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Your hom
e w

ill be show
n on hundreds of w

ebsites, including the m
ost visited real estate w

ebsites in the w
orld

5, putting it in 

front of potential buyers everyw
here. O

ur com
prehensive internet m

arketing strategy includes displaying your hom
e w

ith a 

detailed description and m
ultiple photos to m

ake your property look its very best.
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The C
o

ld
w

ell B
an

ker
® brand has an im

pressive social 

m
edia presence designed to engage, entertain and 

connect w
ith today’s hom

e buyers.
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D
isplaying your property on the greatest possible 

num
ber of w

ebsites is an im
portant advantage, but it is 

just as im
portant that any leads from

 interested buyers 

are received and responded to quickly. O
ur exclusive 

response technology lets us do just that. This helps to 

ensure that no potential buyer for your hom
e is m

issed.  
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eM
arketing
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ep
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The C
old

w
ell B

anker brand’s unm
atched online presence attracts attention from

 potential buyers. I w
ill provid

e you w
ith 

our m
onthly w

ebsite traffic report, w
hich show

s both overall engagem
ent on C

o
ld

w
ellB

an
kerH

o
m

es.com
 as w

ell as 

the num
b

er of site visits and listing view
s over the last m

onth and past 12 m
onths, num

b
er of saved searches and saved 

prop
erties, international traffic and m

ore. The report also provides the num
ber of view

s that C
oldw

ell B
anker listings have 

received on som
e of the top real estate w

ebsites, including realtor.com
®, Trulia.com

 and H
om

es.com
®. 
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You’ll know
 our com

prehensive internet m
arketing strategy is w

orking w
hen you see the InS

ight online show
ing 

report – it tells you how
 m

any view
s or click-throughs your prop

erty received on m
ajor real estate w

ebsites like 

C
o

ld
w

ellB
an

kerH
o

m
es.com

, coldw
ellbanker.com

, realtor.com
®, Trulia and m

ore. This helps you know
 that your  

hom
e is presented and priced to grab buyers’ attention.
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Im
pressions from

 C
oldw

ell B
anker

® social m
edia channels
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D
isplaying your property to buyers w

orldw
ide
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O
ver a C

en
tury o

f E
xcellence 

The C
oldw

ell B
anker brand practically invented m

odern-day real estate. Founded in 1906 on the principles of honesty, 

integrity and alw
ays putting the custom

er first, w
e changed the industry then and continue to do so today.
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Through non-stop innovation and forw
ard thinking, the 

C
oldw

ell B
anker brand has grow

n to becom
e one of the 

m
ost w

ell know
n nam

es in real estate around the globe. 

W
herever your hom

e’s buyer m
ight be, w

e’re there, too.

C
o

ld
w

ell B
anker 

A
gents (W

orldw
ide) 

100,000+
 

O
ffices (W

orldw
ide) 

2,900 in 41 countries/territories 

S
ales Volum

e (U
.S

.) 
$335 B

illion
1 

Transaction S
ides (U

.S
.) 753,355
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S
elling your hom

e is a big deal. The com
pany that helps you should be, too. For 116 years, the C

o
ld

w
ell B

an
ker

® brand 

has been one of the w
orld’s m

ost trusted nam
es in real estate, giving you advantages other brokerages can’t. 
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