
 Subscription to the international maple
production: The Maple Digest

 Subscription to our Association’s news-

letter: Wisconsin Maple News
 Opportunity to purchase many printed

materials, such as labels, signs and other
maple promotional items, at discounted

price
 Optional participation in various infor-

mation exchanges, including
Tour groups 

USDA Crop Reporting Surveys 
 Opportunity to sell syrup through the

Association at the Wisconsin State Fair
and have your Sugarbush is listed in our

special state fair handout for direct sales
opportunities.

 Opportunity to attend any WMSPA
sponsored workshops such as the Win-

ter Maple Institutes at a discount.
 Have your voice heard at various state

agencies, including the Wisconsin De-
partment of Agriculture, Trade, and

Consumer Protection.
 Direct representation to the North

American Syrup Council (NAMSC), as
well as the International Maple Sugar

Institutes (IMSI), which deals with qual-
ity control, product research and devel-
opment, and government regulations.

 Invitation to Annual and Semi-annual

meetings, where policy is discussed and
set, for the good of the WMSPA.

 Representation through WMSPA, and
direct involvement by WMSPA at the

annual Wisconsin Maple Festival.

Wisconsin 
Maple Syrup 

Producers  
Association 

WMSPA 
Theresa Baroun – Exec Director 

2546 Homestead Drive,  
De Pere, WI 54115 
PH: (920) 680-9320 
www.wismaple.org 

Membership Benefits 

WMSPA 
Promoting Wisconsin 

Maple Producers 

The goal of Wisconsin Maple Syrup Producers 
Association is to help our members make and 
market the finest pure maple syrup in North Amer-
ica. We attempt to accomplish this through a num-
ber of means beginning with our annual Winter 
Institute held each January. In addition to the insti-
tute we actively work to promote maple and help 
educate our producers in many ways: 

 We work with our state agencies to promote
legislation that recognizes our hard working
producers.

 We organize and promote a First Tapping
event to bring attention to the maple season.

 Our members work with local festivals to pro-
vide visibility to our industry.

 We work to provide a booth at the state fair
that allows our members to promote and sell
Wisconsin’s finest maple syrup.

 Our association hosts a Fall tour event to allow
our members to visit other maple producers
and local businesses around the state.

 Our association works with National and Inter-
national Maple organizations including
NAMSC and IMSI to promote and support
maple production, education, and research.

 We provide a Web site (www.wismaple.org)
to promote our producers and provide a means
to keep everyone informed of current activities
and events.
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