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Owned media
Thought 
leadership, 
events, marketing 
collateral, product 
documentation, 
website and 
database emails

Warhorse media mix methodologies to reach investment trust audiences
Hired media
Fund specific 
campaigns

Manager investment trust brand 
ads and promotion
Content placement, Native, 
Contextual, Programmatic,  
Paid-for research

Earned media
Press, Broadcast 
interviews, Social 
media coverage

Controlled, manager resource 
dependent, limited audience 
vertical, lower reach

Third party opinion, variable 
exposure, less predictable 
outcome, no editorial control

Controlled, predictable,  
broader reach, but third 
party paid-for cost

Complied promotion  
[FCA PERG 8.6 rules]
• In-house manager databases
• S793 offline mailing lists
• RD:IR professionals database
• RD:IR D2C database
• “Subscribe here” database
• Manager LinkedIn page
• Trust specific website
• Manager podcasts
• Manager webinars
• Email templates
• Landing pages/ email template

Statutory 
{FCA PERG 8.1 rules]
• RNS
• LSE
• Annual and interims
• Announcements
• AGMs

National press 
• Financial Times 
• Daily Telegraph 
• Sunday 

Telegraph 
• Times 
• Sunday Times 
• Daily Mail 
• Mail on Sunday 
• Guardian 
• Observer

Trade press 
• Financial Adviser 
• Investment 

Week 
• Money 

Management 
• Money 

Marketing 
• Portfolio Adviser 
• Professional 

Adviser
• Asset TV

Consumer 
press 
• City AM 
• Investors 

Chronicle 
• MoneyWeek   
• Shares 

magazine
• This is Money 
• What Investment

Others/
freelancers 
• AIC 
• McHattie Group 

newsletter
• Regional and 

Scottish press

Online 
• Interactive Investor 
• Hargreaves Lansdown
• Citywire / Investment Trust Insider
• Trustnet (FE fundinfo)
• FT Adviser 
• This is Money 
• Which Investment Trust

Scheduled
• National press
• Monthly investment magazines
• Consumer magazines
• Dianomi IT readers media list
• Citywire Goldmine
• Asset TV
• Edison, Kepler, Marten & Co

Email and CPC
• Citywire
• Trustnet (FE fundinfo)
• MoneyWeek
• Dianomi
• What Investment 
• City AM 
• Investors Chronicle 
• MoneyWeek 
• Shares 
• This is Money 

Online
• Citywire / Investment Trust Insider
• Trustnet (FE fundinfo)
• FT Adviser 
• This is Money 
• Which Investment Trust
• MarketViews
• AJ Bell



Range of emerging media, old and new and their features

Investor Journeys

Print advertising
Online advertising
Traffic building
Social media
Thought leadership

Direct Mail and  
magazines
Content marketing
Platform media
Third party research

Trust website
Platform websites

Press relations
Advertising
Content marketing
Ongoing, targeted 
communications

• Visitors
• Engagement
• Downloads
• Recognition
• Dwell time
• Ranking
• Cost/engagement

Permissioned • 
Quality •

Understanding •
Difference •

Readership •
Advantage •

Customisation •
Cost per reach •

Websites (PC, devices)
Features
Existence
Library
Portal
History
Post-purchase
Email 
Update
Coherence

Video/webcasts
Personal
Modern
“Live”
Human
Real
Tone
Colour
Modern

Content
Insight
Educational
Differences
Local
Depth
Tone
Focus
Format

Native PR
Reputation
Third party
Legitimacy
Community
Veracity
Story

Range • 
Width •
Recall •

Coverage •
News •

Tracking study •
Cost/time •

Success measures

Cost per Click/Search 
engine optimisation
Search
Speed
Funnelling
Discovery
Location
Search
Convenient 

Ads
Awareness
Identity
USP
Reassurance
Loyalty
Reach
Audience outreach
Brand/Journey guide

• Access
• Ranking
• Reach
• SEO usage/reach

• Viewings
• Dwell time
• Recall
• Visibility
• Competitiveness
• Costs

Interruption •
Awareness • 
Readership •

Visits •
Understanding •

Recall •
YouGov •

Recognition •

Awareness Consideration Purchase Loyalty



Traditional media revisited

804,329 5.6% 100,000 1.5%
Total investors for 

investment trusts 2021
Of investment trust 

owners read The Times
May be active in any 

one year
Of UK adults are 

investment trust holders

Scaling the UK readership by investment trust owners. There were 600,925 investors in 2015. 

Internet usage now dominates,  
however traditional media still strong

FT leads the national press pack  
for readership by IT owners
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Simplified media readership: investment trust owners

Saturday Telegraph
Circulation  
400,905
Readership 
1,337,000
IT % of audience 
5.8

Sunday TelegraphFT Money The Times
Circulation  
219,468

Circulation  
105,358

Circulation  
365,880

Readership  
1,276,000

Readership  

260,000
Readership  
834,000

IT % of audience 
7.0

IT % of audience 

9.1
IT % of audience 
5.6

Shares Magazine
Circulation  
36,065
Readership 
36,065
IT % of audience 
70

Money Week Investors Chronicle What Investment
Circulation  
33,393

Circulation  
24,171

Circulation  
21,200

Readership  
81,590

Readership  
96,684

Readership  
36,040

IT % of audience 
65

IT % of audience 
66

IT % of audience 
84

Nationals

Magazines

Email subscribers  Email remains a valuable way to reach D2C investors

YouGov/Ptarmigan Media, percentage use by investment trust owners, medium usage,  
Jan 2021

YouGov/Ptarmigan Media, percentage use by investment trust owners, medium usage, 
Jan 2021
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City AM

13,500 16,287 88,006 35,000 85,000 123,552

What 
Investment

Investors 
Chronicle

Citywire IT 
Insider

Money Week Spectator

Email open rate

35%
Email open rate

23%
Email open rate

25%
Email open rate

35%
Email open rate

25%
Email open rate

45%



UK investment trust owners: demographics in context

~ 200k 55+ 1.5% 
More investors  

than 2018 
Fastest growing  

age group 
Of UK adults own investment trusts which 

reflect wealth dispersal in the UK as a 
developed nation and ageing society. 

UK has an ageing population: over half over 45
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12.4%
16.1% 16.1% 17.4%

37.9%

UK all adults

Over 55s the largest growing IT owner age group

Wealth dispersal 2021 by asset bands IT owners

Investment Trust ownership change: All ages 

Adults’ wealth bands v IT owners

All ages

Investment Trust age owners profile

>£250k+

£250,000 to £499,999

£500,000 to £749,999

£750,000 to £999,999

£1 million to £1,999,999

£2 million to £4,999,999

£5 million to £9,999,999

£10 million to £19,999,999

£20 million or more

214,667
77,543
78,569

34,350
59,267

23,048
9,135
1,589
2,357

Source: YouGov 2021.

Source: YouGov 2021.

Source: YouGov 2021.

Source: YouGov 2021.

Source: YouGov 2021. Source: YouGov 2021.
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Starting points for research are broad, not just platforms

Other

Business / money news of TV

Social media (e.g. Twitter feeds / LinkedIn)

In-person events / seminars

Email / post from online platforms

Email / post from investment trust managers

Webinars

My financial adviser / wealth manager

Online forums

Financial blogs

Putting search items into a search engine (e.g. Google, Bing)

Specialist investment trust websites (e.g. WhichInvestmentTrust.com)

Select / best buy / recommended lists (e.g. ii super 60, IC Top 100 Funds)

Investment trust manager websites

Association of Investment Companies (AIC) website

Investment trust managers' own factsheets

Finance section of newspapers

Specialist publications (e.g. Investors Chronicle)

Online platforms (e.g. Hargreaves Lansdown, Interactive Investor

Fund research providers (e.g. FE Trustnet, Morningstar)

Source: Research in Finance, March 2021.
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