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INTRODUCTION
About Gensler

Firm Established in st Adimiied B
San Francisco i by Interior Design magazine

lobal Employees

$7 million

Spent on Research Annually Practice Areas
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CREATE VISIBILITY
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CREATE VISIBILITY
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CURB APPEAL
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ACTIVATED ENTRY
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ACTIVATED ENTRY
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COMMUNITY CONNECTION
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SHARED AMENITIES
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SHARED AMENITIES
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INNOVATIVE VIBE
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DESIGN VISION
2020 Plan
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DESIGN VISION
West Peachtree Amenity Space

1. LEASABLE SPACE
(RESTAURANT)

2. ADDRESS TOTEM
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DESIGN VISION
West Peachtree Exterior View
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DESIGN VISION

Site Entry
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DESIGN VISION
Interior Courtyard
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DESIGN VISION
Interior Courtyard View
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DESIGN VISION
Level O1 Amenities

1.LOBBY
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DESIGN VISION
Lobby View & Inspiration
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DESIGN VISION
Level OO Amenities

1. CONFERENCE CENTER

2. PREFUNCTION SPACE

3. CAFE / DELI a
4
4. STADIUM SEATING STAIRS

5. DOUBLE HEIGHT LOBBY
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7.POP-UP MARKET
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DESIGN VISION
Fast Side Hardscape

1. RESTAURANT EXPANSION
<227

2. ADDRESS TOTEM
3. OUTDOOR FIREPLACE TN | [
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DESIGN VISION
Fast Side Hardscape View

Gensler



DESIGN VISION

10th Street Elevation - Pop Up
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PHASED APPROACH
Process

2019 + 2020

Site
Activation

Brand Identity (i.e. Logo design)
Sense of arrival (i.e. Signage/entry)

Temp outdoor amenities (i.e. Patio/courtyard)
Art Program (i.e. Mural/sculpture)
Enhanced lobby (temp solution)
Enhanced interior finishes (i.e. Elevator/Restrooms)
Pop-up retail (i.e. flowers/newsstand)

OBJECTIVE: CREATE BUZZ
Gensler

Amenity
Improvements

New lobby (connecting two entrances)
Club level (fitness/cafe on 2nd floor)
Conference space (leasable)
Retail on 10th Street (leasable)
Facade Renovation on 10th Street

OBJECTIVE: BUILD VALUE PROPOSITION

Leasing
Opportunities

New restaurant (public-facing)
Covered patio (leasable)
Conferencing center (leasable)
Landscape improvements

OBJECTIVE: CREATE NEW SPACES FOR LEASE



PHASED APPROACH
In Action

LEVEL 01

LEVEL 00
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MATERIAL INSPIRATION...




FURNITURE INSPIRATION...
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