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THE POWER of Print

1) PRINT PROVIDES CREDIBILITY AND BUILDS TRUST 
82% of readers trust print when making a purchasing decision (MarketingSherpa). 
Magazines offer a trustworthy gateway to your brand to build awareness, educate, 

and convert readers to consumers. Magazine readers are influencers making more key 
product recommendations than users of other media  (MRI-Simmons).

 

6 WAYS PRINT MATTERS IN TODAY’S MEDIA MIX

4) PRINT HAS A  
CONSIDERED 
APPROACH 

Reading a magazine is a 
conscious decision. With 

limited digital noise, 
readers can focus with 

little distraction or 
multitasking. 

 It offers an unobtrusive 
environment for 
leisurely reading, 

allowing brands to 
reach readers 

effectively.

2) PRINT COMPLEMENTS DIGITAL MEDIA 
Combining print and digital allow the mediums to work in tandem to deliver effective 

marketing content. QR codes, infographics, personalized URLs, and social media icons 
and tags drive the synergy. Over 47% of consumers are most likely to start an online 

search after viewing a magazine ad (Retail Advertising and Marketing Association).

 

3) PRINT PASS-ALONG IS STRONG  
Print ads have longevity reaching many readers over 

time between pass-along rate and repeated reference.  
An average magazine’s “pass-along” rate is four 

readers per copy (MRI-Simmons). 

6) PRINT IS TANGIBLE 
Paper and ink are solid and tangible, with75% of 

readers enjoying the touch and feel of print  
(MRI-Simmons). Reading on paper shows better 

comprehension and recall when making a 
purchasing decision (Mediamax Network).

5) PRINT ESTABLISHES YOUR BRAND 
On average, a consumer spends 43 minutes 
reading a magazine. It provides a 
multisensory experience enriching the 
readers' experience with content and 
advertisers (Mediamax Network).
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THE POWER of Print

LOCALLY OWNED. 

Since 2011, Hinsdale Magazine Group has 
connected communities.  Our pages have 
familiar faces – our readers are your 
customers and neighbors.  Our portfolio of 
publications allows you to reach the right 
audience in the right way at the right time.

STAND OUT AND BE SEEN 
Hinsdale Magazine Group balances  
advertising and editorial, creating a  
clutter-free environment for our advertisers 
to be seen.  Most magazines are 68% 
advertisements and 32% editorial (Media 
Radar, Inc.) whereas Hinsdale Magazine 
Group uses about a 50/50 ratio. Our media 
partners are as much a part of the reading 
experience as the editorial content.

PARTNER WITH A PUBLICATION 
WITH HIGH PRODUCTION VALUES 
There is a literal weight to your presence.  
Our glossy magazines with high production 
values hold a certain cachet that other 
mediums cannot achieve. 

AFFILIATE WITH A TRUSTED  
PUBLICATION COMMUNITY 
Each of our magazines has a loyal following. 
With 100% original content, our publications 
are respected and trusted and created with 
editorial integrity.

Locally Loved.
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DEMOGRAPHICS

SUBSTANTIAL REACH 
Hinsdale Magazine Group is delivered to 36,000 homes and 
businesses. According to MRI-Simmons 2021 Research, we reach 
144,000 readers when including the standard multiple of four 
readers per address at the  “pass-along” rate for magazines every 
sixty days. Reach your prospective customers - and neighbors - 
who live a short distance from your business.

Hinsdale Magazine 10,000 mailed  
Downers Grove Magazine 10,000 mailed 
Elmhurst Magazine 10,000 mailed 
Oak Brook Magazine 6,000 mailed  
Total: 36,000 mailed 

HONE IN ON AN AUDIENCE  
WITH PURCHASE POWER 
Hinsdale Magazine reaches the most sophisticated,  
high-income readers in the communities of  
Hinsdale, Clarendon Hills, Burr Ridge,  
Oak Brook, Downers Grove,  
and Elmhurst. 

Median Household Income* 
Hinsdale: $245,000 
Burr Ridge: $204,000 
Clarendon Hills: $176,000 
Oak Brook: $175,000 
Elmhurst: $149,000 
Downers Grove: $131,000

Median Home Value* 
Hinsdale: $733,000 
Burr Ridge: $679,000 
Clarendon Hills: $570,000 
Oak Brook: $822,000 
Elmhurst: $433,000 
Downers Grove: $362,000

*2020 Census Data

SUBSTANTIAL 
REACH

ELMHURST
60126

HINSDALE
60521

OAK BROOK
60523

DOWNERS  
GROVE

60515, 60516 CLARENDON 
HILLS 
60514

BURR

RIDGE

60527
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ADVERTISING COPY DEADLINES:
Advertising copy must be sent on the 15th of the month 
prior to the publication date (e.g. February 15th for the 
March/April issue).

MEDIA RATES & DEADLINES

 SPECIFICATIONS

 

2 pg Non-Bleed Ad 
14.75 W” x 9.875H”  

(White border on all sides) 
________________

2 pg Full-Bleed Ad 
Bleed size 16W” x 11.125H”   

Trim Size 15.75" x10.875" 
Image area (text should not exceed 15.25" x 10.375")

1 pg Non-Bleed 
6.875W” x 9.875H” 

(White border on all sides) 
________________

1 pg Full-Bleed  
Bleed size  

8.125W” x 11.125H” 
Trim Size 7.875" x 10.875"

Image area 
 (text should not exceed 

7.375" x 10.375")

1/3  pg Ad 
4.6W” x 4.8H” 

(no bleeds)

1/2 pg Horizontal Ad 
6.875W” x 4.8H” 

(no bleeds)

2/3  pg  
Vertical Ad 

4.67W” x  
9.875H” 

(no bleeds)

1/2 pg 
Vertical Ad 

3.3W” x 
9.875H" 

(no bleeds)

1/4 pg Ad 
3.3” x 4.8” 
(no bleeds)

Hinsdale Magazine, Inc. is not responsible  
for PDF files prepared incorrectly or any 

information or live matter placed outside  
the safety that is trimmed or cut off.

ALL ADS MUST USE THESE DIMENSIONS. 

If they do not, the ad will be altered  
to fit the designated space.

DISPLAY ADVERTISING RATES:  

(PRICES ARE PER ZONE AND PER EDITION)

AD SIZE	 WIDTH	 HEIGHT	 RATES

2 Pg Non-Bleed 	 14.75”	 9.875”	

2 Pg Full-Bleed 	 16”	  11.125”	 $3000
(see right for spec details)
_____________________________________ 

1 Pg Non-Bleed              6.875”	 9.875”	

1 Pg Full-Bleed                8.125”	 11.125”	 $1500
(see right for spec details)
_____________________________________ 

2/3 Pg-Vertical 	 4.67”	 9.875”	 $1200

1/2 Pg-Horizontal	 6.875”	 4.8”	 $900

1/2 Pg-Vertical	 3.3”	 9.875”	 $900

1/3 Pg	 4.6”	 4.8”	 $800

1/4 Pg	 3.3”	 4.8”	 $600 
_____________________________________ 

PREMIUM PLACEMENT PAGE RATES 
Pages 2, 3, and inside back cover 			   $2000 
Back Page 				    $2500

AD SUBMISSION REQUIREMENTS 
ALL ADS MUST BE: 

•�CMYK ONLY

•�All images must be high resolution,  
at least 300 DPI, to avoid quality printing errors

•�File MUST NOT CONTAIN RGB, spot color,  
or lab colors

SUBMITTING WITH BLEEDS 

•�Please pull bleeds to .125” on all side and keep all  
non-graphic text away from the trim edge by 0.50” margin.  

 
IF SUBMITTING WITHOUT BLEED  

•�Please allow 0.50” margin to avoid text or important  
graphics from getting cut off.

•�Arts & Theatre

•�Food & Drink

•�Health

•�History Vault

•�Home & Design

•�Life & Style

•�Sports

•�Travel

DEPARTMENTS:
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HinsdaleMag.com DownersGroveMagazine.com OakBrookMagazine.com ElmhurstMagazine.com
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additional magazines for one issue each.BRONZE

$12,000 Annually OR $1,000 Monthly Budget

16
PAGES

Full-pages in up to 3
Magazine Titles for a
year, up to 16 pages SILVER

$24,000 Annually OR $2,000 Monthly Budget

Full-pages in all 
Magazine Titles 
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$36,000 Annually OR $3,000 Monthly Budget
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PAGES

Contact Scott Jonlich |   630-655-3400  | sjonlich@hinsdalemag.com
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BRANDED Paid Content

BRANDED CONTENT

DIGITAL BRAND EXTENSION: 
Hinsdale Magazine Group extends your brand through the digital flip magazine with placements to extend your presence online. 

Step into Alpine Creek Dental on York 
Road in Elmhurst and you’ll immediately 
feel the diff erence—modern, welcoming, 
and clearly patient-centered. Dr. Hadley 
Thurmon and her colleagues, Dr. Krupa 
Patel and Dr. Autumn Peterson, lead a 
team that blends extensive training with a 
genuine commitment to care.

“As a teacher’s daughter, lifelong learning 
is second nature to me,” says Dr. Thurmon. “Our entire 
team regularly pursues continuing education to ensure 
we deliver the best outcomes with the latest techniques.” 
That dedication shows in both their approach and their 
equipment.

Alpine Creek Dental is equipped with advanced 
technology that enhances precision, comfort, and 
safety. Digital x-rays mean lower radiation and instant 
imaging. Their Sirona Cone Beam Unit off ers 3D 
scans that aid in everything from implant planning to 
identifying lesions. Instead of traditional impressions, 
patients experience the comfort of the iTero scanner—a 
slim wand that creates accurate digital models, without 
the mess or gag refl ex.

Additional innovations include electric handpieces 
that are quieter and more effi  cient, Pearl AI software for 
improved diagnostics, and both a Diode Laser and Piezo 
scaler that support minimally invasive procedures. Most 

Dr. Hadley Thurmon
Alpine Creek Dental of Elmhurst

HINSDALE MAGAZINE GROUP

2025
NOTEWORTHY
DENTAL
PROFESSIONAL

recently, they’ve added a 3D Dental Printer, 
allowing them to create a variety of in-house 
appliances that reduce treatment time. 
With this equipment on-site, they’re able to 
streamline the entire restoration process—
saving patients both time and additional 
visits.

Dr. Thurmon explains, “Technology should 
always serve the patient. It helps us diagnose 

earlier, treat more precisely, and make every visit more 
comfortable.” Combined with their strong clinical 
training and collaborative spirit, these tools allow the 
practice to deliver consistently excellent care.

With a foundation built on knowledge, compassion, 
and cutting-edge capabilities, Alpine Creek Dental has 
earned a reputation as one of Elmhurst’s most trusted 
dental practices—one where patients truly come fi rst, 
and every detail is designed with their comfort and 
health in mind.

360 N. York Street
Elmhurst, IL 60126
630.941.9299 | www.alpinecreekdental.com 

Noteworthy is a special 
advertising section that 
showcases influential people, 
places, and businesses within a 
particular industry. 

Noteworthy will feature the following industries:

JAN/FEB: 	 Educational Institutions

MARCH/APRIL: 	 House & Home

MAY/JUNE:  	 Health & Wellness

JULY/AUGUST:  	 Lawyers

SEPT/OCT:  	 Dentists & Orthodontists

NOV/DEC:  	 Wealth Advisors

FOUNDER™

Founder is a one-page story 
showcasing your entrepreneurial 
journey. It explores the inspiration 
behind your business, key 
challenges, and milestones, 
highlighting how your vision has 
shaped the company’s success and 
its impact on clients or the 
community.

ANNUAL ADVERTISER BRANDED CONTENT 
As part of our annual advertising program, we will spotlight your business with the flexibility to 
feature you at any time throughout the year. This paid branded content is styled with headlines 

that reflect each client’s logo or website, ensuring a seamless and consistent brand presentation.

HINSDALEMAGAZINEGROUP.COM

FOUNDERS
Dr. Scott Glaser

founder Pain Specialists 
of Greater Chicago

When Dr. Scott Glaser began his medical career, pain 
management was still a young and evolving specialty. 
After completing his undergraduate degree at the 
University of Notre Dame and medical school at Indiana 
University, Dr. Glaser pursued anesthesiology and pain 
management training at Northwestern University. His 
early work in St. Joseph, Michigan combined anesthesia 
with the development of a new pain management 
program—an experience that revealed both the 
challenges and the urgent need for this kind of care.

In 1992, Dr. Glaser returned to the Chicago area 
to join Hinsdale Hospital, once again tasked with 
helping to build a pain management group. By the 
year 2000, the demand for treatment had grown so 
rapidly that he and several colleagues formed their 
own independent practice, dedicated exclusively 
to pain management.

Dr. Glaser describes interventional pain management 
as being to the spine what interventional cardiology 
is to the heart: a minimally invasive, highly targeted 
approach that addresses the root causes of pain and 
helps patients avoid unnecessary surgery. The most 
common cases involve chronic back and neck pain, 
often stemming from cartilage injuries that do not 
heal naturally. Using procedures designed to reduce 
inflammation, patients often find meaningful, long-
lasting relief that restores quality of life.

The need for such alternatives is profound. Many 
patients are referred after major surgery has failed or 
worsened their condition, or after long-term opioid 
prescriptions have left them dependent without solving 
the underlying problem. Dr. Glaser’s practice offers them 
a path forward, rooted in innovation, patient safety, and 
compassion.

Today, interventional pain management continues to 
expand in scope and recognition. Yet Dr. Glaser remains 
motivated by the same principle that guided him from 
the start: doing everything possible to treat pain safely, 

Pain Specialists of Greater Chicago
7055 High Grove Blvd, Burr Ridge, Illinois 

(630) 371-9980 | painchicago.com

effectively, and without unnecessary risk. For him, every 
patient is a reminder of why this field exists—and why 
his mission is as urgent as ever.

For Todd Davies and Tim Canning, owners of The 
Foxtail in Downers Grove, opening a restaurant was 
never just about food — it was about creating joy.
“For us, it’s always been the passion for making people 
happy,” Davies says. “We love the immediate feedback 
we get when we put a meal in front of them or when 
they walk in and see something they love or have a 
cocktail they really enjoy. It’s about evoking emotion.”

Their journey to restaurant ownership was built on 
a foundation of hands-on experience and culinary 
exploration. As a young cook and chef, Davies 
traveled and worked in restaurants across the country, 
learning from top chefs whose infl uence helped shape 
his approach to food. But starting The Foxtail wasn’t 
without challenges — the biggest coming just days 
after opening. “We opened 16 days before the Covid 
shut down,” Canning says. “Instead of folding under 
pressure, we leaned into community, partnering with 
local restaurants, shops, and friends to craft something 
special during uncertain times.”

The Foxtail’s culinary heartbeat is now led by Chef & 
Partner, Maya Nahouli, whose global experience and 
Mediterranean roots shine through in every dish. Born 
and raised in Lebanon on the Mediterranean coast, 
Maya grew up eating fresh seafood daily—an infl uence 
that continues to shape her cuisine. She has cooked in 
kitchens across Italy, Turkey, Lebanon, Romania, and 
Bulgaria, bringing a rich, international perspective to 
her food. At The Foxtail, she combines her love of bold 

fl avors and fresh ingredients to help guests experience 
food the way she did growing up—vibrant and soulful.

When it comes to their favorite dish of Maya’s, 
Canning and Davies don’t hesitate. “The Brick 
Chicken,” they say. “It’s a semi-boneless, organic 
chicken, brined and roasted, then served with a 
lemon garlic sauce, and roasted potatoes with arugula 
and parmesan. It’s just great fl avor with high-quality 
ingredients.”

Staying relevant in a competitive industry requires 
more than just a good idea — it demands curiosity and 
adaptability. “We love to say we’re always learning,” 
Canning explains. “We are constantly exploring our 
craft. We love to go out to eat and put our spin on great 
experiences.”

Seasonal ingredients also play a vital role in menu 
development. “We love exploring fl avor and creating 
depth to celebrate fresh ingredients.”

While accolades and success are fulfi lling, their 
proudest moments come from watching growth happen 
within the team. “I love seeing the dishwasher become 
a cook, the server become a General Manager, the Chef 
become an owner,” Davies says.

The Foxtail

The Foxtail
5237 Main St.
Downers Grove, Illinois
(630) 541-9240 
thefoxtaildg.com

Photo by Regan Baroni

Medical Experts ads 
position physicians and 
healthcare specialists as 
trusted authorities. Each 
includes a bylined article, 
headshot, and full contact 
information, presented in a 
polished, magazine-style 
format. Available as a 
one-page ad or a two-page 
spread, these informative articles give doctors both 
credibility and visibility with readers.

MEDICAL EXPERTS LEGAL EXPERTS

A parent’s job is never done, but things get more 
complicated when kids head off to college.

Every college kid needs linens, toiletries, books and 
computers before they arrive on 
campus. Every parent needs a 
signed power of attorney before 
they drop their college student 
off on campus.

Most 18-year-olds are considered 
legal adults, which means parents 
are no longer entitled to make 
decisions on their behalf. Which 
is why parents are increasing 
having their college students sign medical and financial 
power of attorney (“POAs”).

POAs are legal documents every parent should have 
their 18-year-old sign that would give the parent 
authority to access medical records and financial 
records. Without POAs, parents may not be able to 
help their college student in need. Under privacy 
laws, parents will no longer have the right to made 
medical or financial decision on behalf of their college 
students, regardless who is paying the tuition.

Countless parents have been awoken by news that 
their children are being taken to the hospital and 
upon requesting information they have been denied 
because they do not have the power of attorney.

Here are four legal documents every college student 
needs to avoid this situation.

Health Care Power of Attorney — authorizes the agent 
(Illinois allows one agent acting at a single time) to 
obtain medical records and act on behalf of the college 
student (the principal) if they cannot on their own 

behalf.

Power of Attorney for Property– 
authorizes the agent (Illinois 
allows one agent acting at a 
single time) to conduct financial 
matters such as student loans or 
investments accounts, without 
the college student (the principal) 
being present.

HIPAA Release —  authorizes the designated 
individuals (not limited to one) to access their private 
health information and discuss their medical care.

FERPA Release — authorizes a college or university to 
share a student’s records with third parties.

“Your child may be an adult 
in the eyes of the law—but 
without a signed power of 
attorney, your hands could 
be tied in an emergency.”

About the Author: 
Rigas P. Pappas, Licensed to Practice: IL, FL, IN, TX & CO

Breakwater Law PLLC 
(630) 335-9295 
www.thebwlaw.com
Illinois Office
17W729 A Roosevelt Rd, Oakbrook Terrace
Florida Office 
2500 Tamiami Trl N, Suite 220, Naples

LEGAL EXPERTS | SPONSORED CONTENT

BY RIGAS PAPPAS

Every College 
Student Needs 

A Power of 
Attorney

Maintaining firm, radiant skin is one of the central 
goals in modern aesthetics. While natural aging and 
sun exposure can impact skin elasticity and texture, 
today’s advanced technologies offer a range of device-
based treatments designed to rejuvenate and tighten 
your complexion, often with minimal downtime and 
impressive results. This guide explores several leading 
options available at our practice, each tailored to 
address diverse skin concerns and individual goals.

BBL Heroic:  
Broad Band Light Powered by AI
BBL Heroic stands at the forefront of skin tightening 
innovation, harnessing the power of broad band light 
enhanced by artificial intelligence (AI). This next-
generation technology offers remarkable improvements 
in skin tone and tightness, boosting both comfort and 
safety for every treatment session.

BBL Heroic is particularly effective for patients who 
struggle with extensive sun damage and are also 
concerned about skin laxity. The device delivers 

targeted energy deep into the skin, stimulating the 
natural production of collagen and elastin—two 
proteins essential for maintaining firmness and 
elasticity. As the skin rebuilds its collagen and elastin 
reserves, patients notice a smoother, tighter, and 
more luminous complexion. Comfort is prioritized 
throughout each session, with only mild redness or 
warmth typically experienced—effects that quickly 
fade, leaving skin refreshed and rejuvenated.

Ultherapy Prime: Ultrasound 
Precision for Multi-Depth Lifting
As one of the first 100 providers in the country to offer 
Ultherapy and now Ultherapy Prime, our clinic brings 
a wealth of experience and proven outcomes to our 
patients. Ultherapy Prime utilizes advanced ultrasound 
technology to lift and tighten skin at multiple depths, 
making it a versatile option for a wide range of skin 
types and concerns.

Treatments can be fully customized based on a patient’s 
age, goals, and degree of laxity. For younger individuals 

Device-Based Treatments at CSC
BY DR. CHRISTINA STEIL AND DR. RACHEL BOGNET

Skin Tightening

“Our cutting-edge 
2025 device lineup, 
reflects our ongoing 

commitment to 
providing patients 

with the highest 
quality technology.”

MEDICAL EXPERTS | SPONSORED CONTENT

with minimal laxity or those seeking a cost-effective 
solution, Ultherapy Prime can focus on the more 
superficial 1.5 mm depth, targeting 
the deep dermis. For those seeking 
more dramatic results, both the 
deep dermis and the collagen-rich 
fibrous layers (the same ones targeted 
in surgical SMAS facelifts) can be 
addressed. With a remarkable 95% 
patient satisfaction rate one year after 
a single session, Ultherapy Prime is a 
trusted choice for those in their late 
30s to early 60s seeking subtle, gradual 
improvements and minimal recovery 
time.

UltraClear Laser:  
Ablative Cold-Fiber Technology
The UltraClear Laser represents a leap forward in laser 
skin tightening. This revolutionary cold-fiber ablative 
laser can be used to tighten skin through a procedure 
called tissue coring, while also treating persistent 
wrinkles and sunspots resulting from UV exposure. 
The cold laser fiber creates micro-ablation channels in 
the skin, which promote robust collagen stimulation 
and long-lasting tightening.

UltraClear Laser is suitable for patients of all skin 
colors and offers a safe, effective solution for those 
seeking comprehensive skin renewal with minimal risk. 
Whether addressing stubborn textural concerns or 
targeting specific areas of laxity, UltraClear Laser is an 
excellent addition to the skin tightening arsenal.

Tried and True: Exilis Radiofrequency 
& RF Microneedling
In addition to our cutting-edge devices, we continue to 
offer reliable options that have stood the test of time.

Exilis Radiofrequency: This comfortable, no-downtime 
treatment feels like a soothing warm stone massage. 
Exilis utilizes radiofrequency energy to gently tighten 
skin, and with multiple sessions, can also help reduce 
cellulite and tone superficial fat layers.

Dr. Christina Steil is a 
board-certified dermatologist 
specializing in medical and 
cosmetic dermatology. 

 

Dr. Rachel Bognet is a 
board-certified dermatologist 
and Mohs surgeon, 
focusing on comprehensive 
medical dermatology and 
skin cancer surgery.

RF Microneedling: Safe for all skin types, RF 
microneedling combines the collagen-boosting benefits 

of microneedling with radiofrequency 
energy. Typically delivered in a series 
of 2–3 treatments, this method is 
effective for tightening skin and 
improving mild textural issues with 
minimal recovery required.

Choosing the Right 
Treatment for You
With so many innovative options 
available, selecting the ideal skin 
tightening treatment depends on 
your unique skin concerns, goals, and 

lifestyle preferences. Whether you’re seeking dramatic 
improvement or subtle rejuvenation, our expert 
providers are dedicated to designing a personalized plan 
that maximizes comfort and outcomes.

The future of healthy, youthful skin is here. Armed 
with these state-of-the-art devices and a commitment 
to individualized care, we invite you to experience the 
next level in skin tightening—and discover your most 
radiant self.

Lutronic Genius uses 
microneedles and gentle 
radiofrequency energy to 
stimulate the skin’s natural 
collagen, helping improve 
firmness, smoothness, and 
overall tone. 
Illustration Courtesy of Lutronic

CSC Steil Dermatology 
125 W 2nd St, Hinsdale 

5157 Main St 205, Downers Grove 
(630) 455-0045 | www.cscdermatology.com

About the Authors: 

Legal Experts ads showcase 
attorneys as trusted authorities. 
Each includes a bylined article, 
headshot, and full contact 
information in a polished, 
magazine-style format. Available 
as a one-page ad or two-page 
spreads, these features give 
lawyers both credibility and 
visibility with readers.

Dish ads are full-page advertorial 
features that blend storytelling with 
promotion, spotlighting local 
restaurants and culinary businesses. 
Each ad is crafted in a magazine-
style format with a professional 
photo and narrative, giving readers 
an authentic “taste” of the business 
while providing the advertiser with 
premium exposure.

glimpse™

Glimpse is a one-page story that 
captures the heart of your business. 
It highlights what you do, the 
products or services you offer, and 
the unique value you bring to your 
clients. This feature emphasizes your 
mission, commitment to quality, and 
how you stand out in the 
marketplace.

NOTEWORTHY™
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