NFI Announcements for PIPO-5.10.25 
· Public Information marketing campaign- I had a video meeting with a rep from Over The Top Marketing (OTT) which also includes Connected TV (CTV). Subsequently I met with Echo (Liz was at WS Conf) and I went through my notes with her. Then I showed her the slide presentation of the various products/platforms offered. I also rec’d a spreadsheet from the rep detailing various suggestions of “Audience Segments pertaining to Eating Disorders”. They work with 3rd party vendors and also abide by HIPPA regulations. 
· They accept :15 and :30 length commercials.
· Online Pre-roll Video- mobile devices (clickable)- pricing is $22/cpm (cost per thousand)
· [bookmark: _GoBack]CTV pricing is $35=6/cpm. If we use this platform, then we’ll create a QR code.. 
· This includes full service management
· No hidden fees, 1 flat low CPM price includes everything
· No minimums
· No contracts
· Full reporting
· Geography-They can go down to a zip code, county, state, nationwide, or radius around a location
Next plan of action: Schedule a meeting between Echo, Liz and myself to review and discuss our initial 'test' options, such as:
1. Age we want to reach - this may help target which platform to begin with
2. Interests - this will be the same regardless of age or range of targeted area
3. Geography - Areas/Range of Target
4. Frequency - Reach (number of people to see the ad) and how often (frequency) 
5. Ability to Track
6. Budget - Driven by the geography and being able to get enough impressions out there, but knowing a range is helpful. 
7. Competitors - if any, just to maybe find additional targeting 
Once we have a couple of options that we’d like to consider, I will notify our rep and he will forward pricing. 

· Regarding our (Region 8) ‘PIPO Survey’ that was distributed to all IG’s - so far (8) IG’s responded, which includes ours, which I responded to on behalf of NFI. A couple of IG’s have done some really good PIPO work, although mostly on the PI side.

· As for creating a ‘Social Media’ OA Region 8 FB page- I met with the committee to try to set up the page. Unfortunately, FB rejected our request and locked us out, probably b/c we used the PIPOChair@OARegion8.org email address and to protect anonymity, for our name we used RegEightPIPO. It appears they require an actual person’s name. We are in the process of finding a work around and contacting Region 1 and Region 2 who we believe have successfully done this. 

· We have not re-visited the idea of forming an OA ‘Hotline’ yet, to be monitored by PIPO members along with other volunteer members. 
