
RICH OFF PROMPTS
Day 22: Optimize, Measure, and Make It Evergreen (Full
Version)

Day 22 is not a new idea day.

It’s the day you stop acting like a creator who “launched something” and start acting like a business that

improves what it sells.

Day 20 you built the asset.

Day 21 you deployed it.

Day 22 you optimize it, measure it, and turn it into an engine.

This is where people usually disappear because it requires consistency and thinking.

This is also where money starts making sense.

---

Day 22. Optimize, Measure, and Make It Evergreen

Today combines five things that keep your asset alive and profitable:

Optimize the launch

Turn feedback into authority

Build the follow-up revenue path

Install basic business metrics

Build the evergreen system

We are not adding new offers for fun.

We are making the current asset perform.

---

Part One: Optimize What You Just Launched

Most people launch and immediately start building the next thing.

That’s why they stay inconsistent.

Optimization means you improve:



Clarity

Confidence

Conversion

Cost to deliver

Perceived value

What to optimize first

If people are clicking but not buying:

Your offer description is unclear, pricing feels off, or the next step is confusing.

If people are buying but refunding or not using it:

Your quick-start is weak or the asset feels overwhelming.

If people are not clicking:

Your hook is weak or your positioning is too broad.

The fastest optimization wins

1. Rewrite your main offer sentence

2. Make your next step obvious

3. Add one quick-start page

4. Add one proof element or example output

5. Tighten what is included so it feels clean

Realistic goal for today:

Make one improvement that increases clarity.

Clarity improves conversion more than hype.

---

Part Two: Turn Early Feedback Into Authority

Feedback is not just opinions.

Feedback is instructions.

Your comments, DMs, and questions tell you:

What people want



What confused them

What they believe

What they fear

What they need to hear before they buy

How to mine feedback properly

Collect:

Top 10 questions people ask

Top 5 objections people repeat

Top 5 words people use to describe their struggle

Then turn that into content.

When you speak in your audience’s language, you convert.

Example

If people keep saying:

“I’m overwhelmed. I don’t know where to start.”

Your next post becomes:

“Here is the exact first step. Not ten steps. One step.”

Authority is not being smarter.

Authority is being clearer.

Realistic goal:

Create one FAQ post using real questions from your audience.

---

Part Three: Build the Follow-Up Revenue Path

If someone buys your asset, what happens next?

If the answer is “nothing,” you are leaving money on the table.

Every product should lead to:

An upgrade



A premium tier

A service

A recurring offer

A consultation

Not in a pushy way.

In a natural “next step” way.

Simple ladder example

Entry asset:

$47 prompt toolkit

Next step:

$197 implementation session

Then:

$99 monthly optimization vault

This is not complicated.

It is planned.

Realistic goal:

Create one next step offer and write one sentence that introduces it.

---

Part Four: Install Basic Business Metrics

If you do not track, you cannot optimize.

You will guess, panic, and pivot too early.

Here are the only metrics you need right now:

Views

Clicks

Conversations

Sales

Conversion rate



And one optional metric:

Average order value

Simple formulas

Conversion rate:

Sales ÷ Clicks

Example:

100 clicks, 5 sales

Conversion rate = 5 percent

Conversation conversion:

Sales ÷ Conversations

Example:

20 conversations, 4 sales

Conversion rate = 20 percent

This is how you stop spiraling.

You see what is working and what needs tightening.

Realistic goal:

Track these numbers for 7 days.

Do not track forever.

Track for a week, improve, repeat.

---

Part Five: Build the Evergreen System

Evergreen means your asset sells even when you are not launching.

You do not need to “relaunch” every week.

You need a rotation.

Evergreen engine pieces



1. Pinned post that explains the asset clearly

2. Bio link or website link to purchase

3. Weekly content rotation that keeps it visible

4. A simple email follow-up or community post

5. A conversation habit that stays consistent

Simple weekly rotation

One educational post:

Teach a mistake people make

One proof post:

Show an example output or before/after

One relatable post:

Speak to the emotion and struggle

One conversion post:

Direct invite to the asset

Realistic goal:

Keep your asset visible 2–4 times per week, not daily.

Consistency beats spam.

---

Day 22 Core Prompt (High Value)

“Analyze my asset performance based on views, clicks, conversations, and sales. Identify the biggest

bottleneck. Rewrite my offer description for clarity, create an FAQ section based on common objections,

propose one natural next-step offer, and build a simple 7-day evergreen content rotation with clear CTAs.”

This prompt creates a full optimization plan.

---

Advanced Prompt: Conversion and Evergreen Upgrade

“Assume my asset is good but underperforming. Diagnose whether the issue is positioning, pricing, trust,

clarity, or visibility. Then provide exact copy rewrites for my bio, pinned post, and sales description, plus a

30-day evergreen distribution plan.”



Use this when you want serious lift.

---

Relatable Examples (So This Clicks)

If you got clicks but no sales:

Your copy is unclear or price feels unsupported.

Fix:

Rewrite offer sentence.

Add quick-start preview.

Handle one key objection.

If you got sales but no engagement:

People bought quietly.

Fix:

Ask buyers what they used first.

Turn their answers into proof content.

If you got engagement but no clicks:

Your CTA is weak.

Fix:

One clear next step.

Stop hiding the link.

If your energy is low:

Your system is too heavy.

Fix:

Reduce output.

Increase consistency.

---

Meta Prompts for Future Help

Meta Prompt 1: Bottleneck Finder

“Review my performance and identify the one bottleneck limiting revenue most. Give me three precise fixes



and what result to expect.”

Meta Prompt 2: Objection Library Builder

“Create a list of my top objections and write confident responses I can use in posts, DMs, and on my sales

page.”

Meta Prompt 3: Next-Step Offer Designer

“Based on my entry asset, design a natural upgrade path that increases average order value and supports

recurring revenue.”

Meta Prompt 4: Metrics Translator

“Help me interpret my weekly metrics. Tell me what is working, what is weak, and what to adjust next

week.”

Meta Prompt 5: Evergreen Content Rotation

“Build a 30-day content rotation that keeps my asset selling with a balanced mix of education, proof,

relatability, and conversion.”

---

Realistic Goals for Now and Later

Next 7 days:

Track views, clicks, conversations, sales

Make one clarity improvement

Publish one FAQ or objection post

Mention your asset 2–4 times in rotation

Start 10 intentional conversations

Next 30 days:

Increase conversion rate by improving messaging

Add one next-step offer

Build one evergreen content rhythm

Collect feedback and turn it into proof

Next 90 days:

Stable sales without constant launching

Clear product ladder

Higher average order value

More predictable income

---



Why Day 22 Matters

Most people think the money is in launching.

The money is in improving what you already launched.

Build once.

Optimize often.

Sell repeatedly.

That is how a small asset becomes a real revenue engine.

Day 22 is the day you stop guessing and start operating.


