
S c o p e   o f   W o r k 



The following scope is based on REAL 

targeted hands on marketing initiatives 

and branding. ESM has had a pivotal part in 

creating marketing/ PR campaigns in each 

of the following list. 



Artists

Big & Rich 
Dolly Parton 

Locash 
Tracy Lawerence 

Lee brice 
Yelawolf 

Trint Tomlinson 
George Jones 
Rhonda Vincent  

Lonestar 
Kelsea Bellerini 
Thomas Rhett 

Justin Timberlake  
Faith Evans 
Josh Turner 
Justin Moore 
Nikki Williams 

Brands Events
CMA 

Walmart 
The General Insurance 
Albertsons/ Safeway 

Kroger 
Walgreens 

7/11 
Pilot Flying J 

Twix 
Sheeba 
IAMS 
Adidas 

New Amsterdam 
Canadian Club Whiskey 

Jack Daniels 
Heroes Vodka 

Fat bottom brewery 

And big box retailers

Nascar 
Heart music festival 

Bonarroo 
Coachella 
CMA Awards 
ACM Awards 

Show Me Music Fest 
BoomBang Music Fest 

Lalapalooza 
Country Thunder 

CSX Vegas 
Miami Music Conf 

SxSw 
Gulfcoast Jam 

Tortuga  
Ft Lauterdale Boat 

Show 



Case studies



C A S E  S T U D I E S

EXPERIENCES CONTENT ACCESS

R E S U L T S 
+ 

E X P O S U R E 
 

ARTIST ENDORSEMENT  

201M 
 EARNED IMPRESSIONS 

250,000  
AUDIENCE 

11,428,500 
FACEBOOK REACH  

30,000+  
INSTA & SNAP STORY 

VIEWS  

Twix is able to offer a multitude 
of communication to shoppers 

with give-a-ways, music 
promotions, and meet and 
greets at Walmart locations   
Promoting brand in-store as 

well as using name and 
likeness of artist endorsement.

In-store and on- site 
activations promoting brand 

and artist integration. We 
provide content driven 

signage to retain data from 
consumer as well as push 

content to socials and digital 
platforms. Also activations at 
Artist concerts for consumer 

contact data.

Access to fans and artists to 
brands is where the 

connection to new consumers 
values best. We create pop-up 

Twix factories at each Big & 
Rich concert covering fans 

into customers. Also access to 
VIP tickets and meet and 

greets to each concert for 
radio promotions and remotes.



EXPERIENCES CONTENT ACCESS

R E S U L T S 
+ 

E X P O S U R E 
 

CO-OP PROGRAM

446M 
 EARNED IMPRESSIONS 

205k 
BRAND SAMPLING 

45,428,500 
DIGITAL REACH  

50,000+  
INSTA & SNAP STORY 

EVENT VIEWS  

CARE PACKAGE

Walmart, ESM, Playpro, and 
Cheg Online bookstores 

partner for the “Walmart Back 
To School Care Package. This 
Co-op program expands to 

1200 colleges and Universities 
hitting each returning Student 

with 7 complementing non 
competing college lifestyle 

brands care package for back 
to school. 

This opportunity allowed 7 
brands tailored to students 

sample, promote, and 
advertise their brand across 
campuses nationwide. Also 
incorporate a multitude of 
digital promotions driving 

students to communicate with 
brand assets. 

With access to 1200 different 
colleges and universities Each 
brand was successfully able to 

communicate to students 
(Gen Z) across the nation. 

Being able to access student 
housing properties to utilize 

door hangers, mailbox 
promotions, email databases, 

etc. 

C A S E  S T U D I E S



EXPERIENCES CONTENT ACCESS

R E S U L T S 
+ 

E X P O S U R E 
 

FESTIVAL ACTIVATION CO-OP

44B 
 EARNED IMPRESSIONS 

2.9 M  
FESTIVAL ATTENDANCE 

29 BIL 
SOCIAL REACH  

1,000,000+  
EVENT INSTA & SNAP 

STORY VIEWS  

Music fest
Marketplace

Albertsons Companies and 
ESM partner with 10 festival 
lifestyle brands for on-site 
activations and in-store 

activations throughout 12 
festivals and regions across the 

country. This promotion 
reached hundreds of millions 
of potential customers as well 
as promoting trend in brands 

with festival goers. 

Music Fest Marketplace had 
content driven sweepstakes 

and give-a-ways like the 
rockstar experience. This was 
promoted through over 50M 

social and digital outlets 
nationwide. Each music 
festival retains over 100M 

social impressions each year. 

Access to the biggest festivals 
in the world allowed 

participating brands to 
promote the movements that 

millennial and Gen Z are 
interested in. Loyal brands 

mean loyal customers. 

C A S E  S T U D I E S



EXPERIENCES CONTENT ACCESS

R E S U L T S 
+ 

E X P O S U R E 
 

FLY AWAY PROMOTION

15M 
 EARNED IMPRESSIONS 

21,000  
CLICK IMPRESSIONS  

7,545,672 
FACEBOOK REACH  

10,000  
INSTA & SNAP STORY 

VIEWS  

Twix, CBS radio, and Big & Rich 
partner up for a lifetime 

experience for 30 winners 
nationwide. This 3 month 

promotion allowed CBS radio 
station to promote on air and 
commercial ads for Twix and 

Big & Rich. The 15 winners were 
flown to Punta Canta, 

Dominican Republic for 4 days 
all inclusive and hung our with 

their favorite duo. 

Brand saturated content was 
driven through all radio 
stations websites, social 
medias, and airwaves 

promoting the brand hosted 
event. Digital campaigns were 

integrated through social 
media contests as well as 

online prizes.

Full name and likeness 
allowance of Big & Rich to 
promote to their network of 

millions of fans for this intimate 
vacation experience. Partnering 

with Hard Rock Hotel and 
Casino brand signage was 
consistent throughout hotel 

during promotion. 

C A S E  S T U D I E S



EXPERIENCES CONTENT ACCESS

R E S U L T S 
+ 

E X P O S U R E 
 

FESTIVAL SPONSORSHIP

The General Insurance 
partnered with Show Me Music 

and Arts Festival for the title 
sponsorship. This top tier 

sponsorship retained hundred 
of millions of impressions, as 
well as multiple activations 

within festival grounds giving 
away swag and collecting 

consumer data and signing up 
on site insurance plans. 

With branding and signage 
within all print and digital 

media outlets, The General 
Insurance was able to create 

millions of impressions to target 
new customers. Running social 

media contests and give-
aways as well as radio remotes 

and on air ticket trades, The 
General Insurance company 

successfully 

11B 
 EARNED IMPRESSIONS 

 105,000 
FESTIVAL ATTENDANCE 

732M 
SOCIAL REACH  

345,000+  
EVENT INSTA & SNAP 

STORY VIEWS  

With multiple areas of 
activation on site, The General 
Insurance could retain brand 
new customers on the spot at 
pos tents. Branding on every 
piece of marketing material, 

The General Insurance 
company were able to reach 

a completely new 
demographic in an area that 

was new to the brand. This also 
connected many new  

millennials and converted 
them into customers. 

C A S E  S T U D I E S


