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V.A.M.P. INTERNSHIP RESPONSIBILITIES

Visual, Audio, Marketing, and Production
Spring Semester and Summer Semester

VISION

Every year millions of people across the nation experience homelessness, food insecurity, and mental health challenges. The ATO Outreach is a resource for support, where families and individuals in our community and internationally can choose life. This internship was created to establish those who are eager to learn and grow in their leadership through the avenue of service. It will allow those to see the benefit of faith centered kindness within the local community as well as fundraising for activities in our 3 departments; 1) Suicide Prevention,                   2) Humanitarian Outreach, and 3) Global Missions. Interns will learn and have hands-on experiences that stretch their limits and ideas about hope, charity, and compassion. 

OVERVIEW

This Audio Visual and Marketing internship blends hands-on media production with strategic outreach and promotion to support fundraising efforts and speaking engagements with businesses and large ministries. Interns will assist with setting up, operating, and troubleshooting audio-visual equipment for live events, recordings, and streaming sessions, while also supporting basic editing and post-production. On the marketing side, the role focuses on creating engaging video, graphic, and written content for social media, newsletters, and campaigns that effectively communicate the organization’s mission and value to potential partners and donors.

Interns will gain real-world experience working alongside experienced professionals while building a strong portfolio in media production and digital marketing. Benefits include meaningful impact through suicide awareness and prevention initiatives, exposure to modern marketing tools and platforms, collaborative project work, and eligibility for college credit. This role is ideal for a creative, detail-oriented individual interested in media, marketing, and event production who to help secure funding and book high-impact speaking events through compelling visual storytelling.


INTERNSHIP START/END DATE

· WINTER: Second week of January - Last week of April
· SUMMER: First week of June - Last week of July

Weekly Responsibilities

*Onboarding Month (1st month of each semester)

Tasks, Week 1 and Week 2:
· Learn Organizational History, learn branding, and work responsibilities with Team Supervisor. (1 day)
· Professional Conduct Training (1 hour) 
· Story boarding Training  (2 hours)
· Basic Video Editing Training (2 days) 
· Viral Social Media Training (2 days)
· Ai Training (ChatGPT, Google Gemini, Gronk, etc. (2 days)
· Use Marketing excel document spreadsheet to keep Team Supervisor informed on progress (1 hour)

Tasks, Week 2: 
· Research funding sources and exactly what visual story board is effective for meeting funding criteria.
· Shoot B-Roll, Organizational Helps Videos, Campaign support videos, etc.
· Use Marketing excel document spreadsheet to keep Team Supervisor informed on progress by Thursday 

Tasks, Week 3 and Week 4:
· Shoot B-Roll, Organizational Helps Videos, Campaign support videos, etc.
· Edit videos according to organizational branding with story boarding, Ai, etc.
· Use Marketing excel document spreadsheet to keep Team Supervisor informed on progress by Thursday 
----------------------------------------------------------------------------------------------------------------------

*Months 2 through 5 (until the Semester ends)

Tasks, Week 1 and Week 2:
· Shoot B-Roll, Organizational Helps Videos, Campaign support videos, etc.
· Edit videos according to organizational branding with story boarding, Ai, etc.
· Use Marketing excel document spreadsheet to keep Team Supervisor informed on progress by Thursday 

Tasks, Week 2 and Week 3
· Shoot B-Roll, Organizational Helps Videos, Campaign support videos, etc.
· Edit videos according to organizational branding with story boarding, Ai, etc.
· Use Marketing excel document spreadsheet to keep Team Supervisor informed on progress by Thursday 

Tasks, Week 4
· Edit videos according to organizational branding with story boarding, Ai, etc.
· Use Marketing excel document spreadsheet to keep Team Supervisor informed on progress by Thursday 
· Complete project for the month.
To qualify, please complete the application found at www.TheATO.org/internvolunteer
Email: TheATOoutreach@theato.org
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