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InTroducTIon
About Gensler

31
Practice Areas

$7 million
Spent on research Annually

1965
Firm established in 

San Francisco

5,000+
Global employees

one-fIrm fIrm
Studio Structure

#1
Most Admired Firm 

by Interior Design magazine

46
offices Worldwide

85%
repeat Business

130+
employees in Atlanta
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poInT of VIew
What’s Important to You
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shareD
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visibility
curb

appeal
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connection
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vibe



creATe VIsIbIlITy

530 B Street, San Diego, CA

Facebook, San Francisco, CA

Isamu Noguchi’s sculpture, New York, NY303 Second Street, San Francisco, CA
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creATe VIsIbIlITy
Opportunities for Impact



curb AppeAl

King Blue Condos, Toronto, Canada

Parkside Tower, Dallas, TX

Atlanta Tech Village, Atlanta, GAi|o at Playa Vista, Oakland, CA
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Opportunities for Impact



AcTIVATed enTry

Intuit, Sydney, Australia 

Oakley Store, New York, NY

Mercedes-Benz HQ, Atlanta, GAGeorgia Institute of Technology, Atlanta, GA



10th Street

W
es

t P
ea

ch
tr

ee

AcTIVATed enTry
Opportunities for Impact



communITy connecTIon

i|o at Playa Vista, Oakland, CA

888 Brannon Street, San Francisco, CA

AT&T, Birmingham, ALTerrell Place, Washington DC
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Opportunities for Impact



$shAred AmenITIes

BP Helios Plaza, Houston, TX

NCR, Atlanta, GA

Wired Magazine, San Francisco, CAOne Glenlake Parkway, Atlanta, GA
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InnoVATIVe VIbe

Etsy HQ, Brooklyn, NY
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desIgn VIsIon
2020 Plan
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desIgn VIsIon
West Peachtree Amenity Space
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1.  leasable space 
(restaurant)

2.  aDDress totem

3. outDoor seating

4. neW stairs

5. neW lanDscaping
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desIgn VIsIon
West Peachtree Exterior View



desIgn VIsIon
Site Entry



desIgn VIsIon
Interior Courtyard
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1. green Wall

2.  mural

3. coFFee shop

4. lobby

5. outDoor seating

2

4

1

3

1

5



desIgn VIsIon
Interior Courtyard View



desIgn VIsIon
Level 01 Amenities

10th Street
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1. lobby

2.  staDium seatium

3. Double height lobby

4. conFerence center

5. Fitness center

6. lockers

7. restaurant #1

8. Focus rooms

9. collaboration area

10. game room
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desIgn VIsIon
Lobby View & Inspiration



desIgn VIsIon
Level 00 Amenities
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1. conFerence center

2.  preFunction space

3. caFe / Deli 

4. staDium seating stairs

5. Double height lobby

6. outDoor seating

7. pop-up market

1
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desIgn VIsIon
East Side Hardscape
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1. restaurant eXpansion

2.  aDDress totem

3. outDoor Fireplace

4. outDoor Dining

5.  revampeD stair
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desIgn VIsIon
East Side Hardscape View



desIgn VIsIon
10th Street Elevation - Pop Up
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phAsed ApproAch
Process

site 
activation

amenity 
improvements

leasing 
opportunities

2017 2018 2019 + 2020

Brand Identity (i.e. Logo design) 

Sense of arrival (i.e. Signage/entry) 

Temp outdoor amenities (i.e. Patio/courtyard) 

Art Program (i.e. Mural/sculpture) 

Enhanced lobby (temp solution) 

Enhanced interior finishes (i.e. Elevator/Restrooms) 

Pop-up retail (i.e. flowers/newsstand)

New lobby (connecting two entrances) 

Club level (fitness/cafe on 2nd floor) 

Conference space (leasable) 

Retail on 10th Street (leasable) 

Facade Renovation on 10th Street

obJective: create buzz obJective: builD value proposition

New restaurant (public-facing) 

Covered patio (leasable) 

Conferencing center (leasable) 

Landscape improvements 

obJective: create neW spaces For lease



phAsed ApproAch
In Action
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ThAnK you.





material inspiration...



furniture inspiration...



FITNESS CENTER

new LOBBY

New eNtry
 space

OUTDOOR gaTheR

OUTDOOR DINING BELOW

SCULPTURE TOTEM

10N10 SCULPTURE TOTEM

2 story 10th street lobby with 
south facing stadium seating

outdoor Fireplace

outdoor 
seating and 

landscaping

10N10 BraNd ElEmENt

MonuMental stair
 with integrated 
digital signage

10N10 BraNd MUraL ELEMENt

 Collaborate area

 game and play area

Focus rooms

bike storage

club 10N10

green wall

M w

RESTAURANT #2

ConferenCing Center

MonuMental stair
 with integrated 
digital signage

RESTAURANT #1

digital ceiling



existing Conditions


