States

9032163341

ellis.gentry@icloud.com

Links

Linkedin

Skills

Communication Skills

Content Writing

Microsoft Ofbce

Google Analytics

Google Ads

Aple to manage and imvlement 

Social Media camvaigns

Data Analysis

Hobbies

TraYel, Social Media, Media 

Editing, Joutupe Content 

Creation, Tennis, Golf, Stand Uv 

Comedy, •DM cars.

Profile
H higwly motiYated digital marketing svecialist Bitw full certibcation from 

UT Austin McComps Scwool of zusiness. Ofbcially trained and certibed in 

digital marketing camvaign strategy, execution, ovtimiPation and analytics. 

 assionate creatiYe Bitw exverience in social media, content creation, Fcamvaign 

management, and pusiness management. TCU alumni Bitw pacwelor of arts 

degree in International Economics Bitw a focus in Asian markets. 5ormer Texas 

state cwamvion in sveecw and depate, seasoned traYeler, and founder of tBo 

monetiPed JouTupe cwannels.

Employment History

Digital Marketing Specialist, Austin Bank, Whitehouse, Texas
M AJ  2 0 2 3

H Social Media Management for 36 locations and +00— emvloyees

H Exvertise in organic and vaid online adYertising Bitw vroYen track record for 

groBtw.

H Adevt use of Google Ads, Google Analytics, Meta Ads, and exverience in 

traditional camvaign management.F

H Worked closely Bitw tov bnancial marketing agencies.

H zrand standards management during twe brst repranding of Austin zank in 30 

years.F

Assistant Service Director, Velocity Mazda , Tyler, Texas
• U N E  2 0 2 2  V  D E C E M z E R  2 0 2 3

H As twe Assistant SerYice Director at qelocity MaPda, I Bork daily in a managerial 

role re$uiring excellence in potw client and p2p relations.

H Consistent tov sales in twe devartment, consistently grossing oYer -+0,000 in 

indiYidual sales ver montw.

H Strong understanding of twe automotiYe industry

H 5ast vromotion to managerial role pased on strong verformance

H  roYided excellent customer serYice and acwieYed a wigw rate of client 

satisfaction and retention.

Gallerist & Custom Framer, Gold Leaf Gallery, Tyler, Texas
5 E z R U A R J  2 0 2 1  V  D E C E M z E R  2 0 2 1

H As a Gallerist and Custom 5ramer at Gold Leaf Gallery, I Borked closely Bitw 

clients to vroYide an excevtional artQpuying exverience.F

H Worked Bitw tov pusinesses in twe East Texas area to vrocure and wouse art for 

tweir locations.F

H Designed and created custom orders for wigwQleYel clients seeking svecibc 

details.

H ExtensiYe exverience Bitw modern and traditional framing tecwni$ues, including 

glass cutting, matting, mounting, and frame construction.F

H Marketing and mercwandising exverience in gallery svace.

Gallerist & Custom Framer, Gentry Custom Frames, Austin, Texas
M A R C h  2 0 2 0  V  • A N U A R J  2 0 2 1

H As a Gallerist and Custom 5ramer for Gentry Custom 5rames I Borked closely 

Bitw galleries, museums, and designers to vroYide museum $uality wousing for 

artBork.F

mailto:ellis.gentry@icloud.com
https://www.linkedin.com/in/ellis-gentry-0a6684227/


H Designed and created custom orders for wigwQleYel clients seeking svecibc 

details.

H Trained extensiYely in traditional wandQframing tecwni$ues, gallery sales, and 

small pusiness management.F

H Exverience Bitw Microsoft ofbce, 8uiWord ressBordvress, 5acepook ads 

manager, and Google Analytics.F

Gallery Associate, Fort Worth Museum of Modern Art, Fort Worth, Texas
5 E z R U A R J  2 0 1 "  V  5 E z R U A R J  2 0 1 9

H As a Gallery Associate, I Borked closely Bitw museum clientele in customer 

serYice, security, education, and outreacw roles.F

H Assisted in twe vlanning of exwipition ovening vroceduresF

H Credited Bitw assistance in twe 201" Takaswi Murakami exwipition wosted py twe 

Museum

Education

International Economics & Asian Studies, Texas Christian University, Fort 

Worth, Texas
A U G U S T  2 0 1 3  V  D E C E M z E R  2 0 1 "

H zacwelor of Arts in International Economics and Asian StudiesF

H 5ocus on eastern markets Bitw extensiYe cultural and language researcw

H Additional studies in art wistory, Borld religions, and aYiation economics

H TCU :5rog Camv: orientation counselor

H TCU :Connections: orientation counselor

H 2nd vlace TCU annual Cwinese sveecw comvetition

H 1 year svent aproad in London studying international pusiness and art markets

Digital Marketing Certibcate, UT Austin McCom*s School of Business, 

Austin, Texas
A U G U S T  2 0 2 2  V  D E C E M z E R  2 0 2 2

H Ofbcially trained and certibed in digital marketing camvaign strategy, execution, 

ovtimiPation and analytics.

H Training included&  aid Searcw,  aid Social, Disvlay, SEO, Wep Design and 

Organic Content Marketing.

H  latforms included& Google Analytics, Google Ads, 5z Ads Manager, TBitter, 

LinkedIn H Word ress.

H Graduated Bitw 4.0 G A from twe vrogram.F


