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AutoFlow



“Flow is the lifeblood and oxygen of your relationships—and your 
business. Flow is what makes you visible and keeps you top of mind.” 
-Larry Kendall
Maintaining those all-important relationships with your sphere of 
influence is critical in a competitive real estate market. The 2018 
NAR Profile of Home Buyers and Sellers Survey reveals that 90% 
of past buyers and sellers say they would refer you or use you on  
their next transaction, but only 12% actually use the same agent!  
That is because only 6% of Realtors stay in touch with past clients. 

AutoFlow keeps you top of mind with your important contacts with 
three touches per month. Without having to lift a finger, each  
of your designated contacts will receive 36 touches per year  
all for just $2 per month, per contact. 
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Each month your contacts will receive:
• A Targeted Value Offer Postcard

• The Starck Report Newsletter

• One Seasonal eCard 

Set it and forget it!
The best part about AutoFlow is that it is automatic. You set it and forget it! Just go to 
Inside Starck and sign up on the AutoFlow Sign Up Form. Then send us your Google 
Sheets, Excel, or CSV file of at least 50 contacts. We take it from there. Every month 
your three marketing touches are sent and you don’t have to lift a finger. 

Don’t have a database? Don’t worry! With your permission, we will work with you to 
create it from previous 6 years of transactions and/or your Google Contacts.
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How does it work?
• �Go to Inside Starck, click on the Websites button in the blue bar at the top, and search 

for “FLOW”. Then click through to the AutoFlow Sign Up Form

• �Complete the AutoFlow Sign Up Form with the information requested and submit

• �Send your contact list of 50 minimum contacts separately as an Excel or Google 
Sheets file to Marketing@StarckRE.com

• �If you don’t have a contact database ask us to help you compile one by checking  
the appropriate box on the sign up form

• �If you don’t have a current credit card on file, please contact the accounting 
department at Accounting@StarckRE.com

• �Relax and let the flow begin!
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Why AutoFlow?
AutoFlow is based on scientifically proven Ninja Selling System principles. First put into 
practice by The Group, Inc., a market-leading Fort Collins, Colorado brokerage that also 
has led the entire country in PPP (Per Person Productivity, or Average Transactions per 
Broker), AutoFlow has been a key component in helping their brokers increase their 
income per hour. 

• �Larry Kendall found that by staying top of mind (in “flow”) with past clients, they 
tended to go back to and refer their broker to friends and family.

• �Decades of experience with over 50,000 Ninja’s from all over North America showed 
that by implementing the Ninja system (including AutoFlow), each contact in your 
database is worth $1,000 annually.

• �Assuming you have 100 contacts, you will spend $200 per month or $2,400 per year. 
By staying in “flow” and working the Ninja system, you can expect to earn $100,000 
per year. It could be said that for every $1 dollar you invest in AutoFlow, you can 
expect to earn a return on investment of $416. “If you work the system, the system will 
work for you.” 

• �In 2018 our January Ninja class of experienced and new brokers increased their 
business 57%. 5
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HOME OWNER TIPS

REAL ESTATE ADVICE

IN THIS ISSUE

HUGE INTERIORS FOR 
SMALL HOMES

ESSENTIAL TIPS FOR 
FIRST-TIME HOME BUYERS

AFFORDABLE, SIMPLE, 
AND MODERN HOUSES

IS PORUM EOS SIT, ET FACCATIS INUM 
REPTA SI OMNIS VELENTIS

OTAT EATIAME DIT HARUMENIET ET VOLUPTA TEMPEL ET

Tis dolut dolorerem ea cus, torese nam 
volupta turiam iditae pre parchiliquid 
que natum quam harumetur si cum fuga. 
Et eiuntios aboris enda quiae nulparchil 
min non nis que quia vero tempore 
erfernatius, verspedit optiore mol non 
consequis minti con num qui acerrorrum 
et aperumquas est pori optatio volorunt 
quas nimi, natem dis dessitam idem 

fugiae rae volum fugiatusam volore 
vero et fugia des diatem ditius quunt, 
es ex endiorestrum aut alis nos eo non 
consequis minti con num qui acerro storia 
quation sequiatem exceatus ipsam que 
mo veniam qui di velique ipiduntibus 
blaborat quodis vendiam voloressi dem 

Lantiur, inctia voluptat omnihilique pel 
mi, eos aut reicte et ma consequossi quis 
debis enimint magnimpor samenimus 
exersperum, que dolesequis molor 
solupta simolup icitem hillatur? Nam, 
excest evendio. Omnis dolorehent 
invelec eptatqu osanimust quaspit 

volor sam, acescimus, quae conseque 
sequas res eicium nit ullist ea non exero 
dolestem fuga. Nequaes ium fuga. Porum 
et restia plit accum, tes estia exerepratur 
sum illibusda cus.El inisquam nonsect 
emquias exceatur as doluptaecae si 
atusdae ceaquib eaquibus minverepel 
esere que exceat.

Te vit aut re et autenditae verro maximostota acepres 
equuntibus dolenem. Rae maxima volecaectur si aut eveles 
rehendam fugitae dit prest, quis aut perchit, si dolorep eribus.

Estin pos poribearia sum et prorecu lparitem quodis con et quo 
ea consedia sunto tem et quunt dolorro eos comnimusam aliquat 
asperiatqui derupta siminum coriberunto exeratquae voluptiusa 
conet velis ut ea ducil ipsae re necto evenderum ipit dessusto 
dolor sentibea eum se latur rerroviti dolupide net aligenis ipit 
quidus cone si rem lanis velia quam unti ad ulpa qui dem num, 

ommodite remoluptur simaiorrume dolorrorrum quatiae sus 
maximus, voluptatem. Nam, cum quo eum fugia velenihit, seque 
consequam quodis sequam rerum, omnitios ernatem ideles 
recepuda am ea quate ligenihilit que praeperempos molori con 
ratis di cum volectur, sitae occus qui ulpa essimintur restet eium 
sum sitae ped quodi sit ommolut auta iduciandit, sum aut aut 
queTiis molorias nulpa sequam harchit volupta tionsed quos est 
o�  citatur simendero cupta dolor reprepu dandiossinum qui con 
placiunt, eatiorro odis nes cor autem labores et aut quiduciis 
alibeaquo eosanditium, quiduci usciducidem ilibus, sa

©2019 BHH A�  liates, LLC. An independently owned and operated franchisee 
of BHH A�  liates, LLC. Berkshire Hathaway HomeServices and the Berkshire 
Hathaway HomeServices symbol are registered service marks of HomeServices 
of America, Inc.® Equal Housing Opportunity. 

Henis moloremquod eium veror sus, sequiaecus et et 
venim incto occatque natem velecus il magnam quiditem il 
et am, quis nobit rem eostemp ereptibeate est, coreperum 
et labores siment.

Sum etur, ipsam int dolo maximporem volupta tatemosa 
corrorum que int, qui optat eos velibustiis mo des 
voluptatiati dentibus ex et explitas coresci liquaspe pratum 
quae niet earumquam dolenit por a nit quossit eserfe

THE STARCK REPORT
March 2019 Vol 1 Issue 3

Official Monthly Real Estate Newsletter

ANGIE AGENT
Broker, Team Name
123.456.7890
AngieAgent@StarckRE.com

Contact me for all your real estate needs!



9STARCK REPORT NEWSLETTER

WHAT’S TRENDING?
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Q:  What’s the best way to clean 
the grout between tiles?

A:  Use a wet cloth to dampen the 
grout. Sprinkle baking soda 
over the wet grout. Let sit for 
10 minutes. Dip a toothbrush in 
hydrogen peroxide and scrub. 
Continue scrubbing until the dirt 
comes up. Wipe with a clean, 
wet cloth and let dry!

Q:  Whenis the best time to trim 
back trees and shrubs?

A:  Late winter is ideal for pruning 
most trees and shrubs, especially 
oaks, maples, and evergreens. 
Pruning during winter 
encourages spring growth. The 
exception is fl owering shrubs 
such as lilac and forsythia; these 
should be pruned within two 
weeks of fl owering. 

Q:  What’s the best way to clean 
the grout between tiles?

A:  Use a wet cloth to dampen the 
grout. Sprinkle baking soda 
over the wet grout. Let sit for 
10 minutes. Dip a toothbrush in 
hydrogen peroxide and scrub. 
Continue scrubbing until the dirt 
comes up. Wipe with a clean, 
wet cloth and let dry!
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Did You Know?
• �AutoFlow is an investment, not an expense—each dollar invested on average yields 

over $400 in earnings.

• �Each household in your database is worth $1,000 per year only if you stay top of mind.

• �For $2 per household per month, you can stay “Top of Mind” with your past buyers 
and sellers and everyone in your sphere.

• �When someone makes the decision to buy or sell a home, you’ll want to be the 
trusted real estate professional that comes to mind!

• �With AutoFlow, your database will receive three touches per month or 36 touches  
per contact per year—enabling you to be that person.

• �Set it, and forget it! Your AutoFlow touches are automatically sent each month.

• �Sign up for AutoFlow and send us your list of at least 50 contacts,  
we do the rest.

• �Don’t have a list of contacts? Don’t worry! With your permission, we will work with you 
to create it from previous 6 years of transactions and/or your Google Contacts.
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FAQ
How much does AutoFlow cost? 

AutoFlow requires an investment of $2 per contact, per month. Your total monthly 
investment with the minimum 50 contacts is $100.

What if I don’t have a database of my contacts?

Just check the box on the sign up form telling us you need assistance with your database 
and we will contact you. With your permission, we can access your previous clients using 
our accounting database and we can help you export your contacts from Google. 

Can I update my database after the program has begun?

Yes, you can add and remove contacts from your database once each quarter.  
Just send your updated list to Marketing@StarckRE.com.



FAQ
Is there a minimum commitment?

No, there is no minimum time commitment and you may leave the AutoFlow program  
at any time. However, we recommend that you commit to the program for at least 
twelve months to ensure that you don’t “quit before the magic happens.”

Do I need to order each month?

No. Once you sign up and submit your database of contacts, we will take it from there. 

How do I know that the mailings occurred?

Your name and address will be added to your database so each month you will receive 
the mailings and email.

When do the mailings occur each month?

• The Value Added postcard is mailed around the 5th of each month

• The Starck Report is mailed around the 15th of each month

• The Seasonal eCard is emailed around the 20th of each month
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If you have any questions,  
please contact us at  

Marketing@StarckRE.com. 

THE CREATIVE STUDIO IS

Here to help!


