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Cartier’s new vintage program restores and 
resells watches and jewellery

The Emerald Isle - An ultra-rare
collection of just seven bottles.

Making it to the luxury news highlights for the week is
Cartier’s new vintage program. Collectors from all around the
world can now have a part of Cartier’s legacy for themselves
through Cartier Tradition. Cartier Tradition that looks up
buys, and, if required, repairs the brilliant pieces from the
brand’s glorious past. Exhibitions are staged in just a few of
Cartier’s premium jewellery boutiques across the world, and
the collected works are then made available to a small set of
VIP clients. Each piece comes with thorough documentation
on the components utilized, the background of the design,
and each stage of the restoration techniques applied.

The oldest and rarest whiskey in existence
and the world’s first Fabergé Celtic Egg. A
handcrafted heirloom collectable of the
highest calibre..
The first luxury whiskey set of The Emerald
Isle Collection sold at auction for a record-
breaking $2,000,000 and the remaining sets
were launched at exclusive events across the
world throughout 2021, achieving upwards of
$3,000,000 - Just one remain.

Call us / write to us to know more about this
triple distilled ultra rare single malt.
+91-9900085611/info@blck.luxury

Luxtter by BLCK LUXURY has been bringing you information on some of the finest and ultra-rare luxury goods
that you could get your hands on... cars, yachts, private jets, real estate, arts, fashion and much more. Now that
BLCK LUXURY is getting closer to expand in various geographies and build the world's largest luxury mobility
ecosystem, wishing you all a happy 2023, Enjoy the read.

Get your hands on...
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Experiential luxury over conspicuous 
consumption

Kicking things off in style in 2023,
Mercedes-Benz has launched the AMG
E53 Cabriolet in India. 

Anita Dongre - Indian designer launches 
vegan luxury bags

In India, luxury is not a new phenomenon. The
erstwhile maharajas were some of the largest
consumers of global luxury brands that have made
a home for themselves in India. More recently,
iconic brands are seeing a new luxury consumer
who has gone from being a logo junkie to a more
mature, quality, heritage-conscious one who knows
the intricacies of why a certain brand qualifies as
luxury and why he/she needs it.
Sanjay Kapoor, Managing director, Genesis Luxury
feels that the Indian luxury market is fairly new as
compared to globally evolved markets, and tastes
and preferences of consumers see changes every
so often. When international luxury brands first
entered India, badge value of brands took
precedence. Talking of experiences, we see more
and more wealthy Indians pay for luxury
experiences that go beyond indulging in brands.
Luxury tourism is a rapidly evolving segment. 

Luxury accessories have often defaulted to leather bags,
belts, and shoes, a material that is as cruel to its source as
it is to the earth and artisans. Besides the cruelty of using
animal hide, the leather industry is notorious for using
carcinogens that make industry workers sick and
neighbourhoods unlivable from toxic dumping into
waterways. With her newest launch- a line of plant-based
vegan luxury handbags, Anita Dongre looks to change the
trend and make accessories that are both luxurious and
kind.

The Mercedes-AMG E53 Cabrio  – at a starting price
of Rs 1.30 crore (ex-showroom). is powered by a 3-
litre inline-six cylinder petrol engine that makes
435PS and 520Nm on its own. It’s paired with a 9-
speed automatic gearbox and a hybrid system that
adds 22PS and 250Nm to the engine’s output. The
combined performance is good enough for a 0-
100kmph time of 4.5 seconds. 
It gets an AMG-specific Panamericana grille and an
aggressive front bumper. The car also gets subtle
sporty touches at the rear, including quad exhausts.
Inside, the car gets an AMG-specific 3-spoke steering
wheel and dual-screen setup comprising of a digital
instrument cluster and a touchscreen infotainment
system. It also comes equipped with AMG’s Ride
Control+ air suspension.
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South Koreans 
are the 
world’s 
biggest 
spenders on 
luxury goods

Louis Vuitton’s first hotel
in Paris
Luxury fashion house Louis Vuitton
has already entered the hospitality
industry with its many restaurants
worldwide. Expanding its portfolio
further, Louis Vuitton announced its
decision to transform its corporate
headquarters in Paris into a hotel
within the next five years. In an
interview CEO Michael Burke
explained that the headquarters,
located in Paris’ 2nd arrondissement
will undergo a massive revamp over
the next decade. 

Total spending on personal luxury goods by South Koreans year-on-year grew around 24% to
$16.8 billion, amounting to $325 per capita.
Morgan Stanley analysts explained the demand for luxury goods among South Korean buyers is
driven both by an increase in purchasing power as well as a desire to outwardly exhibit social
standing. The investment bank also noted luxury houses have tapped Korean icons to further
catalyze demand. Whether it’s calf-leather Italian Prada bags or classic, checkered British
Burberry trench coats, South Koreans are the world’s biggest spenders on personal luxury goods
per capita, Morgan Stanley said.
Moncler said its revenue in South Korea “more than doubled” in the second quarter compared
with before the pandemic. Cartier-owner Richemont Group said Korea was among the regions
where sales grew by double digits in 2022, compared with both a year and two years ago.

Further, the sprawling space will also house the world’s largest Louis Vuitton store.  Starting December
12, the 400,000-square-foot building will play host to LV Dream, an experiential installation exhibiting
Louis Vuitton’s long list of artist collaborations. The attraction will also feature a gift shop, cafe, and
chocolate shop run by Maxime Frédéric, head pastry chef at Cheval Blanc Paris.

Every luxury must be paid for, and everything is a luxury,
starting with being in this world. – Cesare Pavese

https://www.fourseasons.com/naviva/?source=pr_americas_NAVReservationsLiveJun2022
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09     Sephora stores
return to UK with west
London debut
After six years of speculation and
over 17 years after it exited the
British market, Sephora officially
made its return to the UK in 2022.
This came with the announcement
of a new London store slated to
open in Spring 2023, to be located
at Westfield in White City.Sephora
went on to confirm the location of
the 6000 sq ft store on 17 January
2023. The new store’s façade will
follow Sephora’s black and white
stripes design ethos, along with
ambient lighting, textured finishes
and a focus on greenery.

Tiffany and Co. has long been associated with the iconic yellow diamond. But this year the brand
is upping its game with a new addition. Argyle has offered Tiffany a final bespoke curation of pink
diamonds. The new collection comprises 35 gems, including an unusual red stone, from the Argyle
Diamond Mine in Australia. “This extraordinary collection of 35 Argyle Pink™ Diamonds
showcases the range of colours that Argyle diamonds are famous for, including Fancy Intense
Pink, Fancy Intense Purplish Pink, Fancy Vivid Pink, Fancy Vivid Purplish Pink, Deep Pink, and the
rarest of all—a Fancy Red diamond,” said Victoria Wirth Reynolds, Chief Gemologist, Tiffany & Co.
The acquisition of the Argyle Pink™ Diamonds is not only valued for its extraordinary rarity and
beauty but also that it has been responsibly mined and sourced and hence is part of the luxury
news highlights.

 Luxury is attention to detail, originality, exclusivity and above all
quality. – Angelo Bonati

Tiffany & Co. 
acquires a 
curation of 
Pink Diamonds 
from Argyle  

10        Auto Expo 2023: Lexus unveils
portfolio of luxury EVs 
The EVs that were unveiled to visitors at the auto
expo included Lexus RX, Lexus LF-30, Lexus LF-Z,
Lexus UX300e, Lexus LM, Lexus 500d, Lexus LC
500h, and Lexus ES 300h. Japanese auto major
Lexus today showcased its portfolio of electric cars
at the Auto Expo 2023. The EVs that were unveiled
to visitors at the auto expo included Lexus RX,
Lexus LF-30, Lexus LF-Z, Lexus UX300e, Lexus
LM, Lexus 500d, Lexus LC 500h, and Lexus ES
300h.Claiming to be the world’s first luxury hybrid
SUV, the 2023 Lexus RX was developed on the
“Alluring x Verve" design concept.

https://www.evoindia.com/search?q=McLaren
https://www.evoindia.com/search?q=McLaren
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After years of churning out variants of decade-old cars,
Dodge is finally - finally, updating the lineup with
something new and exciting. The Dodge Charger Daytona
SRT Concept previews Dodge's first electric vehicle, due
sometime in 2024. Dodge has already touted the potential
powertrain lineup, which ranges between 455 and 670
horsepower. And lest the Brotherhood of Muscle grunt in
disapproval at the idea of some kind of whiny ee-vee, the
SRT Concept features a synthetic sound amplifier capable
of producing 126 decibels of "exhaust noise," or roughly
the same as the SRT Hellcat.
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TAG Heuer Is Still 
Really Good At 
Vintage Tributes 
And This 60th 
Anniversary 
Carrera Proves Why

Dodge Charger Daytona SRT

The first Heuer Carrera was released 60 years ago, and you know TAG Heuer isn't letting an
anniversary pass it by. In fact, the brand has plans for a roll-out of celebratory pieces throughout the
year and it's kicking things off with this 600-piece LE: The TAG Heuer Carrera Chronograph 60th
Anniversary edition. To put it bluntly, this anniversary TAG Heuer should look pretty familiar to you.
It presents the same 39mm case sizing that you know, as well as handsome throwback design work
in the execution of the dial. On the wrist, with the compact pushers, this wears exactly how you
would want a watch like this to wear: just right. And the choice of pairing the watch with the black
racing-style leather strap only enhances the high-contrast look of the panda dial. I'm a sucker for
this kind of chronograph by nature, but I still think TAG Heuer did a really nice job with this
recreation of sorts. It's only a 600-piece limited edition.
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Millennials and Gen Z Accounted for All of the Luxury
Market’s Growth Last Year, a New Report Says. Younger
generations (Y, Z, and Alpha) will represent 80 percent of
luxury purchases by 2030. Generation Y (or Millennials)
and Generation Z accounted for all of the luxury market’s
growth last year, according to a new report published by
Bain & Company on Tuesday. Generation Alpha (those
born in or after 2010) is also expected to become one of
the biggest buyers of high-end goods in the next decade,
as shoppers in the sector get younger and wealthier.

     Attention “old concept of luxury”
The most-influential luxury buyers in
the world right now are under 40


