Public Relations
What is the definition of Public Relations?
There are several definitions depending on how you as an individual want to interpret them. Just a few:
1) It can be the strategic communications process that sets out to build and maintain mutually beneficial relationships between two or more parties. 
2) The professional maintenance of a favorable public image by a company or organization
3) The state of the relationship between the public and/or a company or organization


Public Relations is the practice of managing and distributing information from an individual, company or organization to the public to influence their perception. 

Public Relations and publicity differ. Public Relations is controlled internally, and publicity is not controlled. Publicity is contributed by external sources.

 Explaining the points of view of the organization, the goals, purposes, what the organization is doing and why they are doing it, helps outsiders understand what the organization is trying to do for your veterans and special projects. It helps to bring a more positive and rewarding attitude to your organization. 
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