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competition, lack of growth in the area
or more opportunities elsewhere.

BUSINESS COSTS AND/OR TAXES — 17

COMPANIES mentioned high business

costs, including labor costs, freight
costs, cost of utilities, cost of facilities, as
well as property taxes and income
taxes.

NO ROOM/LAND FOR EXPANSION — 17

COMPANIES said there is no room to
expand as they are landlocked.
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Companies stated they had introduced a

new product or service over the past five

years.

Companies stated they anticipated
540 introducing a new product or service over

the next two years.

e soesnrosasers - MATURING = 30.3%
138

GROWING — 63.0%
EMERGING — 5.5%

a new product or service over the past five

years and do not anticipate doing so in the m J J J S /
next two years. L ( J J U 1= Z
M A R K E T Nearly all of the companies
12% _‘v ‘ stated their company’s market
- el share was either increasing (65
- REGIONAL
REGIONAL

percent) or stable (28 percent).
V¥ Among the companies with a
Nearly half of the growing market share, 72 percent
companies interviewed said their primary product/service
LOCAL stated their primary was growing in its life cycle.
V¥ The vast majority of the
market was a o )
companies with a growing

national market. market share stated they had

introduced a new product/service in
the last five years (87 percent) and
anticipated introducing a new
product/service in the next two
years (79 percent).
V Forty-three percent of companies
who stated their market share was
stable said their primary
product/service was either maturing
or declining in its life cycle.
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