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Brand House
The Brand House is the backbone of Xpress Technologies and sets the voice, tone, 

and direction for all internal and external communications. Refer to this section to 

determine if an exectution of the brand meets these requirements.
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Brand Mark
The U.S. Xpress-inspired “XT” lettermark in combination 

with the Xpress Technologies wordmark symbolizes 
the strength & direction of the brand. 
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THE XT BRAND MARK

This hero logo is the key building block of our identity, the primary visual element that 
identifies us. This signature is a combination of the XT symbol itself, our company name, and 
should never be changed in any way. That includes (but is not limited to) skew, tilt, drop 
shadow, proportional relationships, color, etc.

In essence, DON’T MESS WITH THE LOGO.
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CLEAR SPACE

The logo should be surrounded with clear space to ensure its visibility and impact. 
No competing graphic elements should enter this zone.  

This area is designated by 1/2 of the “X” height, as a square

clear space

clear space
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clear space

1/2 “XT”
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Brand Color System
Color plays an important role in the Xpress Technologies 

brand identity. These colors have been chosen to represent 

XT with a harmonious voice across various media.
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This is XT Gray

TINTS MAY BE USED. 
EXAMPLES PMS 296 C @ 75% / 50% / 25% / 10%
HEX# 75%–B445561, 50%–828D95, 25%–C0C6CA, 10%–E6E8E9

CMYK: 80 | 70 | 60 | 70
RGB: 26 | 32 | 39
HEX# 051C2C

296 C

CMYK: 58 | 41 | 34 | 04
RGB: 151 | 163 | 174
HEX# 97A3AE

TINTS MAY BE USED. 
EXAMPLES PMS 7543C @ 75% / 50% / 25% / 10%
HEX# 75%–B1BAC2, 50%–CBD1D6, 25%–E5E8EB, 10%–F4F6F7

* SILVERIZED PHOTO TREATMENT COLOR RAMP

7543 CCORE COLOR SYSTEM

These swatches are the core of the XT 
Color System that when intermingled 
can yield dynamic results. In layout, the 
red color is intended to be used spar-
ingly to provide emphasis on the XT 
logo as well as direct attention via 
callouts or graphic markers/devices. 

NOTE: 7543C is the basis for color 
treatment of “silverized*” photos.

* See slide 12

TINTS MAY BE USED. 
EXAMPLES PMS 336 C @ 75% / 50% / 25% / 10%
HEX# 75%–408B7C, 50%–7FB1A7, 25%–BFD8D3, 10%–E5EFED

CMYK: 90 | 45 | 60 | 35
RGB: 04 | 85 | 83
HEX# 006450

336 C

CMYK: 22 | 97 | 90 | 12
RGB: 178 | 41 | 46
HEX# AE292E

THIS COLOR IS TO BE USED AT 100%
This is XT Red.

180 C
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SILVERIZATION

This image has been treated by simply altering 
the opacity of a photo over a solid color (7543C.) 
Other methods may be applied but note this is 
not a duotone or 100% colorization.
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Brand Typography
Typography serves an important role in communicating our overall 

tone and quality. Detailed use of typography reinforces our brand and 

ensures clarity in all Xpress Technologies communications.
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Inter Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890

Inter Bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890

Inter Light

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890

BRAND TYPOGRAPHY

Inter is a variable font family carefully 
crafted & designed for both digital and 
physical display. Inter features a tall 
x-height to aid in readability of mixed-case 
and lower-case text. Several OpenType 
features are provided as well, like contextual 
alternates that adjusts punctuation depend-
ing on the shape of surrounding glyphs, 
slashed zero for when you need to disam-
biguate "0" from "o", tabular numbers, etc. 

Use italic versions as grammar dictates.

– See Inter install instructions on slide 17

Direct link to the Inter Google font:
https://qrgo.page.link/WWdjv
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BRAND TYPOGRAPHY (DISPLAY)

Inter Black is the typeface of choice when 
you need to stand out and say something 
with volume. This “heavy weight” selection 
will stand up and hold contrast against 
most backgrounds when other fonts fail. It 
is to be displayed in ALL CAPS only.

Inter Black

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890



BRAND TYPOGRAPHY (DISPLAY)

EXAMPLE
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Inter Black

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890
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ACCESSIBILITY 

Adequate contrast in text and visual media 
can assist people with visual impairments 
navigate content. Web content Accessibility 
Guidelines provide an international set of 
guidelines developed by the worldwide Web 
Consortium, the governing body of the web. 

AA level compliance is an important aim of 
contrast for background and foreground 
display of text, images, and graphics. Our 
goal is to help ensure online content is 
equally accessible and user-friendly to all. 

Black

XT Onyx

XT Silver

Xt Jade

XT Red

White

BACKGROUND COLOR
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= Adequate contrast if the text is large text (at least 18 point or 14 point bold)
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INSTALL & EMBED FONTS

Whether you’re on a PC or a Mac, 
Google has made downloading and 
installing fonts simple. Below is a direct 
link to the official Xpress Technologies 
typeface and we’ve supplied directions if 
you’re new to installing fonts. Plus we’ve 
supplied a link to embedding fonts into 
PowerPoint on both PC and Mac

HOW TO INSTALL GOOGLE FONTS ON PC
� Go to Google Fonts: https://qrgo.page.link/WWdjv

� Click on “Download family.”

� Open the drawer at the bottom of the screen where your
 selection is saved.

� Once downloaded, extract the zip file.

� Open the font folder, select all variations and right click
  and choose “Install for all users.”

� Enjoy using your fonts!

HOW TO EMBED FONTS IN POWERPOINT: PC & MAC
https://qrgo.page.link/fb11o

HOW TO INSTALL GOOGLE FONTS ON MAC
� Go to Google Fonts: https://qrgo.page.link/WWdjv

� Click on “Download family.”

� Open the dock at the bottom of the screen.

� Click the “Downloads” icon and choose “Open in Finder.”
 The file will be there saved as a zip file.

� Double-click the zip file that you just downloaded. 
 It will extract a folder.

� Open Font Book in Applications and drag your Inter font 
 folder (not the zip file) over to Font Book.

� Enjoy using your fonts!!

Direct link to the Inter Google font:
https://qrgo.page.link/WWdjv



Info:
This pdf may be opened in Adobe® Illustrator 
to obtain vector artwork of all displayed logos. 

For further information please contact:
XT Brand Marketing & Marketing Operations
xtbrand@usxpress.com

XPRESS TECHNOLOGIES, XT, and their associated logos are property of Xpress Technologies.  ©2021 Xpress Technologies LLC. All rights reserved.


