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The Concept of and need for Consumer Protection 

 In the present scenario, the protection of the consumer is considered to be of 

utmost importance. All around the world, mechanisms have been considered 

upon in order to uphold the satisfaction of the consumer. The Consumer 

Protection Act, 1986 was enacted to provide for better protection of the interest of 

the consumers and for the purpose to make provisions for the establishment of 

Consumer Councils and other authorities in the settlement of consumer disputes 

and for matters connected therewith. Chapter I, II and IV of the Act came into 

force w.e.f. 15th April, 1987 and chapter III of the Act came into operation with 

effect from 1st July, 1987 in the whole India except the state of Jammu and 

Kashmir since separate legislation has been enacted for the state of Jammu and 

Kashmir known as the Jammu and Kashmir Consumer Protection Act, 1987. It 

seeks, inter-alia, to promote and to protect the rights of consumers such as 

protection against marketing of goods which are hazardous to life and property, 

the right to be informed about the quality, quantity, potency, purity, standard and 

price of goods to protect the consumer against unfair trade practices. The object 

is also to provide speedy and simple redressal to consumer disputes-quasi 

judicial machinery is sought to be set up at District, State and Central Levels. 

These quasi-judicial bodies are to observe principles of natural justice and have 

been empowered to give relief of specific nature and to award, wherever 

appropriate, compensation to consumers. Penalties for non-compliance of orders 

given by quasi-judicial bodies have also been provided. US President John F. 

Kennedy first outlined a vision of consumer rights in a special message to 

Congress on 15 March 1962. This day is now celebrated as World Consumer 

Rights Day. Over time, the consumer movement developed this into a broader 

vision of our rights and needs as consumers that now guides much of our work 

and that of our members. Consumer Protection refers to the shielding of 

consumers against malpractices of sellers and traders. This is basically a way of 

ensuring that consumers are safe. 

 

Definition of Consumer  

The definition of the consumer has evolved, with various cases like Morgan 

Stanley Mutual Fund v. Kartick Pas1 and S.P. Goel v. Collector of Stamps Delhi2 

having defined the term. In simple words, a consumer is any person who 

purchases a product and uses the product. He or she is the individual that 

consumes the good or service being offered for sale by the seller. 1 (1994) 4 SCC 

225. 2 (1996) 1 SCC 573. Section 2(1) (d) of the Consumer Protection Act, 1856 

stresses on the nuances of the definition of a consumer of goods and services. It 

defines consumer as a person who: buys any goods for a consideration which has 
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been paid or promised or partly paid and partly promised, or under any system 

of deferred payment and includes any user of such goods other than the person 

who buys such goods for consideration paid or promised or partly paid or partly 

promised, or under any system of deferred payment, when such use is made with 

the approval of such person, but does not include a person who obtains such 

goods for resale or for any commercial purpose; or hires or avails of any services 

for a consideration which has been paid or promised or partly paid and partly 

promised, or under any system of deferred payment and includes any 

beneficiary of such services other than the person who 12 [hires or avails of] the 

services for consideration paid or promised, or partly paid and partly promised, 

or under any system of deferred payment, when such services are availed of with 

the approval of the first mentioned person but does not include a person who 

avails of such services for any commercial purpose.  

According to this clause, a consumer of a good, that is a tangible product, is one 

who buys the good from the seller for a considerable amount that he has: 

  paid or 

  promised or 

  partially paid and partially promised. 

 Any system of delayed or future payment will also qualify the buyer to be a 

consumer. Any other person who, with the buyer’s permission, uses the good, is 

also a consumer. However, those who purchase goods in order to sell them again 

or for a commercial purpose, will be excluded from the definition of a consumer. 

In Laxmi Engineering Works v. P.S.G. Industrial Institute3 defines the commercial 

purpose and separates it from self-employment activities. Similar is the definition 

of the consumer of a service that is intangible, where the buyer hires or avails of 

the service in the aforementioned methods of payment. Any other user of the 

service too, with the permission of the buyer, is a consumer. However, those who 

avail or hire such services for a commercial purpose are not consumers. Where 

the individual consumes for self- 3 AIR 1995 1428. employment, he is still 

considered to be a consumer, as seen in Abhay Kumar Panda v. Bajaj Auto 

Limited. 

 

Examples of Goods and Services: 

 A good refers to a tangible object that can be touched, seen and felt. They can be 

stored and transferred in physical form. Examples of goods are books, clothes, 

tables and so on. Services are those that are intangible, that is, they cannot be 

touched or seen. They can only be felt. The quality of the service differs across 

different service providers and they cannot be separated from their providers. 
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For example, banking, financing, insurance, transport and so on, as mentioned 

under Section 2(1)(o) of the Consumer Protection Act, 1986.  

 

Examples of a Consumer: 

 Illustration 1: A buys an apple costing Rs. 5 from B, pays the money and eats the 

apple. Here, A is a consumer. 

 Illustration 2: A buys an apple costing Rs. 5 from B, promises to pay the money, 

and eats the apple. Here, A is a consumer.  

Illustration 3: A buys an apple costing Rs. 5 from B, pays Rs. 2 and promises to pay 

Rs. 3, and eats it. Here, A is a consumer. 

 Illustration 4: A buys an apple costing Rs. 5 from B. C, on A’s permission, eats the 

apple. Here, C is a consumer. Illustration 5: A buys an apple costing Rs. 5 from B 

in order to sell it to C. Here, A is not a consumer.  

Illustration 6: A buys an apple costing Rs. 5 from B via the internet. Here, A is a 

consumer. 

 

Need for Consumer Protection:  

The existing environment of business is chaotic, with the existence of cutthroat 

competition, where each seller is trying his best to survive and thrive by 

dominating the market. In order to maximise profits, sellers go to great extents, 

which can also end up being unethical and subsequently harmful. Consumers are 

in dire need of protection for the following reasons: 4 (1991) 2 CPJ 644. 

 1. Consumers are often uninformed: They lack the knowledge of their rights and 

duties. They do not have effective means to differentiate between original and 

duplicate or adulterated goods. Hence, these innocent consumers are oblivious 

since they are not informed of the possible hazards that can arise.  

2. Consumers are often exploited by manufacturers, retailers and traders: Goods 

are often duplicate, adulterated, spurious and defective. Defective goods have 

often been provided to the consumer, as seen in T.T. Private Ltd., v. Akhil 

Bhartiya Grahak Panchayat and Another. 5 Weights and measures used by 

retailers tend to be manipulated. Also, traders may unnecessarily hike prices. 

Hoarding and black marketing are rampant. Consumer Protection is hence 

needed to eliminate such untoward practices that exploit the consumer.  

3. Consumers are also not grouped together to serve a common goal: They are 

unorganised and haphazardly placed with no association or party uniting them 

and integrating their purpose. Without consumer protection, there will be no 
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platform for the consumers to voice their grievances and seek the path of justice 

through redressal.  

The need for consumer protection does not simply exist for consumers. 

Consumer Protection is necessary for companies or sellers as well, for reasons 

mentioned below:  

1. Every seller seeks to survive in the market and dominate the economy for an 

indefinite period of time: If the seller has no regard for the consumer’s health and 

hygiene, there will be no trust developed between the buyer and the seller. The 

seller will soon be left with no customers since ample alternatives to each good 

and service is available in today’s market. Hence, in order to survive competition 

and have a prolonged run in the market, the seller is in need of consumer 

protection. 

 2. Every seller benefits out of providing goods and services to the society. He 

himself is a part of society: He is under a moral obligation to rightfully give back 

to the society by providing quality goods and services at good enough prices that 

satisfy the consumer. Hence, the seller needs to implement consumer protection 

to serve the society. 

 3. After various cases of consumer exploitation, various consumers flocked 

together in order to create consumer movements and associations all across the 

globe. This served 5 (1996) CPJ 239 NC. as a warning sign to all the sellers as 

their exploitation will be called out. A social boycott is the most feared possibility 

for a consumer who needs consumer protection in order to eliminate such a risk. 

4.  

4. The Government too has begun to implement rules and regulations that are 

sellers are bound to follow in order to avoid penalties and disqualifications from 

the market. Hence, if not voluntarily, consumers are forced to follow these rules 

that glorify protection of the consumer. 

 

 

Aims & Objective of Consumer Protection Act:  

The principal objective of the Consumer Protection Act is to grant shield for the 

improved safeguard to consumers. Unlike prevailing laws, which are disciplinary 

or precautionary in nature, the provisions of this Act are compensatory in nature. 

The act is aimed to afford simple, quick and economical redressal to the 

consumers’ grievances, and reliefs of a particular nature and award of damages 

wherever appropriate to the consumer. The Consumer Protection Act has been 

revised in 1993 both to extend its coverage and scope and to enlarge the powers 
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of the redressal. The fundamental rights of consumers as per the Consumer 

Protection Act are: 

 

1. Right to be safeguarded against promotion of goods and services which are 

risky to life and property. 

 2. Right to be aware regarding the wholesomeness, standard, quality, quantity, 

potency, and value of goods, or services so as to shield the buyer against unfair 

trade practices.  

3. Right to be ensured, access to range of goods and services at viable prices 

wherever possible.  

4. Right to be informed and be ensured that consumers’ benefit will be given due 

consideration at appropriate level. 

 5. Right to search for redressal against unjust trade practices or restraining trade 

practices or deceitful exploitation of consumers.  

6. Right to consumer education.  

The main objective of the Consumer Protection Act is to grant shield for the 

improved safeguard of consumers and their rights. Even though there is a 

prevailing Consumer Protection Act, it is still doubtful as to how far the objectives 

of the Act are achieved. Still we see that Rights of consumers are ignored but we 

hope the government will surely take necessary actions in order to establish the 

proclaimed fundamental rights soon. Government must ensure consumers right 

to be conversant regarding the purity, standard, quality, quantity, potency, and 

value of goods, or services so as to shield the buyer against unfair trade 

practices. Consumer Protection Act, 1986 is an Act of the Parliament of India 

enacted in 1986 to protect the interests of consumers in India. It makes provision 

for the establishment of consumer councils and other authorities for the 

settlement of consumers' disputes and for matters connected therewith also. 

 

Significance of the Act 

 This statute is regarded as the Magna Carta in the field of consumer protection 

for checking the unfair trade practices and ‘defect in goods’ and ‘deficiencies in 

services’ as far as India is concerned. It led to the establishment of a widespread 

network of consumer forums and appellate courts all over India. It has 

significantly impacted how businesses approach consumer complaints and 

empowered consumers to a great extent. 

 

mailto:lsiaassociation1@gmail.com
mailto:lsissociety1@gmail.com


 Lsia.in                                                                                                                                 ©2020 LSIS SOCIETY| NOTES  

 

 lsiaassociation1@gmail.com                LAW SCHOLARS INDEPENDENT SOCIETY (LSIS)|       6 
     / lsissociety1@gmail.com 

 Consumer Protection Council 

 Consumer Protection Councils are established at the national, state and district 

level to increase consumer awareness.  

The Central Consumer Protection Council The Central Govt. shall by notification 

establish with effect from such date as it may specify in such notification a Council 

to be known as the Central Consumer Protection Council. 

 

 

 Consumer Disputes Redressal Agencies 

 1. District Consumer Disputes Redressal Forum (DCDRF): Also known as the 

“District Forum” established by the State Government in each district of the State. 

The State Government may establish more than one District Forum in a district. It 

is a district level court that deals with cases valuing up to ₹2 million (US$31,000).  

2. State Consumer Disputes Redressal Commission (SCDRC): Also known as the 

"State Commission" established by the State Government in the State. It is a state 

level court that takes up cases valuing less than ₹10 million (US$160,000) 

 3. National Consumer Disputes Redressal Commission (NCDRC): Established by 

the Central Government. 

 

 

 

 

 

 

 

 

 

 

NOTE.  

 ALL THE NOTES ARE ONLY FOR ENHANCING THE KNOWLEDGE OF STUDENTS, IF ANY 

ERROR OR MISTAKE FOUND THEN DEEPLY REGRETTED & NO LIABILITY ON PUBLISHER & 

AUTHOR FOR THE SAME. 
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 READ & USE IT ON YOUR OWN CONSENT & WILL. 
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