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1. Introduction  

Marketing involves creating, communicating, delivering, and exchanging offerings of value to 

customers, clients, partners, and society. It encompasses both traditional and digital strategies 

to reach and engage audiences effectively. This specific article distinguishes between 

Traditional Marketing and Digital Marketing, Highlights the Current Scenario of Internet Users 

in India and Describes the Techniques for Digital Marketing and specifies the Challenges 

involved in Digital Marketing.  

 

2. Traditional Marketing 

Traditional marketing utilizes offline channels such as print ads, billboards, TV/radio 

commercials, and direct mail to engage audiences. It's effective for local targeting and brand 

visibility among non-digital consumers. 

 

3. Digital Marketing and Its Importance  

Digital marketing leverages electronic devices and online platforms for campaigns such as 

search engine marketing (SEM), social media marketing (SMM), content marketing, and email 

marketing. It capitalizes on the vast reach and interactive potential of digital channels. Digital 

marketing is crucial due to its accessibility and broad audience reach online. With billions of 

internet users globally and extensive activity on platforms like social media, it offers cost-

effective and measurable marketing strategies. 

 

4. Internet Users Scenario in India 

As on 2023, India has 820 million active Internet users. It means that over 55% of the 

population in India uses Internet in 2023.  The following table shows the digital trends: 

 

Digital Platform Number of Users  

(in Millions) 

YouTube 467 

Instagram 229.6 

Facebook Messenger 117.6 

LinkedIn 99 

Snapchat 172.5 

Twitter 27.25 

 

Further, the above the number of Internet users in India is going to increase. One of the 

estimates shows that the numbers will increase tremendously.  It is estimated that the number 

of internet users in India will increase to 1,637 million users by the year 2050. Then, the number 

of users of Internet is increasing Digital marketing from social media to text messages, there 

are many ways to use digital marketing tactics in order to communicate with your target 

audience effectively. Additionally, digital marketing has minimal upfront costs, making it a 

cost-effective marketing technique for small businesses. 
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5. Digital Marketing Techniques 

Following are the some of the Important Digital Marketing Techniques:  

 

SL.No. Digital Marketing 

Technique 

Description 

1.  Search Engine 

Optimization 

Improves website visibility on search engines through 

organic search results 

2.  Content Marketing Distributes valuable content to attract and engage 

target audiences 

3.  Social Media 

Marketing 

Drives brand awareness and engagement through 

social platforms 

4.  Pay-Per-Click 

Marketing 

Displays ads and pays based on ad clicks rather than 

views 

5.  Email Marketing Sends targeted messages to nurture leads and retain 

customers 

6.  Mobile Marketing Targets audiences through mobile devices, catering to 

mobile-first behaviors 

7.  Affiliate Marketing Rewards third-party affiliates for generating traffic or 

sales 

8.  Influencer Marketing Partners with influencers to reach their followers and 

promote products/services 

9.  Marketing Automation Automates repetitive marketing tasks to streamline 

campaigns 

10.  Native Advertising Integrates ads into content to appear less intrusive and 

more relevant  
 

6. Challenges in Digital Marketing 

Digital marketing faces several challenges, including: 

 

SL.No. Challenge in  

Digital Marketing 

Description 

  
1.  Dynamic Platform 

Algorithms 

Changes in algorithms affect content visibility and 

engagement rates 

2.  Competition with 

Larger Brands 

Smaller businesses struggle to compete with bigger 

budgets and established market presence 

3.  Unpredictable 

Consumer Behavior 

Shifting trends and preferences make consumer 

behavior hard to anticipate 

4.  Limited Marketing 

Budgets 

Constraints limit experimentation and 

comprehensive use of marketing tactics 

5.  Data Privacy Concerns Growing concerns about data security and privacy 

affect consumer trust 

6.  Content Creation and 

Engagement 

Continuous need for fresh, engaging content to 

stand out in a saturated digital landscape 

7.  Technological 

Advancements 

Adapting to new technologies like AI, IoT, and big 

data poses both opportunities and challenges 

 

 

 

 



Intelligent Management Vol. 3 (2025) 

3 
 

7. Future Trends in Digital Marketing 

The future of digital marketing lies in integrating advanced technologies, personalization, and 

adaptive strategies to meet evolving consumer expectations. Trends include AI-driven 

marketing automation, enhanced data analytics for better targeting, and mobile-first strategies. 

 

8. Conclusion 

Digital marketing continues to evolve rapidly, driven by technological advancements and 

changing consumer behaviors. Businesses must adapt by leveraging digital channels 

effectively to stay competitive and engage with their target audiences in meaningful ways. 

 

 


