SALLY SAMPLE, MBA
Boston, MA   |  (508) 555-1111   |   ssample@gmail.com
www.linkedin.com/in/sallysamplemba/

COMMUNICATIONS MANAGER | CONTENT MARKETING | PUBLIC RELATIONS

Results oriented communications professional with two decades of experience and comprehensive skill set in finance and contracts. Possesses a wealth of knowledge in marketing and communications, ranging from accounting, financial reporting, contract management, proposal preparation and submission, and corporate administration. Known for savvy public relations skills with broad experience across the communications chain, demonstrated results and a large network of contacts.
 
EXPERTISE

· Team Collaboration 
· Relationship Building
· Strong Researcher
· Content Creation and Ideation
· Adaptability 
· Brand Strategy
· Time Management 
· Effective Communication 
· Growth and Change Management
· Data Management
· Project Management 
· Social Media Strategy
· Executive Consultation
· Media Relations
· Internal Communications

Technical skills: MS365, iOS, social media, Constant Contact, Salesforce, WordPress, AI tech
videography and photography: iPhone, digital camera, video editing, graphic design, Adobe 
Illustrator, Lightroom, Canva, Canto


EXPERIENCE

Boston Children’s Hospital, Boston, MA					May 2018 – Present
Communications Coordinator, April 2020 - Present
· Oversaw companywide branding efforts, guiding development of innovative, modernized brand kit, organizational voice, and visual identity, including branded apparel and marketing collateral
· Collaborated with leadership to implement and drive energetic, cost-effective marketing strategies that revitalized the organization’s digital presence and communications
· Managed events, achieving over 100 million digital and print media impressions within four months
· Created SEO-optimized website content aligned with brand standards, enhancing user experience and driving an 45% increase in monthly site traffic
· Served as primary marketing contact client for multiple clients

Marketing and Social Media Coordinator, May 2018 – March 2020
· Revamped the organization’s social media presence, increasing followers through modernized content strategies, viral posts, and targeted techniques to engage niche audiences
· Designed innovative and cost-effective marketing campaigns, including user-generated content strategies and free outreach avenues, driving public participation and attendance for key events
· Introduced a refreshed newsletter format, boosting open rates from 32% to 44% with over 6,000 engaged subscribers
· Built strategic relationships through a structured outreach strategy, connecting with marketing professionals, handling media inquiries, and serving as the organization’s media liaison
· Supervised and mentored six interns, fostering growth and boosting organizational success

Vanderheyden, Inc., Wynantskill, NY			   	 	May 2017 - May 2018                                                          
Marketing Consulting  
· Directed strategic research for organization’s 185th anniversary and fundraising initiatives
· Improved cross-functional operations by aligning marketing and development efforts

EDUCATION 
· Master of Business Administration in Marketing, Suffolk University, Sawyer Business School, 2019

· Bachelor of Arts, Double Major in International Business and Spanish, Cum Laude, American University, 2017; Semester Abroad in Florence, Italy

CERTIFICATIONS
· PMI-ACP (Agile) Certification(pending) PMP Certification
· ITIL Foundations v4

VOLUNTEERISM
· PTA Liaison, 2015 - Present



