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Shadow Black Ops

Louvre Abu Dhabi Residences 

The Italian Luxury Watchmaker Panerai has joined vices with 
BRABUS, a German engineering brand focused on high- 
performance vehicles, in a collaboration that will bring together 
the brands' design DNAs and identities in a series of exclusive 
watch products and expand the reach and visibility of both 
brands in the worlds of watchmaking and boating. To celebrate 
the start of the partnership, Panerai debuts its first-ever 
skeletonized automatic movement in daring, high-end watches 
inspired by the design of the BRABUS "Shadow Black Ops" 
series of boats.

An interesting month at BLCK LUXURY. Our exclusive gifting package called Car-d seeing huge demand,
thanks to the festive season. bringing BLCK one more step closer to creating the world's largest Luxury
Mobility (LUXILITY) ecosystem. From this edition of luxtter we will bring you some of the finest and ultra-rare
luxury goods that you could get your hands on...cars, yachts, real estate, wines, arts, and much more. Enjoy
the read.

Fancy having Louvre as your address? Then
here’s something that might be of interest. The
first-ever Louvre branded residences
development is scheduled to be built in Abu
Dhabi. Aldar Properties (‘Aldar’), one of the
UAE’s largest real estate development and asset
management companies, together with the
premier global cultural institution, Louvre Abu
Dhabi, have announced a world-first
partnership to launch the Louvre Abu Dhabi
Residences, scheduled to be completed by 2025.

Get your hands on...

blck.luxury
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-Winston Churchill

Success is not final, failure is not fatal: it is the courage 
to continue that counts
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Luxury brands 
leaving Russia?

BMW Electromobility plan

The Strategy Behind Louis Vuitton’s 
Viral Football Campaign

The world's leading luxury 
brands said that they planned 
to temporarily close stores 
and pause business 
operations in Russia, Birkin 
bag maker and Cartier owner 
Richemont were the first 
firms to announce such 
moves, followed by LVMH, 
Kering and Chanel, Doing 
business in Russia has 
become complex since 
Russia's invasion of Ukraine, 
which prompted the United
States, Britain and the 
Europe Union to impose 
sweeping sanctions.

The Annie Leibovitz-lensed luggage campaign 
harnessed the power of football superstars Cristiano 
Ronaldo and Lionel Messi to earn the most Instagram 
‘likes’ ever, while sidestepping World Cup controversy 
and staking out precious brand territory.
Louis Vuitton's latest marketing coup seized on 
surging interest in football without directly 
referencing the controversial World Cup in Qatar.
The brand revived its iconic "Core Values" campaign 
as rival Gucci ramps up competition on luxury luggage. 
The viral ad also highlighted a key brand signature 
whose trademark Vuitton has struggled to defend.

BMW Group continues the roll-out of its electromobility 
plan with a new investment in the US to expand Plant 
Spartanburg and the company's manufacturing footprint 
in North America. BMW Group Chairman of the Board of 
Management, Oliver Zipse, has announced US$1.7 billion 
worth of investment in its US operations, including $1 
billion to prepare for the production of electric vehicles 
at the company's existing US manufacturing facility in 
South Carolina.

Luxury travel is about the experience, not just the appearance. 
Luxury travel may be glamorous, but not always meaningful. 
Local culture may not always be glamorous, but it’s always 
meaningful.                                                     -Nyssa P Chopra
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Porsche finally 
pulled the 
curtains on the 
brand new 
992-gen 
Porsche 911 
GT3 RS

Waiting Period for 
Luxury Watches?? Yes, 
you heard it right

There has been plenty of buzz surrounding the release, as the company has just now concluded 
months of testing (accompanied by a plethora of spy shots along the way). Most recently, details 
and photos of the car had been “leaked”, though the authenticity of the content has been 
scrutinized and questioned by more keen-eyed enthusiasts.
All of that matters very little now; we have all the exciting details for the first RS variant to debut 
in the current generation of 911 cars, straight from the horse’s mouth. Here’s our coverage of the 
livestream event, which was the chosen platform for Porsche to unveil all to the world.

World's most luxurious wristwatch
brand Rolex is out of stock from the
market during the ongoing festive
season. Some models of the Rolex
watches have a waiting period of
more than one year. The waiting
period for the Professional Modules
ranges from three to six months or
even one year, indicating that this
year 2022 - no delivery can be made
to the customers.

The Rolex stainless steel, Rolex sports
model, and Professionals - all are facing
shortages in the market currently in
recent years.
However, the shortage of this luxurious
brand is not particular to India, instead,
globally there is a shortage of Rolex
watches.



blck.luxury

Luxility Newsletter Luxtter
Edition 4 / Pg.4

09

08

The Praga Bohema

Britishness in Burberry
Burberry will focus “Britishness” to
eventually become a 5-billion-pound
business, new CEO Jonathan Akeroyd
said and will increase sales of
accessories like higher margin handbags
and shoes to more than half its total.
Akeroyd, who joined the 166-year-old
fashion house in April, said Burberry
was the only luxury brand of scale that
could lay claim to ‘Britishness”, helping
it stand out against French and Italian
rivals. He said Burberry could grow
accessories from a current 37% of sales
to more than half in the longer term
under new designer Daniel Lee, who
had a "rare talent" for leather goods.

The name ‘Praga Bohema’ might not seem 
overly familiar, but Praga has actually been 
making cars for 115 years. The Czech automaker 
only began making race cars 12 years ago, 
though – and only a handful of those was fitted 
with license plates. The Praga Bohema is 
therefore the company’s first road-legal 
hypercar.
So, what’s all the fuss about? The price – a cool 
$1.35 million is how much you’ll have to fork out 
to own one.

Gen Z Is ‘Shopping to Sell’ Luxury Brands as
an Inflation Hack, Prada and Reformation rank
high with the 25-and-under crowd.
Consumers 25-years-old-and-younger see
resale shopping as something of a sport,
buying used luxury goods with the goal of
selling them later at higher prices. The trend
has become particularly popular as inflationary
woes mount, the report said. Top labels sold by
Gen Z include Prada and Reformation. One
bought in greater numbers was Balenciaga, as
promotions with celebrities Kim Kardashian
and Justin Bieber raised the profile of the
brand. For Jewellery, Cartier ranks high.
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Gen Z and Luxury


