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Marketing Operations Internship
July 2020-October 2020

● Gated Offers- Landing Pages, Emails
● Email Campaigns
● Persona Segmentation Lists
● Website Content Management
● Survey Monkey



“Sea Kids” Discussion 
Guide 
Gated Offer







“Do You Believe?” 
Discussion Guide

Gated Offer





“77 Chances” Discussion 
Guide
Gated Offer





“The Redemption of Henry 
Myers” Discussion Guide

Gated Offer





Email Workflow Creation



Action End Times* 
This workflow engages with 
contacts that have been entered 
into the End Times workflow. 
Based on the contact’s 
engagement with the emails, 
they will receive emails specific 
to their Lifecycle stage and 
personal preferences. 

*This workflow is not active yet.





Behavioral Campaign
Romantic, Inspirational and Family Quality Pure Flix 

Content





Retargeting Campaign







Cataloging Email 
Click Rates
Every week, I would log the click 
rates of each email that was sent 
7 days prior. This data would 
help us plan what title or featured 
content were successful and 
which were not.



Highest Fatigue Email Campaign
For inactive customers of 3, 6 or 8 months. 









*Data as of Oct. 2020, workflow not complete yet



“Web Engage” Campaign  

For Customers, Leads, MQL’s and SQL’s







Persona Segmentation Lists
I created a database for movies and shows on Pure 

Flix based on Customer Behavior Personas and 
Genre







Website Content 
Management

I was tasked to update, add or remove content on 
the Pure Flix website.





Survey Monkey
I was tasked with creating a survey based on the 

questions the Marketing Team created to ask 
potential focus group participants in the United 

States.







Results



End of Pure Flix Portfolio


