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Instructions to Students: 

PAPER :DSC 1.3 (NCA 0230) : PRINCIPLES OF MARKETING 

1. The students should legibly write section number along with question numbers. 
2. The answers without section number and question numbers will not be valued. 
3. The question numbers should be legibly written within the margin only. 

|-4. 

(a) Profile 

I. Select the most appropriate answer from the options provided: ONE marks 
each. 10x1=10 

(c) Target Audience 

-1. Dividing the market based on age, income, education & occupation is known as, 

1-2. Which of the following is incorrect in Labeling? 
(a) Labeling is a part of branding 

COMMERCE 

(b) Labelling is a part of pricing strategy 

(a) Product or service 

SECTION - I 

(c) Labelling helps to grab the atention of a customer 

(c) Need or Problem 

(d) Labels communicate how to use, transport, recycle or dispOse 
-3. The buying process starts when the buyer recognizes a 

(a) Shopping 
(c) Speciality 

(c) Target customer 

(b) Census 
(d) Demography 

(a) Sample 
(c) Coupon 

products are those products which are usually low priced, easily available 
products that customer buys frequently, without any planning or search effort and with 
minimum comparison and buying effort. 

(a) Shopping products 
(c) Speciality product 

(b) Shop or Market 
(d) Money or Status 

I-5. Which of the following should be considered while fixing the cost of a product or services: 
(a) Total production cost 
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(b) Convenience 
(d) Unsought 

(b) 

1-6. A small amount of product is offered to the customer for trial is called. 

(d) 

I-7. The services such as airlines and hotels are classified as. 

Max. Marks: 60 

The cost of similar goods and services 
Needs and wants of customers 

(b) Product combination 
(d) Rebate 

(b) Unsought product 
(d) Convenience product 



I-8. Which of the following is the correct depiction of Digital Marketing? 
(a) E-mail Marketing 
(c) Web Marketing 

(a) Products 
(c) Services 

1-9. Intangibility, Perishability, Inseparability and Heterogeneity are the characteristics of 

(a) To build brand image 
(c) To face competition 

1-10. The following is not an objective of advertising. 

I1-2. Write a short note on 'Marketing Mix'. 
II-3. List-out the elements of Branding. 

II-5. What is 'Rural Marketing? 

(b) Social Media Marketing 
(d) All of the above 

I|-6. Define Retailing'. 
II-7. What is Promotion'? 

(b) Goods 
(d) 

II-8. What do you mean by 'Online Marketing? 

II Answer any FlVE questions from the following. THREE marks each. 

II-1. Explain the importance of 'Marketing Environment'. 

(b) 

SECTION - II 

Both (a) & (B) 

I-4. Differentiate 'Advertising from Personal Seling'. 

To educate people 
(d) None of these 

SECTION-II 
III. Answer any THREE questions from the following. FIVE marks each. 

III-1. Briefly explain the internal marketing environment. 
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III-2. Examine the nature of buying behaviour of consumer. 
II:3. Explain the importance of Consumer products with suitable example. 
II-4. Explain the product Life cycle process. 
II-5. What are the factors affecting the Price of a product? 
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SECTION - IV 

IV. Answer the following question. TEN marks each 

IV-1. What are the Marketing Mix Components? Explain briefly. 
OR 

Explain the types of Distribution Channels. 

Explain the stages of New Product Development. 
IV-2. What are the bases of Market Segmentation? Explain. 

OR 

5x3=15 

3x5=15 

2x10=20 
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10x1=10 
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