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If you are trying to level up your business from 
where it is,you need to start with Why. Literally 
revisit your business plan and ask yourself why 
you even started the company; what was your 
motivation?

When trying to figure out what’s not working, 
it’s best to start with the basics. Analyze your 
strengths and weaknesses. What are things 
you do well, and what are parts of the business 
where you need help? Being an entrepreneur 
can be challenging, so looking back to see how 
far you’ve come can help reinspire you. 

1Take An Inventory
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The next step to elevate your brand is to create 
a list of your competitors. How do you stand out 
amongst the pack? What makes your company 
different? That uniqueness can be a new 
marketing tool. 

For example, Wendy’s fast-food company says 
their patties are never frozen, unlike the other 
burger joints. Are you a woman-owned company, 
do you locally source the ingredients, or do you 
offer a subscription with a service? Identify what 
makes your company special can allow you to 
become the authority in your industry. 
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Top Competitors What Makes 
Us Different
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If you’ve been operating for a while or just 
starting, write a description of your typical 
customers. Think about it, how can you know if 
you are fulfilling your clients’ needs if you don’t 
understand who they are? Identifying ideal users 
can help improve your marketing strategies. 

A customer persona includes topics like lifestyle, 
background, where they go for information, their 
challenges, and goals. Customer personas help 
you understand the motivation behind  
customer purchases. 
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The fourth step to elevating your brand is to fine-
tune your voice. The brand voice is how you 
connect and present the company to the world. 
Think of your brand voice as a personality. What 
is the tone of all your messages on social media, 
websites, and emails?

Sometimes you may have to be flexible, your 
customers could be in a new phase of life, or 
you might have new clients that have aged in. 
Remain open to new ways to communicate with 
your audience. 

4 Fine Tune Your
Voice

www.rjthedesigner.com @rjthedesigner

List 5 Adjectives to describe  
Your Company’s Voice



Finally, ask your customers for feedback. Your 
users can have valuable opinions that can 
elevate or add new life to the brand. Remember, 
your customers are on the other end of what you 
put out; they can let you know if your messaging 
lands or not. 

To get as much feedback as possible, try 
incentivizing your survey. You can offer a free 
one-page ebook or a 10% off coupon for their 
next purchase. A client survey says to the 
customer, ‘I care what you think.’ 

5Ask For Feedback
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When you mention the word ‘brand,’ people 
automatically think of a company’s visual 
aspects, the pictures, videos, and logos. 
However, your brand is the total package, the 
voice, the messaging, and the approach!

If you found this information useful, please let 
me know! Are you finally ready for your branding 
refresh? Reach out! I would love to partner and 
help your company level up.
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