2/5/25, 2:45 PM Print Survey

Grantee Information

ID 1491

Grantee Name KGVA-FM

City Harlem

State MT

Licensee Type University

6.1 v

The purpose of this section is to give you an opportunity to tell us and your Joint licensee Grantees that have filed a 2024 Local
community about the activities you have engaged in to address community Content and Services Report as part of meeting the
needs by outlining key services provided, and the local value and impact of requirement for TV CSG funding may state they have
those services. Please report on activities that occured in Fiscal Year 2024. done so in the corresponding questions below, so

Responses may be shared with Congress or the public. Grantees are required long as all of the questions below were addressed as
to post a copy of this report (Section 6 only) to their website no later than ten they relate to radio operations in such report. You
(10) days after the submission of the report to CPB. CPB recommends placing must include the date the report was submitted to

the report in an "About” or similar section on your website. This section had CPB along with the TV Grantee ID under which it was
previously been optional. Response to this section of the SAS is now submitted.
mandatory.

6.1 v

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station’s vital local
services, such as multiplatform long and short-form content, digital and in-person engagement, education services, community information,
partnership support, and other activities, and audiences you reached or new audiences you engaged.

KGVA's programming is designed mainly for local Native American issues pertaining to the Fort Belknap Indian Reservation and surrounding
communities. The Fort Belknap Indian Reservation consists of members of both the Gros Ventre and Assiniboine Nations. Currently, tribal
enroliment of both the Gros Ventre and Assiniboine Nations tally just under ten thousand. As well, several other aboriginal Nations are
included: the Crow, Navajo, Sioux, Blackfeet, Chippewa-Cree, Metis, Little Shell, Chippewa, Hidatsa, Nez Perce and Stoney Assiniboine. This
population growth has resulted in many goals for KGVA. We strive to keep the public informed of local and national events and information.
National and local programs are shared with listeners from resources such as Native Voice One, NPR, Native Public Media, Native America
Calling and local programming. Listeners become a part of KGVA's programming simply by dialing the direct call-in number (406-353-2425)
and their call is connected with the “station’s phone interface”. They can also become engaged through our social media outlets. Secondly,
recognized community stakeholders such as Tiwahe’, Island Mountain Development Group, Harlem Public Library, Warriors for Families,
Tribal Incident Command Team and many more rely on KGVA to let listeners know about community events and public information. Local
Native American programs are produced by networking with local Tribal Organizations, recognized cultural resource people and departments.
School personnel such as Superintendents, Athletic Directors, Coaches and Student Body Leaders and School Board Members have all been
utilized to produce programming for the local schools. We broadcast live coverage of Tribal Government meetings that are aired on a
prioritized basis for rural tribal members. A Native Language Program airs daily incorporating the aboriginal tongues of the two established
Nations on the Fort Belknap Indian Reservation in an effort to educate many of the community. The Nakoda and White Clay “Word of the Day”
is a priceless offering. KGVA has witnessed public speaking of both tribal languages on a conversational basis and the response is "I heard
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that word on KGVA.” “Friends of KGVA" who reside in rural towns of Harlem, Turner, Chinook, Malta, Grass Range, Big Sandy, and Glasgow,
have commented on our “word of the day”. We would like to have more involvement from the students of the Aaniiih Nakoda College as well
as the other students of other local schools in the coming years. Teaching valuable skills in broadcasting and journalism would not only benefit
us, but our communities as well. It would also provide incredible career opportunities for them later in life. We have recently upgraded a
majority of our studios in 2024. There are still some upgrades that need to be done here at the studio and at the tower. We are currently
getting quotes for work that needs to be done.

6.1 v

2. Describe key initiatives and the variety of partners with whom you collaborated, including other public media outlets, community nonprofits,
government agencies, educational institutions, the business community, teachers and parents, etc. This will illustrate the many ways you're
connected across the community and engaged with other important organizations in the area.

We have partnered with Aaniiih Nakoda College and its various programs, as well as local schools in Harlem, Hays-Lodgepole, Dodson, and
Turner. With their support, we help distribute important information relevant to the local education community. Additionally, we collaborate with
many local organizations both on and off the Fort Belknap Reservation. These partnerships have brought numerous local events, traditional
classes, and valuable community services to the area. We frequently invite the leaders of these initiatives into our studio for live interviews,
where they share insights about their programs and services. We also maintain a strong relationship with emergency and medical service
providers in the region, ensuring the timely exchange of critical information with both each other and the public.

6.1 v

3. What impact did your key initiatives and partnerships have in your community? Describe any known measurable impact, such as increased
awareness, learning or understanding about particular issues. Describe indicators of success, such as connecting people to needed
resources or strengthening conversational ties across diverse neighborhoods. Did a partner see an increase in requests for related
resources? Please include direct feedback from a partner(s) or from a person(s) served.

With the resources at our disposal, we were able to relay the necessary emergency information provided by the Tribal Incident Command
team to the public. This allowed communities to act accordingly and in a timely fashion, to get to safety on numerous occasions in 2024. Qur
collaboration with local educational institutions ensures that the community relies on our station for important school updates, including snow
days, delayed starts, early dismissals, and daily lunch menus. We have received feedback indicating that parents tune in each morning to
determine whether their children need to attend school. Attendance at various local programs has increased, with many attributing our radio
station as a key factor in boosting community engagement. As a result, numerous Tribal programs can now offer more classes and events to
benefit the community. Through our own programs, we have witnessed and heard many community members referencing our "Word of the
Day," often mentioning that they heard it on KGVA. Additionally, "Native America Calling" has been widely praised as a vital source of
Indigenous news. Our in-house interviews provide listeners with firsthand insights from leaders of various programs, further enriching their
understanding of important community initiatives.

6.1 v

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to investigate and/or meet the needs of
minority and other diverse audiences (including, but not limited to, new immigrants, people for whom English is a second language and
illiterate adults) during Fiscal Year 2024, and any plans you have made to meet the needs of these audiences during Fiscal Year 2025. If you
regularly broadcast in a language other than English, please note the language broadcast.

Our community is primarily composed of Aaniiih and Nakoda peoples, and we regularly broadcast in both languages with English translations.
To enhance our educational efforts, one of our employees has completed multiple Nakoda language courses at Aaniiih Nakoda College,
contributing to our "Word of the Day" segment. Additionally, we are expanding our music library to feature a broader selection of Native
American music.

6.1 v

5. Please assess the impact that your CPB funding had on your ability to serve your community. What were you able to do with your grant that
you wouldn't be able to do if you didn't receive it?

The Corporation for Public Broadcasting (CPB) is the primary source of funding for KGVA, making our daily operations possible. Without this
support, we would be unable to cover essential fees and licensing costs or upgrade our studios to enhance program quality for our listeners.
CPB funding allows us to maintain our staff, provide critical maintenance for our studio equipment and transmission tower, and ensure that we
remain on the air. Our station relies heavily on this funding to continue serving the community.
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Comments
Question Comment
No Comments for this section
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Grantee Information

D

Grantee Name
City

Stato
Licenseo Type

1491
KGVA-FM
Harlem
MT

University

1.1 Employment of Full-Tune Radio Employees

Please enter the number of FULL-TIME RADIO employees in the grids below.
Tho first grid includes all female employees, the second grid includes all mate employees,
and the last grid includes all persons with disabilities.

1.3 Employment ot Full-Time Radio Emipioyces

Major Job Category Atricien

Job Cott A
Joint Empiayy Fam,

Officials - 1000

Managers - 2000
Professionals - 3000
Technicians - 4000
Sales Workers - 4500

Office and Clerical -
5100

Crafispersons (Skilled)
- 5200

Operatives (Semi-
Skilled) - 5300
Laborers (Unskilled) -
5400

Service Workers -
5500

Total

13 Employmear o Fall-Tone Radie Smpdoy

Stajon Job Coterary A
Job Tow

Jownt Empla,en ARIES

Officials - 1000
Managers - 2000
Professionals - 3000
Technicians - 4000
Sales Workers - 4500

Office and Clerical -
5100

Craftspersons (Skilled)
- 5200

tatve
Hinpames Aanincan
[ (RI Femalos

RN
[RISYANTIITN ARberican

ftades SRt
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Operatives {(Semi-
Skilled) - 5300

Laborers (Unskilled) -
6400

Service Workers -
5500

Total 0 [} ° 1 1

1.1 Employment of Full-Time Radio Employces (EREICEENEES R I I 4

Major Job Category
Job Code !
Joint Employec Persons with Disabibtics

Officials - 1000
Managers - 2000

Professionals - 3000
Technicians - 4000

Sales Workers - 4500

Office and Clerical - 5100
Crafispersons (Skilled) - 5200
Operatives (Semi-Skilled) - 5300
Laborers (Unskilted) - 5400
Service Workers - 5500

Total )

1.1 Employmoent of Full-Tune Radio Employees . R 11 v

Please enter the gender and ethnicity of each
person with disabilities listed above (e.g. 1 African American female).

1.2 Major Programnung Deceasn Lk - 12 v

IowwoBvoagooaao;angganw_nacunsgscao.aiao ploy having responsibility for making
major prog! fude the station g g _-nvw p 2_&2.1 g Ing decislons Includ

n%wgvgsgggn ducti ds heduling, etc. This tem should
gSwngz?ggasg% oansgggﬁg_uq@noazga&oa
programming decisions should be included in the counts for this item and again,

by job category above, in the full-time employee Question 1.1,

1.2 Wajor Pregramenng Decision Wakors . 12 v

Of the futl-time employees reported in Question 1.1, how many, including the station general manager,
have respensibility for making major programming decisions?

1.2 Wajor Progranuming Docoasn La o

Female °
Major

Programming

Decision

Makers

Male gaoﬂ 1 1
Programming

Decislon

Makers

Total [} [:] 1 -] 1

s Empboyrent of Pt D B Eapndesn ' 13 v

Please enter the ===§= of PART-TIME o:_v_o<ooa in the grids uo_as The first grid

includes all female employees, the d grid includes all male employ
and the fast grid includes all persons with disabilities.

https://isis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000

Print Survey

12 v

2/16



2/5/25, 2:43 PM Print Survey

oobaphoyias sy o 2art e Podio B ooy 13 v

[EERITIN

wna ] Fumalbes : Tetet
Officials - 1000 : )
Managers - 2000 ]
Professionals - 3000 : « : I 1 1
Technicians - 4000 ’ : ) , : e
Sales Workers - 4500 : [ ; : o
Office and Clerical - : , : , ‘ 8
5100 S S -
Crafispersons (Skilled) ’ . ! . e -]
- 5200 : : , :
Operatives (Semi- , : o
skilled) - 5300 - ’ :
Laborers (Unskilled) - ‘ ‘ ]
5400 - )
Service Workers - -]
5500 :
Total a o 0 ) o 1 e 1
1.3 Employment of Part-Time Radio Employeaes 13 v
KMajer Job Categor; Priapanig Astan Pyl
Job Code [RRIZTE Thten Totil
Officials - 1000 ]
Managers - 2000 ’ e
Professionals - 3600 o
Technicians - 4000 8
Sales Workers - 4500 Q9
Office and Clerical - . ]
5100
Craftspersons (Skilled) "]
- 5200
Operatives (Semi- ]
skilled) - 5300
Laborers (Unskilled) - -]
5400
Service Workers - -]
5500
Total 4] ] ] -] ] ] e
1.5 Employment of 2at-Time Radio Employ=oes Lo 13 v

= B win Diabititn s
Officials - 1000
Managers - 2000
Professionals - 3000
Technicians - 4000
Sales Workers - 4500
Office and Clerical - 5100
Craftspersons (Skilled) - 5200
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Operatives (Semi-skilted) - 5300
Laborers (Unskilled) - 5400
Service Workers - 5500
Totat e

1.4 Part-Time Employment W et 14 W

Of all the part-time employees listed in Question 1.3, how many worked less than 15 hours per week and how many
worked 15 or more hours per week, but not full time?

1.4 Part-Time Employment Lot 4w
Number working less than 15 hours per week

1.4 Part-Time Employment Lt et o 14 N
Number working 15 or mare hours per week 1
1.5 Full-Tirne Hiring et 15w
Enter the number of full-time employees in each category hired during the fiscal year.

(Do not include internal promotions, but do includ ployees who ch d from part-time to full-time status during the fiscal year.)

1.5 Full-Time Hiring S e 15 v

No full-time employees were hired (check here if applicable)

1.5 Full-Time Hiring EE 15 v
Major Jot: Tharegory

Jeo Ceds Shiaonty Preoade fien-thinonty Feniale Ninont, Nt tion-fhionty Mok Tzl
Officials - 1000

Managers - 2000
Professionals - 3000
Technicians - 4000
Sales Workers - 4500

Office / Service
Workers - 5100-5500

Total ] [} [ (]

1.6 Fuli-Time and Part-Tume Job Openings S 16 v

Enter the total number of full-time and part-time openings that occurred during the fiscal year, Inciude both vacancies in
previously filled positions and newly created positions. Include afl positions that became available during the fiscal year,
regardless of whether they wers filled during the year. If a job opening was filled during the year, Include it regardless of
whether it was filled by an internal or an | candidate. Do not include as job openings any positions created through

the promotion of an employee who stays in essentially the same job but has a different title (i.e. where there was ro vacancy or
newly creatod position to be filled). If no full-time or part-time job cpenings occured, please enter zero,

1.6 Fudl-Time and Part-Time Job Gponmg, . L 16 v

Number of full-ime and part-time job openings

U7 Hiring Conwractons 17 v

, A i 4

During the fiscal year, did you hire indep top

any of the following services?

U7 Hhiring Contractors EREEE I A
Gl it ety

Underwritting solicitation related activities
Direct Mail
Telemarketing

Other development activities

hitps:/fisis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000
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Legal services

Human Resource services
Accounting/Payroll
Computer operations
Website design

Website content
Broadcasting engineering
Engineering

Program director activities

None of the above

Comments
She works for us in the Summer from May to August.
We have had our equipment in our studios upgraded.
Chief Executive Officer 1.00

Chief Executive Officer - Joint

Chief Operations Officer

Chief Operations Officer - Joint

Chief Financial Officer

Chief Digital Media Operations - Joint

Please list the Other Job litles in this sub-category not listed above

Publicity, Program Promotion Chief

Publicity, Program Promotion Chief - Joint

Relatic

Communication and Public Relations, Chief - Joint

Head of Audience

Social Media Specialist / Manager - Joint

Please list the Other Job titles in this sub-category not listed above

https:/fisis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000
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21 v

21w

22 v

22 v
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Programming Director - Joint
Production, Chief

.......... Sl

Production, Chief - Joint

Executive Producer - Joint

Producer

Digital Content Director - Joint
Digital Project Manager

Digital Project Manager - Jaint

Managing Director, Audi Engagement - Joint

Please list the Other Job litles in this sub-category not listed above

Development, Chief - Joint

Member Services,

Auction Fundraising, Chief - Joint

Please list the Other Jab titles in this sub-category not listed above

Foundation Underwriting, Chief - Joint

https://isis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000
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24 v
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Government Grants Solicitation, Chief

Government Grants Solicitation, Chief - Joint

Please list the Other Job titles in this sub-category not listed above

Technical Operations, Chief

Information Technology, Director - Joint
Web Administrator/\WWeb Masler

Web Administrator/Web Master - Joint

Please list the Other Job titles in this sub-category not listed above

News / Current Affairs Director

News / Current Affairs Director - Joint

Music Director

Reporter - Joint
Public Information Assistant
Public Information Assistant - Joint

Broadcast Supervisor

Broadcast Supervisor - Joint

Director of Continuity / Traffic - Joint

https://isis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000
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27w
Please list the Other Job titles in this sub-category not listed above
28 v
$
$
$
$
3
Events Coordinator - Joint $
Section 2. Average Salary Totals 2.00 [3 110,800 8
28 v
Please list the Other Job titles in this sub-calegory not listed above
Comments
No Comments for this section
31 v
Enter the number of governing board members (including the chairperson and both voting and non-voting
ex-officio members) who are selected by the following methods:
3w
Ex-Officio (Automatic membership because of another office held) 1
31w
Appoeinted by government legislative body (including school board)
or other government official (e.g. governor)
31 v
Elected by community/membership
KRR
Other (please specify below)
31w
31 v
Elected by board of directors itself (self-perpetuating body) 5
31 v
Total number of board members (Automatic total of the above) 6
32w
Please report the racial or ethnic group of the members of your governing board by gender. Please also report the
number of governing board members with a disability.
32w
For minority group identification, please refer to "Instructions and Definitions” in the Employment subsection.
A2w
Female 3 3

Board
https://isis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000 8/16
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Members
Male 3
Board
Members

Total 2] -] 6 ] [:]

3.2 Govermng Board Members Lt

Number of Vacant Positions

3.2 Governing Board Members fure b o

Total Number of Board Members (Total should equal the total reported in Question 3.1.)

3.2 Governing Board Members

Number of Board Members with disabilities

Comments
Question Comment
Student Body President holds a voting position on the board.
4.1 Comununity Outreach Activities L e

Did the grant recipient engage in any of the followt
formal

32 v
32 v

32 v

41 v

services, and, Hso.dldtheoumd\awvityhaveaspedﬁc

conmmentdesignedmbedspedalsewwewemmermé‘ tional y or y and/or other diverse audiences?

4.1 Community Qutreach Activitins DL e e

Produce public service announcemnts?

Did the public service announcements have a specific, formal component designed to be of special service to the educational
community?

Did the public service amouncemema have a specific, formal component designed to be of special service to the minority

y and/or dit
Broadcast community activities inft ion (e.g.. ity bulletin board, series highlighting local nonprofit agencies)?
Did the y activitles Inf lon broadcast have a specific, formal component designed to be of special service to the
educational community?
Dldmewmmunhyauﬂn:;ﬁes (nfonnallon broadeest have a spacific, formal p designed to be of special service to the
andlor
Produce/distribute inft jona! Is based on local or national programming?

Did the informational programming materials have a specific, formal component designed to be of special sefvice to the
educational community?

Did the informational programming materials have a specific, formal component designed to be of special service to the minority
community and/or diverse audiences?

Host community events (e.g. benefit concerts, neighborhood festivals)?
Did the community events have a specific, formal p designed to be of special service to the educational community?

Did the community events have a specific, formal component designed to be of special service to the minosity community and/or
diverse audlences?

Provide locally created content for your own or another ity-based computer kiweb site?

Did the locally created web content have a specific, formal component designed to be of special service to the educational
community?

Did the locally created web ooment hgve a specific, formal component designed to be of special sarvice to the minority
nity and/or di

zam with other community agencies or organizations (e.g., local commerical TV station, Red Cross, Urban League, school
istrict)?

Did the partnership have a spacific, formal component designed to be of special servico to the educational community?

Did the pagnership have a spacific, formal component designed to be of special service to the minority ity and/or di
audiences’

Comments

Qoo S

No Comments for this section

https://isis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000
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Yes Ho
Yes
Yes

Yes

Yes
Yes

Yes

Yes
Yes

Yes

No
No
No

No
No
No

Yes

Yes

Yes
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Instructions and Definitions:

51 v

About how many original hours of station program production in each of the following categories did the grant recipient complete this year?
(For purposes of this survey, programming intended for national distribution is defined as all programming distributed or offered for
distribution to at least one station outside the grant recipients local market.)

Music (announcer in studio playing principally a 1,820 1,828
sequence of musical recording)

Arts and Cultural (includes live or narrated 260 260
performances, interviews, and discussions, in the

form of extended coverage and broadcast time

devote 1o artistic and/or cultural subject matter)

News and Public Affairs (includes regular 436 436
coverage of news events, such as that produced
by a newsroom, and public issues-driven listener
participation, interview and discussion programs)

Documentary (includes highly produced longform [}
stand alone or series of programs, principally

devoted to in-depth investigation, exploration, or

examination of a single or related multiple subject

matler)

All Other (incl. sports and religious — Do NOT 72 72
include fundraising)

Total ) 2,588 2,588

51 v

Out of all these hours of station production during the year for about how many was a minority ethnic or racial group member in principal
charge of the production? (Minority ethnic or racial groups refer to: African-American, Hispanic, Native American and Asian
American/Pacific Islander.)

51w
Approx Number of Original Program Hours 2,152
Comments
No Comments for this seclion

6.1 v

The purpose of this section is to give you an opportunity to tell us and your
community about the activities you have engaged in to address community
needs by oullining key services provided, and the local value and impact of
those services. Please report on activities that occured in Fiscal Year 2024.
Responses may be shared with Congress or the public. Grantees are required
to post a copy of this report (Section 6 only) to their website no later than ten
(10) days after the submission of the report to CPB. CPB recommends placing
the report in an "About” or similar section on your website. This section had
previously been optional, Response to this section of the SAS is now

Joint licensee Grantees that have filed a 2024 Local
Content and Services Report as part of meeting the
requirement for TV CSG funding may state they have
done so in the corresponding questions below, so
long as all of the questions below were addressed as
they relate to radio operations in such report. You
must include the date the report was submitted to
CPB along with the TV Grantee ID under which it was
submitted.

mandatory.

6.1 v

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station’s vital local
services, such as multiplatform long and short-form content, digital and in-person engagement, education services, community information,
partnership support, and other activities, and audiences you reached or new audiences you engaged.

KGVA's programming is designed mainly for local Native American issues pertaining to the Fort Belknap Indian Reservation and surrounding
communities. The Fort Belknap Indian Reservation consists of members of both the Gros Ventre and Assiniboine Nations. Currently, tribal
enrollment of both the Gros Ventre and Assiniboine Nations tally just under ten thousand. As well, several other aboriginal Nations are
included: the Crow, Navajo, Sioux, Blackfeet, Chippewa-Cree, Metis, Litlle Shell, Chippewa, Hidatsa, Nez Perce and Stoney Assiniboine. This
population growth has resulted in many goals for KGVA. We strive to keep the public informed of local and national events and information.
National and local programs are shared with listeners from resources such as Native Voice One, NPR, Native Public Media, Native America
Calling and local programming. Listeners become a part of KGVA's programming simply by dialing the direct call-in number (406-353-2425)
and their call is connected with the "stalion's phone interface”. They can also become engaged through our social media outlets. Secondly,
recognized community stakeholders such as Tiwahe', Island Mountain Development Group, Harlem Public Library, Warriors for Families,
Tribal Incident Command Team and many more rely on KGVA to let listeners know about community events and public information. Local
Native American programs are preduced by networking with local Tribal Organizations, recognized cultural resource people and departments.
Schoal personnel such as Superintendents, Athletic Directors, Coaches and Student Body Leaders and School Board Members have all been
utilized to preduce programming for the local schools. We broadcast live coverage of Tribal Government meelings that are aired on a
prioritized basis for rural lribal members. A Nalive Language Program airs daily incorporating the aboriginal tongues of the two established
Nalions on the Fort Belknap Indian Reservation in an effort to educate many of the community. The Nakoda and White Clay "Word of the Day”
Is a priceless offering. KGVA has witnessed public speaking of both tribal languages on a conversational basis and the respanse Is *I heard
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that word en KGVA." “Friends of KGVA" who reside in rural towns of Harlem, Tumner, Chinook, Malta, Grass Rangse, Big Sandy, and Glasgow.
have commented on our “word of the day”. We would like to have more invoh from the stud of the Aanlith Nakoda College as well
as the other students of other local schools in the ing years. Teaching valuable skills in broadcasting and journatism would not only benefit
us, but our communities as well. it would also provide incredible career opportunities for them later In life. We have recently upgraded a
majority of our studios in 2024. There are still some upgrades that need to ba done here at the studio and at the tower. We are currently
getting quotes for work that needs to be done.

6.1 Teiting Public Radio’s Story L 6.1 v

2. Describe key Initiatives and the variety of partners with whom you collaborated, Including other public media outlets, community nonprofits,
govemment agencies, educational institutions, the bust ity, teachers and p etc. This will Hlustrate the many ways you're
connected across the community and engaged with other important organizations in the area.

We have partnered with Aaniiih Nakoda College and its various programs, as well as local schools in Harlem, Hays-Lodgepole, Dodson, and
Tumer. With their support, we help distribute important information relevant to the local education community. Additionally, we collaborate with
many local organizations both on and off the Fort Belknap Reservation. These p. hips have brough focal events, traditional
classes, and valuable communtty services to the area. We frequently invite the leaders of these initiatives into our studio for five interviews,
where they share insights about thelr p and services. We also maintain a strong relationship with emergency and medical service

i

providers in the region, ring the imely exchange cf critical information with both each other and the public.

6.1 Telhing Public Radio's Story T et o B W

3. What impact did your key Initiatives and partnerships have in your ity? Describe any known ble Impact, such as increased
, leaming or understanding about particular issues. Describe indi of such as connecting pecple to needed
resources or strengthening conversational ties across diverse neighberhoods. Did a partner see an increase in requests for related
? Please include direct feedback from a p (s) or from a person(s) served.

With the resources at our disposal, we were able to relay the necessary emergency Information provided by the Tribal Incident Command
team to the public. This allowed ities to act dingly and in a timely fashion, to get to sefety on numerous occasions in 2024. Our

liab with local educational institutions that the community refies on our station for important school updates, including snow
days, delayed starts, early dismissals, and daily lunch menus. We have received feedback indicating that parents tune in each moming to
determine whether their children need to attend school. Attendance at various local programs has increased, with many attributing our radlo
station as a key factor in boosting community engag As a result, numerous Tribal programs can now offer more classes and events to
benefit the community. Through our own prog we have wi d and heard many ity b { ing our "Word of the
Day,” often mentioning that they heard it on KGVA. Additionally, “Native America Calling” has been widely praised as a vital source of
Indigencus news. Our in-house Interviews provide [i with firsth inslghts from leaders of various prog further enriching their
understanding of important community initiatives.

6.1 Telling Public Radio’s Story [ 6.1 v

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to investigate and/or meet the needs of
minority and other diverse audiences (including, but not limited to, new immigrants, people for whom English is a second language and
iliterate adults) during Fiscal Year 2024, and any plans you have made to meet the needs of these audiences during Fiscal Year 2025. [f you
regularly broadcast in a language other than English, please note the language broadcast.

Our ity is primarily posed of Aaniiih and Nakoda peoples, and we tarly broad in both | ges with English translations.
To enhance our educational efforts, one of our employees has pleted multiple Nakoda languag at Aanilih N College,
contributing nomoE. “Word of the Day” segment. Additionally, we are expanding our music library to feature a broader selection of Native
American music.

6.1 Teling Public Radio’s Story [N ' 6.1 v

5. Please assess the impact that your CPB funding had on your ability to serve your community. What were you able to do with your grant that
you wouldn't be able to do if you didn't receive it?

The Corporation for Public Broadcasting (CPB) is the primary sourca of funding for KGVA, making our dally op possible. Without this
support, we would be unable to cover ial faes and [i g costs or upgrade our studios to enh program quality for our [isteners.
CPB funding allows us to maintain our staff, provide critical maintenance for cur studio equipment and transmission tower, and ensure that we
remaln on the air. Our station relies heavily on this funding to continue serving the nity.

Comments
Quoestion Cormmoent
No Comments for this section
71 dournalints Lo 71 v
This section builds on the Census of Journalists conducted by CPB in the summer of 2010. These positions are the primary professional
full-time, part-time or tributors to local fism at your [zation. The individuals in these positions will have had training

in the standards and practices of fact-based news origination, verification, production and presentation. These are generally accepted tittes
for these positions but may not match position descriptions at your organization exactly. Please do your best to account for each
professional Journalist in your organization. Please do not count student or vol J 1l

oL dournidints

dads Tl T T Ventray RS b Fomvore P

News Director
Assistant News
Director
Managing Editor

Senior Editor
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Editor

Executive
Producer

Senior Producer
Producer

Associate
Producer

Reporter/Producer i
HosVReporter
Reporter

Beat Reporter
Anchor/Reporter
Anchor/Host
Videographer

Video Editor

Cther positions

not already
accounted for

Total ) e 0 ) o e e ] e e 8 )
Comments

Question ot

No Commenis for this section

4.1 Which Content Management System (CMS) is your station using? et 8.1 v

CMS is a platform that facilitates creating, editing, organizing, publishing web and moblle content.

.U Which Content Rimaaement Systinn (CWMS) 1s youwr station usang™? (TR A 81 v

Cnecko sl that apply

Grove
Bento
WordPress
Drupal
None

31 Whrch Coudent Kanagomert Sy<tom ICRIS s veur stalion nsing - . 81 v

Other

L2 Which Cuitonen Relationsing Management {CRI Systemoas you stabon using™ et 82w
CRM is a platform for planning and tracking direct marketing and fundraising programs and lead campaigns; managing and tracking
communications with prospective and current donors/members; and serves as a database for storing user, donor and/or member data to

bulld profiles.

G2 Wheh Cooromon Belbtionship Managemeaent IR Systom e yanr station reeing ™ L 82 v
R S A L LA S TP Y

coP
Salesforce
Blackbaud

Carl Bloom

https:/fisis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000 12116
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Roi Solutions
Adobe
Altegiance
None

8.2 Which Customer Relationship Management {CRM) System is your station using? Lot B2 W

Other

8.3 Which Email Service Provider (ESP) is your station using? S goentic 83 v

ESP is a platform that provides services and templatss for developing, | hing king emall paigns and emall marketing activities,

8.3 Which Email Service Provider {ESPY 5 your station using? et st 83 W

Check all that apply

Mallchimp

Constant Contact

GoDaddy

SendGrid

None

8.3 Which Emait Scrvice Provider (ESP) 1 your stition using? o et 83 W

Other

8.4 Which Marketing Automation Plattor s your station using? AT 84 v

Marketing Automation Platformisa platform to automate marketing acﬂons or tasks, streamiine marketi rkfl and the
of These provide a central marketing database for all marketing Information and interactions, create

segmented, pevsouaﬂzed and umeiy marketing experiences for donors and members. They also provide automation features across

multiple asp including emall, social media, lead generation, direct mall, digital advertising, and more.

8.4 Which Markahing Aativation Flatiorr coyoar wtoton esing” . P 84 v

Uk ks ks

Mailchimp Marketing Platform

Hubspot Marketing Hub

Adobe

None

8.4 Which Dhabheling Sotomation Plation sy o o teron wsiing ; 84 v
Other

Comments
Creestinn ST

No Comments for this section

a0 Do your Ve Capr bty tooelay CARLComplant AT et duneg yon 9.1 v

SIS

Yes

No

I no, why not?

hitps://isis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000 13/16
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BTt Un neenticn of Al danan g . 92 v
Number of alerts ived from the Emergency Alert System (EAS): 88
Number of EAS alerts relayed over the air: 60

9.3 Please select you jories ot EAS events St 9.3 W
that occurred dur y 2 your policy varies
hy Event Code. please select “Vanes/No policy” and provide further explanation.

Natlonal alerts and tests (EAN, NPT, RMT, RWT) Automatic relay
Non-Weather civil alerts (CAE, CDW, CEM, LAE, LEW, TOE) Automatic relay
Non-Weather environment alerts (AVW, EQW, FRW, HMW, NUW, RHW) Automatic relay
Non-Weather imminent danger alerts (EVI, SPW) Automatic relay
Weather alerts (BZW, DSW, FFW, FLW, SVR, TOA, TOR, WSW) Automatic relay
9.3 Ples lect your internel procedure for relaying the tollovwing categones of EAS events -0 v .0 - 93 &

that occr sesh M oyour policy varies

by Eve
Further explanation (Optional)

s FY{FY}i (examples
aries.No poicy”™ and prov

Code, pl

3.4 Pleas
agency

an your station and local eimergency management T A X 3 V4
vccurred during yow station’s FY{{FY}}.

The local emergency management agency keaps us In close contact when emergencles arise 80 we can relay important information to the
public, We have had several natural disasters during 2024 and the shared information helped keep our communities safe.

only, please list the make and modiel of younr FAS cquipment avoc e o 9.5 W
day ye
fo arate transn
wed st year, please re

and make necensary eds
Colidate e Lleds) EARING

1 KGVA 3644 Sage Digital |

10
1"
12
13
14
15
16
17

18

https:/fisis.cpb.org/Survey/Printing.aspx?sabssas=2&secnum=1000
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19 P ) L :
20

21
2 U

” m.,lzm,u,‘ s

e —
& —
& —
s S—
29 M ,..I;JMI’.-J

30 ﬁ%v!.i.!.;«.:_

3 ] A

s L3 Lo
u L1 I
* 7 I

% —— —
7 S— —

38 L I
3 Lo L]
40 ] L7

41

A

retevant aerts as of the end of {{FY}} calendar year?

Yes
No

N/A

Comments
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