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01
Brand & Launch Strategy —
turning ideas into identities that
inspire loyalty (and sales).

04
Customer Experience &
Interaction — making every
interaction feel personal, even at
scale.

02
Digital Transformation —
aligning people, process, and
platforms for long-term growth.

05
Community & Supporter
Engagement — deepening trust
and advocacy, whether that’s
customers, clients, or donors.

03
Content & SEO — drawing
audiences in and keeping them
talking.

KEY SERVICES

Social Media — enhancing your
social media channels to reach a
wider range of audiences

06



Digital strategy & leadership
AI & innovation governance
Accessibility & inclusive design
UX/UI & customer journey optimisation
Performance marketing & MarTech
Crisis comms & reputation
management
Stakeholder engagement & C-suite
influence
Team leadership & mentoring

S K I L L S  S N A P S H O T



120%

£3M

73%

82%

increase in conversions
(RNIB UX/UI redesign).

digital budget managed
with 30% ROI uplift (RNIB).

engagement boost via
CRM + automation (RNIB)

efficiency gain through
workflow automation (BNP
Paribas).

60%

26

inbound lead growth, award-
winning campaigns (Currency
UK, now Currencies Direct) 

Workshops delivered for charities
as consultant

R e s u l t s  a t  a  G l a n c e



Some of my work



Copywriting
Wrote the manifesto for Red
Nose Day 2026, defining the
campaign’s core narrative and
purpose. Alongside this, I
developed tone of voice
guidelines to support teams in
delivering clear, consistent and
engaging communications across
a wide range of channels. By
aligning stakeholders around a
shared voice and narrative, this
work helped streamline content
creation and strengthen the
overall impact of the campaign.



AI Strategy/ Digital
Transformation / Live Chat
Functionality
In a lead digital role, as Interim Head if Digital
at Dementia UK to reimagine their digital
landscape—making sure technology and
strategy worked hand-in-hand with their
mission to support families living with
dementia. From big-picture strategy through to
hands-on delivery, we helped the charity build
smarter, more inclusive digital practices that
not only amplified their impact but also made
every interaction with their community feel
more meaningful.

Q&CO Digital



Digital Strategy / Digital
Transformation

At RNIB, it was more than just deliver digital—I built capacity,
confidence, and connection.

Grew the team from 2 to 10, with mentoring and skills development
baked in.
Introduced a digital operating model, agile ways of working, and a
people-first transformation strategy.
Delivered digital fundraising campaigns that engaged and inspired,
not just asked.
Embedded accessible practices so everyone could take part.
Designed inclusive websites, a social engagement strategy, and
CRM/automation systems that kept conversations alive.
Supported SEO, AI guidelines, and implementation to ensure
sustainable, ethical growth.

The result: a stronger team, clearer strategy, and digital channels that
truly connected with the people RNIB serves.

Q&CO Digital



01

03

02Fundraising
Campaign
Before You Ask was a bold, accessible video
campaign for RNIB, designed to challenge
everyday assumptions faced by blind and
partially sighted people. Instead of speaking
about lived experience, the campaign gave the
mic directly to those who know it best.
The Delivery

 We produced a suite of short, powerful videos
—each one tackling a different assumption
head-on. Every video was fully accessible, with
audio description, captions, and clear design
to make sure no one was left out of the
conversation.



WE B S I T E
R E D E S I G N
I led the project as sponsor and digital lead,
redesigning the website from the ground up. I
created a new, accessible site architecture,
carried out a full content audit, and rewrote key
pages with SEO and engagement front of mind.
I then oversaw the integration with the CRM
and email automation platform, building a
seamless journey from first visit to sustained
engagement.

Q&CO Digital



Multimedia
campaign
‘Race Ready’ was a multimedia campaign created to spotlight the high-
performance partnership between Norton Rose Fulbright and McLaren. Our
role was to translate the excitement and precision of motorsport into a digital
and print campaign that would resonate across audiences. We developed
striking creative assets that captured both brands’ shared values of innovation,
speed, and excellence.



Organic Social 
For Genesis Poetry Slam, I translated the energy
of their packed live events into an online presence
that could match it. Through punchy recap reels
and refreshed social templates, I boosted
engagement and grew their digital audience,
helping turn in-room buzz into consistent online
traction.

For Moja Berlin, I developed a clear tone of voice,
visual identity and organic social approach that
matched the brand’s cultural roots and bold
flavour. The strategy helped them sell out within
their first week of launch.



Paid Media 
I led the digital paid media strategy for Comic
Relief’s winter campaign in partnership with the
Evening Standard, developing the campaign
concept, shaping the creative direction, and
managing implementation across channels.
Working closely with internal teams and external
partners, I ensured the activity was insight-led,
optimised for performance, and aligned with the
wider fundraising narrative. The result was a
cohesive, responsive paid media campaign that
elevated visibility, strengthened the partnership,
and drove measurable engagement during a
critical giving period.



Leaflet Design Copywriting and creative lead for donation ask for
Little Red Envelope as part of Comic Relief’s Red
nose Day campaign. This was an insert going into
Radio 1 magazine. 



Video
Storytelling
I develop video content that puts people and
purpose at the centre, using narrative, pacing and
visual style to build empathy and drive action. My
approach blends clear campaign messaging with
authentic character-led storytelling, ensuring
every piece feels human, accessible and aligned
with organisational values. Whether capturing
lived experience, showcasing funded partners or
shaping behaviour-change narratives, I create
videos that hold attention on social channels,
translate complex issues into emotionally resonant
moments and support both awareness and
fundraising objectives.

Links: 

Merch promo
Sainsburys x Comic Relief x Standard

https://www.linkedin.com/posts/comic-relief_christmas-has-come-early-get-into-the-activity-7396846586263269376-QaeS/
https://www.linkedin.com/posts/sainsburys_in-this-weeks-episode-of-a-recipe-for-activity-7401629147590201344-w5nV/?utm_source=share&utm_medium=member_ios&rcm=ACoAAAYTamwBt4CGhq17H7MUtdjMhbP9XlK6sD0


Book Launch &
Promo
Worked with author Ameena Tabassum to develop a full
promotional plan and launch strategy that positioned her as one of
Bangladesh’s leading contemporary Bengali authors.

The project included building her author brand from the ground up
— crafting a clear identity, tone of voice, and digital presence
designed to connect with both local and international readers. I
produced a detailed marketing and social media strategy, complete
with content calendars, event concepts, and partnership
opportunities with bookshops and cultural platforms.

The book cover and visual assets were also designed by me, ensuring
a cohesive look across all channels and materials. The launch
campaign drove a significant uptick in online engagement, and
Ameena went on to attend major book festivals, build a strong social
following, and establish herself as a recognised name in the Bengali
literary scene.



Book Launch &
Promo
A little self-plug, for my debut poetry collection, I took full ownership
of the author brand strategy and marketing from start to finish. I
developed the visual identity, designed the book cover, and built a
cohesive online presence that reflected the tone and themes of the
work.

I managed all aspects of digital marketing and audience growth,
including social media content, community engagement, and
campaign planning to build early buzz and sustain interest post-
launch. The publishers handled printing and distribution, while I led
everything from positioning and storytelling to visuals, tone of voice,
and reader engagement strategy.

This project allowed me to combine my creative instincts with my
strategic marketing experience - building an authentic author brand
from the ground up and demonstrating how thoughtful digital
presence and consistent storytelling can drive real audience
connection.



U X  /  U I

Designed the UX / UI of NRF’s new internal portal to
showcase case studies, latest blogs, partner and
associate highlights. Designed in 2016. 
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CharityComms Digital Conference (2023) – Breaking Barriers & Building Leaders
Nottingham Digital Summit (2024) – Ctrl + Alt + Lead: Navigating the Digital
Maturity Curve
Engaging Digital Conference (2024) – Inclusive Storytelling and Accessibility
Hallam Webinar (2024) – The Untapped Potential of Accessibility for Nonprofits
MHR Webinar (2025): Chaos to Clarity - Navigating the DIgital Transformation Curve
ThinkTank: How to be found in AI search (2025):  From Keywords to Questions:
Rethinking SEO in the Age of Generative AI

S E L E C T E D  S P E A K I N G  &
T H O U G H T  L E A D E R S H I P

https://qandco.uk/speaker-bio%3A-qs

https://qandco.uk/speaker-bio%3A-qs


“During a period of post-merger
change, Quarina’s leadership in

digital projects was invaluable. She
managed a complex website launch
and CRM migration with precision

and empathy, ensuring minimal
disruption for staff and clients.

Thanks to her strategic approach,
we saw a marked uplift in inbound
leads and internal efficiency. She

combines strong technical
knowledge with a real focus on
people, which made the whole

transformation smoother.”

 — ex Head of Digital, BNP

Paribas Real Estate

Her knowledge of design and brand
awareness was apparent and  often

showed initiative when working
with internal stakeholders to tight

deadlines. 

Head of Social,

Digital Agency

Working with Quarina has been
transformative for Dementia UK.

Their expertise in digital innovation
has helped us streamline our

services, improve engagement with
carers and families, and enhance
the way we deliver vital support.

Their team’s insight and
collaborative approach have made

the digital journey seamless and
impactful

Director of Communications,

Dementia UK



info@qandco.uk
Thank you
very
much!
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