RICH OFF PROMPTS
Day Eight: Brand, Identity, and Monetization

Week Two marks the transition from clarity into implementation. Day Eight focuses on brand and identity as
the foundation for monetization. This is where consistent, testable action begins.

Brand is not aesthetic. Brand is memory. It is what people associate with you, what they expect from you,
and what they trust you to deliver.
Choose One Action to Implement

Select one action tied directly to your value that you can repeat consistently. This action becomes the
anchor for your brand identity.

Decide What Feedback Matters

Track feedback that signals clarity and interest, such as questions, repeated language, and direct
responses. Ignore noise that does not align with your audience.

Commit to Repetition

Repetition builds recognition. Recognition builds trust. Trust supports monetization. Avoid reinventing your
message daily.

Day Eight Core Prompt

Based on everything clarified in Week One, what problem do | want to be known for solving, who
experiences it most, and what outcome do they care about? What action can | repeat consistently to
reinforce this identity, and what feedback will tell me it is working?

Advanced Meta Prompts

Brand Definition: If someone discovered my work today, what should they immediately understand about
who | help, what | help with, and why they should trust me?

Presence Alignment: What parts of my current content or offers align with my intended identity, and what
feels scattered or unnecessary?

Monetization Readiness: Based on my current identity and audience, what service or product feels like a
natural next step and why?



Day Eight marks the beginning of execution. Clarity now turns into recognition, and recognition supports
income.



