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TIABROWSH



JACKHENRY owner TIABRMSH is finally in her element. “I've always been obsessed
with fashion,” explains Browsh. “I used to spend my weekends at stores watching people
— what they were wearing, what they were buying, trying to spot trends before they hit.”
Often consulted by fellow shoppers for style advice during her weekly pilgrimages to LA
style haunts Fred Segal, Maxfield and Neiman Marcus, the doe-eyed fashionista says she
has always been ‘a stylist of sorts.” “l know things like where a skirt should fall to flatter
the leg or how to use accessories to alter an outfit.”

As naturally as this comes to the 30-year-old style maven, it was many years before
she seriously contemplated a transition from her burgeoning career at the hub of LA’s
entertainment arena to the competitive retail business. During the decade she spent in
Hollywood working for industry heavyweights including Madonna’s Maverick Recording
Company and A-list talent management company The Firm, Browsh was able to find
alternative outlets to employ her uncanny knack for selecting the ‘perfect item’ for others.
“One of my responsibilities was to take care of the gift buying — holidays, birthdays, start-
gifts, wrap-gifts,” explains Browsh, citing the personally engraved Century Books she
sent out to over five-hundred industry executives during the 1999 holiday season, or the
Rhodesian Ridgeback puppy she hand selected for Red Hot Chili Peppers frontman Anthony
Kiedis.

Browsh is actually an unlikely sartorial siren. Her passion is incongruous with her upbringing
in Cincinnati, Ohio, where she was raised to view clothing as “an unnecessary luxury,” and
was instead steered towards cultural and educational pursuits. Despite this, she developed
a fascination with style icon Coco Chanel that survives to this day and ultimately inspired
her to launch JACK HENRY. “Coco Chanel was a visionary,” exudes Browsh, “so far ahead
of her time... her use of men’s silhouettes in women'’s pieces and everyday fabrics in couture
clothing was not only innovative, but risky. She used what she had and she made it work.
As avant-garde as my tastes run, she continues to inspire me.”

Always immaculately styled and accompanied by her two miniature pinschers, Browsh
regularly adorns her petite frame with runway-worthy pieces most people would be terrified
to touch. This personal passion for head-turning style statements is evident in her exclusive
emporium’s selection of one-of-a-kind, runway, editorial and ‘red-carpet’ pieces. Browsh
personally selects each piece that makes it onto JACK HENRY’s racks. From the back
streets of Tokyo to the Off-Schedule Shows in London to the Catwalks of New York — Browsh
goes everywhere looking for fabulous clothes, taking fashion risks where other stores follow
a commercial formula. Browsh’s strength lies in her uncanny ability to spot a fledgling
brand or an avant garde line, and her willingness to carry pieces which are not produced
in quantity. Browsh is fortunate enough to enjoy Jack Henry’s sophisticated Los Angeles
clientele, who take risks right along with her.

”

“It’s been an unbelievable five years,” Browsh says looking around her boutique with
pride. “Most of it is surprisingly fun, but not without challenge.” Including cross-country
deliveries of eveningwear and last minute midnight styling appointments for red carpet
events. With these crazy chronicles under her belt, she’s ready to take on any battle.
Given her commitment to customers, attention to detail, and unique ability to break trends

by making them, she’s one battlecat you'd want by your side.
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JACKHENRY was conceptualized in 2002 as a store for women whose hectic

lives made it difficult stop and shop during normal business hours. If the urge to splurge on a
Vivienne Westwood corset at six a.m. or a Vintage Gucci coat at midnight, then so be it. That
store was JACK HENRY, an appointment-only boutique where at a moments notice a woman
could have a store all to herself, with designers and stylists at her fingertips helping her put
together the latest looks with a unique variety of merchandise. Throw in a glass of champagne
and a cupcake from Joan’s on Third and you understand the JACK HENRY concept.

As innovative as JACK HENRY’S store concept, the inspiration for uniqgue merchandise was
equally unusual: a pair of jeans and some legwarmers. A few years back, store owner Tia
Browsh found a perfect pair of jeans. She purchased them right off the rack and left wearing
them, unusual for her petite frame. Her excitement about a piece of clothing that fit led her to
tailor all of her clothes until it became an obsession and the first principle for JACK HENRY's
inventory: structured clothing with an unparalleled fit.

The next idea came in the form of a pair of Christian Dior legwarmers that were featured in
the February 2002 issue of Vogue. When Tia called Dior to purchase them she found they
weren’t for sale. They were editorial only, in other words, hard to find, made specifically for
the runway or press. The legwarmers were one-off’'s - unavailable to the public. This led to
the second JACK HENRY principle: one-of-a-kind clothing. Her inventory would be comprised of
JACK HENRY exclusives.

Tia’s quest to secure perfectly made, well tailored, couture, led to search expeditions far beyond
the borders of LA. Tia could be found roaming from Japanese street markets to sitting front row
at London’s off-site shows. She unearthed unique labels, non-volume oriented brands, and
began contracting with designers to create one-of-a-kind pieces as JACK HENRY exclusives.

JACK HENRY soon became known for it’s unique inventory and unparalleled service among
Hollywood’s elite. Celebrities and stylists could be found searching the racks to find fabulous
dresses for the next red carpet events.

With the realization of JACK HENRY'S vision of catering to the distinctive needs of women, last
year, her loyal customers persuaded Tia that working by appointment was too limiting. After
careful consideration Tia decided that while JACK HENRY would, of course, remain available to
accommodate those after-hour unavoidable fashion emergencies, that JACK HENRY'’S locked
doorwould now be open. JACK HENRY will now expand its vision by having traditional store hours
so that women who DO have time to shop can stop by anytime to see the latest fashions.
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THE BEAUTIFUL PEOPLE

Ina city with no shortage of self-appointed image gurus, we’ve tapped L.A.’s true gatekeepers of hi-def physical perfection. So
can they guarantee you Angelina’s lips, Penelope’s brows and Nicole’s tresses? Maybe not. But delve inside their makeup bag of
tricks and get the goods to orchestrate your own extreme makeover

BY THE EDITORS | PORTRAITS BY SAL OWEN

The self—help books have it wrong Beauty doesn’t start on the inside. And nowhere is this more apparent than in Los Angeles, the
world's capital of card—carrying beautiful people—the ones who look camera—ready even when there’s no film set in sight. For

the rest of us, h

vever, a little lip gloss, a little mascara—or maybe even a lot—can make all the difference between going from
drab to fab. So we've tapped the city’s top image experts for the ultimate ultimatums on the latest who/what/where of getting
drop-dead, to—die—for good looks. From one of Hollywood's hottest makeup artists to L.A.'s most exclusive perfume maker and
one of the city's most in—demand hair stylists, we've assembled the final beauty hit—list of what's in, what's out, what's worth the
big bucks and what's not. Some swear by Chanel, others by ChapStick, Put it all together and you've got an insider’s blueprint
to unleashing you own BP. So are we endorsing surface over substance? Welcome to L.A.



“I'M THE ANTI-ESTABLISHMENT BEAUTY QUEEN. PEOPLE GO INTO DEPARTMENT STORES AND BELIEVE THE HYPE, BUT | DON’T EVEN
BOTHER WITH IT. RIRE AID IS MY HOME AWAY FORM HOME.”

THE DRUGSTORE JUNKIE

It's all about high fashion at Tia Browsh's wee gem of a boutigue. Jack Henry: think about obscure international designers
and dresses with four-digit price tags. But when it comes to the 30-year-old's beauty regimen, there's nothing haute about it.
Instead, Browsh scraps the $50 department store lipsticks and heads to Rite Aid, where she relies on Dial Antibacterial Soap

("Keeps stuff from growing on your face,"), Arm & Hammer toothpaste ( 0 dry out zits") and Oral-B toothbrushes (“to separate

my lashes”)

CLOCKWISE FROM RIGHT: Tia Browsh uses
Sally Hansen Teflon Tuff 10-Day Nail Color
in Rose Opal light pink because “you can’t
tell that my nails aren’t done.” Bobbi Brown
Foundation is a favorite because it’s oil-
free. Browsh goes to Rudy’s to get her hair
washed.

What you’d never put on your face: Blush. |t makes people look like old ladies with red siripes. Whatyou can’t live without: \/idal
Sassoon bobby pins. I'd die without them. | have hundreds. Weirdest beauty trick: Huggies Baby Wipes. [T | feel that my face is
grubby, 'l wipe it down with one of them. Most expensive beauty product you own:Bobbi Brown foundation. | use it because it's
oil-free. Your desert-island product:Natural lce Original SPF 15 lip protector. I cannot live without it. Favorite Splurge: Rudy’s hair
salon. I get my hair washed there once a week. Most over-hyped beauty products on the market: /Il of them.
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Intimate shopping: Tla Browsh, owner of Jack Henry,
and two important clients.

personal services
buying by appointment is the next wave

NEW YORK, March 29 — It's a luxury
normally resefved for A-list celebrities or
brides-to-be. But in 2 new wave of retail
democratization, hip little boutigues are
penciling in dients by the hour, promising
exclusive service to anyone at no extra
cost.

Tia Browsh, founder of the new Jack
Henry store in Los Angeles, has fashioned
her 500-square-foot appointment-only
business on the premise that“girls need a
best friend to help them pick out their
clathes.” The result is a culting-edge
selection by designers such as Diego
Binetli, Heatherette and |mitation of Christ
and of vintage couture items by Vivienne
Westwood, Pucci and Yves Saint Laurent,
with Browsh available for one-on-one
advice at all imes. "A girl called me
because she was going on a date with an
Oscar-nominated actor,” says Browsh,
who picks out clothes for her clients before
they come in.” She chose a dress, and |
loaned her my pair of gloves.”

It's a mix of the motherly approach typical
of personal shoppers in department stores
{who know everything from your bust size
to your social life) and an indie-hip fashion
sense. "Clients really enjoy the exclusivity,”
says Leah Forester, co-owner of
Decollage, an appointment-only store and
event space in New Yorlk's West Village
that she and partner Heather Rich opened
last year. Customers can sip tea or
champagne as they browse the new and
vintage designs in the cozy five-story
townhouse.

It might seem elitist, but there's a real
economic value to the one-on-one
approach. New York's Scoop recently
announced a personal-shopping program
that includes a consultation to help build
your wardrobe. "People want more
attention,” says Stacy Vale, the program's
director. "“They also want mare value for
what they're going to spend.”

—Melissa Ceria

Jack Henry, South Kings Road, Los
Angeles, (323) 655-6050.



GETTING PERSONAL

Personal shoppers are moving beyond the boundaries of luxe department stores to tiny boutiques.

sl

By Kristin Young

ersonil shoppers are a hoauy usually reserved for

A-list celebrities and well-heeled clients, But three

prescient Los Angeles specialty stores have built

their coneepts on giving mere mortals access to the
star treatment. And, according to industry watchers, person-
alized serviees may just be the simplest and smartest way to
add to bottom lines. Sandy Richman, co-owner of Los
Angeles-based retail consultants Directives West, believes
retailers who implement personalized extras can only have
the advantage over shope that don’t.

“This idea is becoming more important today” she
said, noting women are more time-pressed than ever
before and less confident of their fashion choices. “Alao, 1
think it's an insecurity izsue for these women. Money
doean't bring taste.” Here, a look at three retailers who
are seeing personal shopping services pay off,

JACK HENRY

Hard-to-find designer pieces — usually samples or edito-
rial pieces — stock the shelves of Jack Henry, a tiny
gallery-like boutique whose doors swung open on Mar, 28,
Then there are the special designer vintage finds culled by
owner Tia Browsh, whose 10 vears of personal shopping
for Hollywood moguls at Creative Artists Agency and
Maverick have honed her eye and buying skills,

The 500-square-foot boutique (named after one of her
two ever-present miniature pinschers) on 141 Kings Road
in West Hollywood, Calif., has been set up as by appoint-
ment 0 Browsh can offer stylist services to customers.

A typical day for the 28-year-old might mean cornmis-
sioning a designer to create a special piece, a trip to a home
to edit a closet or a meeting at the store after hours,
Barvices such as teaching eustomers how to wear the more
avant-garde selections or pulling jewelry to kick up a look
are standard.

18 May 2003

Tia Browsh, owner of

Jack Henry in West

Browsh's services are inchuded in the price of a piece that
ranges from $175 for a pair of derriere-hugging Martin car-
poes to 250 for a vintage off-the-shoulder white linen
Gracian gown. A choeolate brown hand-embroidered Jiwon
Park dress at $4,000 is the most expensive item in the store.,

“The average person should be able to do this,"” she said,
“T don't care if they're celebrities or not. In fact, its more fun
when they’re not and they're just cool people. Those are actu-
ally the customers T want because they're the ones who still
paty fiorr things. That was the shift, T went from working for big
names to the average person who actually spends money
Instead of paying me for my time, they'Tl pay for the clothes™

Though Jack Henry's prices are high, Browsh believes
customers are getting a lot for their money. All markups
are standard, based on what individual pieces cost her, “T
want customers to feel like they're getting steals in here.
I'm not out to make a buck off them.”

Browsh estimates customers who value one-on-ong
attention will account for 75 percent of her first-year
sales — or E300,000,

“Laat night I met a costomer at my store at midnight
and we were working until 4 am. That's a special chal-
lenge,” she said. “But the ultimate reward is getting
phone calls from my customers the next day telling me
how many eompliments they got on what they were wear-
ing. How many salospeople get phone calls from the cus-
tomer telling them how it went?™
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Jumpin’ Jack

Appointment-only boutique Jack Henry offers “street couture”

If everyone gets 15 minutes of fame,
everyone should also get at least 15 minutes
with a personal stylist,

Celebrity-level personal attention is a tariff
free frill at Jack Henry, a new appointment-
only boutique in Los Angeles that combines
personal service with an eccentric collection
of unique items by edgy designers.

Owner Tia Browsh opened the store in
March after a variety of stints in the enter-
tainment industry, inchuding one as a person-
al shopper. Jack Henry is the name of her
milniature pinscher, who patrols the boutique
with a glistening slab of rawhide denched be-
twoen his tecth.

“Twant 1o offer the average person the op-
portunity to have celebrity service,” said the
ZTapearold Browsh,

‘This is the way Browsh likes to shop—with
salespeople who know her size and tastes—and
it is also the way she likes to serve. She esti-
mates her cient base to be between 150:and 200,

Her inventory consists of “street cou
ture™: one-of-a-kind pieces that are often by
small designers pushing edgy ideas. These
clothes typically do not have “hanger ap-
peal,” Browsh said, and require the judg-
ment and persuasion of a boutique
owner-cum-stylist.

“But once clients try something on, they
usually fall in bove with it,” she sakd.

Jack Henry carries such designers as
Vivienne Westwood, Heatherette, Grey
Ant, Joey and T, Alvin Valley and Shirwm,
Browsh also stocks standout vintage pieces
by Gueed, Pucei and Halston, some of
which can fetch 54,500, Most items range
from 5200 to 51,000,

To ensure her clients get something truly
singular, Browsh takes an unconventional ap-
proach to buying. She approaches designers
and asks to buy their runway, sample, editori-
il aned red-carpet pieces. Browsh said she is al-
ways the last person to purchase items at the
MNew York and Los Angeles lashion weeks.

“l want to know whal evervone else
bought and malke sure that T don't buy it,” she
said, “T abways want the pieces that are so far
to the left they don't get picked up. And I al-
ways get all the runway and editorial pieces
anyway becanse nobody buys them.

“T'm 50 small and am placing such small or-
ders that [ don't think it's falr of me to say [ have
oy harve: am exclusive on a line,” she continued,

Howwever, shel often ask for a Los Angeles
exchusive on a certain item. “That way 1 can el
a client, ‘Wo one else will be wearing what
your're wearing' and knowr that for sure.”

‘The: anly showreom she bays from ks EM
Productions in Los Angeles Cooper Building.

“The market is 50 homogenized right now,
and she's really out there doing something
different,” said EM Productions sales rep

Impécciatore said Browsh's combination of
personal gervice and unique items “is very

different from any other concept, and that's
what makes it really exciting. She has amaz-
ing taste and great style.”

Browsh buys select items from the New
York=based line Circle by Mara Hoffrman
and Los Angeles’ Pegah Amvarian.

“Her orders are small but not tiny,” Impic-
ciatore said. “She's able to move quite a sub-
stantial amount of merchandise, actually.”

Stylist Rita Rago with Rouge Artists ad-
mires not only Browsh's taste but also her
central location and lberal lending policies.

“She has really good accessories and
pieces that are unique, and there are only a
few stores in LA, that carry that kind of stuff”
Rago said.

Being a crusader for the fmcomss is also
ane of Browsh's passions,

“] kove the idea that [ can go out and find a
line that no one’s ever heard of and display it
next to Vivienne Westwood and immediately

PUPPY LOVE: Tia Browsh with her sione's
ramisake,

give it credibality,” she said.
wanhm:hlewﬂaetul:mpah:

sion—and were presumably happy to have
someone pick up some of the designer’s mone
obscure pleces.

Word travels fast, and Browsh said Chris-
tian Lacroix recently asked her to take on
the designer's one-of-akind showpicces, She
is also in talks with the house of Genny to
purchase Tls-era Gianni Versace-designed
pmﬁwn:mmmﬂdnm
surprised they were for sale.

“Genny said, "Hubndfima.ubadb&
fore,™ ghe recalled.

Because of the capital required for a Eu-
ropean excursion to buy costly couture
pieces, Browsh has put such plans on hold.

“Because the store’s so new, [ want to
wait until [ have a little more of a clientele
before 1 take on such investment pieces,”
she said.

Jack Henry is located at 141 5. Kings Rd.
in Los Angeles, For an appointment, call
(323) B55-6050.—Christian M. Chensvold



CINDY
SHE’S BACK

DRESSING ON THE SIDE. Forrmna pirsonal
shoppsr, 28-yaar-old Catlornian Tia Browsh, reallasd tham was 4
gap in the markat whan she found harsall hunting down edilorial
pisces and caling factories in blan fo order a par of ore-off pans
she'd sean in & magasine,

“I've abvays wanisd socess 1o clofas | 588 i magarnas and
baing a fanalic about the constructon and fil af ganmants, and neved
truly satished with amything off the rack, | started my own company,
mamad alles my minalu pnschor pupoy, Jack Hanry,™ Shi prdridos
8 venue for up-and-Codming designars, and spends 8 much tima
witth Far clients as necessary m onder 1o maks the clothes wonk for

styling, withoul tha it'm pricd tag.” Her gistin
yel intimate LA sl — part indusl Ceart cHd Tl shod [=T4a
a salaction of more than 30 designers, from the urikan chic of New
work labals Hoatharetie and Imitation of Cheiat, fo the signatrs
craations af Vieenne Westaood, Halsion, Pucs] and YSL

She's in towmn s mo lor Mercodes Ausirakan Fashion YWeaek
trawling parsdes from Tsud o Sandra Thom for pleces 1o showcase
in her uboe, *1 love Australian designers = Sass & Bide, Akira,
Searlan & Thsodors snd Cobelle Dinnigar e socme ol ity Tavouri]es
Bat Australian designess s a bil of an . pchic] misrleed [in ihe LES]
and my goal is o provide a venue for them,” GEORGIA CASSIATIS

AUSTRALIA
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dress for success in l.a.

Searching for red-carpet glamourwithout a $500-an-
m hour celebrity stylist? These Los Angeles boutiques can give
you lree star treatment, access to exclusive clothing labels, ard a wardrobe
makecver—even if vou're just a nabody. Al Jack Henry (147 5 Kings Rd;
323/655-6050), an appointment-only shop stocked with ane-of-a-kind runway
dresses and vintage Y51 heels,
custormners sit back, sip some sparkling
wine, and |el proprietor Tia Browsh
doall the work. After an informal
consultation, Browsh will pull iogether
the perfect ensemble. She even allows
regular customers lo barrow big-ticket
iterns, such as a $4,500 Vivienne
Westweod eouture corset, for a quarter of

the item’s cost

PLUS
World's Best Spas
Melbourne | California
Bahamas | Mexico
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TOTAL ACCESS DRESSING ROOM

Even If you won't be gliding down the rod carpet anytime soon, the A
list look can ke yours, thanks 1o a new spate of boutigues that brings
slor treaimen] —enclisive Bned, one-on-ore atiention and, Best of all,
free mxpert advicn— o fashion-smey nobodies. Imtultion (10581 W,
Pico Bivel, LA, 310.B38.4236), & closet-size shore (hal trades on
LA blue-jeant-and-S400-cashmere-twenter style, offers the best
service this side of the velvet rope. Dwner Jaye Hersh will even drop
cff & smartly edited mix of celebrity staples— Faper Denim & Cioth
jeans, exclusive [tallan handbags and Pelit Batesu T-shirts—io your
home, And, If she doesr't have what you need iin stock, say a dramatic
Gueei gown or the lxest pair of Chanel shades, she'Tl hunt it down for
a nominal §100-a+-hour fee. Stylfist Claudia Duenas has dréssed them

MODERNLUMXURY ™

HERE COMES THE BRIDE:

A FAIRY-TALE WEDDING |
MUST-HAVE RESOURCE GUIDE
DREAMY BRIDAL BOUQUETS

PLUS: OUR BLANNUAL
HOT LIST, A WEEKEND IN LAKE
LAS VEGAS, LE DOME REOPENS

all, but at her sophisticated boutigue Clasdia Milsn (1319 Abbat
Kinney Bivd,, Wenice, 310.478.62 13, she happlly closes shop to give
privabe pointers on Sunset Strip chic. Blending elegance with edoe,
skl fine-tune your wild side by pairing Catherine Malandring silk
tops with Von Duich jeans and bér oan line of floorlength leather
coaks. AL Jack Henry (141 5, Kings Rd, LA, 32365560500, an
sppointrert-only shop stocked with rurway dresses, Christian
Lacroix jeans and vintage ¥YSL heels, customers simply sit back, sip
some Yewve and let cemer Tia Browsh do the work, After a casual
consultation, Browsh will pull together the perfect outfit, be It for &
pala dinner or casual cockiails, She even allows ioyal customers bo
barrow bigger-ticket hems for a 25 percent foe. —Audrey Davidow
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EDITED BY ALEXANDRIA ABRAMIAN-MOTT

APPOINTMENT ONLY >>

A new spate of by-appointment-only boutiques
gives customers the Kind of one-on-one
attention celebs get from personal stylists.
Loy and Ford, Adriana Caras and Kevan Hall
have all opened such stores, and this month
Tia Browsh opens Jack Henry, a closetsize
boutique where the young entrepreneur hopes
to realize big dreams. "I'm going to have
evarything possible to create an outfit for an
evening out: panty hose, dresses,
accessories, jewelry, footwear,” says Browsh
of the 500-square-foot showroom where she
pairs the merch down to the essentials: one
line of jeans (Martin), one line of black pants
(Alvin Valley) along with Heatherette, House
of Field and others. “I'm the girl who sees those ‘editorial only’ clothes in magazines and calls the factory in
Milan to find out where they're avallable,” says Browsh, who plans on making just such hard-to-find clothes
available to the masses. Or, at loast, to those with an appointment. 141 5. Kings Rd., L.A., 323.655.6050

42 Angeleno * AFRIL 2003
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WANT TO SHOP 1N YOUR OWN PRIVATE BOUTIQUE? Is midnight the
moat convenient time for you to try on new outfits? Would yau
like to command a shop owner's full atention as she guides you
through a rack of clothes selected just for you?

Welcome 1o shopping by appointment, a service most people
believe 15 reserved only for movie stars and je-semers. Actually,
anyone can do it Shopping by appointment offers what tradition-
al rerail stores simply can’t: focused personal anention, with access
o hmited-edition and one-of-a-kind clothes and accessaries, all at
your convenience and at no extra charge,

Here's what you need to know:

Toctical Planning: Try to phone at least 2 day ahead, though many
shops can handle a last-minute fashion crisis, such as what to wear
tor the big event thar stares in two hours.

Help the Shop Ownor Assist You: Be specific abour your actual size
(not what you hoped it would be by now) and the look you're
goang for

Mo Prossure: Shﬂp OWICTS 53y You shouldn't feel obligated to buy,
and they mean it Still, clients hesitate to make appointments, says
Tia Browsh of Jack Heary. "They think they'll inconvenience me
or will feel bad if they don't buy. That's not the case arall. 1 love to
play dress up, and I'm the first 1o say "Take thar off!" if something
docsn’t work. 1 want them to relax and enjoy shopping.®

Bring What You Need: If you're building your spring wardrobe
around that new Guedi safard jacker, bring it with you, —S.M.

and Jock Henrg

JACK, HENRY
West Hollywood, 323-655.4050 Owner Tio Baowsh

| was schooled in Holfiywood, whene evenything is possibla
and ‘no’ & nal i the dicianan:”

THE LODK A mixed bog: Victorian punk [T'm obsessed
with coesats and anyhing fof loces up omywher”] with o
Kbenal dose of Soccer Mom (ouSon-dawn shirts, foiloned
frousen],

WHAT'S IN STOREF Ovne-ol-o-kind party drosses, Jewsiry by
Subrersive, Al jeons, sweaters,

FIRSFTIMER? Drop in before maling on appainiment
Browsh can s=a whot you book like, ond you con decids if
the accantric shop is up your fashion alley. O, just phona:
*I'll sk the: ssandard questions: sim, body fype, fovorite
designers, o you wear colar, low-rise/high-rise, straight
leg/boot cut, tnfored/deconsinidied—you ges the picuns.”
ABOVE & BEYOND There's always champagee chiliag in
#ae bock ond collse nesd dooe. If you
armive ol the end of o long workday
Browsh will cedar dinnes, *It's an
anyshing-poes environmen,”

FASHION

ValTall




eat.shop.

a guide to the most interesting shopping
in los angeles california usa

there are many boutiques in La. that specialize in high-
end, sometimes couture clothing. but there is only one
jack henry, a little elegant closet of a boutique that has
the dynamic vision of one tia browsh. the clothing here is
often one-of-a-kind and by designers you most likely
have never heard of...which is so refreshing in this label-
obsessed world. my suggestion to you is to stop by dur-
ing regular business hours and take a gander at these
mind-blewingly exquisite (and pricey) clothes, but then
make an appointment to try. you will be in for a transcen-

dent shopping experience as tia and her team give you
one-on-one attention.

covet:

gary graham silk gown with ruffied skirt & bustie
kathryn towers reconstructed gown

trash couture corset with hand beading & feathenng
michael & hushi hand painted skirt

claire la faye corsets, skirls & dresses

erickson beamon jewelry




what’s hot ~ jackhenry
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Iii;Heri_.f-nffEi's personalized style

y Alexandria Abramian-Mott
phetagraphy by Morgan Slade

> A NEW SPATE OF BY-APPOINTMENT-ONLY
boutiques gives customers the kind of one-on-
one attention that celebs get from personal
stylists. Designers LoyandFord, Adriana Caras
and Kevan Hall have all opened such stores,
and, this month, Tia Browsh opens Jack Henry,
a closer-size boutique where the young
entrepreneur hopes to realize big dreams,

“I'm going to have everything possible to
create an outfit for an evening out: panty hose,
dresses, accessories, jewelry, footwear” says
Browsh of her plan for the 500-square-foor
showroom. A self-taught stylist who counts
hours of buying gifts for Hollywood execs ar
Maxfield and Fred Segal as her education in

18 frontdesk

.....

fashion, Browsh says that she'll pair the
merchandise down to the essentials: one line of
black pants (Alvin Valley), one line of jeans
(Martins), and designs by Vivienne Westwood
Gold Label, Heatherette and House of Field,
among others.

“I'm the girl who sees those ‘editorial
only’ clothes in magazines and calls the factory
in Milan to find out where they're available,”
says Browsh, who plans on making just such
hard-to-find pieces available to the masses. Or,
at least, to those with an appointment.

JACK HENRY
141 S. Kings Road, LA, 3236556050



BOUTIQUE CHIC

EY VICTORIA NAMKONE PHETRGRAPHY BY HELARY WALSH

Whether you favor the high-end shops of Rodeo Drive or the
charming boutiques on Robertson, LA, shopping always has
something lor everyone. And a wealth of new treasures has
recently popped up, offering even more wardrobe options.
From a London-based designer to a by-appointment-only
hideaway, here are the latest arrivals on the retail scene.

At Stella MeCartney’s only West Coast stove is the British
designers entire collection, from ready-to-wear and lingerie to
tragrance, eyewear and shoes (which, for the record, are
completely vegetarian, ingeniously craited in fake suede, plastic,
cortbon and grusgrain). Whether searching for 2 sexy pair of stiletto
heels or a red carpet stunner, it can be fuund in this ivy-covered
1920s cottage that was converted from an antique store to an
Intmate evvironment decorated with vintage art and furniture,
MeCartney insisted on personally oversecing the mnst intricate of
derails, inchuding the hand-painted fabric, collected at flea markets,
that cover the boutiques walls, Shoulders may be nubbed with
Cwyneth, Demi or Madonna in the garden, which is paved in
brick and features a fountain, greenhouse and rose trellises. It is an
ideal spol for afternoon tea while contemplating McCanney's
spring favorites: wide-legged cropped pants and flowing chiffon
Aregsee in firtv aorhet <hades. 823 Baerdy Bhed . 310,272, 7055

While browsing on Montana Avenue in Santa Monica, be
sure to visit the charming now shop, Mile, Pearl, which carries
well-edited collections from Marciso Rodriguez, lohn Callians,
Luella Bartley and owner Jennifer Nicholson's own label (yes,
she is Jacks daughter). A former sct and interior designer,
Micholsan debuted her collection in 2002, which provided

ingpiration to open the boutique, iselfl an ode 1o beachiront
cabana style, An cclectic mix of vintage couture and current
ready-to-wear, Nicholson's sensililities for stunningly feminine,
color-drenched picces are best llustrated in her choice of
unusual Fabrics and dreamy dresses with great cuts, This season,
took for Vikior & Rolf scparates chat complement Michalson’s
sophisticated party clothes, which any savvy fashionista will
snap up hefore this major up-and-coming designer becames Loo
much of a houschold name. ¢3148 Montara Ave, 3105767114

There's no signage outside Tia Brewsh’s by-appaintment-
only paradise, Jack Henry. Browsh, who worked in Hollywood
for a decade. realized that she had an eve for editing fashion-
season, MNamed alter her minlature pincher dog, the
ultra-private  enclave is outlitied wath concrete
floors, cherry wood shelves and Asian-inspired opaque
glass and strociural stecl Dackdrops. L makes FoT a sirking
setting to complement the runway fashions, many of which
are hard to find at other boutinues

Along with spring lines from Vivienne Westwood and
Martine Sitbon, Browsh carries a carefully chosen assortment
from the collections of Michae! & Hushi, Gary Graham and
Arlequin (lack Henry is the only LIS, store to carry this
hatter-than-hot Brazilian designer). For spring, Jack Henry is
awash in fun paleties of yellow, orange and agua. Pay
special attention to Cary Graham's skirts, camisoles
and pants: innovative separates that have revived the
age and are of the corset and can be worn in multiples
or, more casually, as scparates. 140 5. Kings Rd, Las
Angeles, 323,655 6050



LOS ANGELES

DREW, CAMERON, AND LUCY
KICK OFF A WHITE-HOT.
SEXY SUMMER

Angels
INn AMericd
Street Beat

When it comes to fashion. consummate
shopper Rebecca Bloom gets around.

Here she discovers LA secret top shops, &
qood eats, and where to go when. after a long day
strutting your stoff, your Blahniks break e

CLOTHES HORSE
Capturing the pure fun and delight of runway fash-
ion, Jack Henry, a new boutique on South Kings
Road, looks like every little girl's dream closet.
Dresses, shoes, slacks, scarves, blouses, gems, and
jewels from designers such as Vivienne Westwood,
Erickson Beamon, and Imitation of Christ line the
racks of this cozy shop and invite you to try, experi-
ment, and step outside LA’s blue jean-and-flip-flop
culture. Owner Tia Browsh, a selfconfessed fashion
junkie, wants to play dress-up with you and she
doesn’t want you to look like anyone else you may
run into on your big night out.

With an eye for detail and special one-ofkind
clothes, Browsh has stocked her store with pieces
that you won't find anywhere else in LA. Some may
not have the best hanger appeal, and some may be a
bit theatrical, but that's the point. These innovative
clothes have ideas behind their cuts and colorful
constructions, and are completely wearable if one

takes the time to try them on. According to
Browsh, she “wants to give conceptual fashion to
the average woman,” and by taking risks and stock-
ing what no other stores buy, she can expand her
customer’s fashion repertoire.

Jack Henry is by appointment only, so every
shopper gets to “feel like princess,” which is wha
many customers call to tell Browsh after a night ou
on the town dressed in an outfit assembled and
purchased at the store.

Whether it’s the heels in the dressing room so
girls don’t have to tip toe around to see how hem
lines fall, or the quick tailoring fixes Browsh mas
terminds with the careful fastening of a vintage
brooch, this store is about service and individual
attention. Although it's been open only a f
months, Jack Henry is at the forefront of the trend
of destination shopping, and has secured itself
spot in LA’s fashion landscape. Jack Henry,
141 South Kings Road, Los Angeles, 323-655-6050.
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right now
(no kidding!)

7 | Pivate shopping at Jack Henry, ingerie for
Velentine's Day, plus exclusive offers
for Lucky readers. By Marlien Rentmegster

Girls who cultivate that cutting-edge
anonymous-designer look love Jack

Henry (141S. Kings Rd., 323-655-

4 ways to wear
= B 6050), a new appointment-onl
PP Y
alittle e e

pieces by the city’s most inventive labels]

bluedress sy i )
| ( | Romanelli, Grey Ant, and Shawn. ...
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Jack Henry

141 5. Kings Rd., Los Angeles, 323-655-6050
Shppers looking for one-of-a-kind or hard-to-find elothes are advised to
make an appointmentwith Tia Browsh at her West Hollywood bontique,
‘where they can get the same star treatment Browsh once reserved for her
personal-shopping clicnts. Samples and ramway selections from LA
designers. including Grey Ant, Dr. Romanelli, and Shawn. share the racks
with show-stopping separates by Alvin Valley, Martin, Imitation of Christ,
and Heatherette, agwell as fantastic vintage couture picces—fromthe likes
uf Halston, Gueet, and Pucei—that are not regularly
“avilahle to the public.



ant o dress e a8
slar? A new fashion
Angales means you
can. A former personal ShopDer,
Tia Browsh, 76, has openad
Jack Hanny an axchulive
by-appoirtmant -only bautioue
that has @ mission to drass
Arpyodsd who wants the one-on-
ona altanton given Lo celabs.
Aussie auahor, TV and redio
prrsonaity Flona Homae had
an invitathon 1o LAs arnual
Fumirala Day Bal, so we sanl
her along o be crassed by Tia
“Fashion o me & an endess
form of angeamant,” says Fiona,
“Whareas | used 1o shack, now
o for @ more ches look. | don'l
B the Alasiny LA kaok, but
sormedhing morms Euopaan
it s seony, bt elegant.”

VIRGIN OM THE SUBLIME
Skirt by Helke Jarick corsat
by Johanna and jacket by
Vivienne Westwood

Tia says: | love midng and
matching pieces and baing
expenmantal. | aso thaugh
thess mint green, sane and
camal colours would suit hee
skin colour and halr, ghing

a classy but wild lock

Flona says: | feal Ake I'm
dresaing up for prom night

bart | v the way Tia has
constuctad tha oulilt from
difleranl peeces. [t also makes
ma feel ke Madonna in Lika
A Wirgin will the corset and the
big sleaves. It's out there and
ihe bype of drass 1'd wear on 8
first clate 10 show who's boss

AL, KTHE e EELEES00 T SO0 S1e0 T Wit Sl RO EINYS 000 SHEFLL RIS YIDE0ID o

Tia: As Fona s very tEanned
wilh blonda hair | warted 1o
chess b 0 cobours (hal mako
her fealuras and grest figue
sland oul. | chose this deass
pecausa | love the colours — its
nal oo bold and sofinns har
Iole, it's 2is0 an Aussie
aesignaes, which | thought
wwrcad 1it with ball thams!
Flonac | love this dess 50 much,
probatly bechise NS realy
expansnve, but the colours are
soft and the way leathers and
sirape are wovean into the
oress 5 amazing, I really makes
8 steiement, but | lock foo
rmuch Bks | should ba going

io & Moutin Rouge! pramisnm,
net an Australia Dary Ball

BRIGHT AND BEAUTIFUIL
Vintage dress found at

an op-shop, no label

Tha: | chose this dress punaly
T thes colouns, and baing
sirEpiess N's @lso nice to pul
something amund Fona's nech
| use & ot of Erickson Beamon
acressoias — they only design
|merelieny for ruredy Shows.
Flona swya: Af fimt | felt ke
MHana Mouskouri. o Cher,
and | f=it a itthe bookry, but

o | ko il IS classy, yat

It's athereal and | iove the way
It maoss! It's vary wilckyl Thea
BCCcessgnies also remmind me
ol seashals, This ia definitely
the outfit I'm goirng 1o wear 1o
tha ball, Tias a geniug)

“of this .
stede the star's hoast and
was worn 1o tha ball,
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UNEXPECTED TREASURE: Lara Fiynn = [
Boyle got “Punk'd,” MTV style, when

toid she'd get free clothes from Los
Angeles boutique Jack Henry &s long

a5 she'd wear them to events and
cradit the store. Bayle twirled and
waltzed in the pricy frocks, gushing,
I feel like a ballering,” only to find
out she would be charged $26,000
~— minwsa 7.75-percent discount
—for the 14 bags of clothes she
chase, I can't afford this!"
eoiclaimed the devastated actress. |
have only one credit card on me and
it's not going to go through. Well, |
guess | won't be paying the plumber
this month.” *She took it like a
i S T Bl e
up giving & viny
Halston dress worth 3900, MTV
chipped in a Plein Sid jackat and a
Joey and T bandeau top. The
episode airs Sunday at 9 p.m.
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MOST WANTED

DESIGNER RAMI KASHOU
DINES IN STYLE WITH
LOCAL FASHION PLATES
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LA CONFIDENTIAL'S SENSE OF HUMOR

Jack Henry owner Tia Browsh's feet, photographed at
event o stand with menw for Rami Kashou's dinner with
local fashion plates.

Corset dress by Clakre LaFaye [S2000),
Juck Henrn T4T Soath Kings Road, Les Angeles,
J23-635.8030
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Maraboa shaug by
Anna Sul ($275),
Call 212-341-8406
for meve information
Corset dlress by Clalre
La Faye ($1.500), fack
Hemry, 141 South Kings
Road, Wesr Heltprosd, K
123655 6050,
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mechanic suit Grey Ant available al Jack Henry LA 323 655 6050.



_Pages 112-113, Party Animal: Heathee available at
Jack Henry boutique Los Angeles (323} 655-6050
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AMYLEE






ANTHONYKIEDIS






BAILING






BRANDY






BRITNEYSPEARS
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COURTNEYLOVE






DITAVONTEESE



[Dita wears dress by
Claire Lataye, ot Jack
Henry. Hecklace;
amethyst ring (on
right hand), bath by
Rosalinda, at Meiman

Marcus. Shoes by




KATHRYNMORRIS



ANNE COLE

ANNE COLE

LANCEL




KELLYCLARKSON






KRISTAALLEN






LIZPHAIR






VIICHELLEDUPONT






IVICHELLEKRUSIAK
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NELLYFURTADO






PAULAABDUL






PINK
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PUSSYCATDOLLS






SAMANTHAHARRIS






RACHELMcADAMS






SHANNONEUZABETH






SHIVAROSE






THEDIXIECHICKS






JACKHENRY
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JACKHENRY

141 So. Kings Road,
Los Angeles, CA 90048

TEL: 323.655.6050
FAX: 323.655.7050

www.whoisjackhenry.com

Copyright® 2007 Emmett Franklin Scott
First Edition

Designed by Elizabeth Anderson

Manufactured in the United States of America
13579108642
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