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  Introduction * 

  1.1 Reporting year *
        2024

  1.1.1 Reporting period *
           from 1.2024 to 12.2024

  1.2 Describe your business activities
  ALIANAz is an Innovative and Sustainable Beauty and Personal Care
Company, specialises in natural and sustainable beauty and personal care
products, emphasising sustainability and the use of safe, highly natural
ingredients. ClaRose is a natural beauty brand and has a unique value
proposition of being the only face care brand in the UK based on the unique
properties of Organic Rose Oil and Rose Water. ALIANAz team has developed
27 unique formulas in the past 5 years, launched 100+ SKUs and become the
first to certify EU Ecolabel for cosmetics. ALIANAz team is developing the next-
generation waterless solutions that will eliminate plastic waste and reduce CO2
emissions. This is a unique product offering and a ground-breaking innovation
in the personal care industry. The compact and light format will make them
more convenient to store and transport. The range will be ready to launch by
September 2025.

  1.3 Annual revenue in the reporting year*
         -
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  1.4 Number of employees in the reporting year*
         2

  1.4.1 Full-time equivalent (FTE) or headcounts
         Headcounts

  1.5 Let us know if your company is a parent company or subsidiary*
         Not applicable

  
  Commitment and Targets * 

  2.1 Net zero target year*
         2040

  2.1.1 Base year*
           2022

  2.2 Near-term target*
  15% of absolute scope 1 emission reduction from my base year by 2030

  2.3 Provide any additional comments or context on your net zero and near
term targets.
  Identifying and reducing our carbon footprint by 15% annually until 2030, with
2022 used as a baseline year. We are using Greenhouse Gas (GHG) Reporting,
and these figures are audited by a certified third party.
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  Own Emissions * 

  3.1 To reduce emissions in line with my commitment, my company has a plan
and is taking action*
         Yes

Energy consumption

  3.2 Total energy consumption*
         57 kwh

  3.3 Renewable energy*
         45.6 kwh

Scope 1 emissions

  3.4 Scope 1 emissions*
         14.432358 metric tons CO2e

Scope 2 emissions

  3.5 Location based scope 2 emissions*
         1 metric tons CO2e
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aims to reach net zero carbon by 2040—ten years earlier than specified by the
Paris Agreement. Keeping the circular economy as the core of the R&D
strategy, ALIANAz is taking multiple initiatives to develop products which will
change the circular economy and urban landscape. ALIANAz aims to reduce
the carbon footprint from all product transportation by 50% by 2025 and 75%
by 2030. ALIANAz is implementing optimising shipping methods by shipping
only full pallets (less air being transported). ALIANAz is also using and
increasing the use of compact packaging to allow more products to be shipped
in one pallet. In addition, ALIANAz employees are encouraged to hold all
meetings possible online and reduce the number of business trips unless strictly
necessary.

  3.7 Describe your plans and actions taken to reduce scope 1 & 2 emissions.*
  ALIANAz is committed to offering its consumers natural and affordable
personal care products and cosmetics made with safe and highly natural
ingredients. ALIANAz has multiple decarbonisation strategies in place and is
committed to reducing product waste by improving at all stages of the product
life cycle. Through multiple initiatives, ALIANAz is committed to reducing the
carbon footprint of its products and leading the way in its industry. ALIANAz  3.8 Describe the calculation methodology and comment on the data
accuracy, including any tools/methods used to calculate.*
  We are partnering with ClimatePartner to develop an offsetting strategy,
carbon measurement, reduction, and offsetting of all our products.
ClimatePartner develops and invests in different Carbon offset projects all
around the world.

  
  Value Chain Emissions (optional) 

Scope 3 emissions

  4.1 Have you measured any of your scope 3 emissions?
         No
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Supply chain related - upstream emissions

Customer related - downstream emissions

  4.2 Have you asked any of your suppliers to set a net zero target (either
voluntarily or as a requirement)?
         No

  4.3 Have you communicated your commitment and actions to any of your
customers?
         Yes

  
  Climate Solutions (optional) 

  5.1 Do you classify any of your existing goods and/or services as a climate
solution?
         Yes

  5.2 What percentage of your total revenue comes from sales of climate
solutions?
         10 %

  
  Management, Strategy and Climate Risk (optional) 
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         Person is responsible for climate strategy at board level

  6.1 What governance processes do you have in place for your climate
strategy? Choose as many as are applicable.

  6.1.2 Is this person (or another at executive and board level) also responsible
for climate risk?
         Yes

  6.2 Have you started to identify and assess your companies climate risks and
opportunities?
         Yes - we have identified both climate risks and opportunities

  6.2.2 How are you managing these climate risks? Choose as many as are
applicable.
         We\'ve mapped the impact of our climate risks over time (short,
medium and long term horizons),We\'ve assessed these risks against revenue
of the company,We\'ve Identified plans for adaptation to mitigate these
risks,We\'ve Integrated these adaptation plans into business practices

  6.3 Have you integrated climate and/or nature into your company mission
statement or shareholder agreements? If yes, describe how.
         Yes
         -

  6.4 Have you taken actions this year outside of your emissions to accelerate
climate progress?
         No
         -

  
  Results, Challenges and Outlook * 
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  7.1 Provide any additional comments or context on your annual results and
progress from previous years.*
  ALIANAz team is working on developing the next-generation waterless
solutions that will eliminate plastic waste and reduce CO2 emissions. This will
reduce the product weight by ten times, resulting in less CO2 emissions from
transportation and storage. It will also make the products compact and
convenient for customers to store and travel. This innovative product format
will contribute to a more sustainable and circular product lifecycle. The core
value proposition of ALIANAz waterless products is that they will provide the
same product benefits to consumers as traditional products.

  7.2 Do you face any key challenges in reducing emissions?
         Limited control over energy use in buildings,Complexities in
managing supply chain emissions,Slow societal and economic progress on
climate action,Lack of skills and knowledge,Insufficient funding,Limited
influence over suppliers

  7.3 Has there been any third party validation of the data submitted in this
report? 
         No
         -
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