
Case Study: Helping a Rehab Center Speak to the Hearts
of Those Who Need Them Most

The Client

Beachway — a nationally recognized treatment center — wanted their website to reflect the

compassion and hope they offer every single day. They had an established reputation for excellent

care, but their website copy felt clinical and disconnected. Visitors weren’t staying long on the site, and

contact form submissions were lower than expected.

The Challenge

For people seeking help, every word matters. Someone looking for treatment might only have the

courage to reach out once — so the words they read in those critical first moments can determine

whether they pick up the phone or keep searching. Beachway needed copy that made visitors feel

safe, understood, inspired to take action, and confident in the quality of care they would receive.

The Approach

At The Digital Wildflower, I believe that copywriting should be heart-centered and human-first —

especially when it comes to life-changing decisions like seeking treatment.

1. Discovery & Deep Listening
I met with Beachway’s leadership and admissions team to understand their core values, unique

programs, and the emotional state of the people they serve.

2. Messaging Strategy
I created a messaging framework that focused on compassion, hope, and empowerment. Instead of

focusing on the problem (addiction), we highlighted the transformation and support clients could

expect.

3. Copy Rewrite & Optimization
Homepage with clearer headlines and subheads, empathetic program pages, and encouraging contact

page language.

4. Call-to-Action Alignment
Each page was optimized with consistent, low-pressure CTAs — like “Take the first step toward

healing” — making it simple for visitors to schedule a call or send a message.

The Results

Within 60 days of launching the new copy:

• 42% increase in contact form submissions

• Lower bounce rate on the homepage by 28%

• Callers reported feeling more at ease and mentioned the website as the reason they reached out



Client Feedback

“Working with Amber was like having someone put our heart into words. She took the time to

understand what we do and who we serve. Now, our site feels like an extension of the compassionate

care we provide. We’ve already seen more inquiries, and our team feels proud of the story we’re

telling.”

Why This Matters

This project wasn’t just about numbers — it was about giving more people a lifeline at the moment they

needed it most. When copy is clear, compassionate, and aligned with your mission, it can truly save

lives.


