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OVER 1.3M
ACTIVE USERS
Who have used Save Face 
to find safe, qualified 
practitioners

HOW TO MAXIMISE 
ON MEMBERSHIP
Using Save Face as a differentiator can add 
real value and compliment a lot of the good 
content you already have on your website.

Public confidence is paramount when individuals seek to 
make informed aesthetic decisions. Independent third-
party validation is a proven driver for increasing consumer 
confidence and significantly improving conversion rates. 
It also powerfully reinforces the impact of referrals, 
reassuring patients that they are making a sound and 
reliable choice.
 
This consistent messaging acts as a powerful 
reinforcement for the public, many of whom are already 
familiar with Save Face’s extensive media presence. With 
over 300 media appearances in the past two years, Save 
Face is widely recognised as a leading champion for public 
safety, actively promoting the importance of connecting 
with accredited practitioners. By continually reminding and 
informing the public of what Save Face accreditation truly 
means, this content actively complements and amplifies 
your existing efforts to build trust and attract discerning 
patients.
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EXAMPLE CONTENT YOU 
CAN USE ON YOUR WEBSITE 
AND SOCIALS TO HELP 
DIFFERENTIATE YOUR CLINIC

https://www.saveface.co.uk

