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Belinda Troltter-Jamwes o

Blown Woofer, Editor-In-Chief

Featuring underground artists, aspiring artists and legendary icons is what we love to do. There
are millions of artists seeking fame and fortune. How doyou stand out from the crowd? Isit who
you know or; is it just talent that gets you from point A to point B? Maybe it’s both sprinkled with
alittle bit of luck. Our Entertainment Correspondent, Tuesday has made it her mission to inter-
view aspiring artists. You will get to meet a few of them in this issue and listen to their music.

linterviewed Jody Watley and she gave the most insightful look into the music industry that most
artists don't see until it’s too late. There are many stories of artists selling millions of records and
have nothing toshow for it. The wisdom Jody Watley revealed is priceless.

Blown Woofer is here to assist you on your joumney. Every issue will be loaded with information,
wisdom, and motivation. Someone should tell you about the business of show business along
with a little fun, and inspiration to keep you going. That someone is Blown Woafer magazine
where the entertainment industry tells on itself. If you have career questions, send them to
BlownWoofermagazine@gmail.com  www.BlownWoofer.com

BLOWN WOOFER ENTERTAINMENT MAGAZINE
Belinda Trotter-James Vin Taylor
Editor-in-Chief Art Director/Writer
Tuesday Advertorial Rates
Entertainment Correspondent BlownWoofermagazine(@gmail.com
Publisher: Media Queen Publishing Circulation: MagCloud Follow us on Instagram, Facehook, Linkedin

Available in over 35 countries and territories worldwide Tumblr, Pinterest, YouTube, Twitter
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Kid Mello looks like any high school kid until you put himiin the studio, on
the mic or infront of an audience. “t've always wanted to be the center of
attention,” says Kid Mello. “Music has always been a part of my life. F'm
always singing, rapping and | have been writing songs on my phone sincel
wastenyearsold. Mywniting has definitely evolved over the years.”

Kid Mello did not put himselfin a box by just listening to one type of music.
He would listen to anything; however, he does have his favorites like Juice
Wirld. Most of the songs Kid Mello writes about comes from his heartand
the experiences he encountered in his young life. “1 write about heart-
break, day to day things, pills, drugs and things you shouldn’t go through,”
says Kid Mello. “Through mymusicl want you to get over it and move for-
ward withyour life. Iwantyoutoget overthe depression. Everylyriclwrite
tells what I've been through. |1tryto put emotion in the words so that you
canfeel exactly what Fm talking about.”

Whenyou're akidstarting outin an industry that can be emotionally drain-
ing, your first line of support is your parents. They have to be on board
100%... “My mom was iffy about it at first,” remembers Kid Mello. “She
seesthat |have the talentand I really wantit, so she supportsmeallthe way
now. My dad and stepmom always support me as well.”

Kid Mello's career is off to a great start with the help of his support team.
You can enjoy listening to some of his music on YouTube. Singles indude...

My Story, Patiently, Green Light and there is also a short film of his joumey
behindthe scenes thatyouwill also enjoy. The songsare beautifully written
and thought provoking. You can follow himon his YouTube channel.

“1 write about heartbrealk,
day-to-day - things, - pilk,

drugs and things you
shouldn’t go through.”
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Ruffl Ryders to the Rescue Foundation

A LETTER FROM THE CEOQ OF
THE RUFF RYDERS TO THE
RESCUE FOUNDATION

As the Founder and CEO of Ruff Ryders Entertainment,

my company was built in 1988 from our

Yonkers, New York headquarters, launching the

careers of Platinum recording artists; DMX, Eve, Swizz

Beats and the LOX, all of whom are still known

worldwide today. Simulta ncously, | created an

independent platform that assists in developing several

J | Ruff Ryder entities, while continuing to build a
long-cstablished global brand.

Our urban cities across the country are facing serious issues, due to the lack of educational ef-
forts and very little support for our youth to become entreprencurs and lcaders. Many of
thesc urban arcas have been discarded as being not salvageable and the challenges in recent
times are compacted with racism, income disparity and the COVID-19 pandemic. In hindsight |
formed a non-profit foundation called Ruff Ryders To The Rescue. The organization was estab-
lished to support inncr-city communitics, build programs that can be replicated within urban
communities: to be a visible, reliable presence in the community and to develop leaders who will
have an indelible, positive impact on our society. In other words, our goal is to engage the youth
of these streets, teaching them better ways of communicating with one another and creating a
positive dialog with everyone involved in the community.

Ruff Ryders To The Rescue’s mission is to reach out to the youth with the offer of professional,
entreprencurial mentoring programs within their community where they can acquire the prac-
tice-based knowledge and Ean s-on experience, to ultimately build their own enterprises. These
innovative programs give mentees the opportunity to work with professionals within the enter-
tainment industry, as well as other ficlds of business; legal, medical, law enforcement and public
service. The program ultimately gives them access to career professionals who are currently
working in their chosen field. It 1s my belief that individuals simply nced to be provided the tools
that will enable them to control their own destiny.

In 2021, the Ruff Ryders To The Rescue Foundation is launching a serics of entreprencur semi-
nars, talent shows as well as a 24-hour Community Watch Program, to assist in bridging the gap
between the streets, the music industry and ;'mlincs. beginning in cities within New i’orgk statc;
Rochester, Newburgh, Yonkers and Mount Vernon. We invite all youth to participate, regardless
of race. creed, color or persuasion, as well as parents and guardians to be a part of this movement
to bring our communitics together,

For more information, please visit our website at www.RuffRyders2TheRescue.org or call our
24-hour hotline (929) 529-6828.

Sincerely,

9/6»7 uwire ?e/our\/

Founder/CEO
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ByBT

There are many wonders of the world that you
cnnot putina bottle to sell. One of the wonders
of the world is love. How do you get it? Is there a
way to boxit and sellit? When you get it, how do
you keep it from running away? How much of it
a@nyouhave?

Author Karla Davis-Luster tackles these questions
and much more in her tantalizing novel, The
Woman Tells. This novel will taddle deep conver-
sationsyou may have with family, friends, and col-
leagues on relationships along with their challeng-
es, detours and roadblocks that come along with
having a healthy loving relationship.

III

spoke to different races
and find that you must
understand your partner's

upbringing.”




“This book talks about real life things that happens in arelationship
whenyou'reinloveand then everyone else stepsin,” says Karla.
“We look at how both people can step out on the relationship
with a revengeful attitude only to cirde back to see that it wasn't

Author Karla Davis-

theright thingtodo.” This novel s so juicy because the reader gets Lustertackles relaﬁonship
toexplore whatgoes on deep inside each character's psyche. . . .
They reveal how they got toa place of infidelity. Youarealso issuesin hertantalizing

forced tolook at the side of the “other woman'”’, “the side chick’,
“the home wreder” or whatever you wantto call her.... However,
wealsoseethatittakes twototangle. Karla also explores which
love isbestand whichis also atough nut to arack depending on
your upbringing. Karla didn'tjust pull experiencesfrom herown
encounters, but she also talked toa lot of her friends about their
relationships and how love plays a big role. “I spoke to different
racesand find thatyoumust understand your partner's upbring-
ing,” explains Karla. Something as simple as how food is prepared
orwhat foodsyou eat can beanissue. Therefore, ifyouhave a
common bond, itmakes love stronger”’

novel, The Woman Tel.

Thisisthe perfect type of novel to read if you need towork on
havinga loving, fun, committed relationship. Mostofthe TV
shows people watch today show a betrayal of love, honor; loyalty;
and support. “Youmust leam to love yourselffirst and know what
youwart before you can love someone else,” explains Karla.
“There must be alevel of maturity to have a successful relation-
shipand youalso haveto lookat the lifestyle of your partner, The
more one is exposed to temptation, it will open the door tostep
outside the relationship. You must also ask yourseffif the person
wants to be single orina committed relationship. Ifthese ques-
tionsdonotgetanswered at some point, there will be a buildup or
anexplosion. Thisis why you must communicate your feelings. Be
honestand upfront.

This bookis for someone thinking about getting into a relationship,
those who justgot out of a relationship or maybe you're someone
who just does not understand how relationships work. Thisisa
must have Covid-19 quarantine novel. Curl up with your favorite
pillow; blanket, snacks, and that person in your relationship. It wil
definitely spark some lively conversations after each chapter: Pick
up your copy today at wwwithewomantells.com

Formediainquiries, contact Angelo Ellerbee at Double XXposure
Media—angelo@cdonyc.com

BlownWoofercom




"A feisty, fun
read that
explores people
and situations
in everyday
relationships.”

unlimited

amazon




Catehing Up with The lsggieal Style of

N L, L
The Ye has been grinding for some time. He had me listen to some
hidden records thathe's sitting on. Young Yeis a star before histime and
| cantwaitto see him show the world the life of The Ye.

Young Ye is an, NY in his neighborhood Astoria Houses. He has an
aloriginal style which allows his music to range from UK dfill style all the
waytoR&B. He is the perfect combination of heavy hitiing punchiines
and swagger as he can effortlessly dance all over an instrumental.

He hasbeenall over the industry induding appearances on VH1's Love
and Hip Hop and having features with big name artists like Remy Ma.
The MC began to gain major recognition after his performance at New
York's Iving Plaza, and gracing the stage in SOBs for Hot 97's Who's
Next. After dropping three freestyle mixtapes, two ariginal projects, and
the viral hit single, “Comer Store” Yé is looking to take things up a notch
with his next single “Everything Swish.” The bass heavy UK dil style
record is a certified street anthem with a stunning visual to match it Be
sure fo follow this young phenom as he is sure 1o be applying nothing
but pressure for years to come in this industry. In this exdusive interview
we find out what he has been up to during quarantine.

Question: What have you been up to since COVID-19
started?

Young Ye: Staying productive. Ive been constantly recording trying to
decidewhats the rightrecord. At this point'm realizing thatthe only way
tofind outis to release it and let the fans decide.

S !!I=
-

Young Ye: [ve got the Infro video which | just dropped. | have a record
caled, Aint Me that Im looking to drop next.

!HI\I-!-‘-

Question: What’s your goals for the next six months?

e

Young Ye: To build my brand into a household name. If 'm not nation- |
wide then at least let my brand be recognized in NYC.

Ty LA
AL

‘T’

Question: What’s your social media handle so every-
one can find you?
Young Ye: @2at_ye on Instagram & Snapchat.
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Question: Is there anyone you would like to Shoutout?

Young Ye: My Famiy, 2DT, Blown Woofer Magazine and Tuesday for r)‘@foé

adope Interview. I8 _-JQ_@(“ I

A~ Z
©) 1 5 o BlovwnWoofercom
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EVERY TUESONY

Tuesday is the host of New York City's hottest new podcast... Tuesday's Limelight podcast will put you front
rowtowho isin the imelight in entertainment, movies, business, and entrepreneurship.




WHEN THEY WANT TO KNOW ABOUT YOU AND YOUR EXPERIENCES.
IDING WHETHER TO HIRE YOU FOR A GIG OR WHEN A REPORTER WANTSTO
INTERVIEW YOU.

E ENTERTAINMENT INDUSTRY A ONE SHEET IS A SINGLE-PAGE DOCUMENT THAT SHOWCASES A

T WITH THE GOAL OF GETTING HIRED FOR A GIG OR TO GIVE OUT TO PRESS SO THEY WILLKNOW WHO
WARF_ ITISNOT MEANT TO SUMMARIZE ALL OF YOUR TALENTS BUT INSTEAD TO HIGHLIGHT
YOUR ACCOMPLISHMENTS.

ROFESSK —APHOTO THAT HIGHLIGHTS YOU AND ONLY YOU. NO DOG, SIGNIFICANT OTHER OR FAMILY
MEMBERSI-IOU.DBEINTHESHGI' WITH YOU. YOU SHOULD WEAR SOMETHING THAT REPRESENTS YOUR BRAND.

00100
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BLOWNWOOFERCOM
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Pretty DI
Phe Is She??2?2?
12 Burning Questions And
Answers Revedled

By Tuesday

Pretty DIJ is an artfist with style and not scared to
speak her feelings and deliver it raw through
her music. She's ready to bring the hype and
noise fo the industry. She has so much to offer
her fans as she ensures she's unstoppable.

1. Tell us about how you got started rapping in
the music world?

Pretty DIJ: Originally, | started rapping as a
hobby. | was on vacation and decided fo
make a rap and post it to Facebook. To my sur-
prise, people redlly liked it. | got a lot of good
feedback and have been working ever since.

2. How was your name created?

Pretty DIJ: My stage name is a mix of my real
name, Kha'dij'ah, and my looks.

3. Where were you born and raised?
Pretty DIJ: | was born and raised in Bed-
ford-Stuyvesant Brooklyn, New York.

4. How has the pandemic affected your musical
growth?

Pretty DIJ: The pandemic hasn't really affected
my musical growth. It forced me to work smart-
er and be more creative with my social media
when it came to marketing myself because |
could no longer rely on hosting gigs and events.
Musically, I'm getting better every day.

5. How is it affecting your creative process?

Pretty DIJ: The pandemic hasn't really affected
my creative process, but it has given me more
fime to work on my craft.

6. Who inspired you to do music?

Pretty DIJ: My circumstances were
my greatest inspiration but growing up
| received inspiration from Lil Kim,
Queen Latifah, and Biggie Smalls.

7. How long have you been rapping?

Pretty DlJ:
now.

| have been rapping seriously for about two years

8. What type of message do you want your audience to get
from your music?

Pretty DlJ: The message I’'m trying to spread with my music is
to be yourself. That is your superpower. Be yourself, unapolo-
getically. Be comfortable in your skin and forget what the
haters say.

9. What’s your process for creating music? How do you come
up with concepts?

Pretty DIJ: My creative process is simple. | take bits and pieces
from my day and it all comes together as a song. | could get
content from a conversation, a tv show, or social media; every
song is different.

10. What is something most people don’t know about you?

Pretty DlJ: One of the things most people don’t know about
me is that | am prone to overthinking and over analyzing.

11. Do you have any shoutouts?

Pretty DlJ: First and foremost, | would like to shoutout my
label Feed The Family Entertainment. Also, | would like to
shoutout my LTD team and most importantly my family... my
mother and my daughter, Brooke.

12. Do you have any upcoming projects or
music out right now?

Pretty DUJ: | have my single out called “S.M.D”
streaming on all platforms and I’m promoting
my EP. So, check me out on my social media
platforms for all updates... Instagram @iampret-
tydij, and Facebook & Twitter... @iamprettydij.

| can’t wait to share what I’'m working on.

Bown\ooercom



GUN VIOLENCE DESTROYS
FAMILIES

Since the beginning of 2020 there have been over 1,000 shootings and
almost 300 murders in New York Gity. In response tothe uptickinNYC shoot-
ings, the Entertainers4 Education Alliance /| WILL GRADUATE PROGRAM has
teamed up with the parents of slain rapper Bashar Barakah “Pop Smoke”
Jackson to wam youthabout gun violence. Together, they will release a pow-
erful publicserviceannouncement entitled “Gun Violence Destroys Families”
featuring Audrey and Greg Jadson - motherand father of rapper Pop Smoke.
The PSAwill provide a deeply resonant message aimed to discourage the
youth from shooting each other:

Theidea for the PSA came from Tonya Lewis Taylor, the executive director/-
founder of the Entertainers 4 Education Aliance/| WILL GRADUATE Program,
who was distraught after seeing consecutive news stories about teens being
shotacrossthe dity. “We needed to get our youth's attention fastand saw Pop
Smoke’s polarizing music, life and death asa catalyst for positive change,” says
M. Taylor. “We reached out to his parents who wanted to honor theirson's
legacy by partidipatingin the video.

Wewant the youth to considerably weigh the cost of their actions. Thereisno
goingbackafter that trigger is pulled. One moment of anger creates alifetime
of pain and anguiish for the loved ones|left behind”.

Thegoal of the Gun Violence Destroys Famiies PSA s to bring more media attention
and awareness to the most recent shootings, killings and violence that have been rapid-
lyincreasing in New York City since the COVID-19 pandemic. The PSAgivesa chilling re-
minder of the pain of amother who lost their sonto gun violence. Audrey Jacksonssays,
“Ilnever see my sonrun upthesstairs, taking them 2 stairs at atime. | will never dance
withmy son again’, showing the cruetty left behind in place of alost one.

Inconjunction with the “Gun Violence Destroys Families” PSA, conversations about pre-
venting further shootings spawned an initiative geared toward educating the youth
throughan 8-week anti-gun violence program called the “Stop the Violence” program.
Middle and high school participants will create and implement different solutions to
combatgun violence in theircommunities.

Link to PSA here- https://Mimeo.com/479021286/361d69341c
Feel free to call (201-224-6570) or email angelo@dxxnyc.com forinquiries.

For mediinquiries, contact Angelo Elerbee at Double XXposure Media—
angelo@dxmyc.com
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There's a dear distinction between hear-
ing someone and actually listening to
them. Make no mistake; LADY BOSS is
definitely someone that people need to
listen to. Hailing from North Philly, the lyri-
cal dynamo pulls no punches on the mic
and s as deep as her name suggests. The
meaning behind the name is simple — “I
amalady who just happens tobe a boss”.

Bom in Philadelphia PA, LADY BOSS has
lived in the wartom North Philly area all
her life. "Struggle has always been part of
my reality says LADY BOSS, but it is the
struggle that has made me who and
whatlam today”. At the tender age of 10
she completed herfirst song, "Knowledge
Is Power" and would perform it all day
long on the Karaoke machine that she
had received for Christmas that year.

Fast forward to age 13; LADY BOSS took on
menial jobs in fast food joints to make a litte
money to pay for studio time while at the same
time, attending school. LADY BOSS spent most
ofherteenyears preparingto bethebestfemale
rapper that she could possibly be. She would rap
and danceat local events aswellasentertain her
peersinschool. Influenced by some ofthe greats
like Queen Latifah, Da Brat and many others, it
wasLL CoolJ's "I need love" that made herwant
to write real life stories which consequently
shapedhersound. “fvelovedmusicsincelwasa
baby but when hip-hop caught my attention, |
couldn’t getenough;” shesays. “| just istened to
different styles—fromartistshaving fun withitto
thosethat spoke theirminds and painted real life
stories of their reality.

As her skill developed, LADY BOSS realized that
rappin’ around the way was fine, but her talents
needed to be heard by the masses and began
hittin’ bigger studiios with better sound. In Janu-
ary 2004 she recorded and distributed her first
mix tape entitled, "Real Boss Talk". She sold well
over 2000 copies that year at $5.00 per copy,
solely by word of mouthand handtohand sales.
Since then, the femme fatale rapper’s buzz con-
tinues to grow as she uses the intemet and live
performancestosolidify hername in today'sen-
tertainment industry. “1 feel like, if music is your
passion, your life, you have to grind hard no
matter if you're male or female,” she says. “My
approach is 100 percent, whole-heartedly,
either | do it with everything that | got, or | don't
doitall”

BlownWoofercom
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THE JODY WATLEY EXPERIENCE

By BelindaTrotter-ames

It has been 34 years since the release of Jody Watley’s debut album. If you
don'tknowwho thislegendary icon is, keep readingand I will take you down
memory lane when I interviewed her a few years ago. She told me, “Its a
blessingtostill be able torelease quality music”

Jody VanessaWatleyisalegendary Grammy award winningsinger, songwrit-
er; record producer and fashion style icon. What makes Jody’s career so
unique isthat there are so many genres and so many facets toit. She was one
third of the group Shalamar and was the firstin 1989 to collaborate with Eric
Band Rakimtoindudearapverseononeofher R&Brecords. Therap,dance,
pop, R&B collaboration entitled, “Friends” crossed over on the top 10 charts.

Before going solo her time with Shalamar taughther alotaboutthe business.
“Ithink thatittaught me how to be onstage and whatto dowhen thingsdon't
goright,' remembers Jody: "When we started out it wasn'tglamorous, it was
allabout paying your dues and performing in places where therewere onlya
few people. [leamed how much work it takes to be a professional artistand
how tobeadaptable”. Jody was so talented that she was the groups choreog-
rapher; she did the wardrobe, costuming, and the album cover design. The
entire Shalamarlookwas conceptualized by Jody. Asher solo career grew; you
could still see the continuation of her strong sense of style throughout her
career:"[ alsolearned how toworkwithmen being that Iwas the onlywoman
asateenager startingoutwith Shalamar”, revealsJody: “Itwas very difficultat
times to deal with things such as sexism, verbal abuse and sometimes physi-
calabuse. [had toleamhowtodeal withitandhowtomoveoninlifeand have
joy Lifeistooshorttonotenjoy it Nowlamalwaystryingtofindwaystoenjoy
it. Eventhrough trouble timesyou canlook back onitand say, Wow; [ learned
from that.. Itis alwaysabout moving forward".

Ifyoutalk to Jody’smom, she will tell you thatJody hasbeena performer since
the age offour: Growingup in Chicago Jody knew that she wasalways going to
be something, "I always wanted to be a singer; performer; writer and fashion
designer:Now I getto doall those thingsthroughmy career;' remembers ody:
“Twas the child that was a go-getter: [ would always be looking for opportuni-
ties. Atone point| toldmy mom I was going to have my own modelingschool
and have my own business. These were things | said to my mother asa little
giland Iwasabletobuilduponall ofmy dreams'. Asachild Jodywould write
poetry to escape fromthe challenges she was having as alittle girl growing up.
The family life she had with her mom and dad ended in divorced. "My dad
always said [ was going to be a star', remembers Jody: "Before [ knew whata
starwas, | used to think he was talkingabout the stars in the sky!"

R&B singer Jackie Wilson is Jody’s godfather; therefore, show busi-
ness wassomethingthatshewasalwaysaround Her parentsknew
Mahalia Jackson and Aretha Franklin who have known Jody since
she was a little girl Her father and grandfather were ministers,
therefore the family moved around frequently and lived in a few
states. For some people moving around can be traumatic especially
for children whomay have gotten comfortable with their surround-
ings and made friends. However; it looks like the constant moving
prepared Jody to be veryadaptable withlifeand howto deal with all
types of people from all ethnicities and income levels. At one point
her dad had losteverythingand he was trying to get the family back
ontrack They ended up moving to LA which was perfect for Jody
because she wasthe type of child that wasalways looking for an op-
portunity It paid offbecause her career has taken her allaround the
world. Sheevenlivedin London forafew years.

When you talk to musicians and artists who started years ago, they
willtell you howmuch themusicindustry has changed. "The music
industryasweknowitisgone,' saysjody. “When Ifirst started outas
a professional recording artist, you went on tour or performed at
clubs. Independent promoters would book acts, but now every-
thing is really difficult if you're not associated with some of the big
corporations who control all of the venues", recalls Jody. "When
firststarted there were independent privately owned radio stations
all around the country: You could drive from the West Coast to the
East Coast and hear different types of music. It was original music
because stations could play what they wanted to play: They would
make a playlist, a double-play or a triple play list DJ's could play an
entire album of an artistif they wanted to. | remember when Stevie
Wonder's song, "In The Key Of Life” played on the radio. I sat in my
mom's car and listened to the whole thing commercial free. That
would never happentoday' Inthe 90'severythingbecame deregu-
lated and that made it more corporate. You cannot call in to a radio
station to requesta song; it's already automated. The DJ's don't pick
what they play; they get told whatto play: The freedom to choose
whatisplayedisoverand therefore the diversity in themusicisgone
aswell

BlownWoofercom



Today there are major changes on how people get their music
and Jody realizes that she had to change the way fans cangether
music. “People don't really buy music the way they used to be-
causethereismore competitionfor theirtime. The Internet, video
games and television can take up a lot of an individual's time.
With theattention spanoffans being soshort, it'sallabout quality
over quantity: Nobodyneeds tolisten to 20 songsoffiller: Just give
methe good stuff”, laughs Jody:

‘Anotherway technologyhas changed the industryisthatfansno
longer have to wait for a record company to tell them when an
artist will release new material. All you have to do is Google the
artist name to get your update’, Jody adds, "If I'm curious about
certain artists, | would just Google them and find their Twitter or
Facebook page. | don't have to wait to see if the video plays on
BET orMTVanymore. I canjustgoto YouTube Itsallabout reali-
ty TVnowtherefore, everythingis more accessible and older fans
mustgo on You Tube because they will nothear certain songs on
commerdial radio anymore. Technology is just changing the
habits ofhow people discover music''

With the Internet and social media dominating the way we live,
fans, colleagues and artists can interact with each other easily. 'l
metErykah Baduon Twitter", says Jody: “She is one of my twitter
friendsand has given me high praises. It's great because you can
hook up directly with the artist. Back in the day you had to go
through a manager and hope the artist got the message that
someone wanted to collaborate with them”’

With the popularity of the Internet Jody has been able to inde-
pendently market her music directly to her fans. " just love my
fans’, says Jody. People love Jody's musicand that's why she tries
to find new and innovative ways to get her music out to the fans.
In the pasther music was primarily dance, electronic and house.
“I'vebeendoinghousemusicsince the 90's.I really wanted to find
a way to bring together some of the modem sounds that I've
been doingover the past decade and blend that with those dassic
groves,” explains Jody. “I am very active with Twitter and Face-
bookalongwithmyblogwritingsonmywebsite.['vebeenableto
expose fans to different types of music not just my own”. Fans
always tell me their favorite songs. [love to singmy dassicsin my
concertsbecauseitislikeamusical journey I give the fans the das-
sicsand I putanew twist on some ofthem to keep it fresh for me
and for them. [ mix it up with the new music because [am an
artist who is progressing, I don't want to keep people thinking
about the good old days. [ want them to make new memories
and think that the good days are now: You're alive, we're alive,
we're all breathing so be fabulous now and don'tkeep thinking
thatyou used to be fabulous; be fabulousnow!"

Jodyhas always marched to the beatofher own drum whetherit's
with the jumbo earrings or high fashion outfits. Jody revealed to
me that back in the day the record companies didn't understand
the bridge between fashion and music. When Harper’s Bazaar
asked Jody tobe in the magazine, the record company couldn'tun-
derstand whata fashion magazine had to do with selling records.
Jody had to pay her own way to get to New York for the shoot be-
cause the record company wouldn't pay for it Now the record
companies understand and that’'s why you see Beyonoé, Rihanna
and other girls inside the magazines.” [ can only guess that Jody
Watley helped to open that door: The labels were only worried
about crossover backlash or what the urban audience was going
tothink

The advice Jody leaves for those following in her footsteps is to
knowwho youare. "Knowyourselfand don'twait for somebody
totellyouwhoyouare;knowwhoyouare',advisesJody. "Youhave
tobestrongand don'tbeafraid tosay; no. ['veneverbeenafraid to
say no’' no matter what the repercussions would be. Stay true to
yourselfand hold onto that because whenallis said and done, you
will have to live with yourself. This industry will chew you upand
spit you out. We have seen sadly enough artists who became
self-destructivelosing the balance between show businessandlife.
Living your life is number one and you must keep that in mind.
Donttjustaspire to be famous and/or rich; aspire to be joyful and
greatinwhatyoudo. Thisindustry canmakeyoulose yourselfand
youmightendup doingallkinds of things outofyour character:I've
never written or recorded a song that 1 felt [ couldn't sing 25 or 30
yearslater and feel goodaboutit"

Jody's last words of advice for aspiring artists was like getting a
goldenkey. "Youhavetoalwayshold ontoyourauthenticselfinthis
businessandwatchyourownback Never believe thatsomeoneis
going to watch your backbetter than you"
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Rap artist Sky Banks is an aspiring female rapper from Brookdyn, NY. She is

knownto belyrically gifted with a versatile flow. As sheis not new to fame, Sky
Banks was bom into the limelight. Her father is the legendary Jojo from the
R&B group Joded. Sky Banks s the next big thing out of NYC. Her talent has
landed her o hit stages with artists such as Dream-doll, Chinese Kitty, and Lou
Got Cash just too name a few. She also signed her first record contract at 18
years old however; she is currently an independent artist. As she makes her
way inthis male dominatedindustry, sheis stamping herlogo everywhere she
goesas “DaBanksway’.

if feels good to hang out with Sky because she’s been working so hard to
showease her aaft not just because she's a celebrity child, but her grindis all
her. Sky Banks has made her own lane and she’s onthe rise to be the best she
a@nbeand she'snot going letanyone get inthe way of her areative space.

Whois Sky Banks?

1. Tellusabout how you got started rapping in the music
world?

SKYBANKS: | always had a passion forwriting. In school we used to have cyphers

singing and rapping in the staircases. Then one day my cousin asked me to
cometothe studio with him to lay down atrack. ft was up from there.

2. Isyour name something you created or is it your birth
name?

SKY BANKS: My Name is Skylah and | was always called Sky for short then | just

added the Banks when Facebook first started, and people called me that, so |
ranwithit.

3. Where were you born and raised?

SKY BANKS: f'm from Brooklyn, NY: Flatbush to be exact.

4. How has COVID affected your musical growth if it has
ornot?

SKY BANKS: | will say COVID-19 actually allowed me to tap into my creativity,
make a lotof musicand leam more about myselfas an artist. It actually helped.

5. Whoinspired you to do music?
SKY BANKS: My mom and dad inspired me to do music. Growing up I remem-

ber my mom bringing meto the studio, (she usedtorapaswell)andmy dadisa
celebritysinger.
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6.  Howlonghaveyou beenrapping?

SKY BANKS: | have been doing musicforyears but as for me branding
myselfin theindustry, | cameinaround 2017.

7. Whattype of message doyouwant your audience to
getfromyourmusic?

SKY BANKS: Iwant my audience to bumpto my musicand be able to relate to
whatever they're going through. | want them to be fearlessand be unique.
|saythat because | have so many different types of music with different
meaningsand stories behind it.

8. What'syour processin coming up with concepts
foryourmusic?

SKY BANKS: Sometimes lwriteit out, or | freestyle my songs.
9. What areafew things most people don't know about you?
SKY BANKS: What people may not know is | love to cook, 1 have a soft spot for
babies, | like writing short stories, my dad isa celebrity, | love swimming
and | comefrom oneof the largest notorious familiesin Brookdyn.
10. Anyshoutouts?

SKY BANKS: Shout out to all the DaBanksway supporters. Shout outto TM.E
(Talk Money) Gang, my momand family.

11. Arethereanynew projectsor songs you're releasing?

SKY BANKS: f'm currently working on my EP that fm extremely exdited about.

12. Howdo youfeel aboutbeingafemaleinamale
dominated industry?

SKY BANKS: | feel like being afemale artistin thisindustry isnot as challenging as it used
tobe espedally whenyou area hot artistand people respectyou as an artist.
13. Where canpeople find your music or follow you on sodal media?

SKY BANKS: People can find me on Instagram: @skybanksmusic
Twitter: Skybanksmusicand my musiconall music platforms.
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Some of ourmost popular rappers have got the acting bug and are very believ-
able characters. lee T stars in SYU and The Mediator; Queen Latifah is The
Equalizer; LL CoolJ starsin NCIS Los Angeles and you can see 50 Cent in For Life

and Power Book|Il: Raising Kanan. Chedk your local listings for to see foryourself
how good they are in their roles. Kim Kardashian filed for divorce from Kanye
West after nearly seven years of marriage. Serena Williams has been chasing
herquesttowin her 24th Grand Samtitle at the Australian Open. Unfortunate-
ly, Naomi Osaka stood in her way and will move on to play American Jennifer

Brad.

Rapper Cyhi the Prynce wasinvolved in a highway shooting, Thesuspectsshot
atthe car Cyhiwas driving, Cyhidoesn'tknowif thiswasa case of mistakeniden-
ity or revenge for something he did years ago.. Cyhi says he wants whoever
triedtokill himto know that he does notwant revenge. Hejustwantsto under-
standingand getdosure. Check out Cyhi's Bar Code Digital Series coming toyou
ONnmusic streaming services.

Jay-Z teams upand sell half of his champagne brand tothe luxury brand LVVIH.
Philippe Schaus, CEO for Moet Hennessy is a major organization, support and
distribution power. Thisisagood lookforJay-Z as he once againaddsawealth of
opportunities to his empire. Percy “Master P” Miller; Founder of No Limits re-
veals his plans on purchasing Reebok and areating other brands induding his
Moneyatti brand.
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