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CHARAKA
T H E  C O O K  G R O U P

Charaka Cook is a beautiful and vibrant spirit who has paved 
the way for women to succeed at Senior Life. It’s well known 
that the insurance industry in general has traditionally been 
a man’s world, but in 2014 Charaka joined the team and 
has been setting records ever since. “I always knew I 
was destined to do something great and wanted to do 
something big, and partnered with Senior Life I’ve been 
paired with the vehicle I needed to surpass my wildest 
dreams,” she shares. 
 
“Before becoming an agent with Senior Life, I was in 
the mortgage business working for friend and mentor, 
Lewis Burns, Jr., who actually introduced me to the 
final expense industry. Initially, I was not interested in 
the business; however, after the real estate industry 
changed and we experienced challenges in the 
mortgage business that resulted in a lack of income 
and that career coming to an end. I obtained my MBA; 
however, I always knew that I wanted to be in business 
for myself therefore, I didn’t consider a corporate job. After 
seeing how much Lewis earned in his first few months, I was 
compelled to get started and embark upon a new career 
in final expense. Partnering with Lewis allowed me to be in 
business for myself, but not by myself.  I contribute to my 
career success to all the mentorship and support I’ve had,” 
she says. 
 
Charaka chose Senior Life for many reasons. “When I 
looked at the opportunity with Senior Life, it made sense 
to me. Senior Life offering the total package is real! Here 
are a few reasons why: 1) Senior Life offers a nationwide 
opportunity; I have contacts nationwide and I am able 
to help more people by not having restrictions on where 
I can write business or hire agents, which allows me 
to help more people. 2) Senior Life insures everyone; 
therefore, I would never leave a family unable to help them 
with benefits, which was important to me. 3) Senior Life 
also processes their claims quickly and when death occurs, 
families need access to the funds as soon as possible, which 
allows me to better serve my community by having a reliable 
product that I know my clients can depend on. 
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4) Quality and exclusive leads were important to me since I was full time in this business. I needed leads that I could 
rely on to help me make an income for myself. Couple with the no immediate chargeback system, I was able to get 
out of debt and build a stable income. 5) Senior Life offered me the opportunity to build an agency day one without 
any limitations as well as providing support and development. 6) Legacy Assurance was the icing on the cake 
that made Senior Life powerful! Ultimately, we increase our profitability, enhance customer loyalty, and generate 
referrals. 7) Our CEO and President, Ron Powell, has a story that continues to be an inspiration to me – knowing that 
he started as an agent like each of us and was able to become a millionaire in this same business and purchase an 
insurance company gives me tremendous encouragement.”
 
Charaka speaks from experience when she says, “If you are just coming into the industry, remember here’s a process 
to being successful and it takes time. We have a very simple sales system at Senior Life. Use the technology that we 
have and get started right away, plug into your upline and do everything they say because they have a proven game 
plan that works. Talk to everyone about what you have to offer because every person needs a policy with Senior Life 
and a membership with Legacy Assurance. Also, get committed early and don’t overthink, believe, pray and have 
faith, take quitting off the table, and develop discipline.”
 
When you are at the point of building your own agency, Charaka says, “You must decide today and every day 
that you are going to win. I would advise to do everything it takes, which is a lot of work; however, the rewards are 
tremendous. Get in the drivers’ seat of your life, take extreme ownership, write as much business as possible and 
help agents while doing so. Stay focused on serving, eliminate distractions, get your family on board, and build a 
schedule that works for you.In addition, I would work closely with your upline who can show you the way. Don’t try 
to reinvent the wheel.
 
“I’m grateful for my amazing friend and mentor, Dr. Lewis. D. Burns, Jr. – he saw something in me I didn’t see in 
myself during a stage in my life where I faced many challenges; he always believed in me, pushed me, and never 
gave up on me. Lewis empowered me by teaching me this business and everything that he knows. I also have an 
amazing group of people who I am surrounded by. Working with The Cook Group has made this career enjoyable 
and fulfilling. At this point, I love what I do and it no longer feels like work. Insurance was not my passion; however, I 
am assured that I am fulfilling my life’s purpose through this business.”
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TECH TIPS
3  I P H O N E  T I P S  F O R  E F F I C I E N C Y

It’s a common misconception that if you type the wrong 
number into the Calculator app, you have to start the whole 
sum all over again. Happily, that isn’t the case: Simply swipe 
right or left with a finger across the number display to 
remove the last number you typed and repeat the action if 
necessary to remove several numbers.

Rather than tap the “123” key to switch to the number/
symbol keyboard, hold down on it and slide your finger over 
to the key you want, then let go. This single action types the 
number/symbol and automatically switches you back to 
the alphabetical layout, avoiding the need to perform three 
separate taps to achieve the same result.

Back Tap is an accessibility feature that lets you assign an 
action to be triggered when you double-tap or triple-tap the 
back of your iPhone. You can use it to launch a specific app 
or invoke Control Center, turn Rotation Lock on/off, activate 
Zoom, bring up the Camera, or even trigger a shortcut.

REMOVE LAST NUMBER IN CALCULATIONS

QUICK SWITCH FROM LETTERS TO NUMBERS

ASSIGN A BACK TAP FUNCTION
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Legacy Assurance exists to save families as much money as possible through personal negotiation with funeral homes 
and by offering discounted, high quality, funeral merchandise.

*Results may vary per claim | *Merchandise is sold in states where available |*Legacy Assurance and Senior Life are two separate and distinct entities. |*Legacy Assurance has the right to update pricing 
of merchandise at any time |*Legacy Assurance, LLC is not a preneed company and you must be a member of Legacy Assurance to have access to all the listed benefits. Senior Life Insurance Company, 

MeMD, Pedors, and Nations-Hearing are all separate companies of Legacy Assurance.
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Legacy Assurance living benefits add value to our membership by allowing members to access 
24/7 telehealth, discounted hearing aids, discounted diabetic apparel, and a prescription discount 
card. Having these living benefits adds value to the membership because it provides members 
with something they can use while living. The discounted funeral merchandise and negotiation 
services gives our members peace of mind for their families but accessing living benefits allows 
them to use the membership for themselves.
How to access each living benefit:

24/7 Telehealth –

Step 1: Please visit www.legacy-assurance.com
Step 2: Existing Members tab, top right-hand corner
Step 3: Telehealth Portal MeMD
Step 4: Activate the account by providing your member id and a valid email address
Step 5: Request a visit

 
Discounted Hearing Aid-

Step 1: Please visit www.legacy-assurance.com
Step 2: Living Benefits, top right-hand corner
Step 3: Better Hearing
Step 4: Visit NationsHearing site
Step 5: Call and speak with a Member Experience Advisor who will schedule your hearing 
test

Discounted Diabetic Apparel-

Step 1: Please visit www.legacy-assurance.com
Step 2: Living Benefits, top right-hand corner
Step 3: Diabetic Supplies
Step 4: Visit Pedors site
Step 5: Place order and use discount code LEGACY15 for a 15% discount

Prescription discount card-

The prescription discount card is included in the member guide received by the member. 
This card can be used at over 68,000 pharmacies. The member must present their 
discount card to the pharmacist and the discount will be applied to eligible medications. 
Each discount is different depending on the medication and what is available.

 
As a Representative of Legacy Assurance, you too have access to these living benefits. Please 
contact us at support@legacy-assurance.com with any questions you may have.

Sincerely,

Director of Legacy Assurance

Cathe rine Conne r
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C O N G R A T S

 $55,566.72
BIANCA

# 1  T O P
P R O D U C E R  T H I S  M O N T H
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BIANCA

TOP PRODUCERS
T O P  P R O D U C E R S  O F  T H E  M O N T H
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TOP 30 AGENCIES
T O P  A G E N C I E S  O F  T H E  M O N T H

$2,016,045.15

$543,975.46

$1,307,429.15

$398,446.92

$1,191,697.13

$343,940.12

$1,060,722.11

$288,258.53

$638,316.52

$285,668.88

THE BLAKE 
GROUP

LATINOS
UNIDOS

FINANCIAL
 LEGACY GROUP

THE LEGACY LIFE
INSURANCE GROUP

CONSOLIDATED
PLANNING

POWERHOUSE THE COOK 
GROUP

THE PRICE
GROUP

REILLY LIFE
GROUP

THE MVP INSURANCE
GROUP LLC
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YOUR FUTURE 
ADVISORY GROUP

WORLD CLASS 
AGENCY
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TOP 30 AGENCIES
T O P  A G E N C I E S  O F  T H E  M O N T H

 $230,563.2

$202,921.14

 $220,306.56

$201,495.72

 $214,841.98

$198,676.32

 $212,458.44

$184,326.12

 $204,565.68

$163,058.16
THE ADAMS 

GROUP AGENCY

DAVIS INSURANCE GOLDEN LIFE 
INSURANCE

EVANS INSURANCE 
AGENCY

FRIAS INSURANCE 
GROUP

SPELLER 
INSURANCE GROUP

THE MANSWELL-
SPELLER  GROUP

THE ADAMS 
AGENCY
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FAIRCLOTH 
MARKETING GROUP
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TOP 30 AGENCIES
T O P  A G E N C I E S  O F  T H E  M O N T H

$155,997.48

$144,040.02

$152,764.98

$141,723.48

$151,255.92

 $130,035.77

 $150,286.56

$129,517.8

$144,153.6

 $126,220.5

THE ELSBERRY, JR
GROUP

THE FLEMING 
GROUP

THE VISION 
GROUP

BUCHANAN 
INSURANCE GROUP

BARNES NAPIER 
GROUP

NATIONAL INSURANCE 
MARKETING GROUP

THE TURNWALD
GROUP

THE DEVORE 
GROUP

THE BERLIN 
GROUP
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TOP 10
RECRUITERS
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