
RICH OFF PROMPTS
Day 10: Authority, Architecture, and Language That
Pays

If Week One built clarity and Week Two started implementation, Day 10 is where you stop looking like

someone experimenting and start looking like someone positioned.

You don’t need more content right now.

You need stronger positioning.

Because visibility without authority feels loud.

Authority without monetization feels impressive but unpaid.

Monetization without clear messaging feels awkward.

Today we fix all three.

Authority — Becoming the Obvious Choice

Authority is not about being the best.

It’s about being clear.

People trust clarity more than hype.

Authority forms when:

your message is consistent

your problem focus is narrow

your proof is visible

your language is confident

You do not need 10 testimonials to build authority.

You need:

documented thinking

clear frameworks

visible process

pattern recognition

Example:

Beginner positioning:



“I help people with AI.”

Authority positioning:

“I help small service providers use AI to simplify content creation so they can focus on selling instead of

posting.”

Authority Prompt:

Based on my experience, insights, and what I’ve been consistently discussing, what specific problem am I

uniquely positioned to speak on with clarity? What language would make me sound like the obvious guide

instead of just another participant?

Monetization Architecture — Designing How You Get Paid

Architecture answers:

How do people enter?

What do they buy first?

What comes next?

What repeats?

You need at least three levels:

1. Entry Point

Low friction.

Easy yes.

Clear result.

2. Core Offer

Your main value.

Clear transformation.

3. Ascension or Depth

For people who want more access or deeper support.

Monetization Architecture Prompt:

Given my brand identity and audience, what would be a natural entry offer, a core offer, and an advanced

level of support? What problem does each solve, and how do they logically connect?

Messaging That Converts

People do not buy features.



They buy relief, clarity, speed, and results.

Weak message:

“I offer AI consulting.”

Stronger message:

“I help small businesses use AI to cut content creation time in half without sacrificing quality.”

Conversion Messaging Prompt:

Rewrite my current offer description so it clearly states who it is for, what specific problem it solves, and

what measurable or tangible result the client can expect. Remove vague language and replace it with

outcomes.

Realistic Expectations

You will not:

become an authority overnight

perfect your monetization ladder instantly

land the perfect message on the first try

You will:

sharpen your positioning

feel more structured

notice clearer conversations

reduce confusion in your audience

Day 10 Integrated Master Prompt:

Based on my current brand identity, help me refine my authority positioning, design a simple three-level

monetization structure, and rewrite my core message so it clearly communicates the problem I solve and

the result I deliver. Identify any areas where I am vague, scattered, or underselling my value.

Authority.

Architecture.

Language.

That’s how you move from showing up to getting paid.


