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Overview
Mission: To locate and rescue any wolfdogs that have been abandoned, neglected, or 

abused and give them a chance at a better life and in some cases find them a new 

loving home with responsible owners no matter the age of the animal as well as 

provide proper education on the subject of wolfdogs.

Location: Chesapeake, Ohio

Website: https://southernohiowolfsanctuary.com/

https://southernohiowolfsanctuary.com/


Issues with Brand
- Appearance feels generic with no iconic identity to set apart from similar 

sanctuaries despite being incorporated.

- Website feels amaturly build, most likely made by one of the owners with limited 

experience in design.

- Website is cluttered with unnecessary pages that could be consolidated into fewer 

pages.

- Inconsistent typeface design and colors throughout website; multiple different 

typefaces per page up to 3!









Solutions: Icon Identity

OLD LOGO: Law Enforcement Badge NEW LOGO: “Ranger Riley”

VS.



Solutions: Website







Solutions: Making a Message



MERCHANDISE!
- All proceeds would go towards the sanctuary as 

additional revenue to allow expansion, 

improvements on services, etc.

- Employees/Volunteers would be able to have a 

sort of uniform while on-the-clock

- Can further spread the word about the sanctuary 

and what they are trying to accomplish.

- Look at this merch! I wanna buy it!


