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MEDIA  
PLANNER
Local.  
Relevant.  
Engaging. 
Yours.

$5 US    VOLUME 6 ISSUE 2 MARCH/APRIL 2024

DOWNERSGROVEMAG.COM

FIELD OF 
DREAMS
White Sox Draft  
Pick George Wolkow 
 

LOCAL LEGEND:  
WILL KUPISCH

HOME GROWN:  
FOR GOOD GRANOLA

SPOTLIGHT:  WEST SUBURBAN 
COMMUNITY PANTRY

CELEBRATING FIVE YEARS OF PUBLISHING

OAKBROOKMAGAZINE.COM
Jan/Feb 2024
$5 US

GRACING 
THE STAGE 

The Salt Creek Ballet performs 
at the Infant Welfare Society's 

annual fundraiser

+
Jim Peterik  
& The Ides  
of March

Dining in  
Oak Brook
 
Travel to 
Iceland

Nov/Dec 2023
$5 US

SERVING HINSDALE, BURR RIDGE & CLARENDON HILLS

Rudy Ruettiger

Hinsdale Central 
Sports

History Vault: 
Out of the Ashes

+

PORTRAITS  
OF THE PAST
HISTORIAN LESLIE GODDARD

WORLD 
CHAMPIONS

Abby Vander Wal  
& Ava Falduto 
from Elmhurst

+

ELMHURSTMAGAZINE.COM
Nov/Dec 2023
$5 US

Superintendent 
Keisha Campbell 

Elmhurst-Yorkfield 
Food Pantry

Rudy Ruettiger

March 2024 Cover | Allison Rosati, NBC5 TV Anchor

Hinsdale
MAGAZINE GROUP
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THE POWER of Print

1) PRINT PROVIDES CREDIBILITY AND BUILDS TRUST 
82% of readers trust print when making a purchasing decision (MarketingSherpa). 
Magazines offer a trustworthy gateway to your brand to build awareness, educate, 

and convert readers to consumers. Magazine readers are influencers making more key 
product recommendations than users of other media  (MRI-Simmons).

 

6 WAYS PRINT MATTERS IN TODAY’S MEDIA MIX

4) PRINT HAS A  
CONSIDERED 
APPROACH 

Reading a magazine is a 
conscious decision. With 

limited digital noise, 
readers can focus with 

little distraction or 
multitasking. 

 It offers an unobtrusive 
environment for 
leisurely reading, 

allowing brands to 
reach readers 

effectively.

2) PRINT COMPLEMENTS DIGITAL MEDIA 
Combining print and digital allow the mediums to work in tandem to deliver effective 

marketing content. QR codes, infographics, personalized URLs, and social media icons 
and tags drive the synergy. Over 47% of consumers are most likely to start an online 

search after viewing a magazine ad (Retail Advertising and Marketing Association).

 

3) PRINT PASS-ALONG IS STRONG  
Print ads have longevity reaching many readers over 

time between pass-along rate and repeated reference.  
An average magazine’s “pass-along” rate is four 

readers per copy (MRI-Simmons). 

6) PRINT IS TANGIBLE 
Paper and ink are solid and tangible, with75% of 

readers enjoying the touch and feel of print  
(MRI-Simmons). Reading on paper shows better 

comprehension and recall when making a 
purchasing decision (Mediamax Network).

5) PRINT ESTABLISHES YOUR BRAND 
On average, a consumer spends 43 minutes 
reading a magazine. It provides a 
multisensory experience enriching the 
readers' experience with content and 
advertisers (Mediamax Network).
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THE POWER of Print

LOCALLY OWNED. 

Since 2011, Hinsdale Magazine Group has 
connected communities.  Our pages have 
familiar faces – our readers are your 
customers and neighbors.  Our portfolio of 
publications allows you to reach the right 
audience in the right way at the right time.

STAND OUT AND BE SEEN 
Hinsdale Magazine Group balances  
advertising and editorial, creating a  
clutter-free environment for our advertisers 
to be seen.  Most magazines are 68% 
advertisements and 32% editorial (Media 
Radar, Inc.) whereas Hinsdale Magazine 
Group uses about a 50/50 ratio. Our media 
partners are as much a part of the reading 
experience as the editorial content.

PARTNER WITH A PUBLICATION 
WITH HIGH PRODUCTION VALUES 
There is a literal weight to your presence.  
Our glossy magazines with high production 
values hold a certain cachet that other 
mediums cannot achieve. 

AFFILIATE WITH A TRUSTED  
PUBLICATION COMMUNITY 
Each of our magazines has a loyal following. 
With 100% original content, our publications 
are respected and trusted and created with 
editorial integrity.

Locally Loved.
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DEMOGRAPHICS

SUBSTANTIAL REACH 
Hinsdale Magazine Group is delivered to 36,000 homes and 
businesses. According to MRI-Simmons 2021 Research, we reach 
144,000 readers when including the standard multiple of four 
readers per address at the  “pass-along” rate for magazines every 
sixty days. Reach your prospective customers - and neighbors - 
who live a short distance from your business.

Hinsdale Magazine 10,000 mailed  
Downers Grove Magazine 10,000 mailed 
Elmhurst Magazine 10,000 mailed 
Oak Brook Magazine 6,000 mailed  
Total: 36,000 mailed 

HONE IN ON AN AUDIENCE  
WITH PURCHASE POWER 
Hinsdale Magazine reaches the most sophisticated,  
high-income readers in the communities of  
Hinsdale, Clarendon Hills, Burr Ridge,  
Oak Brook, Downers Grove,  
and Elmhurst. 

Median Household Income* 
Hinsdale: $245,000 
Burr Ridge: $204,000 
Clarendon Hills: $176,000 
Oak Brook: $175,000 
Elmhurst: $149,000 
Downers Grove: $131,000

Median Home Value* 
Hinsdale: $733,000 
Burr Ridge: $679,000 
Clarendon Hills: $570,000 
Oak Brook: $822,000 
Elmhurst: $433,000 
Downers Grove: $362,000

*2020 Census Data

SUBSTANTIAL 
REACH

ELMHURST
60126

HINSDALE
60521

OAK BROOK
60523

DOWNERS  
GROVE

60515, 60516 CLARENDON 
HILLS 
60514

BURR

RIDGE

60527
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ADVERTISING COPY DEADLINES:
Advertising copy must be sent on the 15th of the month 
prior to the publication date (e.g. February 15th for the 
March/April issue).

MEDIA RATES & DEADLINES

 SPECIFICATIONS

 

2 pg Non-Bleed Ad 
14.75 W” x 9.875H”  

(White border on all sides) 
________________

2 pg Full-Bleed Ad 
Bleed size 16W” x 11.125H”   

Trim Size 15.75" x10.875" 
Image area (text should not exceed 15.25" x 10.375")

1 pg Non-Bleed 
6.875W” x 9.875H” 

(White border on all sides) 
________________

1 pg Full-Bleed  
Bleed size  

8.125W” x 11.125H” 
Trim Size 7.875" x 10.875"

Image area 
 (text should not exceed 

7.375" x 10.375")

1/3  pg Ad 
4.6W” x 4.8H” 

(no bleeds)

1/2 pg Horizontal Ad 
6.875W” x 4.8H” 

(no bleeds)

2/3  pg  
Vertical Ad 

4.67W” x  
9.875H” 

(no bleeds)

1/2 pg 
Vertical Ad 

3.3W” x 
9.875H" 

(no bleeds)

1/4 pg Ad 
3.3” x 4.8” 
(no bleeds)

Hinsdale Magazine, Inc. is not responsible  
for PDF files prepared incorrectly or any 

information or live matter placed outside  
the safety that is trimmed or cut off.

ALL ADS MUST USE THESE DIMENSIONS. 

If they do not, the ad will be altered  
to fit the designated space.

DISPLAY ADVERTISING RATES:  

(PRICES ARE PER ZONE AND PER EDITION)

AD SIZE WIDTH HEIGHT RATES

2 Pg Non-Bleed  14.75” 9.875” 

2 Pg Full-Bleed  16”  11.125” $3000
(see right for spec details)
_____________________________________ 

1 Pg Non-Bleed              6.875” 9.875” 

1 Pg Full-Bleed                8.125” 11.125” $1500
(see right for spec details)
_____________________________________ 

2/3 Pg-Vertical  4.67” 9.875” $1200

1/2 Pg-Horizontal 6.875” 4.8” $900

1/2 Pg-Vertical 3.3” 9.875” $900

1/3 Pg 4.6” 4.8” $800

1/4 Pg 3.3” 4.8” $600 
_____________________________________ 

PREMIUM PLACEMENT PAGE RATES 
Pages 2, 3, and inside back cover    $2000 
Back Page     $2500

AD SUBMISSION REQUIREMENTS 
ALL ADS MUST BE: 

• CMYK ONLY

• All images must be high resolution,  
at least 300 DPI, to avoid quality printing errors

• File MUST NOT CONTAIN RGB, spot color,  
or lab colors

SUBMITTING WITH BLEEDS 

• Please pull bleeds to .125” on all side and keep all  
non-graphic text away from the trim edge by 0.50” margin.  

 
IF SUBMITTING WITHOUT BLEED  

• Please allow 0.50” margin to avoid text or important  
graphics from getting cut off.

• Arts & Theatre

• Food & Drink

• Health

• History Vault

• Home & Design

• Life & Style

• Sports

• Travel

DEPARTMENTS:
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HinsdaleMag.com DownersGroveMagazine.com OakBrookMagazine.com ElmhurstMagazine.com

8
PAGES

A full-page ad in one Magazine Title for 
an entire year, plus a single-page ad in two
additional magazines for one issue each.BRONZE

$12,000 Annually OR $1,000 Monthly Budget

16
PAGES

Full-pages in up to 3
Magazine Titles for a
year, up to 16 pages SILVER

$24,000 Annually OR $2,000 Monthly Budget

Full-pages in all 
Magazine Titles 
for a yearGOLD

$36,000 Annually OR $3,000 Monthly Budget

24
PAGES

Contact Scott Jonlich |   630-655-3400  | sjonlich@hinsdalemag.com

Winter
Jan./Feb.

Spring
March/April

Early Summer
May/June

Summer
July/Aug.

Fall
Sept./Oct.

Holiday
Nov./Dec.

2-pages in all 
Magazine Titles 
for a yearPLATINUM

$60,000 Annually OR $5,000 Monthly Budget

48
PAGES
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BRANDED Paid Content

BRANDED CONTENT

DIGITAL BRAND EXTENSION: 
Hinsdale Magazine Group extends your brand through the digital flip magazine with placements to extend your presence online. 

Oak Brook Magazine (OBM): What’s one piece of advice 
you’d give to someone considering becoming a realtor?
Lina Shah (LS): Always put your clients first. Focus on 
their needs and provide excellent service. Know your 
areas. Be a resource as you guide clients through significant 
life decisions. 

OBM: What separates you from other professionals?
LS: I have been the top agent in Oak Brook for the past 
several years and to date, have been one of the leading 
agents in Chicagoland. I prioritize my client’s best inter-
ests and my work and life experiences allow me to un-
derstand clients better. Dedication, sincerity, and local 
knowledge are key. My diverse background, understand-
ing of the market, vast network, innovative marketing 
plan, the skill sets to get to the finish line, and my passion 
for real estate build client confidence and trust. 

OBM: What’s your favorite neighborhood, and what makes 
it  so special?
LS: Oak Brook is a great place to live, work and play! It’s 
central location, sense of community, unique subdivisions, 
custom built homes, green spaces, and top-rated schools, 
are unparalleled.

OBM: What is the most luxurious or over-the-top feature 
you have ever seen in a home?
LS: I have listed and sold some amazing homes. Recently, 
one home with a 10+ car garage and another was a one of 
a kind, modernist architecture masterpiece by renowned 
architect, Richard Whitaker, inspired by the famed Sea 
Ranch. The house is organized around a central 2 ½-story 
skylit tower recalling the stair halls of early American 
houses. 

OBM: Are you involved in community service, volunteer 
work, club memberships, or school activities?
LS: I live in Oak Brook, serving on Village committees, 
and involved in various organizations. I am a past Presi-
dent of the Oak Brook Women’s Club and am currently a 
member of the Philanthropic committee for The Women 
of Oak Brook. 

Lina Shah
Homes by Lina Shah

Coldwell Banker Realty

NOTEWORTHY  | OAKBROOKMAGAZINE.COM

OBM: How do you stay ahead of trends in real estate? 
LS: Continuous learning and adapting. I stay ahead by 
attending industry events, engaging in professional devel-
opment, and keeping up with market reports. Networking 
and leveraging technology, like data analytics and virtual 
tours, help me understand market shifts and meet clients 
needs effectively.

For more information:
:	LinaShah.com
)	(312) 593-4818
* Linashah5@gmail.com

Noteworthy is a special 
advertising section that 
showcases influential people, 
places, and businesses within a 
particular industry. 

™
Noteworthy will feature the following industries:

JAN/FEB:  Educational Institutions

MARCH/APRIL:  House & Home

MAY/JUNE:   Health & Wellness

JULY/AUGUST:   Food & Drink

SEPT/OCT:   Dentists & Orthodontists

NOV/DEC:   Small Businesses

The Guide is a two-page 
pictorial that appears in all 
Hinsdale Magazine Group 
publications. Each Guide 
highlights a specific theme 
and encourages readers to 
shop local.

HONEYMOON 
The "Luxe Report," an annual forecast published by 
Virtuoso, a luxury travel agency network, has named 
Italy, Greece, Bali, French Polynesia, and the Maldives as 
the top honeymoon spots of 2025.

WEDDING DRESS 
Fifi Voulgaris, a talented seamstress from Greece,  
opened Fifi's Bridal & Custom Tailoring in Elmhurst, 
Illinois, 16 years ago. Fifi Specializes in wedding gowns 
and all garment alterations, she offers a stunning 
selection of bridal and mother-of-the-bride dresses. Fifi’s 
friendly, expert service makes every client feel like family!

446 N York St, Elmhurst, IL
630-903-6236 | FifisBridal.com

TUXEDO 
Custom Wedding Suits and Tuxedos for your special day. 
Reserve your 2025 date now!

 

748 Ogden Ave, Downers Grove, IL 60515
630-968-6333 | Louisformen.com

WHERE THE PREP BEGINS 
With 15 years experience in the beauty 
industry, Cosmetically Ink’d is a brow 
and lash studio that specializes in 
permanent makeup, lash extensions, 
brow waxing and lash lifts. 

 
 
10710 31st Street, Westchester, IL 
630-864-2025 | cosmeticallyinkd.com

REGISTRY 
Registering your wedding on Etsy allows you to create a 
personalized gift registry filled with unique, handcrafted 
items from small businesses, letting you curate a list that 
reflects your individual style and supports artisans while 
giving guests the opportunity to buy thoughtful, high-
quality gifts that align with your tastes. Esty is also a great 
place to find gifts for your wedding party.

esty.com

VENUE 
Eventective helps you find your perfect venue by 
searching for what matters most to you.You can browse 
local venues and event pros—including pricing, reviews, 
event spaces and more. 

eventective.com

Wedding Planning Guide Wedding Planning Guide Wedding Planning Guide 
THE GUIDE  | OAKBROOKMAGAZINE.COM

PHOTOGRAPHER  
Courtney Fitzpatrick has been 
photographing and filming weddings 
in Chicagoland for over 10 years. She 
is known for her calming presence, 
innate ability to capture authentic 
moments, and a timeless editing style.

website: courtneyfitzpatrick.com
email:  courtney@courtneyfitzpatrick.com
instagram: @courtneyfitzpatrickphoto

THE GUIDE The Guide will feature the following themes:

JAN/FEB:  Resolutions

MARCH/APRIL:  Weddings

MAY/JUNE:   Beauty

JULY/AUGUST:   Reader's Choice Awards

SEPT/OCT:   Fashion/Style

NOV/DEC:   Food & Drink�

SHOWCASE™

Showcase features our food and 
drink partners in a Q&A-style feature 
designed to promote your brand 
organically. Hinsdale Magazine 
Group crafts this 300-word full-page 
story to highlight your brand’s 
unique flavors, inspirations, and 
commitment to quality, providing an 
engaging reader experience.

glimpse™

Glimpse is a one-page story that 
captures the heart of your business. 
It highlights what you do, the 
products or services you offer, and 
the unique value you bring to your 
clients. This feature emphasizes your 
mission, commitment to quality, and 
how you stand out in the 
marketplace.

FOUNDER™

Founder is a one-page story 
showcasing your entrepreneurial 
journey. It explores the inspiration 
behind your business, key 
challenges, and milestones, 
highlighting how your vision has 
shaped the company’s success and 
its impact on clients or the 
community.

ANNUAL ADVERTISER BRANDED CONTENT 
As part of our annual advertising program, we will spotlight your business  

with the flexibility to feature you at any time throughout the year.
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HINSDALE’S FIRST MAGAZINE
MARCH/APRIL 2023
$5 US

SERVING HINSDALE, BURR RIDGE & CLARENDON HILLS

Stepping Up 
for a Cause

Gina Pongetti Angeletti and  
Arpi Thukral, Walk for Wellness 

Co-Chairs

+
MARCH WOMEN’S
HISTORY MONTH

HINSDALE HISTORY
LIGHTS UP!

WEDDINGS WITH
KRISTINA TAHERI

DICK 
PORTILLO

An American
Success Story

+ GOPAL LALMALANI 
Oak Brook President

DR. JOSE OBERHOLZER 
Leading Diabetes Researcher

RICH MELMAN
Lettuce Entertain You 
Founder & CEO

CENTER ICE
Cammi Granato Blazes  

a New Trail

$5 US   VOLUME 4  ISSUE 3  JULY 2022

NFL PLAYER 
DAVID EDWARDS

LOCAL LEGEND 
COACH JOSH

TRIBUTE:  
ANDREW MARCHESE

CELEBRATING FOUR YEARS OF PUBLISHING

DOWNERSGROVEMAG.COM

HINSDALE’S FIRST MAGAZINE
$5 US VOLUME 10 ISSUE 10

October/November 2020

SERVING HINSDALE, BURR RIDGE, CLARENDON HILLS & OAK BROOK

               From the 

CLASSROOM 
To the COURTROOM

Eighteenth Judicial Circuit Court Judges  
Ann Celine Walsh and Monique O’Toole

Fit Fashion 
Wellness is the new 
status symbol

Education 
Students and  
parents rally to get 
back into school

BEST OF 2020 
BEST OF Readers 
Favorites in this  
year of uncertainty

+

HINSDALE’S FIRST MAGAZINE
August/September 2022
$5 US

SERVING HINSDALE, BURR RIDGE & CLARENDON HILLS

+ THE WONDERS  
OF GIVING BACK

HINSDALE CENTRAL  
STUDENTS EXCEL 

OAKBROOK CENTER 
CELEBRATES 60 YEARS

CELEBRATING 
AMERICANA 

Hinsdale Personifies Spirit

ELMHURSTMAGAZINE.COM
March /April 2023
$5 US

+
ICCP’s President Bob Cronin

Women’s History Month

Elmhurst City Centre

ELMHURST 
UNIVERSITY 

President 
Troy VanAken

Elmhurst Mayor Scott Levin

Elmhurst Centre for Performing Arts

Cathy Richardson of Jefferson Starship

DOWNERSGROVEMAG.COM

WHAT IS  
DECONSTRUCTION?

HOME  
STYLES

THEN & NOW:   
PAULA MOORE

DESIGNING 
DREAMS

Skyline Furniture:   
An American Success Story

$5 US   VOLUME 4  ISSUE 2  MAY 2022

CELEBRATING FOUR YEARS OF PUBLISHING

DOWNERSGROVEMAG.COM

HINSDALE’S FIRST MAGAZINE
August/September 2022
$5 US

SERVING HINSDALE, BURR RIDGE & CLARENDON HILLS

+ THE WONDERS  
OF GIVING BACK

HINSDALE CENTRAL  
STUDENTS EXCEL 

OAKBROOK CENTER 
CELEBRATES 60 YEARS

CELEBRATING 
AMERICANA 

Hinsdale Personifies Spirit

OAK BROOK'S FIRST MAGAZINE
October/November Issue 2022
$5 US

Oak Brook Park District
CELEBRATES

Sixty
Sharon Knitter & Laure Kosey Lead the Charge

+ Premiere Athletic Management 
takes to the soccer fields

Entrepreneur Maggie Gerth 
PROPS Luggage Founder

Mistletoe Medley 
Hearts of Gold

Hinsdale Magazine Group focuses on local news, personalities, organizations, and businesses. From interviews with  
community members to highlighting influential businesses and organizations, our goal is to keep our readers connected 

 to the information they need on matters closer to home.

Local. Relevant. Engaging. Yours.

Hinsdale
MAGAZINE GROUP



AGREEMENT

Advertiser/Company:

Contact Name:

Address:

City/State/Zip:

Phone: Email:

This contract proposal submitted by: Signature: Date:            

PAYMENT INFORMATION AND AUTHORIZATION

Payment by check: I hereby authorize Hinsdale Magazine, Inc. hereinafter called COMPANY, to initiate debit entries (and appropriate credit adjustment entries) to my Checking Account indicated above at the 
depository financial institution named above, hereinafter called DEPOSITORY. I acknowledge that the origination of ACH transactions to my account must comply with the provisions of U.S. law. This authorization is 
to remain in full force and effect until the COMPANY has received 30 days written notification from me of the termination of this payment option. Payment by Credit Card: I hereby authorize Hinsdale Magazine, Inc. 
to charge my account for each advertisment ordered under the terms of this binding contract, in accordance with these payment terms. Advertiser will not receive an increase in rate, regardless of printing or mailing 
cost increases. Advertiser agrees to provide ad copy for each advertisement during the contracted period 30 days prior to the publication date. This agreement auto-renews on the completion of agreement without 
any rate increase over the previous agreement.  I agree that I will pay a 3% processing fee for using a credit card. Ad Changes: Ad changes will only be made upon customer’s request. Change requests must be 
submitted in writing, via email, 30 days before published deadline.

Advertisment Size
Spread
Full
2/3
1/2 V
1/2 H
1/3
1/4

Schedule
Winter - Jan./Feb.
Spring - Mar./Apr.
Early Summer -
May/June
Summer - July/Aug.
Fall - Sept./Oct.
Holiday - Nov./Dec.

Account Holder Name: Date:

Client Signature: Date:

New Agreement      Renewal Rate $ Campaign Total $

Credit / Debit Card Payment (add 3% transaction fee):         Visa       Amex      Mastercard      Discover

Card holder name:

Account number: Exp. Date: C.C. Code:

Additional Notes:

Duration
Begin:

End:

Zones: 
Hinsdale Magazine     Downers Grove Magazine     Oak Brook Magazine     Elmhurst Magazine

ACH Debit Authorization for Check Draft Payment:

Account Holder Name:

Bank Name: City: State: Zip:

Bank Routing Number (ABA): Account Number:

Hinsdale
MAGAZINE GROUP
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