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1.  Company Name and URL

2.  Logo

3.  Graphic Standards

BRANDING



Brand Strategy

Published by the Entrepreneurship Foundation, a 501(c)3 non profit.   Copyright © Academy Group

Start by deciding the company you want to 

be (e.g. – High price, high quality?)

When reviewing our company online, we 

want customers to say …

We sincerely want customers to rely on that 

we will ….
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DO NOT RUSH DECISION (Expensive to change)

• Letterhead and business cards

• Signage

• URL and email address 

• Legal documents

• Bank accounts and checks

Company or Product Name
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Criteria For The Perfect Name

•  Short and easy to remember (easy to type) *

 

•  Describes service or products

  

• But not too specific. Diversifying might be awkward.  

• Consider a made-up name -- Exxon, Xerox, or Google. 

Easy to trademark (not likely anyone has registered it.)

• Name conveys the sense of a stable, reliable company.

Imagine saying your company name to a reporter.[

• Spelling is easy and unambiguous. Not “Muunglow”.  
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• Pronunciation is obvious. 

•   It is not geographically limiting

•   Does not have a negative meaning in another language.  

•   Conforms to legal requirements and restrictions. 

•   The Domain name is available. .com is usually the best. *

     Check Wix.com 
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Logo
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Modern 

Playful

Theatrical

Financial

Font
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TradeMARK
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TradeNAME
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Putting it all together …
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YourName@YourCompany.com

CompanName@gmail.com   is OK

Business Email 

Address

mailto:YourName@YourCompany.com
mailto:CompanName@gmail.com
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  “The action that follows deliberation should be quick,

       but deliberation should be slow.”

                                             —  Aristotle


	Slide 1: BRANDING
	Slide 2: Brand Strategy
	Slide 3: Company or Product Name
	Slide 4: Criteria For The Perfect Name
	Slide 5
	Slide 6: Logo
	Slide 7: Font
	Slide 8
	Slide 9
	Slide 10
	Slide 11: TradeMARK
	Slide 12: TradeNAME
	Slide 13: Putting it all together …
	Slide 14
	Slide 15
	Slide 16
	Slide 17:  Business Email Address  
	Slide 18

