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EXECUTIVE SUMMARY

The first major easing of social restrictions plus the Easter weekend have seen mobility rise to a 7 month high of 79% of pre-Covid levels

« The week ending 4 April was the first full week that we were allowed to meet up to six people socially in private gardens and public spaces, it also included % of the long Easter Bank

Holiday weekend. This has led to a 6 percentage point (pp) increase in mobility with national movement of people now standing at 79% - the highest since mid-September 2020.

Asisoften the case, it is the more affluent groups that are driving this increase in mobility as they have the freedom and flexibility to restrict and increase their movement according to

the guidelines. There were no significant regional variations this week as the whole country embraced the first major step towards freedom.

«  No location type saw mobility increase anywhere near the overall UK figure of 6pp, showing that the increase is being driven by people socialising in private and public spaces in line

with guidelines. Motorway service stations saw a 9pp rise in mobility suggesting lots of people were travelling across the country to visit friends and family.

«  This week almost marked the end of step 1 of Boris’ 4 step roadmap to recovery. During the 5 weeks of step 1 we have seen an overall increase in mobility of 17pp. This is driven by the

most affluent households and the more rural parts of the UK. The more local locations as well as outdoor managed spaces have performed the best from a location point of view.
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THE NATIONAL PICTURE

Mobility is at a 7 month high as people take advantage of the biggest easing in social restrictions so far this year
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HOW HAS MOBILITY VARIED BY ACORN?

The increase in mobility is driven by the most affluent consumers with the least affluent groups at around 1/3 of the UK levels

* As we have seen on a regular basis throughout the pandemic, there is a
clear relationship between affluence and mobility. The more affluent
8.0

consumers have the freedom and flexibility to lockdown quicker when

. needed but can equally increase their mobility quickly when guidelines

. allow. That is exactly what we have seen this week with the most
- affluent and middle income groups having a significantly higher
a7 - e increase in mobility than the six least affluent groups.
- * Housing type will also be playing some part, with the lower affluence
sa 22 groups less likely to live in properties with outside spaces and therefore

unable to host family and friends in line with the guidelines. But more
likely, it is these less affluent groups that are key workers who did not
have an extended Easter break from work meaning they couldn't

change their behaviours as much as those people who did not have to
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REGIONAL VARIATIONS

All regions of the UK saw a jump in mobility as the country takes advantage of the easing of lockdown

. * Allregions of the UK saw an increase in mobility over the
past seven days as people took advantage of the easing of
lockdown and visited friends and family during the Easter

period.

« The more rural regions of the South West and Wales saw the

biggest increases in mobility of 10pp and 9pp respectively.

. East Midlands

Activity vs Pre-Covid Levels (100%)
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significantly increased their mobility over the past week.
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WHATTYPE OF LOCATIONS ARE WE VISITING?

No location type sees the same level of mobility increase as the UK average, showing that people are mixing in private gardens and public spaces

Activity vs Pre-Covid Levels (100%)
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* No location type saw an increase in mobility close to the overall

UK average increase of 6pp this week. This is not overly
surprising as people were likely socialising in private gardens or
public spaces in line with regulations. The fact that motorway
service stations saw a 9pp increase suggests that lots of people

were travelling across the country to visit friends and family.

Of the 15 different location types, 5 saw a decline in mobility this
week with a further 4 seeing an increase of less than 1pp. The
only location type to see mobility increase by more than 3pp was

Regional Towns.

As non-essential retail reopens and restrictions continue to ease
it will be interesting to see which asset classes bounce back

strongest.



A SUMMARY OF STEP 1 OF BORIS" ROADMAP

This week sees the end of step 1 of the government’s 4 step roadmap to recovery and we have summarised movement over that period.

Overall change in UK mobility
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Boris Johnson announced the 4 step roadmap to recovery on
22 February. This week sees us reach the end of the first step
of that roadmap. Over that 5 week period we have seen a

17pp increase in mobility across the UK.

That increase in mobility is clearly driven by the most affluent
consumers in society with the four most affluent Acorn groups
taking up the top four places in the ranking of most mobile

Acorn groups.

Geographically it is the more rural regions of Wales and the
South West that have seen a significantly higher increase in

mobility than other parts of the UK.

From a location perspective it is smaller, local towns and

outdoor managed spaces that have fared best.



USEFUL LINKS & RESOURCES

CACl are focussed on using all the resources and approaches available to us to help our clients successfully navigate the crisis

In partnership with Location Sciences, CACI analyse billions of up-to-date events captured from a range
of apps on smart phones. These provide a highly accurate geocode of places visited from the pings of

To read more of our thought leadership on the new consumer reality please click here. their handsets.
By coding this UK wide sample of mobile location data with Acorn we are uniquely placed to

understand how different consumers are re-engaging as we come out of lockdown.

We will be increasing our content in the coming weeks on the CACI Blog: Click here
Y Y Y Only CACI can provide the power of Mobile Location Analytics with the consumer insight of Acorn.

During the Covid-19 restrictions we will now be publishing weekly findings looking at weekly

Official govt guidance on Covid-19 Click here variations in how people are moving across different:
ONS Covid-19 Hub: Click here = Acorn demographic groups
. Regions

An updated map tracking Covid-19 cases: Click here
= Types of destination

Through this regular tracking we aim to provide an evidence base that can be applied to scenarios of
how different groups will move as restrictions change, in order to support our clients in focussing on
the correct locations to meet their customers’ needs.

Our methodology tracks changes in the number of events occurring outside of the neighbourhood in which
people live or work compared to baseline levels at the beginning of March 2020.

For access to the specific analysis relevant to your business

locations and customers please contact your accou nt manager or f\» Location Sciences is a UK AIM listed location data and insights company.

o/ LOCATION j : 1 :
il locationintelli @caci k L SCIENCES UK's largest location data lake - 4 million monthly devices
emall locationinteliigencet®caci.co.u e Privacyand GDPR at the heart of all our systems and technology
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https://www.caci.co.uk/new-consumer-reality
https://www.caci.co.uk/whats-new/blog
https://www.gov.uk/coronavirus
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/articles/coronaviruscovid19roundup/2020-03-26#businessimpact
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html#/bda7594740fd40299423467b48e9ecf6
mailto:locationintelligence@caci.co.uk
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This report contains information and data supplied by CACI Limited that may (a) be created in whole or part using forecasting or predictive models and/or third party data
and are not guaranteed to be error free by CACI, (b) contain data based on estimates derived from samples, and/or (c) be subject to the limits of statistical errors/rounding up

or down. Except for title warranties all other implied warranties are excluded. CACI Limited shall not be liable for any loss howsoever arising from or in connection with your
interpretation of this report.
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