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In March 2016, Jonathan gathered all
his family & friends to announce a life
changing decision - he had quit his job,
sold his carand bought a one-way ticket
to travel the world.

Thevery nextday helandedin Cubaand
took his first stepinto the new chapter of
his life.

Aware of his mom’s concern, he searched
for a way to comfort her and finally found
a simple solution that brought to life

MOM I'M FINE...



JONATHAN'S JOURNEY

On April 1 2016, Jonathan introduced MOM M FINE to the world on
Instagram.  As  he travelled through Latin - America, the account Dbegan
to gain a lot of followers and continued to grow each day.

Along his jouney, he witnessed  breathtaking  landscapes and  crossed
paths — with Interesting locals. He also adopted a new  philosophy
Iving life on the edge - and, Dbefore he knew it, he was jumping
out of arplanes, climbing mountains of 6,088 meters  high, scuba
diving among sharks in the depths of the ocean, hanging with the
Colombian army, exploring the glory of Poseidon and playing around
with — crocodiles in Mexico. As he was living al these memorable
moments, he always made sure fo leave his mom a special 'MOM ['M
FINE" message one picture at a time.

Today, Jonathan and his 'MOM I'M FINE" sign have become an Internet
sensation.  His  story has appeared on  multiple  media  platforms
(magazines, radios, TV) worldwide and has caught the attention  of
some famous personalites. MOM M FHNE continues to expand its
international reach at an extraordinary rate.




JONATHAN’S JOURNEY
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WHAT MOM I'M FINE BECAME

WHAT IT BECAME

ADVERTISING CONFERENCES HUMANITARIAN




WHAT “MOM I'M FINE” DOES

Jonathan builds content and
develops concepts through

visually — aesthetic Images
and wvideos for his and his
client’s channels.

He encourages long las-
ting relationships with
NS partners. He goes at
events and gives Inter-
views and workshops In
the name of the brand




WHAT MOM I'M FINE DOES

CONFERENCES

INSPIRATIONAL
STORY TELLER

Since2016,Jonathanhasbeen
givingconferencesallaroundthe

woridforbrandslikeTEDx,Mazdaor
Microsoftmorethan10.000people

attended his conferences.

In January 2020, he founded
a creative agency specialized
ininfluencermarketingcalled
Mindsberg.Thisagencyhelpsits
clientstodevelopdigitalstrategies
anddirectinternationalcampaigns.




WHAT MOM I'M FINE DOES

PASSION WITH A GREATER
PURPOSE

In 2019, Jonathan created the
MOM I'M FINE PROJECT, an
association that focuses on two
main causes:

“As | have always been sending a
message to my mom, | want to do
something for those who do not
have a mom.”

Protecting and oreserving the
planet  while  celebrating 1S
beauty.

MOM I’'M FINE also believes in
taking a collaborative approach,
working hand in hand with
established charities and NGO'’s
like UNICEF.

‘Nowadays, we  are  repeatedy  exposed
{0 negatve news that emphasize  division
and differences.  MOM M FINE  PROJECT
dstances  itself  from  the  negativity  and
creates  schools  made  out  of  plastc
around the world, where cnildren  from  the
communities  can learn art, sports  and  well
being for free.
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MOM I'M FINE IN THE MEDIA

“Jonathanisagreatexample ofanInstagram influencer set-
ting out to make positive change in the world and using his

media exposure for the greater good.

“You have to hand it to him, he does seem
pretty fine, in every sense of the word.”

“He's become a social media darling.”

“Jonathan Kubben Quinonez, from Brussels,
has found an ingenious way to ease his mother’s concerns.’

“A 27-year-old came up with a hilarious way to
check in with his mom while traveling the world.”
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MOM I'M FINE PARTNERS
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MOM I'M FINE TEAM

JONATHAN KUBBEN QUINONEZ SARAH DINARI CLEMENT JANSSENS
Founder & Director of MOM I'M FINE Assistant & Project Officer Video maker
+32(0) 485 99 74 94 +32(0) 4728401 55 _532 (0)485 9274 4
jonathan@momimfine.com admin@momimfine.com video@momimfine.com

www.momimfine.com

www.momimfine.com www.momimfine.com







