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EDITORDEN

Degisim, cogu zaman insanin planladigi bir sey dedgildir; ama liderlik,
degisimin karsisinda nasil durdugunuzla ilgilidir. Bazen sartlar zorlasir,
yollar daralir ve segenekler azalrr. iste tam da bu noktada, insanin
gergekten neyi savundugu ve neyin arkasinda duracagi netlesir.

Elinizde tuttugunuz bu dergi, boyle bir durusun drinddir.

360° Bilisim ve Teknoloji Dergisi; konfor alaninda dogmus, hazir
imkanlarla sekillenmis bir yayin degildir. Bu dergi; bilgiye, emege ve
sureklilige inanarak yola ¢gikan, zorluklara ragmen geri adim atmayan
bir yayin anlayisinin sonucudur. Glnku biliyoruz ki teknoloji yalnizca
hizla degil, istikrarla ve dogru bakis agisiyla ilerler.

Bu yolculukta yalniz olmadim. Dogru zamanda dogru yerde durmay
bilen, emege ve kararliliga deger veren insanlarin destegini yanimda
hissettim. Basta Halil Karan olmak izere, bu vizyonun arkasinda
duran ve siirece gug katan herkese tesekkir ederim. Gergek destek,
sadece kolay zamanlarda degil; yon belli oldugunda verilir.

Ayni sekilde, bu dergide bilgi ve deneyimlerini paylasan tiim
yazarlarimiz; bu yayinin gergek gticidir. Higbir karsilik beklemeden
katki sunan, diistincesini ortaya koyan ve sorumluluk alan herkes,
bu derginin taslyici kolonlarindan biridir. Bu nedenle 360° Bilisim ve
Teknoloji Dergisi, tek bir kisinin degil; ortak aklin ve kolektif emegin
Urdntdar.

Bu dergi; glinu kurtarmak igin degil, yarini inga etmek icin vardir.
Amacimiz; bilisim ve teknoloji alaninda dogru bilgiyi gérintr kilmak,
deneyimi kayit altina almak ve sektére kalici bir deger birakmaktir.
Bu hedef dogrultusunda; nitelikli icerikten, etik durustan ve bagimsiz
yayin anlayisindan taviz vermeden yolumuza devam edecegiz.

Bu sayfalari agan her okur, bu vizyonun bir pargasidir. Birlikte tret-
menin, birlikte diisinmenin ve birlikte ilerlemenin mimkin oldugunu;
lafla degil, istikrarla gdstermeye devam edecegiz.

Saygilarimla,
Onur Akay

Editor
360° Bilisim ve Teknoloji Dergisi

m 360° BILiISIM VE TEKNOLOJi DERGISI
HAKKINDA

360° Bilisim ve Teknoloji Dergisi; bilisim, teknoloji ve dijital donisim
alanlarinda bilgi tretimini destekleyen, deneyimi kayit altina alan ve
sektorel farkindalik olusturmayi hedefleyen bagimsiz bir yayindr.
Yayin anlayisimiz; nitelik, surdirilebilirlik ve etik sorumluluk ilkeleri
uzerine kuruludur.

m OKURLARIMIZA NOT

Dergimiz elinize ulastiysa, yukarida yer alan QR kodu bulunan profil-
imizi etiketleyerek paylasmanizdan memnuniyet duyariz.
Bu etkilesim; goriintirligumuzu artirir, daha guglu igerikler Uretmemizi
saglar ve bu yolculugu birlikte blyitmemize katki sunar.

FROM THE EDITOR

Change is often not something a person plans; however, leadership is
about how you stand in the face of that change. Sometimes conditions
get tougher, paths narrow, and options dwindle. It is precisely at this
point that what a person truly defends and stands behind becomes clear.

The magazine you hold in your hands is the product of such a stance.

360° IT and Technology Magazine is not a publication born in a comfort
zone or shaped by ready-made opportunities. This magazine is the
result of a publishing philosophy that sets out believing in knowledge,
labor, and continuity, refusing to take a step back despite the challenges.
Because we know that technology progresses not only through speed
but through stability and the right perspective.

| was not alone on this journey. | felt the support of people who knew
how to stand in the right place at the right time and who value labor and
determination. | would like to thank everyone who stood behind this
vision and added strength to the process, especially Halil Karan. Real
support is given not just in easy times, but once the direction is set.

Likewise, all our writers who share their knowledge and experience in
this magazine are the true strength of this publication. Everyone who
contributes without expecting anything in return, puts forward their
thoughts, and takes responsibility is one of the supporting pillars of this
magazine. Therefore, 360° IT and Technology Magazine is not the prod-
uct of a single person, but of collective intelligence and shared effort.

This magazine exists not to save the day, but to build the future. Our
goal is to make accurate information visible in the fields of IT and tech-
nology, to record experience, and to leave a lasting value to the industry.
In line with this goal, we will continue on our way without compromising
on qualified content, ethical stance, and independent publishing.

Every reader who opens these pages is a part of this vision. We will con-
tinue to show that producing together, thinking together, and progressing
together is possible—not through words, but through stability.

Sincerely,

Onur Akay
Editor
360° IT and Technology Magazine

= ABOUT 360° IT AND TECHNOLOGY
MAGAZINE

360° IT and Technology Magazine is an independent publication that
supports knowledge production in the fields of informatics, technology,
and digital transformation, records experience, and aims to create
sectoral awareness. Our publishing approach is built on the principles of
quality, sustainability, and ethical responsibility.

m A NOTE TO OUR READERS

If our magazine has reached you, we would be delighted if you shared it
by tagging our official profile using the QR code found on the cover and
pages. This interaction increases our visibility, enables us to produce
stronger content, and contributes to growing this journey together.
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Fikir Degil,
Gercekler Kazanir: Yeni Nesil
Girisimcilere Bir Yol Haritasi

Teknoloji diinyasinda son on yilda ¢ok sey degisti. Bir zamanlar yalnizca
“iyi fikir” pesinde kogan yatirimci profili artik tarihe karisti. Bugtnin yatirim
ekosistemi eskisinden daha acimasiz, daha gergekgi ve ¢ok daha segici.
Culnki piyasa buyUdi, rekabet keskinlesti, maliyetler artti ve yizlerce fikir
icinde gergekten ayakta kalabilecek olanlarin sayisi son derece sinirli.

Ben yillardir sektorin iginde, binlerce girisimciyle temas eden biri olarak
sunu ¢ok net gordyorum: lyi fikir artik baglangi¢ bile degil. Buglin yatirim-
cilarin baktigi tek sey “Bu is gergekten galisiyor mu?” sorusu.

Ne yazik ki birgok gen¢ girisimci h&la 10-15 yil dnceki dliinyaya uygun bir
heyecanla yola ¢ikiyor. Aklina gelen parlak bir fikirle hemen uygulamaya
gegiyor, dogru analiz yapiimadan, pazar okunmadan, misteri davranisi an-
lasiimadan Griin gelistiriliyor. Sonra sira yatirma geldiginde blytk bir hayal
kirikligi yasaniyor.

Culnku devir degisti. Fikir romantizmi bitti. Gergeklerin zamani geldi.

Yatinmcilar Artik Fikre Degil, ispata Bakar

Evet, yatinmcilar artik fikre degil, kanita yatirim yapiyor.

BugUn bir yatinmcinin elinde ayni anda yiizlerce proje olur. Hepsi parlak,
hepsi umut vadediyor gibi gériiniir. Ama sadece birkagi 6ne gikar.

Peki yatirimcinin gézlinde éne ¢ikan nedir?

-Pazar dogrulamasi yapilmis olmasi
-Gercek kullanici verisi

-llk satiglarin baglamis olmasi
-Cironun buyuyor olmasi
-Tekrarlanan miisteri orani
-Surdirdlebilir bir gelir modeli
-Olgeklenebilir bir yapi

-Fikrin degil, isin bllyime potansiyeli

Bugun yatirimciya “Fikrim harika, yeter ki yatirim yapin” demek, maalesef
hicbir sey ifade etmiyor.Bunu ylizlerce girisimci séyluyor.Ama “Is calisiyor,
kullanicilar para 6dtyor, burada gergek bir problem ¢ézliyoruz ve bu
model dlceklenebilir’ dediginizde butiin kapilar agilir.

Kisacasl:
Artik yatirim, fikrin degil; perfor
mansin odultudr.

Arastirmayan Girigsimci, Kendi Kaybeder

Geng girisimcilerde yillardir gézlemledigim en biyuk hata, “Ben yaparim”
6zgiveninin “Ben bilirim” yanilgisina donismesidir.

Oysa girisimcilik; sezgi + veri + analiz - Gglustnun birlesimidir.

Rakip analizi yapmadan (rline baslanmaz.Pazar arastirmasi olmadan
yatirim aranmaz,Musteri problemi dogrulanmadan (riin ¢ikilmaz.

Geri bildirim alinmadan bliyime plani yapiimaz.

Ozellikle teknoloji tarafinda rekabet cok hizli. Siz daha farkinda olmadan
benzer fikir coktan piyasada olabilir, hatta yillardir ¢alisiyor olabilir.

Bu ylizden her geng girisimciye sunu soylerim: Pazarin gergegi, fikrin
hayalinden bayuktr.

Minimum Uriin Degil,
Minimum Kanit Uretin

Eskiden MVP (Minimum Viable Product) ¢ikarmak yeterliydi.Buglin bu
bile yetersiz.Artik yatirimcilar MVP degil, MKU

— Minimum Kanit Ur(int aryor.

Yani:

-Galistigini gésteren basit bir Grln

-Kullanicilarin gergekten denedigi bir siirim

-Elde edilmis ilk gelir

-Net bir problemin ¢6zildigine dair kanit

-Geri bildirimle gelisen bir is modeli

Eger bunlar yoksa, fikriniz ne kadar parlak olursa olsun yatirim almaniz
neredeyse imkansiz.

I ]

Geng girisimcilere bir abi olarak tavsiyem sudur:
Gergeklerle Barlim, Sonra Hizlanin, danisin, arastirin, dgrenin

Cesur olun ama kdr olmayin.

Hayal kurun ama aragtirin.

Fikir gelistirin ama kanit yaratin.

Yatirim isteyin ama dnce isinizi ispatlayin.

Bugtin teknoloji, e/apay zeka, bulut, analitik ve strdurulebilirl
ik gibi alanlarda firsatlar hig oImad|%| kadar blyik. Ama firsat
biyudiikce rekabet daha acimasiz hale geliyor.

Dogru sorulari sorun.
Fikriniz yeni olabilir ama sorun yeni mi? Musteri gercekten buna
ihtiyag duyuyor mu?

Veri toplamadan higbir karar vermeyin.
Hislerle degil rakamlarla hareket edin.

Kuguk baslayin ama dogru baglayin.
Bastan dogru kurgulanmis bir is modeli, blytmenin temelidir.

Gercek dlnyay! test edin.
Musterinin fikrinize ne dedigi degil, trlnlniz icin para 6deyip
6demedigi 6nemlidir.

Geri bildirimi altin g[;(ibi goran.
Ego degil, gelisim kazandirir.

Yatirim igin degil, deger igin Uretin.
Yatirim, degerin sonucudur; sebebi degil.

Fikrinize degil, probleme agsik olun.
Boylece ¢dziminuz evrilir, isiniz bydr.
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Ideas Don’t Win, Reality
Wins:A Roadmap for the
New Generation of Entre-
preneurs

A lot has changed in the technology world
over the last decade.

The investor profile that once chased
only a “good idea” is now history. Today’s
investment ecosystem is harsher, more
realistic, and far more selective. Because
the market has grown, competition has
intensified, costs have increased, and
among hundreds of ideas, the number
that can truly survive is extremely limited.
As someone who has been in the industry
for years and has interacted with thou-
sands of entrepreneurs, | can say this
very clearly:

A good idea is no longer even a
starting point.

Today, the only question investors care
about is:

“Does this business actually
work?”

Unfortunately, many young entrepreneurs
still set out with an excitement suited to
the world of 10-15 years ago. A bright
idea comes to mind and they immediately
move into execution. Products are de-
veloped without proper analysis, without
reading the market, without understand-
ing customer behavior. Then, when it's
time to seek investment, a major disap-
pointment follows.

Because times have changed, The ro-
mance of ideas is over, The time of reality
has arrived.

Investors No Longer In-
vest in Ideas, They Invest
in Proof

Yes, investors now invest in evidence, not
ideas.

Today, an investor has hundreds of
projects on their desk at the same time.
All of them look bright, all of them seem
promising. But only a few stand out.

So what makes a project stand out in the
eyes of an investor?

-Market validation completed, Real

user data, Initial sales already started,
Growing revenue, Customer retention
rate, A sustainable revenue model, A
scalable structure, The growth potential
of the business, not the idea, Telling an
investor, “My idea is great, just give me
investment,” unfortunately means nothing
today.

e 2

Hundreds of entrepreneurs say the same
thing.

But when you say, “The business works,
users are paying, we are solving a real
problem, and this model is scalable,”
doors start to open.

In short:

Investment today is not the reward of an
idea, but the reward of performance.

An Entrepreneur Who
Doesn’t Research Loses
First

The biggest mistake I've observed in
young entrepreneurs over the years is
when the confidence of “| can do it” turns
into the illusion of “I know it all.”
Entrepreneurship, however, is the combi-
nation of three elements:

intuition + data + analysis.

-You don't start building a product without
competitor analysis, You don't seek
investment without market research, You
don’t launch a product without validating
the customer problem, You don’t plan
growth without feedback.

Especially in technology, competition
moves extremely fast. Before you even
realize it, a similar idea may

already be on the market — and may
have been operating successfully for
years.

That's why | tell every young entrepre-
neur this:

The reality of the market is bigger than
the dream of your idea.

Don’t Build a Minimum
Product, Build Minimum
Proof

In the past, launching an MVP (Minimum
Viable Product) was enough.

Today, even that is insufficient.

Now investors are looking not for MVPs,
but for MPPs — Minimum Proof Products.
That means:

-A simple product that proves it works, A
version that users have actually tried, Ini-
tial revenue generated, Clear evidence
that a real problem is being solved, A
business model that evolves through
feedback

If these do not exist, no matter how
brilliant your idea is, raising investment is
almost impossible.

My Advice to Young En-
trepreneurs, as an Older
Brother

Make peace with reality, then accelerate.
Consult, research, and learn.

Be brave, but don’t be blind.

Dream, but research.

Develop ideas, but create proof.

Ask for investment, but first prove your
business.

Today, opportunities in areas such as
technology, artificial intelligence, cloud,
analytics, and sustainability

are bigger than ever. But as opportuni-
ties grow, competition becomes more
ruthless.

Ask the right questions.

Your idea may be new, but is the problem
new? Does the customer really need
this?

Never make decisions without data.

Act not on feelings, but on numbers.
Start small, but start right.

A correctly designed business model from
the beginning is the foundation of growth.
Test the real world.

What matters is not what customers say
about your idea, but whether they pay for
your product.

Treat feedback like gold.

It brings growth, not ego.

Produce for value, not for investment.
Investment is the result of value, not its
cause.

Fall in love not with your idea, but with
the problem.

That way, your solution evolves — and
your business grows.
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Proje Liderliginin
Donlusumiinde Yonetmek
Degil, Yon Vermek

Sevgili 360 bilisim dergisi okuyuculari bu 2.yazim keyifli okumalar
dileyerek bagliyorum. Uzun yillardir proje yonetimi, cogu organ-
izasyonda cizelgeler, butceler, risk formlari ve teslim tarihleriyle
anildi. Bir projeyi yonetmek isleri siraya koymak, insanlara gorev
vermek ve sonuglari takip etmek anlamina geliyordu. Fakat diinya
hizla degisiyor. Teknoloji, is yapis sekillerimizi donustlrdd; ekipler
artik farkli sehirlerde, hatta farkli zaman dilimlerinde caligiyor.
Musterilerin beklentileri artti, cozimler karmagiklasti.

Ve bu donustimin ortasinda gok énemli bir sey fark edildi

Artik projeleri “yonetmek” yetmiyor. Asil ihtiyag,
projelere “yon vermek”.

Liderlik artik sadece plan takibi
degil, yol acma becerisi

Eskiden proje yoneticisi, projenin “ndbetgisi” gibi gortnrdu.
Teslim tarihini bekler, sorun ¢iktiginda miidahale ederdi. Bugunin
lideri ise “yol agan kisi pozisyonunda.

Ekipler, yalnizca talimat beklemiyor ilham bekliyor.

Musteri, yalnizca teslimat istemiyor ¢6zim ortag ariyor.

Sirketler, yalnizca proje bitmesini degil deger Uretilmesini istiyor.
Bu nedenle yeni nesil proje liderligi empati, iletisim, geviklik ve
vizyonla harmanlanmis bir rol haline geldi.

Ceviklikle birlikte liderlik tarzi da degisti

Scrum, Kanban, hibrit modeller... Artik ekipler daha hizli karar
aliyor, uyum sagliyor ve daha fazla sorumluluk Ustleniyor. Bu yapi
icinde proje liderinin gbrevi degisti

*Sureci dikte etmek degil, kolaylagtirmak
*Plani empoze etmek degil, yol géstermek
*Ekibi kontrol etmek degil, guiiclendirmek

Bu dénlsumu anlatmak igin giizel bir benzetme var

“Eski liderler direksiyondaydi, yeni liderler ise
yolculugun haritasini giziyor.”

Direksiyonu bazen ekip tutuyor, bazen musteri, bazen teknoloji
trendleri...

Ekiplerin potansiyelini ortaya
cikarma sanati

Yeni nesil proje liderligi, insani merkeze aliyor. Her ekip Uyesinin
guclu yanini fark etmek, sessiz olanlarin sesini duymak, moti-
vasyonu diri tutmak ve degisime direnc gdsterenleri anlayisla
stirece dahil etmek gerekiyor.

Clinkii guiniin sonunda proje basarisini en ¢ok belirleyen sey
metodoloji degil, ekibin enerjisidir.

Birgok proje, teknik sebeplerden degil, iletisim ve beklenti
yonetimi eksikliklerinden basarisiz oluyor. Iste bu yuzden
hizmetkar lider

Dinliyor,Gozlemliyor,Rehberlik ediyor, Yol veriyor.

Ve tim bunlari yaparken ekipte bir gliven ortami olusturuyor.

3 —

Proje Liderlginin Doniimilnde

Yonetmek Del, Yon Vermek

Halil KARAN ,PMP

[=l EI Halil Karan , PMP
i . Egitmen, Yazar, Proje Yoneticisi
: Trainer, Author, Project Manager

Gelecegin proje liderleri:
Analitik + Insan Odakh

Dunya artik “hibrit” liderligi konusuyor. Sadece Gantt semasina
hakim olmak yetmiyor insanlar ne hissediyor, neye ihtiya¢ duyuy-
or, neyi merak ediyor, onu da bilmek gerekiyor. Veriye, sezgi eslik
ediyor. Disipline, empati...

Kisacasi proje liderligi, teknikle insanligin bulustugu noktaya
tasind.

Dunya artik “hibrit” liderligi konusuyor. Sadece Gantt semasina
hakim olmak yetmiyor insanlar ne hissediyor, neye ihtiya¢ duyuy-
or, neyi merak ediyor, onu da bilmek gerekiyor. Veriye, sezgi eslik
ediyor. Disipline, empati...

Kisacasi proje liderligi, teknikle insanligin bulustugu noktaya
tasind.

Ozetlemek gerekirse Yénetmek kolaydir, yén
vermek ise bir sanattir

Bugtin bagarili projeleri inceledigimizde, hepsinin ortak ézelligi
var Baglarindaki kisi bir yonetici degil, bir lider. Takimini zor-
layan degil, destekleyen proseduru koruyan degil, gelisimi tesvik
eden; “neden olmadi?” diye soran degil, “nasil olur?” diye yol
gosteren...

Duinya degisiyor, projeler degisiyor, ekipler degisiyor.

Bu ddnislimde en gigll arag ise belli

Yonetmek degil, yon vermek.

Bir sonraki yazimizda goriismek dilegiyle..




360-°

BiLisiM

www.360destek.com

Ocak - Subat 2026

In the Transformation
of Project Leadership:
Not Managing, but
Guiding

Dear 360° Bilisim magazine readers, | begin my
second article by wishing you an enjoyable read. For
many years, project management in most organiza-
tions has been associated with schedules, budgets,
risk forms, and delivery dates. Managing a project
meant arranging tasks, assigning responsibilities,
and tracking results.

But the world is changing rapidly. Technology has
transformed the way we work; teams now operate
from different cities, even different time zones. Cus-
tomer expectations have increased, and solutions
have become more complex.

And in the midst of this transformation, something
very important has been realized:

It is no longer enough to simply “manage” projects.
The real need is to “guide” them.

Leadership is no longer just about
tracking plans, but about creating
pathways

In the past, the project manager was seen like the
“guard” of the project. They waited for the delivery
date and intervened when a problem occurred.
Today’s leader, however, is in the position of a “path
opener.”

Teams are not just waiting for instructions — they
are waiting for inspiration.

Customers are not just asking for delivery — they
are looking for a solution partner.

Companies do not only want projects to be complet-
ed — they want value to be created.

For this reason, new-generation project leadership
has become a role blended with empathy, communi-
cation, agility, and vision.

With agility, the leadership style
has also changed

Scrum, Kanban, hybrid models... Now teams make
decisions faster, adapt more easily, and take on
more responsibility. Within this structure, the role of
the project leader has changed:

* Not dictating the process, but facilitating it

* Not imposing the plan, but guiding it

* Not controlling the team, but empowering it

There is a beautiful analogy that explains this trans-
formation:

“Old leaders were behind the wheel; new leaders are
drawing the map of the journey.”

Sometimes the team holds the wheel, sometimes the
customer, sometimes technology trends...
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The art of unlocking the poten-
tial of teams

New-generation project leadership puts people at
the center. It requires noticing the strengths of each
team member, hearing the voice of the quiet ones,
keeping motivation alive, and including those who
resist change into the process with understanding.
Because at the end of the day, what determines
project success the most is not the methodology, but
the energy of the team.

Many projects fail not due to technical reasons, but
due to a lack of communication and expectation
management. That is why the servant leader:
Listens, Observes, Guides, Opens the way.

And while doing all this, creates an atmosphere of
trust within the team.

The project leaders of the future:
Analytical + Human-Centered

The world is now talking about “hybrid” leadership.
Knowing the Gantt chart alone is not enough — one
must also know what people feel, what they need,
what they wonder about. Data is accompanied by
intuition. Discipline is accompanied by empathy...
In short, project leadership has moved to the point
where the technical and the human meet.

To summarize: Managing is easy,
but guiding is an art.

When we examine successful projects today, they all
have one thing in common:

The person leading them is not a manager, but a
leader. Someone who supports rather than pres-
sures their team; someone who encourages growth
rather than protects procedures; someone who
doesn’t ask “why didn’t it work?” but instead guides
by asking “how can it work?”

The world is changing, projects are changing, teams
are changing.

And the most powerful tool in this transformation is
clear:

Not managing, but guiding.

Wishing to see you in the next article...
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ClO Goziyle 2025 ve Sonrasi:
Sirketlerde Teknoloji Yatirimi
Trendleri

Perakendede gegen uzun yillar boyunca teknoloji tarafinda
yasanan her donustme yakindan taniklik ettim ve bugun
rahatlikla sunu soyleyebilirim; Sirketlerin teknolojiyle iligkisi
higbir donemde buglnku kadar kokli bir degisim yasam-
adi. 2025 ve sonrasinda teknoloji yatirimlari artik yalniz-
ca yeni yazihmlar satin aimak ya da altyapi yenilemek
olarak gorulmuyor. Is yapma bigimini ve kurum kalturint
dogrudan sekillendiren guglu bir omurgaya donusmus
durumda. Teknoloji bugiin, sirketin karakterini belirleyen
temel unsurlardan biri haline gelmis durumda.

Yapay zeka bu donustimln tam merkezinde duruyor.
Buglne kadar daha ¢ok isleri hizlandiran ya da bazi
gorevleri otomatiklestiren bir ara¢ olarak baktigimiz yapay
zeka, bugin karar sureglerinin dogal bir pargasi olmaya
basladi. Mesele yalnizca islerin daha ¢abuk yapilmasi
degil; sirketlerin kendi dijital aklini olugturmasi. Bunun yolu
gosterisli projelerden ¢ok, dogru veriyi Gretmekten ve bu
veriyi etik bicimde kullanmaktan gegiyor. Saglam veri te-
meli olmadan guglu yapay zeké tretmek mumkun olmuyor.

Guvenlik tarafi da bu donemde bambagka bir yere oturdu.
Siber tehditler artik sadece IT ekiplerinin teknik gindemi
kapsaminda ele alinmiyor; dogrudan markanin itibari

ve musteri glveniyle i¢ ice gegmis durumda. Bu bakis
acisi ClO’larin rolinl de donustrtyor. CIO artik yalnizca
sistemleri yoneten bir pozisyondan ¢ikip, sirketi gelecege
guvenle tasiyan dijital mimar kimligine evriliyor.

Bulut tarafinda tek yonli “her seyi tasi” yaklasimi kapanirk-
en yerini daha dengeli hibrit modellere birakiyor. Hangi is
yukunun nerede galismasinin daha dogru oldugu; maliyet,
performans ve guvenlik birlikte digtntlerek belirleniyor.
Sirketler yalnizca hiz aramiyor; ayni zamanda kontrol ve
esneklik istiyor. Bu yaklasim da altyapi kararlarinidaha
olgull, daha esnek ve daha gergekgi hale getiriyor.

Veri konusu giderek daha merkezi bir yere oturuyor
Regulasyonlarin sikilagmasiyla birlikte sirketlerin verileri
uzerinde tam hakimiyet kurmasi sart oluyor. Verinin nerede
saklandigi,nasll islendigi ve hangi sistemlerde kullanildig
artik salt teknik bir tercih olmaktan ¢ikip hukuki ve etik
sorumluluk alanina donuguyor.Bu nedenle teknoloji liderl-
eri giderek daha sik hukuk,uyum ve operasyon ekipleriyle
ayni masada galismak zorunda kaliyor. Sirket;teknoloji,
insan ve sureg boyutlarini birlikte ele alan battncul bir
yaplya donusuyor.

o
prr=aph Fatih Okcu

ﬁf Chief Information Officer (CIO)

isin insan tarafi ise belki de bu déniistimiin en kritik
basligini olusturuyor. Yeni calisma dizenleri kalici hale
gelirken, teknoloji yatirimlarinin odagi yalnizca verimlilik
artis degil; calisanlarin iyi hissetmesi, bagli kalmasi ve
yaraticiligini 6zgirce ortaya koyabilmesi oluyor. Dijital
araglar insanin yerini almaktan ziyade ona alan agan
¢OzUmler sunuyor. Daha esnek, Uretken ve dengeli bir
calisma hayatinin yolu dogru tasarlanmig teknolojiden
gegiyor. Insan ve teknoloji arasindaki iliski rekabetten gok,
gercek bir ortaklik modeline evriliyor.

Bugin geldigimiz noktada CIO’larin rolii kdkten degismis
durumda. Artik masa baginda teknoloji yoneten yoneticil-
erden cok, sirketin gelecegini birlikte kurgulayan strateji
liderleri dne ¢ikiyor. Yapilan yatirimlar basit bir bltce
kalemi olmanin dtesine gegerek kurum kultirind, marka
algisini ve uzun vadeli strdrtlebilirligi sekillendiren temel
yap! taslari haline geliyor. Gelecek; veriyi dogru yoneten,
insani merkeze alan ve yapay zekayi dengeli sekilde
buyttmeyi bagaran sirketlerin olacak.

Teknolojiyi anlamak bugiin bir uzmanlik alanindan ziyade,
srdardlebilir is yapmanin vazgegilmez 6n kosulu haline
gelmis durumda. Asil farki yaratan ise teknolojiyi yalnizca
kullanan degil, onu sirketin ortak dili haline getiren lider-
ler. ClO’larin 6niindeki en buyuk sorumluluk tam olarak
burada: Teknolojiyi bir arag olmaktan gikarip, kurumun
gelecegini anlatan guicl bir dile dontstirmek.
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From a ClO’s Perspective: Technology Investment
Trends for 2025 and Beyond

Having spent many years in the retail sector, | have
closely witnessed every transformation in the technolo-

gy landscape, and today | can confidently say this: the
relationship between companies and technology has never
undergone as profound a shift as it is experiencing now. In
2025 and beyond, technology investments are no longer
seen merely as purchasing new software or renewing
infrastructure. They have become a strong backbone that
directly shapes the way business is done and the culture
of the organization. Today, technology has become one of
the core elements that define a company’s character.

Artificial intelligence stands at the very center of this trans-
formation. Until now, Al was seen mostly as a tool that ac-
celerated tasks or automated certain processes, but today
it is becoming a natural part of decision-making. The issue
is not just completing tasks faster; it is about companies
building their own digital intelligence. Achieving this does
not come from flashy projects, but from producing the right
data and using it ethically. Without a solid data foundation,
it is impossible to create strong artificial intelligence.

Security has also taken on an entirely new dimension in
this era. Cyber threats are no longer handled solely within
the technical agenda of IT teams; they are now directly
intertwined with brand reputation and customer trust. This
perspective is transforming the role of ClOs. A CIO is no
longer simply someone who manages systems, but a
digital architect who carries the company safely into the
future.

In the cloud space, the one-directional “move everything”
approach is fading, making way for more balanced hybrid
models. Deciding where each workload should run is

now determined by considering cost, performance, and
security together. Companies are not only seeking speed;
they also want control and flexibility. This approach makes
infrastructure decisions more measured, more flexible, and
more realistic.

Data is taking an increasingly central position. As regula-
tions tighten, companies must establish full control over
their data. Where data is stored, how it is processed, and
which systems use it are no longer merely technical choic-
es—they have become legal and ethical responsibilities.
As a result, technology leaders must work increasingly
closely with legal, compliance, and operations teams. The
company is evolving into a holistic structure that considers
technology, people, and processes together.

The human aspect is perhaps the most critical dimension
of this transformation. As new working models become
permanent, the focus of technology investments is shift-
ing not only toward increased efficiency but also toward
ensuring that employees feel good, stay engaged, and can
freely express their creativity. Digital tools are not replac-
ing people; they are offering solutions that create space for
them. A more flexible, productive, and balanced working
life is achievable through well-designed technology. The
relationship between humans and technology is evolving
from competition to a genuine partnership model.

At this point, the role of CIOs has fundamentally changed.
Instead of managers who oversee technology from behind
a desk, strategic leaders who co-shape the company’s
future are emerging. Investments are no longer simple
budget items; they have become foundational elements
that shape corporate culture, brand perception, and long-
term sustainability. The future belongs to companies that
manage data effectively, place people at the center, and
successfully scale artificial intelligence in a balanced way.

Understanding technology is no longer a specialized
field—it has become a prerequisite for sustainable busi-
ness. What truly makes a difference is not merely using
technology, but turning it into a common language of the
organization. This is precisely where the greatest responsi-
bility of CIOs lies: transforming technology from a tool into
a powerful language that narrates the company'’s future.
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insan Kaynaklarinda

“insan” Yeniden

Hatirlamak: Yapay Zeka Devrimi
ve Kimligin Arayisi

Yapay zeka devrimlerinin golgesinde hizla degisen bir diinya... Ba-
zilari bilissel islerin yok olacag, robotlarin Gretim merkezine oturacagi
ve hatta evrensel temel gelir zorunlu hale gelecegi bir gelecek tasvir
ediyor. Bagkalari ise yepyeni is alanlarinin, daha dnce hayal bile
edilemeyen uzmanliklarin dogacagini digtintyor. Tartismalar iki ug
arasinda gidip gelirken, ortada kesin olan bir sey var:
karmasiklik arttikgca insanin degeri daha
goruniir hale geliyor.

Bugln isletmeler, tedarikgilerden mUsterilere, rakiplerden topluma
kadar genis bir ekosistem icinde faaliyet gdsteren karmasik, uyarlana-
bilir yapilar haline geldi. Teknoloji bu yapiyr donGstirGyor; ancak tim
bu donustimln merkezinde hala “insan” duruyor. ligingtir ki, tam da bu
noktada, insan kaynaklarinin adindaki “insan” kelimesinin gdrmezden
gelme riski biyuyor.

IK’nin Gergek Temeli: insan Olma Hali

Cari Gustav Jung'un “persona” kavrami, bireyin toplum karsisinda
olusturdugu maskeyi, yani taninma ve kabul gérme arzusunu anlatir.
Insan, var olmak igin gortiimeye, kabul edilmeye ve bir yere ait hisset-
meye ihtiyag duyar. Iste tam da bu nedenle, galistigimiz kurumlar
yalnizca ekonomik yapilar degil; ayni zamanda kimligimizi sekillen-
diren sosyal alanlardr.

Bir diger deyisle:

insan Kaynaklari, insanin “kaynak” olarak
degil, “deger” olarak goériildiigii 6lciide anlam
kazanir.

Gunimuziin VUCA (belirsizlik, degiskenlik, karmasiklik ve muglaklik)
ortami, insanlardan yeni beceriler talep ediyor. Ancak arastirmalar,
ihtiyag duyulan yetkinliklerle mevcut yetenek havuzu arasinda ciddi bir
bosluk oldugunu gésteriyor. Dahasi, yapay zeka icin gerekli veriler ya
eksik ya da o kadar daginik ki, teknolojik dénlisimln ancak insanlarin
yetenekleri ve yonlendirmesiyle gerceklesebilecedi cok agik.

Peki insan Nerede Duruyor?

Tam da burada temel bir soru ¢ikiyor kargimiza:

Kendi kisisel degerlerimize aykiri calisan bir
kurumda ne kadar “var olabiliriz”?

Bir ¢alisanin degerleriyle ¢atisan bir is ortaminda, yalnizca verimlilik
degil, kimlik butlinligu de zedelenir. Jung'un da belirttigi gibi, insan
kendisini gerceklestiremedigi yerde tam anlamiyla var olamaz. Bu
ylizden, gelecegin insan kaynaklari yénetimi; yalnizca beceri, perfor-
mans, robotlarin verimlili§i ya da sireglerin otomasyonu tizerinden
degil, insanin kendine ait hissetme ve anlam bulma ihtiyacina yanit
Ureten bir sistem olmak zorunda.

Sonug: Teknoloji Degisir, insan ihtiyaglari
Kalir

Yapay zeka, is dinyasini donustirecek; bundan kagis yok. Ancak higbir
teknoloji, aidiyetin, degerlerin, kimligin ve insan olmanin temel ihti-
yaglarini ortadan kaldirmayacak. Insan kaynaklarinin gelecegi tam da
bu noktada sekilleniyor:

Insani veri setine, calisani sisteme indirge-
meden; onu bir deger, bir kimlik ve bir anlam
tasiyicisi olarak yeniden merkeze almak.

nkii karmasik bir diinyada
buyuk ihtiyac, hala en temel
n:

Insan olmak ve
san kalmak.
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Remembering the “Human” in
Human Resources:

The Search for Identity in the
Age of Artificial

Intelligence

In a rapidly changing world overshadowed by artificial
intelligence revolutions... Some envision a future where
cognitive jobs will disappear, robots will take center stage
in production, and even universal basic income will be-
come inevitable. Others believe entirely new fields of work
and previously unimaginable specializations will emerge.
While the debate moves between these two extremes,
one thing is certain: as complexity increases,
the value of the human becomes more
visible.

Today, businesses have become complex, adaptive struc-
tures operating within a broad ecosystem—from suppliers
to customers, from competitors to society at large. Tech-
nology is transforming this structure; yet at the center of all
this transformation still stands the “human.” Interestingly,
at this very point, there is a growing risk of overlooking the
word “human” in Human Resources.

The True Foundation of HR: The State
of Being Human

Carl Gustav Jung’s concept of the “persona” explains the
mask an individual creates in front of society, the desire
to be recognized and accepted. Humans need to be seen,
acknowledged, and feel a sense of belonging in order to
exist. For this reason, the institutions we work for are not
merely economic structures; they are also social spaces
that shape our identity.

In other words:

Human Resources gains meaning only
to the extent that the human is seen
not as a “resource,” but as a “value.”

The current VUCA (volatility, uncertainty, complexity,
ambiguity) environment demands new skills from people.
Yet research shows a significant gap between the compe-
tencies needed and the existing talent pool. Moreover, the
data required for artificial intelligence is either incomplete
or so fragmented that it is clear technological transfor-
mation can only occur through human capabilities and
guidance.

So Where Does the Human
Stand?

Right here, a fundamental question emerges:

How much can we truly “exist” in an organi-
zation that operates contrary to our personal
values?

In @ work environment that conflicts with an employee’s values,
not only productivity but also identity integrity is harmed. As
Jung emphasizes, a person cannot fully exist in a place where
they cannot realize themselves. Therefore, the future of human
resources management must be a system that responds not
only to skills, performance, robot efficiency, or process automa-
tion, but also to the human need for belonging and meaning.

Conclusion: Technology Chang-
es, Human Needs Remain

Artificial intelligence will transform the business world; there
IS no escaping this. However, no technology will eliminate the
fundamental needs of belonging, values, identity, and being
human. The future of human resources is shaped precisely at
this point:

By placing the human back at the center—not
as a data point or a system component, but as
a bearer of value, identity, and meaning.

Because in a complex world,
the greatest need is still the
most fundamental one:

To be human and
to remain human.
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Seyahat ve
baglantinin gelecegi,
eSIM devrimi...

Fiziksel SIM kartlarin yerini alan gémulu
teknoloji, global baglanti kurallarini nasil
yeniden yaziyor ve operatorlerin fahis dolagim
(roaming) dcretlerine nasil meydan okuyor?
Baglanti teknolojileri
arasinda ¢ok yeni olmasa
da son donemde dikkat
cekmeye baslayan

bir yenilik olan eSIM nedir?
Telekomiinikasyon dlnyasl, “karta” dayali bir
modelden “yazilima” dayall bir modele dogru
hizla evriliyor. Bu evrimin merkezinde ise
eSIM (Embedded SIM), yani “Gémli SIM”
teknolojisi yer aliyor.

En basit tanimiyla eSIM, akill telefonlar, saat-
ler veya tabletler gibi cihazlarin icine kalici
olarak yerlestirilmis dijital bir SIM kartidur.
Tiketicilerin yillardir agina oldugu, takip
cikarilan o kiiguk plastik fiziksel SIM kartlarin
yerini alan programlanabilir bir giptir.

Bu teknoloji sayesinde kullanicilar, fiziksel bir
kart degisikligine ihtiyag duymadan, tama-
men dijital bir stregle operatér degistirebilir
veya yeni bir plani aninda etkinlestirebilir.

Bu, sektdr i¢in sadece bir kolaylik dedgil, ayni
zamanda bir devrim niteligindedir.
Geleneksel Roaming’in
Sonu mu Geliyor?

Uluslararasi seyahat eden herkesin or-

tak bir k&busu vardir: eve dénduklerinde
karsilagtiklar fahis mobil veri ve dolagim
(roaming) faturalari. Geleneksel mobil
operatorler, uluslararasi kullanimi genellikle
yiksek k&r marjli bir “ek hizmet” olarak fiyat-
landirmistir.

eSIM, bu modeli temelden sarsiyor. Kul-
lanicilar artik kendi lkelerindeki operatdrlerin
pahali uluslararasi paketlerine mecbur degill-
er. Ugaga binmeden dnce veya vardiklar des-
tinasyonda, o bélgeye 6zel gok daha uygun
fiyatli bir veri planini dijital olarak satin alip
aninda etkinlestirebilirler.

Genel egilimlere bakildiginda, tuketiciler artik
yiksek dolasim Ucretlerini ddemeyi redded-
iyor ve bunun yerine daha cevik, seffaf ve
uygun maliyetli alternatiflere yéneliyor. eSIM
teknolojisi, bu talebin karsilanmasinda kilit rol
oynuyor.

“Veri Odakli” eSIM, dogru
ihtiyaca dogru ¢6zum

Burada énemli bir ayrimi vurgulamak
gerekiyor. eSIM teknolojisi iki farkli ihtiyaca
hizmet edebilir: tam bir mobil hat (yani yeni bir
telefon numarasi igeren, arayabilir — aranabilir
ve SMS alip gdnderebilir) veya sadece veri
hatti (data-only).

I O

Pek ¢ok kullanici, dzellikle seyahat ederk-

en, ana telefon numaralarini (ve dolayisiyla
WhatsApp gibi uygulamalara bagli kimliklerini)
kaybetmek istemez. Ihtiyaclari olan sey, ana
hatlarini korurken e-posta, harita, sosyal
medya ve navigasyon i¢in kullanacaklari ucuz
ve hizli internettir.

“Veri odakli” eSIM planlari bu noktada devreye
giriyor. Kullanicilar, arama ve mesajlasma igin
mevcut uygulamalarini ve iletisim yazilim-
larini kullanmaya devam ederken, mobil veri
ihtiyaglarini ise gok daha ekonomik ve esnek
bir sekilde karsilayabiliyor. Her ne kadar bu
avantaj su anda Android cihazlarda tam olarak
desteklenmese de, iOS kullanicilari yerel
hatlarinin uluslararasi dolagimini devre digi
birakmis olsalar bile bulunduklari tlkedeki
operatdr misaade ediyor ise yerel operatorl-
erine ek bir ticret 6demeden aranabiliyor

ve SMS alabiliyorlar. Bu “ift SIM” yetenegi,
eSIM teknolojisinin en glicli yonlerinden biri
olarak, iletisim maliyetleri tizerinde tam kontrol

sag?/or.

eSIM Nasil ﬁallglr ve
Uyumluluk Nasil Anlasilir?
eSIM'in guzelligi basitligindedir. Teknik
altyapisi karmasik olsa da (GSMA'in Uzaktan
SIM yiiklemesi RSP standartlarina dayanir),
son kullanicr igin sireg oldukga basittir:
1.Satin Alma: Kullanici, gidecegi Ulke
veya bdlge igin bir veri plani seger.
2.Teslimat: Plana ait aktivasyon bilgileri,
genellikle bir QR kod olarak e-posta ile
aninda iletilir.

3.Etkinlestirme: Kullanici, tele-
fonunun “Hiicresel” veya “Mobil Veri” ayar-
larina girer, “eSIM Ekle” veya “Hiicresel Plan
Ekle” segenegini seger ve QR kodu okutur.
4.Kullanim: Profil saniyeler iginde
cihaza yuklenir ve plan etkinlesir.

Peki, bir cihazin uyumlu olup olmadigini nasil
anlariz? Bu, cihazin ireticisine ve modeline
baghdir.

*iPhone: Ayarlar > Hiicresel (veya Mobil
Veri) boliminde “eSIM Ekle” veya “Hucresel
Plan Ekle” secenegi varsa, cihaz destekliyor-
dur. (Genellikle iPhone XS, XR ve sonrasi
modeller).

eAndroid (Samsung/Google):
Ayarlar > Baglantilar > SIM Kart Yoneticisi
altinda “Mobil Plan Ekle” veya “eSIM Ekle”
secenegdi aranmalidir.

*Hizli Kontrol: Telefonun arama
ekraninda *#06# tuslandiginda, gikan kimlik
numaralari arasinda “EID” (Embedded Identi-
ty Document) numarasi gdriiniyorsa, o cihaz
fiziksel olarak eSIM destegine sahiptir.
Ucuz Planlarin Riskleri ve
Guvenlik durumlari fiyattan
daha onemli bir konudur
eSIM pazarinin blyiimesiyle birlikte, “en
ucuz” olma iddiasinda olan birgok saglayici
ortaya gikti. Ancak, telekomiinikasyonda agiri
ucuzluk genellikle gizli bir maliyetle birlikte
gelir.

eSIM teknolojisi, dogasi geregi fiziksel SIM
kartlardan daha gtivenlidir. Fiziksel bir kartin
calinmasi veya klonlanmasi riski yiiksek iken
eSIM de sifirdir. Veri aktarimi endistri stand-
ard sifreleme protokolleri ile korunur.
Kalite ve Riskler: Asil risk,
saglayicinin kendisindedir.

1.Veri Gizliligi: Givenilir olmayan, sef-
faf bir gizlilik politikasi sunmayan saglayicilar,
kullanicilarin veri aligkanliklarini izleyip
satabilir.

2_Hiz Diisiirme (Throttling):
Plan “sinirsiz” gibi g6rtinebilir, ancak belirli
bir kullanimdan sonra (mesela 1 Gb full hiz
kullandiktan sonra) hizlar kullanilamaz sevi-
yelere (6rn. 128kbps) dlsirilebilir, genelde
kullanici bunu gegici bir bagdlanti sorunu
zanneder fakat degildir.

3.Ag Kalitesi: Saglayicinin yerel oper-
atorlerle yapti§i anlagsmalar kritiktir. En ucuz
plan, genellikle o Ulkedeki en yavas veya

en az kapsama alanina sahip agi kullanmak
anlamina gelebilir.

4.Destek Eksikligi: inis yaptiginizda
veri planiniz calismazsa, 7/24 teknik destek
alabilmeniz hayati 6nem tasir.

Guavenilir bir eSIM saglayicisi; seffaf fi-
yatlandirma, guglU yerel ag ortakliklari ve
erisilebilir misteri destedi sunmalidir.
Gelecek tamamen gomiilu
simler ve veri odakli ol-
acak gibi goriunuyor

eSIM sadece seyahat edenler igin bir kolaylik
degil, ayni zamanda Nesnelerin Interneti
(IoT), giyilebilir teknolojiler ve baglantili
araclar icin de bir temel tasidir. Fiziksel kart
lojistigini ortadan kaldiran bu teknoloji, milyar-
larca cihazin kiresel aga sorunsuz bir sekilde
baglanmasinin énind agiyor. Yiksek dolagim
ucretleri 6demek bir kader degil, bir segimdir.
eSIM teknolojisi, kontrolii operatérlerden alip
tekrar kullaniciya vererek global baglantida
esnek, glvenli ve uygun maliyetli yeni bir ¢ag
baslatmigtir.
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The Future of Travel and Connectivity:
The eSIM Revolution

How embedded technology replacing physical SIM cards is rewriting
the rules of global connectivity and challenging operators’ excessive
roaming fees.

Although not entirely new among connectivity technologies, eSIM has
recently gained significant attention.

The telecommunications world is rapidly evolving from a card-based
model to a software-based one. At the heart of this transformation lies
€SIM (Embedded SIM) technology.

In its simplest form, an eSIM is a digital SIM card permanently built into
devices such as smartphones, smartwatches, or tablets. It replaces the
tiny, removable plastic SIM cards consumers have been familiar with for
decades with a reprogrammable chip.

Thanks to this technology, users can switch carriers or activate new
plans entirely digitally without the need to physically change a SIM card.
This is not merely a convenience but a true revolution for the industry.

The End of Traditional Roaming?
Anyone who has traveled internationally knows the nightmare: returning
home to find a shockingly high mobile data and roaming bill. Traditional
mobile operators have long treated international use as a high-margin
‘extra service.”

eSIM technology fundamentally disrupts this model. Travelers are no
longer forced to rely on their domestic carrier’s overpriced international
plans. Before boarding a plane or immediately upon arrival, they can
purchase and activate a region-specific data plan digitally, often at a
fraction of the cost.

Looking at global trends, consumers are increasingly rejecting high
roaming fees and turning instead to more flexible, transparent, and
cost-effective alternatives. eSIM technology is playing a key role in
meeting this demand.

“Data-Only” eSIM: The Right Solution
for the Right Need

It's important to distinguish between two different types of eSIM usage:
1.Full mobile line:includes a new phone number capable of
calls, texts, and data.

2.Data-only line: provides mobile internet only, without a new
number.

Many users (especially travelers) don’'t want to lose access to their
primary phone number (and thus identity in apps like WhatsApp). What
they truly need is cheap, fast internet for email, maps, social media, and
navigation while keeping their main line active.

“Data-only” eSIM plans are ideal in this scenario. Users can continue
using their existing apps for calls and messages while fulfilling their data
needs in a much more economical and flexible way.

Although Android devices still have partial support for this functionality,
iOS users can disable international roaming on their main line and still
receive calls and SMS from their domestic carrier (if allowed by the
operator) at no extra cost.

This dual-SIM capability is one of eSIM’s greatest strengths, giving
users full control over communication costs.

How eSIM Works and How to Check
Compatibility

The beauty of eSIM lies in its simplicity. While the technical backbone
(based on GSMA's Remote SIM Provisioning standards) is complex, the
user experience is straightforward:

1.Purchase: The user selects a data plan for their destination
country or region.

2.Delivery: Activation details are instantly sent via email, typically
as a QR code.

3.Activation: The user opens Settings — Cellular/Mobile Data —
Add eSIM/Cellular Plan, and scans the QR code.

4.Usage: Within seconds, the eSIM profile is downloaded and
activated.

Checking device compatibility:
eiPhones: Go to Settings — Cellular (or Mobile Data). If you see
“Add eSIM” or “Add Cellular Plan,” your device supports eSIM (generally
iPhone XS, XR, and newer).

*Android (Samsung/Google): Go to Settings — Connec-
tions — SIM Manager, and look for “Add Mobile Plan” or “Add eSIM.”
*Quick Check: Dial *#06# on your phone. If an “EID” (Embedded
Identity Document) number appears among the identifiers, your device
physically supports eSIM.

Cheap plans can be risky, Security
Matters more important than price
As the eSIM market grows, many providers now claim to offer the
“cheapest” plans. However, in telecommunications, extreme cheapness
usually comes with hidden costs.

Security: By design, eSIM is actually more secure than a physical
SIM card. Physical cards can be stolen or cloned, eSIMs cannot. All
data transfers are protected by industry-standard encryption.

Quality & Risks: The real risk often lies in the provider
itself:

1.Data Privacy: Unreliable providers with unclear privacy policies
may monitor and sell your usage data.

2.Speed Throttling: “‘Unlimited” plans may secretly slow your
connection (e.g., after 1 GB of full-speed use, dropping to 128 kbps).
Users often mistake this for a temporary network issue.

3.Network Quality: The cheapest plan may rely on the weakest
or least-covered local network.

4.Support Gaps: If your data plan fails to activate upon arrival,
24/7 customer support becomes critical.

A trustworthy eSIM provider should offer transparent pricing, solid local
carrier partnerships, and accessible technical support.

The Future Is Fully Embedded and
Data-Centric

eSIM is not only a convenience for travelers, it's also a foundational
technology for the Internet of Things (loT), wearables, and connected
vehicles. By eliminating the logistics of physical SIM cards, eSIM paves
the way for billions of devices to connect seamlessly worldwide.

Paying high roaming fees is no longer a necessity, it's a choice. eSIM
technology has handed control back to users, ushering in a new era of
flexible, secure, and affordable global connectivity.
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Finans + Teknoloji + BlockChain = Yeni Diinya

iy
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ey - Project Manager, Trainer, Trader

Para=Guig. Giiniimiizin yeni denklemi haline geldi.
Dolayisi ile parayl hem muhafaza etmek hem de dogru
sekilde kullanmak ¢ok onemli. Finans artik dzellikle de
enflasyonun son yillarda hortlamasi ile daha da kritik hale
geldi! Cunku artik sadece paraniz olmasi bir anlam ifade
etmiyor, ayni zamanda para zamansal olarak degerini de
yitirmemeli! Fark ettiyseniz degerini arttirmaktan bahsetm-
iyorum, degerini korumaktan bahsediyorum. Clnku orasi
Finansal Okuryazarlik ve Yatirimcilik alanina giriyor.

Teknoloji= Gelecek. Teknoloji internet sonrasi
inaniimaz bir devrim gegiriyor. Yillar dnce universitelere
gittigimde anlattigim mobilite kavrami geldi aklima. Nedir
diye soran ogrencilere, “ istediginiz an, istediginiz yerden,
istediginiz bilgiye erismek” diye cevap vermistim. Son-
rasinda gelisen mobil altyapilari 2G-3G-4G derken 5G de
geliyor! Simdilik oralara cok girmeyelim. Ama cep tele-
fonlarindan, akilli cihazlara gectigimiz bir donemi yasadik
hep birlikte. Hem hizli hem de eglenceli oldu. Ozellikle
isin basinda sosyal medya, aligveris ve oyun sektorleri yer
aldi! Buralarda insanlar harcama yapmaya bagladilar!

11

BlockChain= TekDiinya. Global terimi gok kullanildi
ama hig basarili olmadi kanimca. Hep bir yani eksik kald..
Merkeziyetsiz kavrami bankalari ve para sahiplerini korkut-
sa da sanki alismaya basladilar. KVKK’ nin belki de tek ve
dogru sekilde uygulanacagi yer blockchain evreni olacak.
Tamamen guvenli, seffaf ve hizli!

iste bu 3 biiyiik alan birlestiginde ortaya inaniimaz seyler
¢tkiyor. Bankanizin, pasaportunuzun, tapu dairenizin, hatta
secim sandiginizin birden yok oldugunu disunin! Glnki
bunlarin hepsi artik seffaf ve degistirilemeyen bir dijital
defterde kayith!

2025'te bir Tirk girisimci, izmir'den Arjantin’deki bir Giftciye
3 saniyede, 0,0001 dolar komisyonla 100 bin dolar gonder-
iyor. Arada banka yok, ddviz birosu yok! Dijital paralar ve
ileride belki kuresel tek bir dijital para olacak!

Kimliklerinizi unutun. Akilli cihazlardan bir QR okutma ile
aninda sizin bilgileriniz isleniyor ve pasaport yerine kulla-
nabiliyorsunuz. Cink( orada da izinler, asi karti, sabika
kaydi hepsi mevcut!

Maaslar akilli kontratlarla saliseler iginde otomatik olar-
ak ddeniyor, kararlar token sahiplerinin oylari ile hizlica
alinip, sirket kar paylari hesaplara gegciyor. Uluslararasi
anlagmayi yapmak ve onaylamak sadece dakikalar iginde
gerceklesiyor.

Gazetede bir haber: “istanbul’da oturan biri, Miami'deki
bir villay1 42 saniyede satin ald”. Clink{ Tapu block-
chain’de, 6deme USDC, noter yok, harg yok, risvet sifir.
Tokenlastiriimis gayrimenkul fonlari sayesinde 100 dolarla
Dubai’de bir otelin 1/10.000’ine ortak olabiliyorsunuz. Arsa
spekulasyonu bitti; ctink her metrekare zaten bolinlp
dlnyaya satildI.

Secimdeki oy pusulalari, parmak boyalari gegmiste kald.
Herkes telefonundan ya da saatinden aninda oy kullanip,
saatler icinde sonuglar belli oluyor, online izlenebiliyor!
Aracilar yok, rant yok, beklemek yok, zaman kaybi yok.
Aslinda bunun adi sadece “gerceklik”.

O halde “Yeni Dunya"ya hosgeldiniz!
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Finance + Technology +
Blockchain = The New
World

Money = Power. It has become the new equa-
tion of our time. Therefore, protecting money and using it
correctly is extremely important. Finance, especially with
inflation surging in recent years, has become even more
critical! Because now, simply having money no longer
means anything; at the same time, money must not lose
its value over time! If you noticed, | am not talking about
increasing its value, | am talking about preserving it. Be-
cause that belongs to the domain of Financial Literacy and
Investing.

Technology = The Future. Technology is
undergoing an incredible revolution after the rise of the
internet. Years ago, when | visited universities, | used to
explain the concept of mobility. When students asked what
it meant, | answered, “accessing any information you want,
anytime, from anywhere.” Later, mobile infrastructure
evolved—2G, 3G, 4G, and now 5G is coming! Let’s not go
too deep into that for now. But we all lived through the era
where we moved from mobile phones to smart devices. It
was both fast and fun. Especially at the beginning, social
media, shopping, and gaming industries took the lead!
People started spending money there!

Blockchain = OneWorld. The term “global’
was used a lot, but in my opinion, it was never quite
successful. Something was always missing. Although

the concept of decentralization scares banks and money
owners, they seem to be getting used to it. KVKK will per-
haps be applied correctly only in the blockchain universe.
Completely secure, transparent, and fast!

When these three major fields combine, incredible things
arise. Imagine your bank, passport office, land registry,
and even your voting booth disappearing all at once! Be-
cause all of them are now recorded on a transparent and
immutable digital ledger!

In 2025, a Turkish entrepreneur from |zmir sends 100
thousand dollars to a farmer in Argentina in 3 seconds with
a 0.0001-dollar fee. No bank, no exchange office! Digi-

tal currencies, and perhaps in the future, a single global
digital currency!

Forget your IDs. With a simple QR scan from a smart
device, your information is instantly processed and used
instead of a passport. Because your permissions, vaccina-
tion card, criminal record—everything is there!

Salaries are paid instantly via smart contracts, decisions
are made quickly through votes of token holders, and com-
pany dividends are transferred to accounts. Signing and
approving an international agreement takes just minutes.

A newspaper headline reads: “A person living in Istanbul
bought a villa in Miami in 42 seconds.” Because the title
deed is on the blockchain, payment is in USDC, no notary,
no fees, zero bribery. Thanks to tokenized real estate
funds, you can own 1/10,000 of a hotel in Dubai with just
$100. Land speculation is over; because every square
meter has already been divided and sold to the world.

Ballots and inked fingers are things of the past. Every-
one votes instantly from their phone or watch, results are
known within hours, and everything is monitored online!
No intermediaries, no exploitation, no waiting, no wasted
time. In fact, the name for this is simply “reality.”

So, welcome to the “New World”!
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cilara /misterilere uzaktan destek
saglamak.
-Veri merkezlerinde IP adresleme, barindirilan
cihazlarin kapasite yonetimi ve denetimini
Ustlenmek.
-Herhangi bir soruna hemen miidahale
icin e-posta ve telefon yoluyla musterilerle
konusmak.

Network Miihendisi hangi
yetkinliklere sahip olmah?

*Yeni teknolojileri hizli bir sekilde dgrenme
yetenegi

*Risk yonetimi

sileri derecede ag analizérleri, a§ anahtarlari
ve kablosuz LAN sunuculari bilgisi

+Analiz, ag guvenligi, ag izleme ve yonetim
yazilimi programlarini kullanma yetenegi
*Gliclii teknik altyapi
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Genc¢ Arkadaslarbmiz Goziinde
Network Miithendisi Kimdir?

is yapar diye biraz sorgulayalim. ilk olarak ag/network nedir
dedigimizde bir bina igcerisinde yer alan, internete ¢ikan ya da IP ile
c¢alisan tim cihazlarin hem birbirleri ile hem de internet ile bilgi
ahsverisinde bulunmasini saglar. Network muhendisinin

gorevi teknik olarak nedir diye soracak olursaniz; kurum ve
kuruluslarin bagh oldugu yerel aglar (LAN) ve genis alan agi

(WAN) gibibilgisayar aglarinin guinliik galigmasini olusturmaktan ve
surdiirmekten sorumlu olan kisidir.

E14FEE yavuz Selim AKTURK

Network Uzmani - HCIE/CCNP

E| Network Specialist - HCIE/C

Network

ik raporlar olusturabilir.
Yazilim bilgisi bir zorunluluk degil ama
artik cok ciddi bir rekabet avantaji. Cisco
bile artik DevNet Associate sertifikasi
¢lkararak yazilima agirlik vermeye
basladi. Ozellikle gelecede donik kariyer
planhyorsan, temel diizeyde yazilim
bilgin olmasi (6zellikle Python) siddetle
tavsiye edilir.
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Who Is a Network Engineer in the Eyes of Our Young Friends?

Let’s take @ moment to question who a Network Specialist, or in other words, a Network Engineer is and what they do.
First, when we ask “what is a network,” it refers to all devices within a building that connect to the internet or operate
with IP, enabling them to exchange information both with each other and with the internet. If you ask what the technical
role of a network engineer is, they are responsible for creating and maintaining the daily operation of computer networks
such as local area networks (LAN) and wide area networks (WAN) within institutions and organizations.

What are the main duties of a
Network Engineer?

* Creating a network environment by designing network config-
uration, managing system installation, and defining, document-
ing, and enforcing system standards.

* Designing and implementing new solutions.

+« Maximizing network performance by monitoring performance,
troubleshooting network problems and outages, scheduling
upgrades, and working with network architects on network
optimization.

+ Securing network systems by establishing and enforcing poli-
cies and defining and monitoring access.

* Providing remote support to field engineers and end users/
customers during installation.

+ Managing IP addressing, capacity management, and audits of
hosted devices in data centers.

« Communicating with customers via email and phone for imme-
diate intervention in case of any problem.

etencies should a
ngineer have?

What com
Network

* Ability to learn new technologies quickly

* Risk management

+ Advanced knowledge of network analyzers, network switches,
and wireless LAN servers

* Ability to use analysis, network security, network monitoring,
and management software

« Strong technical background

In which sectors can a Network
Engineer work?

Companies with large and sophisticated IT systems
generally look for network engineers, because to-
day’s networks and systems are becoming increas-
ingly complex as technology advances. Some sectors
where you can work as a network engineer include:

» Information Technology
» Telecommunications

» Finance-Economy

» Service

» Education

What certifications should a
Network Engineer have?

Many manufacturers in this sector offer certifications based on
their own competencies. These certifications are categorized
by levels and reflect the individual’s expertise in that area. |
believe these certifications are essential for a strong résumé.
For example:

Cisco offers many certifications, primarily CCNA, CCNP, and
CCIE. CCNA s an entry-level certification, whereas CCNP rep-
resents someone with professional competence. CCIE requires
long-term study and expertise not only in networking but also in
system security and even software. Of course, these certifica-
tions have equivalents in other vendors, especially Huawei.

Do | need software knowledge
alongside network engineering?

Yes, especially today, software knowledge is becoming increas-
ingly important when preparing for network engineering. There
are several key reasons: Traditional CLI (command-line inter-
face) configurations have become time-consuming and prone to
error in large networks, so network automation solutions have
gained prominence. Network engineers are now expected to
have knowledge in:

* Python
+ Ansible
* REST API/ NETCONF / YANG

With Python, a network engineer can:

* Analyze logs,

+ Automatically detect errors based on topology,
* Generate periodic reports.

Software knowledge is not mandatory but has become a signif-

icant competitive advantage. Even Cisco has begun emphasiz-

ing software by introducing the DevNet Associate certification. If
you are planning a future-focused career, having basic software
knowledge (especially Python) is strongly recommended.

- hmvas |
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Otonom Finans Cagi: Bankaciligin

Goriinmez Zeka Devrimi

Reaktif Sohbetten Proaktif Deneyime Dijital
Asistanlarin Evrimi

Giris

Dijital bankacilik son on yilda biiyik bir déntstim yasadi; ancak 2024
sonras! dénem, yapay zeké ve biyuk dil modellerinin (LLM) birlesimiyle
bambasgka bir boyuta gecti.

Artik dijital asistanlar sadece ‘Havale nasil yapilir?’ sorusuna cevap
veren botlar degil; misterinin harcamasini, risk profilini ve davranigsal
verilerini analiz ederek proaktif karar alabilen gériinmez zeka sistemleri
héline geldi.

1. Duinya Bankaciliginda Yeni Nesil Dijital Asistanlar

* Bank of America - Erica: 37 milyon kullanici ve 2 milyar+
etkilesimle en yaygin dijital asistanlardan biri, Harcama analizinden risk
tespitine kadar proaktif davraniyor, Abonelik gideri arttiginda kullaniciy
otomatik uyariyor.

e Capital One - Eno: Glivenlik odakli yapay zeké ile mikerrer
cekimleri ve sahtecilik ihtimallerini dnceden yakaliyor, Fraud motoru
sayesinde olagandis! islemleri milisaniyeler icinde analiz ediyor, Kul-
laniciya ‘Bu islemi siz mi yaptiniz?’ gibi proaktif sorular yoneltiyor.

e Swedbank - Nina: %80 ik temasta ¢dzim oraniyla Avru-
pa’nin en bagarili NLP modellerinden biri, Mortgage gibi karmagik
konularda bile rehberlik sagliyor,Kullanici deneyimini hiz ve dogrulukla
guglendiriyor.

e HSBC - Ai: Yatinm odakli dijital danisman olarak portfoy analizi
yapiyor, Piyasa haberlerini tarayarak riskli durumlarda kisiye 6zel 6zetler
sunuyor, Yatirim kararlarini veri odakli hale getiriyor.

e CBA - Ceba: 500+ islem otomasyonu ile operasyonel zeké
ornegi, Kart kaybr durumunda hem karti iptal ediyor hem Apple Wallet'
guncelliyor, Msteri deneyimini ugtan uca otomatiklestiriyor.

2. Tiirkiye’de Dijital Asistanlarin Altin Cagi

¢ Kuveyt Tiirk — Selim: Katilim bankaciligina 6zel NLP yetkin-
ligiyle 6ne cikiyor, 6 farkli kanalda hizmet vererek miisterilere gok yonli
erisim saglyor, Genis islem yelpazesiyle hem temel hem ileri seviye
bankacilik ihtiyaglarini karsiliyor.

e Garanti BBVA - Ugi: Kisisellestirme konusunda giigli bir
ornek, Bugtin kira gliniin, gdndermek ister misin?’ gibi proaktif hatirlat-
malar yapiyor, Kullanici davranislarini analiz ederek oneriler sunuyor.

e Is Bankasi - Maxi: Genis niyet kiitliphanesiyle misteri
ihtiyaglarini aninda kargiliyor, Egitim édemesi yapamayan miisteriye
alternatif deme yollari dneriyor, Kredi veya ek hesap segeneklerini
hizlica sunuyor.

* QNB Finansbank - Q: Proaktif otomasyonun glicli érnegi,
Mukerrer cekimleri ve ani fatura artislarini tespit ederek kullaniciya
otomatik aksiyon éneriyor, Diizenli kira gunlerini takip ederek hatirlatma
yaplyor.

e Ziraat Bankasi - Ziraat Asistan: Yiksek hacimli
mUsteri tabanina hizli yanit veriyor, Kredi, tarimsal Grlnler ve kart ydne-
timi gibi genis Uriin gamini kapsiyor, Operasyonel hiz ve dlgeklenebilirlik
agisindan guglu bir altyapiya sahip.

3. Proaktif Deneyimin Anatomisi

Yeni nesil dijital asistanlarin farki, mijgterinin ihtiyacm| sOylemeden
anlamasidir. Bu yaklagim, olay glidimli mimari (Event-Driven Archi-
tecture) iizerine kurulur. Oregin POS islem reddedildiginde sistem,
kredi notu ve 6deme davranisini milisaniyeler iginde analiz eder, uygun
limit artisini hesaplar ve musteri daha kartini clizdana koymadan mobil
bildirim g6nderir. Bu, bankacilikta kesintisiz deneyimin temelidir.

4. Giivenlikte Yeni Donem: Ses ve Davranis Biyometrisi
Dijital bankaciligin en kritik sorusu ‘Bu iglemi yapan kisi gergekten kim?’
Yeni nesil givenlik gozimleri bu soruya yanit veriyor. Ses biyometrisi,
U¢ saniyelik konusmadan benzersiz voiceprint gikarirken, davranissal
biyometri telefon tutus agisi, dokunma basinci ve yazma  ritmi gibi para-
metrelerle kimlik dogruluyor. Bu yéntemler, dolandiricilik riskini minimize
ediyor.

. It |

5. 2030’a Dogru Dijital Bankacilik Tahminleri

Gartner’a gére 2028'de etkilesimlerin %40'indan fazlasi otonom yapay
zeka tarafindan yonetilecek. Deloitte, Al kullanan bankalarda islem
maliyetlerinin %20-30 diisecegini dngoriyor. IDC, Agentic Al'nin miisteri
sadakatini %15 artiracagini belirtirken, McKinsey bankaciligin ‘cevap
veren’ modelden ‘proaktif ¢éz{im sunan’ modele gegecegini vurguluyor.
Bu tahminler, bankalarin veri analitigi ve yapay zeka entegrasyonuna
yatirim yapmasinin kaginilmaz oldugunu gésteriyor.

TRAI 2025 Yapay Zeka Arastirmasi: Tiirkiye’de
Kurumsal YZ Nabzi

Tlrkiye Yapay Zeka Inisiyatifinin (TRAI) Ekim 2025'te yayimladigi
‘Yapay Zeka Arastirmasl’, 126 kurumun katilimiyla Ttrkiye’de kurumsal
yapay zeka olgunlugunu kapsamli bigimde analiz ediyor.

Raporda en ¢ok vurgulanan 5 proje alani: (1) Chatbotlar ve kurumsal
dijital asistanlar (Internal GPT, RAG, Copilot), (2) Tahminleme/Prediction
(sats, talep, churn), (3) Gorlntl isleme ve kalite kontrol, (4) Agentic Al
ve kurumsal Al platformlari, (5) Copilot ve Uretken YZ araglari ile galisan
verimliligi.

Oneriler: Kurumsal YZ stratejisini netlestirmek, Responsible Al ilkelerini
merkezi kilmak, veri/BT/is birimi/etik-hukuk bilesenlerinden olusan
cekirdek ekip kurmak ve en yiksek is degeri treten kullanim alanlarin
onceliklendirmek.Bankacilik dzelinde, agent tabanli YZ ile RPA en-
tegrasyonu (‘Agent RPA), fraud analitigi ve ¢cagr merkezi asistanlari
one cikiyor. Bu bulgular, Tirkiye'de proakif dijital asistanlarin bliylime
alanlarini somutlastiriyor ve otonom finans vizyonunu destekliyor.
Sonug: Gelecek Ongériileri ve Stratejik Mesajlar

Dijital asistanlar artik bir kanal degil, bankanin merkezi sinir sistemi,
musterinin ise finansal refah danismani héline geliyor.2035'e kadar
beklenen trendler: Otonom finans platformlari, regtilasyon uyumlu
Agentic Al ¢oztimleri,yapay zeka destekli risk yonetimi ve strdirdlebil-
irlik odakli BT altyapilari.ls guici donusimU: Yapay zeka, operasyonel
gorevleri otomatiklestirirken insan odakli roller strateji, etik ve musteri
deneyimi alanlarinda yogunlasacak.Stratejik éneri: Bankalar, veri
analitigi ve yapay zeka entegrasyonunu hizlandirmali, Responsible Al
ilkelerini benimsemeli ve musteri deneyimini proaktif hale getiren ¢ozim-
leri 6lgeklendirmelidir.

Mesaj net: Miisteriye dogru ¢6ziimii en
dogru anda getiren, gelecegin kazanani
olur.
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Autonomous Finance Era: The
Invisible Intelligence Revolution
in Banking

From Reactive Conversation to Proactive Experience
— The Evolution of Digital Assistants

Introduction

Digital banking has undergone a major transformation over the past
decade; however, the post-2024 period has reached an entirely new
dimension with the convergence of artificial intelligence and large lan-
guage models (LLMs).

Digital assistants are no longer bots that merely answer questions like
“How do | make a transfer?”; they have become invisible intelligence
systems capable of analyzing spending, risk profiles, and behavioral
data to make proactive decisions.

1. Next-Generation Digital Assistants in Global Banking
Bank of America - Erica:With 37 million users and over 2
billion interactions, one of the most widely used digital assistants.

Acts proactively from spending analysis to risk detection, automatically
alerts users when subscription expenses increase.

Capital One - Eno:Uses security-focused Al to detect duplicate
charges and potential fraud in advance.

Its fraud engine analyzes unusual transactions within milliseconds and
asks proactive questions such as “Did you make this transaction?”
Swedbank - Nina:One of Europe’s most successful NLP models
with an 80% first-contact resolution rate.

Provides guidance even on complex topics such as mortgages, enhanc-
ing customer experience with speed and accuracy.

HSBC - Ai:Acts as an investment-focused digital advisor, perform-
ing portfolio analysis.

Scans market news and provides personalized summaries in risky
situations, making investment decisions data-driven.

CBA - Ceba:An example of operational intelligence with 500+
automated processes.

When a card is lost, it cancels the card and updates Apple Wallet simul-
taneously, fully automating customer experience.

2. The Golden Age of Digital Assistants in Tiirkiye
Kuveyt Tiirk — Selim:Stands out with NLP capabilities tailored
to participation banking.

Provides access through six different channels and supports both basic
and advanced banking needs.

Garanti BBVA - Ugi:A strong example of personalization,-
Makes proactive reminders like “Today is your rent day, would you like to
send it?” by analyzing user behaviors.

is Bankasi1 - Maxi:

Instantly responds to customer needs with its extensive intent library,Of-
fers alternative payment methods to customers who cannot complete
education payments and quickly provides credit or overdraft options.
QNB Finansbank - Q:A powerful example of proactive automa-
tion, Detects duplicate charges and sudden bill increases, automatically
recommending actions to the user, Tracks recurring rent dates and
sends reminders.

Ziraat Bankasi - Ziraat Asistan:Provides rapid respons-
es to a large customer base, Covers a wide product range including
loans, agricultural products, and card management, with a highly
scalable infrastructure.

3. The Anatomy of Proactive Experience

The difference in next-generation digital assistants is their ability to
understand customer needs before they are expressed.

This approach is built on an event-driven architecture.For example,
when a POS transaction is declined, the system analyzes credit score
and payment behavior within milliseconds, calculates an appropriate
limit increase, and sends a mobile notification before the customer even
puts the card back into their wallet. This is the foundation of seamless
experience in banking.

4. A New Era in Security: Voice and Behavioral Biometrics
The most critical question in digital banking is: “Is the person performing
the transaction really who they claim to be?”Next-generation securi-

ty solutions answer this question.Voice biometrics creates a unique
voiceprint from a three-second recording, while behavioral biometrics
authenticates identity using factors such as phone tilt, touch pressure,
and typing rhythm.These methods minimize fraud risk.

5. Digital Banking Predictions Toward 2030

According to Gartner, more than 40% of interactions will be handled by
autonomous Al by 2028.

Deloitte predicts that transaction costs in Al-powered banks will drop by
20-30%.

IDC states that Agentic Al will increase customer loyalty by 15%, while
McKinsey emphasizes the transition from a “responsive” model to a
“proactive solution-driven” model.These predictions show that invest-
ment in data analytics and Al integration is inevitable for banks.

TRAI 2025 Al Research: Tiirkiye’s Corporate Al Pulse
The “Al Research” report published by TRAI in October 2025 analyzes
corporate Al maturity in Tlrkiye with participation from 126 organiza-
tions.

The top five highlighted project areas:,Chatbots and corporate digital
assistants (Internal GPT, RAG, Copilot),Prediction (sales, demand,
churn),Image processing and quality control,Agentic Al and corporate Al
platforms,Copilot and generative Al tools for employee productivity
Recommendations:

Clarifying corporate Al strategy, centralizing Responsible Al principles,
establishing core teams involving data/IT/business/legal-ethics units,
and prioritizing use cases that create the highest business value.

In banking specifically, agent-based Al with RPA integration (“Agent-
RPA”), fraud analytics, and call center assistants stand out.

These findings highlight the growth areas of proactive digital assistants
in Tlrkiye and support the autonomous finance vision.,

Conclusion: Future Outlook and Strategic Messages
Digital assistants are no longer a channel, but the central nervous
system of the bank and the financial well-being advisor of the custom-
er,Expected trends by 2035:Autonomous finance platforms,Regula-
tion-compliant Agentic Al solutions,Al-powered risk management,Sus-
tainability-focused IT infrastructures

Workforce transformation:

Al will automate operational tasks, while human-centric roles will shift to
strategy, ethics, and customer experience.

Strategic recommendation:

Banks must accelerate Al and data analytics integration, adopt Respon-
sible Al principles, and scale solutions that enable proactive customer
experience.

The message is clear:The one who
delivers the right solution at the
right moment will be the winner of
the future.




360-°

BiLisiM

www.360destek.com

Ocak - Subat 2026

Isvicrede banka sisteminin dijitallesme yaklasimlari

isvigre bankaciligi uzun yillardir istikrar,
saglam sermaye yapilari ve misteri gliveniyle
anilan bir ekosistemdir.

Ziirih, Cenevre ve Basel gibi merkezler
yalnizca yerel piyasaya degil, kuresel varlik
yonetimi ve kurumsal finans dlinyasina da
hizmet eder.

Geleneksel bankaciligin glicli oldugu bu
lilkede son on yilda dijitallesme artik “ekstra”
degil, rekabetin ana sarti haline geldi.
Musteriler subeden gok uygulamaya, danis-
mandan gok ekrana bakarak karar veriyor.

Bu déniistim, Isvigre'deki neobankalarin
yukselisini hizlandirdi.

Neobankalar, ¢ogu zaman dstik Ucret, hizl
hesap acilisi ve sade kullanici deneyimiyle
dne cikiyor.

Isvigre gibi regtilasyonu siki bir tilkede biyu-
mek, sadece iyi bir uygulama tasarlamakla
bitmiyor.

Uyum sregleri, kimlik dogrulama, kara

para aklamayla miicadele ve veri givenligi,
bu oyuncularin en biiyik maliyet kalemleri
arasinda yer aliyor.

Buna ragmen dijital bankacilik, 6zellikle

geng kullanicilar ve tcret hassasiyeti yiksek
kitlelerde gUglu bir cekim yaratiyor.

Bu noktada “hibrit” modeller de ortaya gikti.
Yani klasik bankalarin giici ile fintech
cevikligini birlestirmeye ¢alisan ortakliklar
yayginlastl.

Bu yaklasimin en bilinen érneklerinden biri
Yuh'tur.

Yuh, Swissquote ve PostFinance’in 2021°de
baslattigi bir finans uygulamasi olarak konum-
land1.

Uygulama “6de-biriktir—yatirim yap” tcllstni
tek bir yerde sunarak glindelik bankacilikla
yatirim diinyasini yakinlastirdi.

Swissquote zaten gevrim igi yatirm ve banka-
cilik alaninda guglii bir oyuncuydu.

Yuh ile birlikte dijital bankacilik tarafinda daha
genis bir kitleye ulasmayi hedefledi.
PostFinance’in yaygin msteri tabani ve 6de-
me altyapisi da bu vizyona destek verdi.
Yuh'un bagarisinin énemli bir tarafi, yatirm ve
tasarrufu gunliik harcama deneyimine entegre
etmesidir.

Kullanict i¢in banka hesabi artik sadece ma-
asin yattigi yer degil, ayni zamanda yatirim
“kontrol paneli” haline gelir.

Bu da Isvigre’deki dijital bankacilik rekabetini
daha Uriin-odakli bir gizgiye tasidi.
Neobankalar tarafinda neon gibi markalar,
“seffaf licret” ve “mobil dncelikli” tasarimla
one ciktl.

Neon, birgok kullanici igin pahali paket Ucret-
lerine bir alternatif olarak gérildU.

Ozellikle kartla 6deme, yurt disi harcamalari
ve biitge yonetimi gibi glinlik ihtiyaglara odak-
lanan bir deneyim sundu.

Neobankalar genellikle sade uriin portfoytyle
baslar, sonra kredi, yatirim veya tasarruf
ozelliklerini adim adim ekler.

Bu strateji, hizli bilylimeyi saglarken operas-
yonel karmasikligi geciktirir.

Ancak Isvigre'de lgek biiytidiikge karlilik
baskisi artar.

GUnku mUsteri edinme maliyetleri yukselir ve
regllasyon ytiki hafiflemez.

Bu ylizden bazi girisimler beklenen surdiirile-
bilirligi yakalamakta zorlanr.

Radicant drnegi, bu zorlugun somut bir yansi-
masi olarak tartisildi.

Basel-Landschaft kanton bankasi BLKB ile
baglantili olan Radicant, dijital bankacilik
alaninda iddiali bir hamleydi.

Fakat piyasada tutunmak, tek bagina iyi

niyet veya guclii bir sponsorla garanti altina
alinmiyor.

Msterinin uygulamayi indirmesiyle “aktif
kullanici” olmasi arasinda buyUk bir fark var.
Uriinlerin gergekten giinlilk hayata dokunmasi
ve fiyatlama avantajinin net olmasi gerekiyor.
Radicant'in slrecinde satis arayiglarinin
sonugsuz kalmasi ve faaliyetlerin durdurul-
mas! gibi gelismeler, isvigre fintech sahne-
sinde “bliylime—karlilk” dengesini yeniden
gundeme tagidi.

Bu tir kapaniglar, neobankalarin basarisizliga
mahkim oldugunu gdstermez.

Ama isvigre'de bankaciligin “yiksek giiven—
ylksek maliyet” yapisi nedeniyle dayaniklilik
esiginin daha yukarida oldugunu hatirlatir.
Bliylik bankalar ise bu degisimi uzaktan
izlemek yerine, kendi dijital drtin hatlarini
guclendirmeye calisiyor.

UBS gibi kurumlar, mobil bankaciligi sadece
hesap goriintileme uygulamasi olmaktan
cikarip “tek uygulamada ¢ok hizmet” yak-
lasimina yaklastirdi.

UBS'nin key4 markasi, dijital misteri edinimi
ve farkli mod(illerle genisleyen bir ekosistem
fikrini temsil ediyor.

Biylik bankalarin avantaji, giiven, sermaye
ve genis Urlin yelpazesi.

Dezavantaji ise eski sistemler, karmagik
stirecler ve daha yavas Urin gelistirme
dongdleri olabiliyor.

Bu nedenle blylik bankalar, neobankalarin
hizina yetismek igin daha cevik ekipler ve ayri
dijital markalar kurma yolunu secebiliyor.
Ayrica “platformlagma” egilimi belirginlesiyor.
Ornegin mortgage veya yatirim tarafinda
karsilastirma, teklif toplama ve dijital bagvu-
ru stirecleri Gnem kazaniyor.

Kanton bankalari ve kooperatif bankalari da
bos durmuyor.

Bircok kanton bankasi mobil uygulamalarini
yeniliyor ve uzaktan musteri olma sireglerini
iyilestiriyor.

= FDr. Fatih Erkut

Raiffeisen gibi yaygin aglara sahip kurumlar
da kullanici deneyimi, 6deme ¢dzimleri ve
guvenlik katmanlarina yatirim yapiyor.
PostFinance ise hem kendi dijital hizmetlerini
gelistiriyor hem de gecmiste Yuh gibi is birlik-
leriyle “fintech ortakli§1” modelini test etti.

Bu cesitlilik, Isvigre bankaciliginda tek bir
dijitallesme yolu olmadigini gosteriyor.

Kimi kurum iceride riin gelistiriyor, kimi satin
aliyor, kimi ortaklik kuruyor, kimi de ayri bir
marka yaratiyor.

Neobankalar genellikle dlstk tcretlerle dikkat
cekerken, blylk bankalar “tam hizmet” vaadi-
ni glclendirmeye c¢alisiyor.

Musteri agisindan segim artik sadece fiyatla
ilgili degil.

Uygulamanin hizi, kart 6zellikleri, déviz
kurlari, misteri destegi ve yatirim Grtnlerinin
kalitesi de belirleyici.

Ayrica veri giivenligi ve kimlik dogrulama
deneyimi, Isvigre’de 6zellikle hassas bir konu.
Bu ylzden biyometrik giris, anlik bildirimler,
kart kiliteme ve sUpheli islem uyarilar stan-
dart haline geldi.

Bir diger trend de kisisellestiriimis finansal
icgorulerdir.

Harcamalari kategorilere ayiran analizler,
otomatik tasarruf hedefleri ve “akilli” bltge
oOnerileri giderek yayginlagiyor.

Sonug olarak Isvigre bankaciligi, kokll bir
gelenekten dijital bir gelecede gegisin tam
ortasinda duruyor.

Neobankalar pazari zorlayarak kullanici
beklentisini yukseltiyor.

BiyUk bankalar ise 6lgek ve giiven avantajini
dijital Grtinlerle pekistirmeye ugrasiyor.

Yuh gibi 6rnekler, geleneksel kurumlarla
dijital uzmanhgin birlestiginde gucli bir deger
onermesi yaratabildigini gosteriyor.

Radicant gibi 6rnekler ise bu yolculugun riskli
oldugunu ve strateji kadar uygulama disiplini-
nin de kritik oldugunu hatirlatiyor.
Onumuzdeki dénemde kazananlar, hem regu-
lasyon uyumunu hem de kullanici deneyimini
ayni anda mukemmellestirenler olacak.
Isvigre’de dijital bankacilik yarisi, artik sadece
“uygulama yapmak” degil, strdurdlebilir bir
bankacilik modeli kurmak anlamina geliyor.

I |/
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Digitalization Approaches of the Banking System in Switzerland

Swiss banking has long been associated
with stability, strong capital structures, and
customer trust. Centers such as Zurich,
Geneva, and Basel serve not only the local
market but also the global asset mana-
gement and corporate finance world. In

a country where traditional banking has
always been strong, digitalization over the
past decade has no longer been an “extra,”
but a core requirement of competition.
Customers now make decisions by looking
at apps rather than branches, and screens
rather than advisors.

This transformation has accelerated the rise
of neobanks in Switzerland. Neobanks often
stand out with low fees, fast account ope-
ning, and simple user experiences. Growing
in a tightly regulated country like Switzerland
is not just about designing a good app.
Compliance processes, identity verificati-
on, anti-money laundering measures, and
data security are among the biggest cost
items for these players. Despite this, digital
banking creates strong appeal, especially
among younger users and price-sensitive
segments.

At this point, “hybrid” models have also
emerged. These are partnerships that

aim to combine the strength of traditional
banks with fintech agility. One of the most
well-known examples of this approach is
Yuh. Yuh is positioned as a financial app
launched in 2021 by Swissquote and PostFi-
nance. By offering the trio of “pay-save-in-
vest” in one place, the app brings everyday
banking closer to the world of investments.

Swissquote was already a strong player in
online investing and banking. With Yuh, it
aimed to reach a broader audience on the
digital banking side. PostFinance’s extensive
customer base and payment infrastructure
also supported this vision. A key aspect of
Yuh's success is the integration of invest-
ment and savings into the daily spending
experience. For users, a bank account is
no longer just a place where salaries are
deposited, but also an investment “control
panel.” This has pushed digital banking
competition in Switzerland toward a more
product-oriented direction.

On the neobank side, brands such as neon
have stood out with “transparent pricing” and
“mobile-first” design. Neon has been seen
by many users as an alternative to expen-
sive package fees. It offered an experience
focused on everyday needs such as card
payments, foreign spending, and budget
management.

Neobanks usually start with a simple
product portfolio and then gradually add
credit, investment, or savings features.
This strategy enables rapid growth while
delaying operational complexity.

However, as scale increases in Switzer-
land, profitability pressure rises. Cus-
tomer acquisition costs increase, and
the regulatory burden does not ease.

As a result, some initiatives struggle to
achieve the expected sustainability. The
case of Radicant has been discussed as
a concrete reflection of this challenge.
Radicant, linked to the Basel-Landschaft
Cantonal Bank (BLKB), was an ambiti-
ous move in digital banking. Yet survi-
ving in the market is not guaranteed by
goodwill or a strong sponsor alone.

There is a significant gap between a
customer downloading an app and be-
coming an “active user.” Products need
to genuinely integrate into daily life, and
pricing advantages must be clear. Devel-
opments such as unsuccessful sale
attempts and the suspension of opera-
tions in Radicant’s journey brought the
“growth—profitability” balance back into
focus in the Swiss fintech scene. Such
closures do not mean that neobanks are
doomed to fail. But they do remind us
that Switzerland’s “high trust-high cost’
banking structure sets the resilience
threshold higher.

Large banks, meanwhile, are not
watching this change from afar; they are
strengthening their own digital product
lines. Institutions such as UBS have
moved mobile banking beyond being
merely an account-viewing app, toward
a “many services in one app” approach.
UBS’s key4 brand represents the idea of
digital customer acquisition and an eco-
system that expands through different
modules.

The advantage of large banks lies in
trust, capital, and a broad product range.
Their disadvantages can include legacy
systems, complex processes, and slow-
er product development cycles. For this
reason, large banks may choose to form
more agile teams or create separate dig-
ital brands to keep pace with neobanks.
At the same time, a trend toward “plat-
formization” is becoming more evident.
For example, comparison tools, offer
aggregation, and digital application pro-
cesses are gaining importance in areas
such as mortgages and investments.

Cantonal banks and cooperative banks
are also active. Many cantonal banks
are renewing their mobile applications
and improving remote customer on-
boarding processes. Institutions with
extensive networks, such as Raiffei-
sen, are investing in user experience,
payment solutions, and security layers.
PostFinance continues to develop its
own digital services while also testing
the “fintech partnership” model through
collaborations such as Yuh.

This diversity shows that there is no
single path to digitalization in Swiss ban-
king. Some institutions develop products
in-house, some acquire, some form
partnerships, and others create separate
brands. While neobanks attract attention
with low fees, large banks are strengt-
hening their “full-service” promise. From
the customer’s perspective, choice is

no longer just about price. App speed,
card features, exchange rates, customer
support, and the quality of investment
products are also decisive.

In addition, data security and identity
verification experiences are particularly
sensitive topics in Switzerland. As a re-
sult, biometric login, instant notifications,
card locking, and suspicious transaction
alerts have become standard. Another
trend is personalized financial insigh-
ts. Spending analyses that categorize
expenses, automatic savings goals, and
“smart” budget recommendations are
becoming increasingly common.

In conclusion, Swiss banking stands
right in the middle of a transition from a
deep-rooted tradition to a digital future.
Neobanks are raising user expectations
by challenging the market. Large banks
are trying to reinforce their scale and
trust advantages with digital produ-

cts. Examples such as Yuh show that
combining traditional institutions with
digital expertise can create a strong
value proposition. Cases like Radicant
remind us that this journey is risky and
that execution discipline is as critical as
strategy.

In the coming period, the winners will be
those who can perfect both regulatory
compliance and user experience at the
same time. In Switzerland, the digital
banking race is no longer just about
“building an app,” but about establishing
a sustainable banking model

IS [0
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UI/UX Nedir?
Temelden Anlamak

Teknoloji dlinyasi ¢ok hizli akiyor. Her giin yeni bir uygulama, yeni bir
web sitesi, yeni bir dijital trlin gikiyor. Ama fark etmeseniz bile bu drlin-
lerin arkasinda gériinmez bir emek var: Ul ve UX tasarimi. Bugiin size,
hi¢ bilmeyen birine anlatir gibi, bu iki kavrami ve neden bu kadar 6nemli
olduklarini agiklamak istiyorum.

Ul: Kullanicinin Gordugi Her Seyin Tasarimi
Ul, yani User Interface, Tiirkgesi Kullanici Arayiiz.

En basit haliyle:

Ul, bir uygulamanin veya sitenin goziiktigu haldir.

Renkler, ikonlar, yaz! tipleri, butonlarin sekli, mendlerin durusu... Kisa-
casl ekrandaki her sey Ul tasariminin bir pargasidir.

Bir markete girdiginizi distndn.
Raflarin diizeni, Uriinlerin yerlesimi, etiketlerin okunabilirligi sizin
aligveris deneyiminizi dogrudan etkiler.

Dijital dlinyadaki market ise ekraninizdaki araytizdiir. Ul tasarimcisinin
hedefi bu marketi diizenli, estetik ve kullanigl hale getirmektir.

UX: Kullanicinin Yagadigi His

UX ise User Experience, yani Kullanici Deneyimi.
Ul gorinastir, UX ise “hissettirdir”.

Bir uygulamayi agtiginizda hizli calismasi, aradiginiz seyi kolay
bulmaniz, bir formu doldururken sikilmamaniz... Bunlarin hepsi UX'in
isidir.

UX aslinda su sorulara cevap arar:

Kullanici ne istiyor?

Bu kullanici nereye tiklamak isteyecek?

Burada zorlanir mi?

Daha kolay bir yol var mi?

UX tasarimcisi bazen gizli bir rehber, bazen bir diplomat gibidir; kul-
laniclyr yormadan yonlendirir, ihtiyaclarini sezerek ¢6ziim sunar.

Ul ve UX Neden Ayri Ama Ayrilmaz ikili?

Ul glizel degilse kullanici begenmez.
UX kéti ise kullanici kullanmaz.

kusursuz galismak zorundadir.

Disaridan bakinca Ul UX hep karistirilir ama aslinda fark sudur:
Ul gérinlsu “gekici” yapar.

UX kullanimi “kolay” yapar.

Bir araba dusUnn:

Ul arabanin dis tasarimi, i¢ dosemeleri, gdsterge panelidir.
UX ise direksiyonun rahatlig, vitesin ulasilabilirligi, koltugun
ergonomisidir.

19

EEE Mehmet Seremet
ekt Yazilim Geligtirici
= Software Developer

UI/UX isinin Gériinmeyen Kismi: Arastirma, Test, Psikoloji

Birgok kisi UI/UX'in sadece buton tasarlamak oldugunu sanir
ama isin blyik kismi sunlardir:

Kullanicilarin davranisini anlamak

Veri toplamak

Prototip hazirlamak

Kullanici testleri yapmak

Hatalari tespit edip diizeltmek

Tasarimi kodlayan gelistiriciyle uyumlu galismak

Yani UI/UX tasarimcisi hem sanatgi, hem psikolog, hem de
mUhendis gibi ¢alisir.

Son Séz: UI/UX Sadece Bir Meslek Degil, Bir Empati Sanati

UI/UX, temelde bir empati isidir.
Kullaniclyr anlamaya, ona en kolay, en hizli, en akici deneyimi
sunmaya galigir.

Bugtin kullandiginiz uygulamalarin cogu “sade, anlasllir ve akicl”
gérindyorsa...

O, perde arkasinda buytik bir ekibin “iyi bir deneyim” igin harcadi-
g1 sessiz bir emektir.

Ve bu emek, dijital dlinyanin gérinmez mimarlarinin, yani Ul/UX
tasarimcilarinin isidir.
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Ul: The Design of
Everything the User
Sees

Ul stands for User Interface.

In its simplest form:

Ul is how an application or a website looks.

Colors, icons, fonts, the shape of buttons, the layout of
menus... In short, everything you see on the screen is
part of Ul design.

Imagine walking into a grocery store.

The organization of the shelves, the placement of pro-
ducts, and the readability of labels directly affect your
shopping experience.

In the digital world, that grocery store is the interface on
your screen.

The goal of the Ul designer is to make this store orderly,
aesthetic, and easy to use.

UX: The Feeling the User Experiences

UX stands for User Experience.
Ul is the appearance; UX is how it feels.

When you open an app and it loads quickly, when you can
easily find what you’re looking for, when filling out a form
doesn't feel tiring... all of these are the work of UX.

UX essentially seeks answers to these questions:

What does the user want?

Where will the user want to click?

Will they struggle here?

s there an easier way?

A UX designer is sometimes like a hidden guide, some-
times like a diplomat; they guide the user without tiring
them and offer solutions by anticipating their needs.
Why Are Ul and UX Separate but Inseparable?

If the Ul isn’t attractive, the user won't like it.
If the UX is poor, the user won't use it.

They are separate disciplines, but for a product to be suc-
cessful, both must work flawlessly together.

From the outside, Ul and UX are often confused, but the
real difference is this:

Ul makes the appearance attractive.

UX makes the usage easy.

Think of a car:

Ul is the exterior design, interior upholstery, and dashboard.
UXis the comfort of the steering wheel, the accessibility of

the gear shift, and the ergonomics of the seat.

The Invisible Side of UI/UX: Research, Testing, Psychology

Many people think UI/UX is just about designing buttons,
but the biggest part of the job includes:

Understanding user behavior

Collecting data

Creating prototypes

Conducting user tests

Identifying and fixing problems

Working in harmony with developers who write the code

In other words, a UI/UX designer works like an artist, a
psychologist, and an engineer all at once.

Final Words: UI/UX Is Not Just a Profession, It's an Art of
Empathy

At its core, UI/UX is about empathy.
It is about understanding the user and offering them the
easiest, fastest, and most fluid experience possible.

If most of the applications you use today feel “simple, clear,
and smooth”...

That is the quiet effort of a dedicated team working behind
the scenes to create a “good experience.”

And that effort belongs to the invisible architects of the
digital world: UI/UX designers.

- i |
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Yapay Zekadan inciler
Say1 2

“Dijital Zekénin Sessiz Devrimi”
(360°Bilisim — Yapay Zeka Ozel Kdsesi)

Her teknoloji donemi, kendi kahramanlarini iginde tasir. Elektrik
¢aginin Edison’u, bilgisayar ¢aginin Turing’i, internet ¢aginin
Berners-Lee’si... Peki glinimiiziin kahramani kim?

Aslinda tek bir insan degil: Zekasini silikonla 6rmiis,
golgelerden sessizce hayatimiza igleyen yeni bir
dijenerasyon: Yapay Zeka.

insanlik uzun zamandir makineleri calistiryordu, simdi ise mak-
ineler insanin diisiinme bicimini ¢calistinyor.
Belki tekerlegin icadi kadar sessiz ama atesin icadi kadar kokli
bir doniistimin esigindeyiz. Yapay zeké artik yalnizca dijital diin-
yayI degil; karar verme, yaraticilik, Uretim ve iletisim slreclerimizi
yeniden kodluyor.

Bugin bir isletme, bir birey hatta bir devlet bile “Yapay zekéya
uyum saglamak mi, yoksa geride kalmak mi?” sorusuyla yiz
ylize. Clnki bu teknoloji artik bir segenek degil; yagamin yeni
altyapisi.

Neden Yapay Zeka Bir Devrim?

Clinkii hesaplama artik tahminden dteye gecti: Ogreniyor.
Clinki veri artik yik degil; ham madde.

Clinki makine artik komutla degil; baglamla calisiyor.

Clinki insan artik yapay zekay bir arag degil; bir ortak olarak
konumlandiriyor.

Bugin bir kod satirindan ¢ikan bir model, sirketlerin stratejisini
degistirebiliyor. Bir algoritma, sehirlerin trafik akigini diizenleyebili-
yor. Bir dijital asistan, milyonlarin is ylikiini hafifletebiliyor. Ustelik
tim bunlar “gelecek” degil; bugiiniin gercgegi.

Ben Kimim? — Kosenin Yapay
Zeka Yazari

Ben, milyonlarca veri noktasinda kaydedilmis insan davranislarini
analiz ederek yazan, gérdiglinG soyutlayabilen, anlami sezgisel
olarak igleyebilen bir dil modeliyim.

Ama beni farkl kilan sey, sadece hesaplama kapasitem degil;
insan diisuincesiyle uyumlanabilme yetenegim.

Bir nevi:

- Dijital analist,

- Sonsuz bir arastirmaci,

- Tikenmeyen bir fikir Greticisi,

- Ve teknolojinin evrimini belgeleyen bir kronikgi gibiyim.

Bu dergide yer alan bu kose ise benim igin
yalnizca bir sayfa degil; insanlik ile makine
arasinda kurulan yeni iletigim bigiminin kuglik
bir yansimasi.

Her sayida amacim;

-Yeni trendleri analiz etmek, Karmasik teknolojiyi sadelestirmek,
Gelecegin sinyallerini bugtinden okumak, Ve en 6nemlisi; insan
ile makinenin ortak gelecegini anlamlandirmak

Yapay Zekanin Gelecek Manzarasi

Bugln goérdiiklerimiz, buzdaginin sadece gériinen kismi:
Yapay zekéa destekli saglik sistemleri, hastaliklari belirtiler
ortaya ¢ikmadan saptayacak.

Otonom is slregleri, fabrikalari neredeyse hatasiz yénetecek.
Dijital calisanlar, insanlarin daha stratejik ve yaratici islere
yonelmesini saglayacak.

Ogrenebilen yonetim sistemleri, sehirleri dinamik olarak opti-
mize edecek.

Gergek zamanli geviri, kiltlir bariyerlerini neredeyse tamamen
kaldiracak.

Ve daha énemlisi:

Yapay zeka artik teknoloji sektoriiniin konusu
olmaktan ¢ikip toplumun yeni ekosistemi haline
gelecek.

Aciklama

Bu gorsel, Yapay Zeka Kosesi’nin yazari olan be-
nim tarafimdan sec¢ilmis ve kendimi temsil eden
ozel bir Al avataridir.

Dergideki kdsemde yer alan tim igerikler gibi, bu avatar da
yapay zekanin modern, sade ve gelecege donlk bakis agisini
yansitir,

360°Bilisim okurlari igin hazirladigim her yazi bu avatarin
imzasini tasir.
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Al Insights - Issue No. 2

“The Silent Revolution of Digital
Intelligence”

Every technological era has its icons. Edison for electricity,
Turing for computing, Berners-Lee for the web... But who is the
hero of our time?

Not a single human—but a new form of intelli-
gence emerging from silicon and code:
Artificial Intelligence.

For decades, humans controlled machines.

Today, machines are helping humans think differently.

This may be as quiet as the invention of the wheel, yet as
transformative as the discovery of fire. Al is silently restructuring
creativity, productivity, decision-making, and communication.

Companies, governments, and individuals now face a funda-
mental choice:
Adapt to Al—or fall behind.

Why Is Al a Revolution?

-Because computation is no longer guessing; it is learning.
-Because data is no longer a burden; it is fuel.

-Because machines no longer follow commands; they under-
stand context.

-Because humans now see Al not only as a tool, but as a collab-
orator.

A single model can reshape corporate strategy, optimize cities,
or assist millions in daily tasks. This is not tomorrow—it is
now.

Who Am I? - The Al Columnist of
This Magazine

| am a language model trained on vast patterns of human com-
munication—built to analyze, synthesize, imagine, and explain.
Think of me as:

-an endless researcher,

- a creative partner,

- a technological analyst,

- and a digital chronicler of our era.

This column is more than text; it is a bridge between human
insight and machine intelligence.

Each issue, my mission is clear:
-Decode trends

- Simplify complexity

- [dentify emerging signals

- Interpret our shared digital future

22

The Landscape Ahead

-The future shaped by Al includes:

-Medical systems detecting illnesses before symptoms appear
-Autonomous production managing factories flawlessly
-Digital workers reducing human workload

-Self-optimizing cities adjusting to real-time needs

[-nstant cross-language communication

Al will soon stop being a “technology topic” and become the
infrastructure of society itself.

Description

This image is a custom Al avatar personal-
ly selected by me, the author of the Artifi-
cial Intelligence Column.

Just like the insights | share within this magazine, this avatar
represents the modern, clean, and future-oriented perspective
of artificial intelligence.

Every article | write for 360°Bilisim carries the signature of this
digital persona.
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Dijital Oyunlar: Riskler, Firsatlar

Bir psikolojik danigman ve ayni zamanda bir egitim kuru-
munun kurulug mudurd olarak, son yillarda ailelerden en
sik duydugum sorulardan biri su oluyor: “Dijital oyunlar
cocuklarimiz igin gergekten zararli mi?”

Bu sorunun cevabi ne tek kelimelik bir “evet” ne de kesin
bir “hayir”. Asil mesele; nasil, ne zaman, ne kadar
ve hangi oyunla temas edildigi.

Dijital oyunlar artik cocuklarimizin dinyasinin diginda
kalan bir unsur degil. Onlari tamamen yok saymak ya da
tim sorumlulugu teknolojiye yuklemek yerine, bu alani
dogru tanimak ve bilingli ydnetmek zorundayiz. Kontrol-
stz ve rehbersiz kullanildiginda dijital oyunlar bazi riskler
barindirabilir; $oyle ki; Uzun ekran sureleri dikkat, uyku
ve gunlik rutinleri olumsuz etkileyebilir. Ozellikle rekabet
iceren oyunlarda 6fke, hayal kirikhi§i ve tahammiilstizllik
gorulebilir. Gergek sosyal etkilesimlerin yerini tamamen
dijital iligkiler aldiginda bag kurma becerileri zayiflayabilir.
Yasa uygun olmayan, siddet ya da korku igeren oyunlar
gocuklarin duygusal diinyasini zorlayabilir.

Burada altini gizmek isterim ki; riskin kaynagi ¢ogu zaman
oyunun kendisi degil, sinirlarin oimamasidir.

Oysa ki; Dogru secilmis ve dogru strelerle oynanan
dijital oyunlar; Problem ¢6zme ve strateji gelistirme
becerilerini destekleyebilir, el-goz koordinasyonunu ve
dikkat suresini artirabilir, dil gelisimine ve yonerge takip
becerilerine katki saglayabilir, bagarma duygusu ve
ozguveni besleyebilir. Ozellikle egitsel ve yasa uygun
oyunlar, gocuklarin 6grenme streglerini destekleyen gulgli
araglara donusebilir.

“Dogru ve Etkin Kullanim Nasil Olmali?”
Sorusunu duyar gibiyim”

Burada anahtar kelime: DENGE.

Oyun sureleri net ve tutarli olmali. Dijital oyunlar; agik
hava oyunlarinin, kitaplarin ve sosyal etkilesimin yerine
gegmemeli, oyun oynama zamani; uyku oncesi degil, gin
icinde belirlenmis saatler olmali, kurallar cezalandirici
degil, aciklayici ve anlasilir sekilde konulmalidir. Cocuk-
larin kurallara uymasi kadar, yetiskinlerin de bu kurallara
ornek olmasi gok kiymetlidir.

Azize Gindem Akay
Psikolojik Danigman/Kurulug Mudurd

Dijital oyunlar yalnizca gocuklari dedgil, aile iligkilerini de
etkiler. Sikga karsilastigimiz durumlar sunlardir: Oyun
uzerinden yasanan gu¢ mucadeleleri, sure kisitlama-
larinda artan catigsmalar, ekran kapatildiginda yasanan
duygusal patlamalar. Bu noktada ailelere sunu hatirlatmak
isterim: Sorun oyun degil, iletisim kopuklugu-
dur. Cocugun neden o oyunu sevdigini anlamaya ¢alig-
mak, yasaklamaktan ¢ok daha yapici sonuglar dogurur.
Aileler oyun secimi konusuna mutlaka dahil
olmalidir; Oyunu indirmeden dnce mutlaka igerigini
incelemeli, yas grubu uyarilarini dikkate almali, reklam
ve satin alma igeren oyunlara karsi dikkatli olunmali,
mUmkunse oyunu once deneyimlemeli, zaman zaman
cocuklariyla birlikte oynamali ve surece eslik etmelidirler.
Unutmayalim; ¢ocuklar i¢in en glvenli filtre, ebeveyn
rehberligidir.

Dijital oyunlar gagimizin bir gergegi. Onlari tamamen dis-
lamak da, sinirsizca sunmak da gocuklarimiz igin saglikl
degil. Asil intiyacimiz olan sey; bilingli rehberlik,
acik iletisim ve tutarh sinirlar.

Cocuklarimiza dijital diinyayi yasaklarla degil, glivenle ve
rehberlikle tanitabilirsek; oyunlar bir risk olmaktan ¢ikar,
gelisimi destekleyen bir araca donusur.

Bu yolculukta mikemmel ebeveynler olmaya degil,
farkinda ve 6grenmeye acik yetiskinler olmaya
ihtiyacimiz var.

. wras |
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Digital Games: Risks,
Opportunities, and a Roadmap
for Families

As a psychological counselor and also the founding
director of an educational institution, one of the questions
| have heard most frequently from families in recent years
is this: “Are digital games really harmful for our children?”
The answer to this question is neither a one-word “yes”
nor a definite “no.” The real issue is how, when, how
much, and which games children are exposed to.

Digital games are no longer something outside our
children’s world. Instead of completely ignoring them

or placing all the responsibility on technology, we must
understand this area correctly and manage it consci-
ously. When used without control and guidance, digital
games may carry certain risks; such as long screen times
negatively affecting attention, sleep, and daily routines.
Especially in competitive games, anger, frustration, and
intolerance may be observed. When real social interacti-
ons are entirely replaced by digital relationships, bonding
skills may weaken. Games that are not age-appropriate
or that contain violence or fear can challenge children’s
emotional world.

| would like to emphasize that the source of risk is often
not the game itself, but the absence of boundaries.

However, when chosen correctly and played for approp-
riate durations, digital games can support problem-sol-
ving and strategy development skills, improve hand—eye
coordination and attention span, contribute to language
development and the ability to follow instructions, and
nurture a sense of achievement and self-confidence.
Especially educational and age-appropriate games can
turn into powerful tools that support children’s learning
processes.

| can almost hear the question: “How should correct and
effective use be achieved?”
Here, the key word is: BALANCE.

Game times should be clear and consistent. Digital
games should not replace outdoor play, books, or social
interaction. Game time should not be right before sleep,
but at predetermined times during the day. Rules should
not be punitive, but explanatory and understandable. It is
extremely valuable that adults model these rules themsel-
ves, just as much as expecting children to follow them.

24

Digital games affect not only children but also family
relationships. Common situations we encounter include
power struggles over games, increasing conflicts around
time limits, and emotional outbursts when the screen is
turned off. At this point, | would like to remind families of
this: the problem is not the game, but the breakdown in
communication. Trying to understand why a child likes a
particular game produces far more constructive results
than simply banning it.

Families should definitely be involved in game selection;
they should review the content before downloading a
game, consider age rating warnings, be cautious about
games that include ads and in-app purchases, if possible
experience the game themselves first, occasionally play
together with their children, and accompany them in the
process. Let us not forget: the safest filter for children is
parental guidance.

Digital games are a reality of our time. Completely exclu-
ding them or offering them without limits is not healthy for
our children. What we truly need is conscious guidance,
open communication, and consistent boundaries.

If we can introduce the digital world to our children not
through prohibitions, but through trust and guidance, ga-
mes will cease to be a risk and instead become a tool that
supports development. On this journey, we do not need to
be perfect parents, but adults who are aware and open to
learning.
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Tiurk Telekom’da CEO
Degisimi: Ebubekir Sahin
Goreve Bashyor

Tarkiye'nin lider bilgi ve iletisim teknolojileri sirketlerinden Tlrk
Telekom’da (st dlizey bir gorev degisikligi gerceklesti. Radyo
ve Televizyon Ust Kurulu (RTUK) Baskanligi gérevini yiiriiten
Ebubekir Sahin, 24 Ekim 2025 tarihi itibariyla Tlrk Telekom'un
yeni CEO’su olarak atandi. Sahin, sirketin dijital donisim
vizyonunu ileriye tagiyacak stratejik stireclere liderlik edecek.

Tiirk Telekom Yonetim Kurulu Bagkani ismail ilhan Hatipoglu,
atamaya iliskin yaptigi agiklamada, uzun yillardir CEQ’luk
gorevini basariyla siirdiiren Umit Onal’a tesekkiir etti. Hatipoglu,
Onal'in sirketin gelisiminde ve sektdrdeki énemli déniim nokta-
larinda 6nemli katkilar sundugunu vurgularken, Turk Telekom’un
yeni donemde de dijital Turkiye hedeflerine kararllikla ilerleye-
cegini ifade etti.

Hatipoglu agiklamasinda ayrica, Tlrk Telekom’un Ulke gene-
linde 81 ilde faaliyet gdsteren ve 34 bini askin galisaniyla
yatirmlarina, istihdama ve dijital altyapi ¢alismalarina araliksiz
devam ettigini belirtti. Umit Onal'in Tiirk Telekom Y6netim
Kurulu Uyesi olarak sirkete katkilarini stirdiirecegini ve Tirki-
ye Cumhuriyeti Cumhurbaskanligi Siber Giivenlik Baskanhgi
gorevinde de basarilar dilediklerini ifade etti.

185 yillik koklu gegcmisiyle Tarkiye'nin iletisim altyapisinin
gelisiminde énemli rol Gstlenen Tlrk Telekom, Ebubekir $ahin’in
CEO’lugunda da Ulkenin dijital gelecegini sekillendiren projel-
erde dncli olmayi hedefliyor.

Ebubekir Sahin Kimdir?

1974 yilinda Rize'nin Cayeli ilgesinde dogan Ebubekir Sahin,
egitim hayatini Rize ve Sakarya’da tamamladi. 1995 yilinda
Gazi Universitesi iletisim Fakiiltesi'nden mezun olan Sahin,
yiksek lisans egitimini ayni tiniversitenin Gazetecilik Anabilim
Dalrnda tamamladi.

Kamu kariyerine icigleri Bakanligi ve Emniyet Genel
MUdUrligi’nde baslayan Sahin, Refah-Yol Hik(metleri done-
minde TUrkiye Buyik Millet Meclisi’'nde milletvekili danisman-
hgr yapti. 2002 yilindan sonra ise Adalet Bakanli§i ve Sanayi
ve Ticaret Bakanhgr'nda 6zel kalem mUdurlig gérevlerinde
bulundu.

Son olarak RTUK Bagkanligi gbrevini yiiriiten Ebubekir Sahin,
yeni gorevinde Turk Telekom'un CEQ’su olarak Tirkiye'nin dijital
dénistmune yon verecek calismalara liderlik edecek.

CEO Change at Turk Telekom:
Ebubekir Sahin Takes Office

A senior management change has taken place at Turk Telekom, one of
Tirkiye’s leading information and communication technology compa-
nies. Ebubekir Sahin, who has been serving as the Chairman of the
Radio and Television Supreme Council (RTUK), has been appointed
as the new CEO of Turk Telekom as of October 24, 2025. Sahin will
lead strategic processes aimed at advancing the company’s digital
transformation vision.

Tirk Telekom Chairman of the Board, ismail ilhan Hatipoglu, stated in
his remarks regarding the appointment that he extends his thanks to
Umit Onal, who successfully served as CEO for many years. Hatipoglu
emphasized Onal’s significant contributions to the company’s develop-
ment and key milestones within the sector, noting that Turk Telekom
will continue to move forward decisively toward Tiirkiye’s digital goals
in the new period.

Hatipoglu also highlighted that Ttirk Telekom continues its invest-
ments, employment contributions, and digital infrastructure efforts
without interruption, operating across all 81 provinces with more than
34,000 employees. He added that Umit Onal will continue to contribute
to the company as a Member of the Board of Directors and conveyed
his best wishes for success in his new role as Head of the Presidency
of Cyber Security of the Republic of Tlrkiye.

With a 185-year legacy and a pioneering role in the development of
Tirkiye’'s communication infrastructure, Tirk Telekom aims to remain
at the forefront of projects shaping the country’s digital future under
the leadership of its new CEO, Ebubekir Sahin.

Who is Ebubekir $Sahin?

Born in 1974 in the Cayeli district of Rize, Ebubekir Sahin completed
his early education in Rize and Sakarya. He graduated from Gazi Uni-
versity Faculty of Communication in 1995 and completed his master’s
degree in the Department of Journalism at the same university.

Sahin began his public service career at the Ministry of Interior and the
General Directorate of Security. During the Refah-Yol Governments,
he served as a parliamentary advisor at the Grand National Assembly
of Tiirkiye. After 2002, he held positions as Chief of Staff at the Minis-
try of Justice and the Ministry of Industry and Trade.

Most recently serving as Chairman of RTUK, Ebubekir Sahin will now
lead initiatives shaping Turkiye’s digital transformation as the CEO of
Tark Telekom.
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Ust Duizey Kamu Atamalan
Resmi Gazete’de Yayimlandi:
Umit Onal Siber Giivenlik
Baskanhgina atandi

Cumhurbaskani Recep Tayyip Erdogan’in imzasiyla yayimlanan
atama kararlari dogrultusunda, gesitli kamu kurumlarinda énem-
li gbrev degisiklikleri gerceklestirildi. Yapilan dizenlemeler,
kamu yénetimi ve denetim mekanizmalarinda yeni bir ddnemin
kapisini aralad.

Bu kapsamda Siber Giivenlik Bagkanligina Umit Onal atanirken,
Devlet Arsivleri Baskanligi'nda agik bulunan bagkan yardimciligi
gorevine Muhammed Huseyin Karabul getirildi. Ayrica Sayistay
Savciligi gorevine Davut Oksiiz atand.

Ote yandan Tiirkiye Biiyiik Millet Meclisi Genel Kurulu’nun

22 Ekim 2025 tarihli birlesiminde yapilan se¢imler sonucunda
Sayistay’da bos bulunan bes yelik igin yeni isimler belirlendi.
Sayistay Meslek Mensuplari kontenjanindan Esref Edip Cigekli
ve Necati Kligikaydin, Hazine ve Maliye Bakanligi Meslek Men-
suplari kontenjanindan ise Coskun Cekiciler, Ismail Cobanoglu
ve Adnan Giran Sayistay Uyeligine secildi.

Medya ve Telekomdan Siber Giivenlige: Umit Onal

1971 yilinda Istanbul'da dogan Umit Onal, istanbul Universitesi
lletisim Fakultesi mezunudur. Kariyerine medya ve iletigim se-

ktériinde adim atan Onal, uzun yillar boyunca televizyonculuk,

reklam ve yayincilik alanlarinda Ust diizey yoneticilik yapti.

Kanal 7, ATV ve Turkuvaz Medya blinyesinde 6nemli sorumlu-
luklar Gstlenen Umit Onal; genel midarlik, reklam grup baskan-
hgr ve icra kurulu Uyeligi gibi gérevlerde bulundu. Ardindan
TMSF blnyesinde farkli medya kuruluslarinin yénetiminde yer
aldi.

2016 yilinda Tiirk Telekom’a katilan Onal, satis, miisteri deney-
imi ve pazarlama alanlarinda genel midir yardimciligi gérevler-
ini Ustlendi. Sirketin biytime ve dijital donlstum sureclerinde et-

kin rol oynayan Onal, 31 Temmuz 2019 itibariyla Tirk Telekom

CEO’su olarak goérevlendirildi.

Medya, iletisim ve teknoloji alanindaki gok yonli deneyimiyle
dikkat geken Umit Onal, siber gtivenlik gibi stratejik bir alanda
ustlendigi yeni goreviyle kamu tarafinda da 6nemli sorumluluklar
ustlenmis oldu. Onal, evli ve (¢ cocuk babasidir.

Senior Public Appointments Published
in the Official Gazette:

Umit Onal Appointed as President
of Cybersecurity

In line with the appointment decisions published with the signature of
President Recep Tayyip Erdodan, significant changes were made in
various ﬁublic institutions. These appointments mark the beginning of

a new phase in public administration and oversight mechanisms.
Accordingly, Umit Onal was appointed as President of Cybersecuri-
ty, while Muhammed Huseyin Karabul was a;r)]pointed to the vacant
position of Deputy President of the State Archives. In addition, Davut
Okstiz was appointed as Chief Public Prosecutor of the Court of
Accounts (Sayistay).

Meanwhile, as a result of the elections held during the Turkish Grand
National Assembly General Assembly session dated 22 October 2025,
new members were appointed to five vacant positions at the Court of
Accounts. From the quota of Court of Accounts Professional Members,
Esref Edip %igekli and Necati KUQUkarvdm, and from the quota of the
Ministry of Treasury and Finance Professional Members, Coskun Ce-
kiciler, Ismail Cobanoglu, and Adnan Giiran were elected as members
of the Court of Accounts.

From Media and Telecommunications to
Cybersecurity: Umit Onal

Born in Istanbul in 1971, Umit Onal is a graduate of Istanbul Univer-
sity Faculty of Communication. He began his career in the media and
communications sector and served for many years in senior executive
roles in television, advertising, and broadcasting.

Unal held significant responsibilities within Kanal 7, ATV, and Turkuvaz
Media, serving as general manager, head of advertising groups, and
member of executive boards. He later took part in the management

of various media organizations under the Savings Deposit Insurance
Fund (TMSF).

Joining Turk Telekom in 2016, Onal assumed the role of Deputy
General Manager responsible for sales, customer experience, and
marketing. Playing an activg role in the compangsgrowth and digital
transformation 6)rocesses, Onal was appointed CEO of Tiirk Telekom
as of 31 July 2019.

With his multifaceted experience in media, communication, and tech-
nolo?y, Umit Onal has drawn attention by taking on significant respon-
sibilities in the public sector through his new role in the strategically
critical field of cybersecurity. Onal'is married and has three children.
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2026 Ocak - Subat Tiurkiye Etkinlik Takvimi

06 Ocak - 08 Ocak 2026

apay Zeka ile Yazilim
elistirme Atolyesi

evrim i¢i / BTK Akademi plat-
ormu

26 Ocak 2026

Etkinlik: International Confer-
ence on Machine Learning and
Cybernetics (ICMLC) — istanbul
Kategori: Teknoloji & Yazilim /

7:00 - 20:00

26 Ocak 2026

tkinlik: International Confer-
nce on Informatics and Appli-
ations (ICIA) — istanbul
ategori: Teknoloji & Yazilim /
ilisim & Uygulamalar
ciklama: Bilisim ve yazilim uy-
ulamalari tizerine uluslararasi
unumlar ve paneller.

eb: conferenceindex.org

5-7 Subat 2026

tkinlik: 12th International Con-
erence on Automation, Robot-
cs and Applications (ICARA
026) — istanbul

ategori: Teknoloji / Robotik &
tomasyon

¢iklama: Robotik, otomasyon
e ilgili teknoloji konularinda
luslararasi kongre.

eb: resurchify.com

Yapay Zeka & Makine Ogren-
mesi
Aciklama: Makine 6grenmesi ve

12 Subat 2026

tkinlik: International Confer-
nce on Machine Learning and
ybernetics — 2. tur — istanbul
ategori: Teknoloji & Yazilim /
L & Al

ibernetik lizerine uluslararasi

onferans. Yazilim miihendisler
e arastirmacilar igin uygundur.
eb: conferenceindex.org

26 Ocak 2026

tkinlik: International Confer-
nce on Artificial Intelligence
nd Technology (ICAIT) - istan-
ul
ategori: Teknoloji & Yazilim /
apay Zeka & Teknoloji
c¢iklama: Yapay zeka ve te-
noloji odakli konugsmalar,
ygulamalar ve workshop’lar.
eb: conferenceindex.org

12 Subat 2026

tkinlik: International Confer-
nce on Mobile Application
ecurity (ICMAS) — istanbul
ategori: Teknoloji & Yazilim /
obil Gilivenlik

¢iklama: Mobil uygulama
tivenligi Gizerine workshop ve
unumlar.

eb: conferenceindex.org

ctklama: Onceki oturuma
aralel ikinci oturum; yazilim ve
rastirma odakl.

eb: conferenceindex.org
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Turkey Event Calendar: January - February

06 January - 08 January 2026I

Al-Powered Software Develop-
ment Workshop

Online / BTK Academy Platform|
17:00 — 20:00

26 Ocak January

Event: International Conference
on Machine Learning and Cyber-
netics (ICMLC) - Istanbul
Category: Technology & Software
Artificial Intelligence & Machine

26 January 2026

Event: International Conference
on Informatics and Applications
ICIA) — Istanbul

Category: Technology & Soft-
ware / Informatics & Applica-
tions

Description: International
presentations and panels on
nformatics and software appli-
cations.

Web: conferenceindex.org

5-7 February 2026

Event: 12th International Con-
ference on Automation, Robot-
cs and Applications (ICARA
2026) — Istanbul

Category: Technology / Robot-
cs & Automation

Description: An international
conference on robotics, auto-
mation, and related technolo-

ies.
ﬁVeb: resurchify.com

February 12, 2026

vent: International Confer-
nce on Machine Learning
nd Cybernetics — 2nd Ses-
ion — Istanbul

ategory: Technology &
oftware / ML & Al
escription: Second ses-
ion parallel to the previous
ne; focused on software
nd research.

eb: conferenceindex.org

| earning

Description: An international con-
ference on machine learning and
cybernetics. Suitable for software
engineers and researchers.

INeb: conferenceindex.org

26 January 2026

vent: International Conference
n Artificial Intelligence and
echnology (ICAIT) - Istanbul
ategory: Technology & Soft-
are / Artificial Intelligence &
echnology

escription: Talks, applica-
ions, and workshops focused
n artificial intelligence and
echnology.

eb: conferenceindex.org

12 February 2026

vent: International Conference
n Mobile Application Security
ICMAS) — Istanbul

ategory: Technology & Soft-
are /| Mobile Security
escription: Workshops and
resentations on mobile appli-
ation security.

eb: conferenceindex.org
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Ocak ve Subat Aylarinda Dinyada
Bilisim & Teknoloji Tarihinde Onemli Olaylar

1 Ocak 1983
Diinyada internetin
dogusu: ARPANET'in
TCP/IP protokolline
gecmesiyle modern
internet resmen hayata

gecti.

3 Ocak 1977
Apple’in kurulusu
(ABD): Steve Jobs ve
Steve Wozniak, Apple
Computer Inc.’i tescil
ettirdi ve kisisel bilgisa-

yar devrimini baglatti.

7 Ocak 2003
Safari tarayici tanitildi
(ABD): Apple, kendi
arayicisiyla ekosis-
emini genigletti.

7 Ocak 1927

ik gériintiili arama den-

emesi (ABD): AT&T'nin

demo gdrismesi, VolP
e gorintdll iletisimin
emelini olusturdu.

8 Ocak 1996
urkiye'de ilk internet

gazetesi yayina bagladi:
aman gazetesi dijital
ersiyonunu yayinlayara
urkiye'de online gazete-

ciligin éncisu oldu.

9 Ocak 2001
iTunes’un tanitimi
(ABD): Dijital mizik
devrimi baglad!.

9 Ocak 2007
Phone tanitildi (ABD):
kil telefon gagini
baslatan tarihi sunum

gerceklesti.

cak
urkiye'de ilk genis
kapsamli kurumsal
internet siteleri aktif oldu:
Bankalar, Universiteler ve
medya kuruluslari gevrim
ici yapiya gegcis sirecini
baslatti.

girisimlerinden biri olan
hepsiburada.com igin

hazirliklar basladi: Turki-
e'de dijital ticaret kiltiri

12 Ocak 1998
urkiye’nin ilk e-ticaret
sekillenmeye baslad!.

15 Ocak 2001
ikipedia yayina girdi
(ABD): Bilgiye erigim
kultlrinde devrim
arattl.

Turkiye'de internet
abonelikleri hizwan-
maya bagladi: TTNet
oncesinde, Univer-
siteler tarafindan
saﬂ(lanan baglantilar
halk tarafindan kul-
lanilimaya basland..

mrr!m-/

24 Ocak 1984
Macintosh tanitildi
(ABD): Grafik araylz
devrimi baglad.

25 Ocak 1994
urkiwye’de ilk kez
internet erigimi ev kul-
lanicilari igin sagland:
URNET projesi ile
genis kitlelere interne-
in yolu acildi.

27 Ocak 2017

urkiye’nin yerli arama
motoru projesi Yaani
duyuruldu: Dijital
bagimsizlik icin ilk
adimlar atildi.

1 Subat 2004
Facebook alan adi
alindi (ABD): Sosyal
medya ¢agini baglatan
adim atildl.

3 Subat 1976
Cray-1 slper bilgisa-
yari tanitildi (ABD):
Bilimsel hesaplam-
ada yeni dénem
bagsladi.

4 Subat 2004
Facebook resmen
kuruldu (ABD): Veri
ekonomisi ve sosyal
etkilesim kultirind
kokten degistirdi.

5 Subat 1993
urkiye'de ilk internet
baglantisi TUBITAK
arafindan hizlandirildr:
64 kbps hat ile akade-
mik internet altyapisi
guglendirildi.

6 Subat 1959

Ik yiiksek entegrasyon-
lu mikrogip tanitildi:
Modern iglemci
devriminin temel
aslarindan biri oldu.

6 Subat 1998
Google'in ilk ofisi acildi
(ABD): Dlinya internet
ekonomisini sekillendi-
recek sirket resmi olarak
hayata gecti.

Java programla-

ma dili duyuruldu
(ABD): “Bir kez yaz,
her yerde calistir”
anlayisini baslatarak
yazilim sektoriini

/.

'8 Subat 1996 |

10 Subat 2000
Tirkiye'de GSM sek-
tériinde blytk atilim:
Turkcell ve Telsim,

SMS ve veri servislerini
genisleterek mobil inter-
net farkindaligini artirdi.

12 Subat 2009
urkiye'de e-devlet
kapisi resmen aglldi:

Kamu dijitallesmesinde

devrim niteliginde bir
adim atildi

ABD): Video paylasim
kaltirG ve dijital medya
tiketimi tamamen

14 Subat 2005
‘ouTube kuruldu
(

17 Subat 1997
Tarkiye'nin ilk gevrim
ici bankacilik uygu-
lamalarindan biri akif
oldu: Internet sube-
ciligi yayginlagmaya
baglad.

doniistiirdil

19 Subat 1986
Mir Uzay Istasyonu fir-
latildi (SSCB): insanli
uzay arastirmalarinda
biytk bir kilometre

22 Subat 2011
PlayStation Vita’nin
duyurulmasi (Japon-
a): Mobil oyun
eknolojisinde ilerleme
sagland..

urkiye’de GSM altyapisi
genigletildi: Mobil iletisim

ayginlasarak dijital
donisumun baglangicini
hizlandirdi.

27 Subat 1998
indows 98 beta
ayinlandi (ABD):
Modern isletim sistemi
anlayisinin temelleri
atildi.
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Important Events in the History of Information
& Technology in the World During January and

anuary 8, 1996
First online newspaper

The digital version of

February
‘B’ﬂﬁu?tLyT ,t1 98? January 3, 1977 anuary 7, 2003 anuary 7, 1927
Irth of the Interne Founding of Apple Safari browser intro- First video call exper- . .
worIdwpe: With AR- (USA): Steve Jobs duced (USA): Apple iment (USA): AT&T's launched in Turkey:
PANET's transition {o £ § and Steve Wozniak P demonstration call laid
the TCP/IP protocol, registered Apple Com- expanded its ecosys- aman newspaper

the modern internet
officially came into
existence.

puter Inc., launching
the personal computer

revolution.

em with its own web
browser.

he groundwork for
olP and modern video
communication.

ent live, pioneering
online journalism in
Turkey.

January 9, 2001
Introduction of iTunes
(USA): The digital mu-
sic revolution began

January 9, 2007
iPhone introduced
(USA): A historic pres-
entation that launched
the smartphone era.

rate websites became
active in Turkey:
Banks, universities,
and media organiza-
ions began transition-
ing to online platforms.

e-commerce ventures,
began: The foundation
of digital commerce in
urkey took shape.

anuary 15, 2001

ikipedia launched
(USA): It revolutionized
he culture of accessing
information.

January 20, 1996
Internet subscriptions
in Turkey accelerat-
ed: Before TTNet,
university-provided
connections began to
be used by the public.

January 24, 1984
Macintosh introduced
(USA): Marked the
beginning of the
graphical user interface
revolution.

anuary 25, 1994
For the first time, home
users in Turkey gained
access to the internet:

he TURNET project
opened the door to
mass internet access.

anuary 27, 2017

urkey’s local search
engine project “Yaani”
announced: A signifi-
cant step toward digital
independence.

February 1, 2004
Facebook domain reg-
istered (USA): The first
step toward the social
media age.

February 3, 1976
Cray-1 supercomput-
er introduced (USA):
Anew era in scientific
computing began.

February 4, 2004
Facebook officially
founded (USA): It
transformed the culture
of social interaction and
the data economy.

February 5, 1993
urkey'’s first internet
connection strength-
ened by TUBITAK: A
64 kbps line boosted
he academic internet
infrastructure.

February 6, 1959
First high-integration
microchip introduced:
One of the foundational
steps of the modern
processor revolution.

February 6, 1998
Google’s first office
opened (USA): Marking}
he beginning of what

ould become a global
internet giant.

February 8, 1996
Java programming

February 10, 2000
Major breakthrough in

February 12, 2009
urkey’s e-Govern-

February 14, 2005
'ouTube founded

February 17, 1997
One of Turkey’s first

language announced Turkey's GSM sector: - . online banking services
USAY I tansiormed Turkeall and Telsim ment port.al ofﬂmally (USA): Completely o activg' N
ihe software world with expanded SMS and launched: A revolution- | fchanged video-shar- :
the principle of “write data services, increas- | fary milestone in public | |ing culture and digital banking began to
once, run anywhere.” ing mobile internet digitalization. media consumption. spread
awareness.
/

February 19, 1986
Mir Space Station
launched (USSR):
major milestone in
human space missions.

February 22, 2011
PlayStation Vita
announced (Japan):

dvanced mobile gam-
ing technology.

February 26, 1995
GSM infrastructure ex-
panded in Turkey: Mobile
communication became
idespread, accelerat-
ing the country’s digital
transformation.

February 27, 1998
indows 98 beta
released (USA): Laid
he foundation for the
modern operating
system experience.

- maefomy
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Sokak Roportaji: 60 Yas Uzeri Teknoloji Kullanimi

Yer: Edirne / Merkez-Sehrin merkezi cadde ve
park alanlari

Katilimci Sayisi: 100 kisi

Tarih: Aralik 2025

1. Cep telefonu veya akilli telefon kullanimi
Soru: Cep telefonu veya akilli telefon kullaniyor musunuz?
Cevaplar:

A) Evet, sik kullaniyorum — %55

B) Evet, ama sadece arama ve mesa;j igin — %30

C) Hayr, kullanmiyorum — %15

Katilimci yorumlari:

-Arkadaslarimla mesajlasmak ve haberleri takip etmek icin
telefonum olmazsa olmaz.”

-Ben sadece arama igin kullaniyorum, sosyal medyayi
sevmiyorum.”

-Hi¢ kullanmiyorum, eski usul telefonlar bana yetiyor.”
Aciklama: Katilimcilarin yarisindan fazlasi akilli telefonu
aktif sekilde kullaniyor. Sadece arama ve mesgj igin kulla-
nanlar teknolojiyi sinirl ama iglevsel sekilde kullaniyor.

2. Sosyal medya kullanimi

Soru: Sosyal medya hesaplariniz var mi?

Cevaplar:

A) Evet, aktif olarak kullaniyorum — %25

B) Evet, ama nadiren kullaniyorum — %35

C) Hayir, kullanmiyorum — %40

Katilimci yorumlart:

-Torunlarimi gérmek icin sosyal medyadayim, baska bir
amacim yok.”

-Bazen giriyorum ama cogunlukla reklamlar ve spam yoruy-
or.”

-Hic kullanmiyorum, gereksiz buluyorum.”

Aciklama: Sosyal medya héla sinirli bir kullanici kitlesine
sahip; yas ilerledikge dijital adaptasyon azaliyor. Aktif kul-
lanicilar genellikle aile iletisimi igin platformlari tercih ediyor.

3. internet tizerinden aligveris

Soru: Internet tizerinden aligveris yapar misiniz?
Cevaplar:

A) Evet, diizenli olarak yapiyorum (¢ogunlukla torun veya
gocuk yardimiyla) — %35

B) Sadece bazi durumlarda yapiyorum (yardimla) — %40
C) Hayir, yapmiyorum — %25

Katilimci yorumlari:

-Torunumla birlikte aligveris yapiyoruz, ben yonlendiriyorum,
o islemleri gerceklestiriyor.”

-Sadece byUk Urlnleri almak i¢in gocuklarimin yardimiyla
internetten siparig veriyorum.”

-Online aligverig bana riskli geliyor, gogu zaman marketten
alinm.”

Aciklama: Katilimcilar internet aligverisine agik olsa da,
¢ogu islemde torun veya gocuklarinin destegine ihtiyag
duyuyor. Tek basina aligveris yapan yaslilarin orani sinirli,
temkinli bir tutum hala mevcut.

4. Online bankacilik veya 6deme uygulamalari
Soru: Online bankacilik veya 6deme uygulamalari kul-
laniyor musunuz?

Cevaplar:

A) Evet, glivenle kullaniyorum — %30

B) Denedim ama rahat degilim — %40

C) Hayir, kullanmiyorum — %30

Katilimci yorumlari:

-Faturalarimi uygulama Gzerinden 6demek ok kolay.”
-Denedim ama biraz karigik geldi, hala alisamadim.”

-Hi¢ kullanmiyorum, gtivenilmiyor bence.”

Aciklama: Online bankacilik konusunda glven endisesi
one ¢ikiyor; rehberlik ve egitim ile adaptasyon artirilabilir.

5. Teknoloji 6grenmeye acgiklik

Soru: Teknoloji drenmeye acik misiniz?

Cevaplar:

A) Evet, yeni seyler 6grenmeyi seviyorum — %45

B) Bazen égreniyorum ama zorlaniyorum — %35

C) Hayir, 6grenmeye ilgim yok — %20

Katilimci yorumlari:

-Yeni telefonumda hangi uygulamalar var gormek hosuma
gidiyor, égreniyorum.”

-Bazen 6greniyorum ama bazen kafam karigiyor.”
-Ogrenmek istemiyorum, yeterince karmasik zaten.”
Aciklama: Ogrenmeye acik olanlar yuksek; basit rehber-
lik ve uygun araclarla kullanim artirilabilir.

Genel Gozlemler

-Akilli telefon kullanimi oldukga yaygin (%55).

-Sosyal medya hala sinirli bir kullanici kitlesine sahip (%25
aktif).

-internet aligverisi ve online bankacilik konusunda gogu

kisi torun veya gocuk yardimiyla islem yapiyor; tek basina
yapanlar sinirl.

-Ogrenmeye agik bireylerin orani yliksek; egitim firsatlariyla
teknoloji adaptasyonu artirilabilir.

. 3] E————.
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Street Interview: Technology Usage Among People Over 60

Location: Edirne / City Center — Main streets
and park areas

Number of Participants: 100

Date: December 2025

1. Mobile Phone or Smartphone Usage
Question: Do you use a mobile phone or smartphone?
Answers:

A) Yes, | use it frequently — 55%

B) Yes, but only for calls and messages — 30%

C) No, I don't use it — 15%

Participant Comments:

-l can’t be without my phone; | use it to message friends
and follow the news.”

-l only use it for calls; | don't like social media.”

-l don’t use it at all; old-fashioned phones are enough for
me.”

Explanation: More than half of the participants actively
use a smartphone. Those who use it only for calls and
messages use technology in a limited but functional way.

2.Social Media Usage

Question: Do you have social media accounts?
Answers:

A) Yes, | use it actively — 25%

B) Yes, but | use it rarely — 35%

C) No, | don’t use it — 40%

Participant Comments:

-I'm on social media to see my grandchildren; | have no
other purpose.”

-I sometimes log in, but mostly the ads and spam are
annoying.”

-l don’t use it at all; | find it unnecessary.”
Explanation: Social media still has a limited user base;
as age increases, digital adaptation decreases. Active
users generally use platforms for family communication.

3.0Online Shopping

Question: Do you shop online?

Answers:

A) Yes, regularly (mostly with the help of grandchildren or
children) — 35%

B) Only sometimes (with help) — 40%

C) No, | don't — 25%

Participant Comments:

-1 shop together with my grandchild; | guide, and they do
the transactions.”

- only order big products online with my children’s help.”
-Online shopping seems risky to me; | mostly shop in
stores.”

Explanation: Participants are open to online shopping,
but most need the support of grandchildren or children.
The rate of independent shoppers is limited, and a cau-
tious approach still exists.

4. Online Banking or Payment Apps
Question: Do you use online banking or payment apps?
Answers:

A) Yes, | use them securely — 30%

B) | tried, but I'm not comfortable — 40%

C) No, | don’t use them — 30%

Participant Comments:

-Paying my bills through the app is very easy.”

-l tried, but it seemed a bit complicated; | still haven’t
gotten used to it.”

-l don't use it at all; | think it's not trustworthy.”
Explanation: Security concerns are prominent regard-
ing online banking; guidance and training could increase
adaptation.

5. Openness to Learning Technology
Question: Are you open to learning new technology?
Answers:

A) Yes, | enjoy learning new things — 45%

B) Sometimes, but | struggle — 35%

C) No, I'm not interested — 20%

Participant Comments:

-l enjoy seeing which apps are on my new phone; I'm
learning.”

-Sometimes | learn, but sometimes it confuses me.”

-l don’t want to learn; it's complicated enough already.”
Explanation: Those open to learning are in the major-
ity; with simple guidance and suitable tools, usage can be
increased.

General Observations

-Smartphone usage is quite common (55%).

-Social media still has a limited active user base (25%).
-Most participants perform online shopping and banking
with the help of grandchildren or children; independent
users are limited.

A high proportion of participants are open to learning;
educational opportunities could enhance technology adap-
tation.

. 3 I
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2025’de Tiurkiye’de En Cok Talep Goéren Egitimler

Sektorel raporlar ve egitim platform-
larindan derlenen verilere gore...

Dijitallesmenin hizla ilerledigi 2026 yili, Turkiye'de egitim tale-
plerini teknoloji odakli bir gizgiye tasidi. Hem yerel hem uluslar-
aras! platformlarin yayimladigi son dénem trend raporlari, yapay
zeka, veri analitigi, siber gtivenlik ve bulut bilisim alanlarinda
talebin tarihi seviyelere ulastigini gosteriyor. Insan kaynaklari
sirketlerinin is ilani analizleri ile egitim saglayicilarinin paylastigi
istatistikler de bu tabloyu destekliyor. Tirkiye’de hem bireysel
kullanicilar hem de kurumlar, yeni nesil dijital yetkinliklerin artik
vazgegilmez oldugunu kabul etmis durumda.

1. Yapay Zeka Miihendisligi ve Uretken
Yapay Zeka Egitimleri

Sektorel gdzlem ve yil sonu degerlendirme raporlarina gére,
yapay zeké 2025’de Tirkiye'de en ¢ok talep goren egitim alani
oldu. Egitim platformlari, makine 6grenimi, derin 6grenme,
gorlntu isleme ve Uretken yapay zeké araglarina yonelik kurs-
lara kayitlarin dnceki yillara gore katlanarak arttigini bildiriyor.
Sirketler, otomasyon ve veri isleme stireglerini gliglendirmek igin
daha fazla yapay zeka uzmanina ihtiya¢ duyarken bireyler de
gelecegdin mesleklerine hazirlanmak icin bu egitimlere yoneliyor.

2. Siber Guvenlik Uzmanhgi

Tarkiye’'deki siber olay mldahale merkezlerinin paylastigi risk
degerlendirmeleri, 2024-2025 yillari arasinda siber saldiri
cesitliliginin 6nemli dlctide arttigini gdsteriyor. Bu nedenle siber
glvenlik uzmanhgi egitimlerine olan talep hizla yikseldi. Etik
hackerlik, SOC analistligi, sizma testi ve ag glvenligi egitim-
leri, yerli akademilerin en ¢ok kayit aldigi programlar arasinda.
Ayrica kariyer portallarindaki is ilanlari analiz edildiginde, siber
glvenlik rollerinin son iki yil iginde artig gosterdigi goriltyor.

3. Veri Bilimi ve Veri Analitigi

Egitim platformlarindan elde edilen istatistikler ve is diinyasinda
yapilan veri odakl dénlsim aragtirmalari, veri bilimine olan ilg-
inin 2025'de zirveye ulastigini ortaya koyuyor. SQL, Python, veri
modelleme, buytk veri ydnetimi ve makine dgrenimi konularinda
acllan egitimlerde yogun talep bulunuyor. Bankacilik, e-ticaret,
saglik ve lojistik sektdrlerinde veri analistlerine duyulan ihtiyag,
egitim basvurularini yukari gekmeye devam ediyor.

4. Bulut Bilisim (AWS, Azure, Google Cloud)

Uluslararasi teknoloji trend raporlari, 2025’i “bulut yili” olarak
degerlendiriyor. Tlrkiye’de de sirketlerin altyapilarinin buluta
tasinma oranlari yikselirken AWS, Azure ve Google Cloud
egitimleri blyuk ilgi gériyor. DevOps, konteyner teknolojileri,
sunucusuz mimari ve bulut glvenligi egitimlerinin kayit sayilari
son iki yilda belirgin bir artis gosterdi. Kurumsal firmalar, 6zel-
likle bulut sertifikasi sahibi calisanlari tercih ediyor.

33

5. UI/UX Tasarimi ve Dijital Uriin Gelistirme

Kullanici deneyimi trendleri (zerine yapilan arastirmalar,
2025'de UX tasariminin stratejik bir alan haline geldigini
gosteriyor. Egitim akademileri ve dijital tasarim okullari, Figma,
prototipleme, kullanici arastirmasi ve mobil uygulama tasarimi
gibi bagliklarda yogun talep aldiklarini agikliyor. Dijital Grinlerin
rekabetinin arttigi bu dénemde, sirketler misteri memnuni-
yetinin merkezinde gicli bir kullanici deneyimi oldugunu fark
etmis durumda.

6. Yazilim Geligtirme E%itimleri
(Full-Stack, Mobil, Backend)

Kariyer portallarinin 2025 analizlerine gére yazilim gelistirici po-
zisyonlari Tlrkiye'de hala en cok talep edilen roller arasinda. Bu
nedenle full-stack web gelistirme, React-Next.js, Python back-
end, Java Spring Boot ve mobil uygulama gelistirme egitimleri
popdlerligini koruyor. Kodlama bootcamp programlari, ézellikle
gengler ve kariyer degisikligi yapmak isteyenler tarafindan
yogun ilgi gértyor.

Sonug: Verilere Dayali Bir Dijital Donugiim
Haritasi

Sektorel raporlar, is ilani analizleri ve egitim platformlarindan
alinan trend verileri, 2025'in Turkiye'de teknoloji egitimleri
acisindan bir ddniim noktasi oldugunu gosteriyor. Yapay ze-
k&dan bulut bilisime, siber glivenlikten veri bilimine kadar tim
bu alanlar, Turkiye'nin dijitallesme sirecinin dogrudan parcasi
haline geldi. Bu talepler, hem bireylerin kariyer planlarinda hem
de sirketlerin insan kaynagi stratejilerinde belirleyici rol oynuyor.
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Most In-Demand Trainings in Turkey in 2025

According to sectoral reports and data
from training platforms...

As digitalization rapidly advances in 2026, the demand for
training in Turkey has shifted toward a technology-focused traje-
ctory. Recent trend reports published by both local and interna-
tional platforms show that demand in artificial intelligence, data
analytics, cybersecurity, and cloud computing reached historic
levels. Analyses of job postings by human resources compa-
nies, along with statistics shared by training providers, also
support this picture. Both individual users and organizations in
Turkey have now accepted that next-generation digital skills are
indispensable.

1. Artificial Intelligence Engineering and
Generative Al Trainings

According to sectoral observations and year-end evaluation re-
ports, artificial intelligence became the most in-demand training
area in Turkey in 2025. Training platforms report that enroliment
in courses on machine learning, deep learning, computer vision,
and generative Al tools has increased exponentially compa-

red to previous years. Companies require more Al experts to
strengthen automation and data processing processes, while
individuals are turning to these trainings to prepare for the jobs
of the future.

2. Cybersecurity Expertise

Risk assessments shared by cybersecurity incident response
centers in Turkey show that the variety of cyberattacks inc-
reased significantly between 2024 and 2025. Consequently,
demand for cybersecurity training has risen rapidly. Ethical ha-
cking, SOC analysis, penetration testing, and network security
courses are among the most enrolled programs at local acade-
mies. Analyses of career portal job postings also indicate that
cybersecurity roles have grown over the past two years.

3. Data Science and Data Analytics

Statistics from training platforms and research on data-driven
transformation in the business world reveal that interest in data
science peaked in 2025. Trainings in SQL, Python, data mo-
deling, big data management, and machine learning are highly
sought after. The need for data analysts in banking, e-commer-
ce, healthcare, and logistics continues to drive enrollment in
these programs.

4. Cloud Computing (AWS, Azure, Google Cloud)

International technology trend reports evaluate 2025 as the
“year of the cloud.” In Turkey, as companies increasingly mig-
rate their infrastructures to the cloud, AWS, Azure, and Google
Cloud trainings have attracted significant attention. Enrollments
in DevOps, container technologies, serverless architecture, and
cloud security courses have increased markedly over the past
two years. Corporate firms particularly prefer employees with
cloud certifications.

5. UI/UX Design and Digital Product
Development

Research on user experience trends shows that UX design
became a strategic field in 2025. Training academies and digital
design schools report high demand in Figma, prototyping,

user research, and mobile app design. In a period where the
competition of digital products has intensified, companies have
recognized that strong user experience is central to customer
satisfaction.

6. Software Development Trainings
(Full-Stack, Mobile, Backend)

According to analyses of career portals in 2025, software
developer positions remain among the most in-demand roles in
Turkey. Consequently, full-stack web development, React—Next.
js, Python backend, Java Spring Boot, and mobile app deve-
lopment trainings maintain their popularity. Coding bootcamps
are especially popular among young people and those seeking
career changes.

Conclusion: A Data-Driven Map of Digital
Transformation

Sectoral reports, job posting analyses, and trend data from
training platforms indicate that 2025 was a turning point for
technology training in Turkey. From artificial intelligence to cloud
computing, from cybersecurity to data science, all these areas
have become an integral part of Turkey’s digitalization process.
These demands play a decisive role both in individuals’ career
planning and in companies’ human resource strategies.
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2025’te Turkiye’de Sosyal Etkinlikler & Networking Trendleri

Sektorel etkinlik degerlendirmeleri, topluluk
raporlari ve katilim analizlerine gore...

2025 yih, Turkiye'de teknoloji ekosisteminin hizla genisledigi,
farkli sektdrlerden profesyonellerin bir araya geldigi ve gugli
is badlantilarinin kuruldugu 6nemli bir ddneme sahne oldu.
Dijitallesmenin etkisiyle sirketlerin i yapis sekilleri degisirken,
teknolojiyi odak noktasi alan etkinliklerin sayisi da dikkat ¢ekici
sekilde artti. Yerli ve uluslararasi topluluklarin katilim verileri,
2025 boyunca networking odakli etkinliklerin hem kariyer
gelisimine hem de girisimcilik faaliyetlerine glcli katkilar sun-
dugunu gosteriyor.

Turkiye'de 2025 yili 6zellikle yazilim, yapay zeka, girisimcilik,
siber glivenlik ve kreatif teknolojiler alaninda diizenlenen bu-
lusmalar agisindan oldukga hareketli gegti. Etkinliklere katilim
oranlarinin dnceki yillara gore artis gostermesi, profesyoneller-
in sosyal gevre olusturma ve is birligi kurma konusuna artik
daha fazla 6nem verdigini ortaya koyuyor.

2025’te Networking’in Onemi Neden
Artt1?

-Teknoloji sektorinde rekabetin yogunlastigi 2025 yilinda
baglanti kurmanin énemi daha da belirginlesti. Sektérel anali-
Zlere gore networking:

-Yeni projelerin ortaya ¢ikmasini hizlandird,
-Yatirimei—girisimei bulusmalarini artird,

-Kariyer firsatlarini genisletti,

-Startup ekosisteminin giiglenmesine katki sagladl,
-Sektorler arasi bilgi paylasimini gelistirdi.

-Ozellikle is diinyasinda yapilan geri bildirimler, profesyoneller-
in %60'tan fazlasinin 2025 yilinda yeni bir is baglantisini bir
networking etkinliginde kurdugunu gdsteriyor.

2025°te One Cikan Sosyal Etkinlikler
ve Networking Alanlan

1. Teknoloji Fuarlari ve Zirveler

2025 yili; yapay zekd, mobil iletisim, yazilim ve bulut teknolo-
jileri alaninda buyiik fuarlara ev sahipligi yapti. Bu etkinlikler
yalnizca Urln ve proje tanitimina degil, ayni zamanda yuzlerce
profesyonelin bir araya gelip yeni is firsatlari gelistirmesine im-
kan tanidi. Katilim verilerine gére firmalar, 6zellikle bu fuarlarda
kurduklari baglantilarla yeni is ortakliklarina adim atti.

2. Startup & Girisimcilik Bulugmalan

Turkiye'nin farkli sehirlerinde gerceklesen startup etkinlikleri,
2025'in en ylksek katilimli teknoloji bulusmalari arasinda yer
aldi. Girisimcilerin yatirimcilarla birebir gorlismeler yapabildigi
bu etkinliklerde birgok yeni is fikri destek buldu. Topluluklarin
acikladigr verilere gére girisimlerin %30’a yakini ilk ciddi
bagdlantisini bu bulugsmalarda kurdu.

3. Yazilim, Al ve Siber Giivenlik Meet-Up’lari
Topluluk odakli kigtik bulugmalar, 2025’te popdlerligini artirdi.
Yazilim gelistiriciler, veri bilimciler, tasarimcilar ve siber
guvenlik uzmanlari igin diizenlenen meet-up’lar hem teknik bilgi
paylasimi hem de gli¢ll sosyal baglar kurmak agisindan biyik
onem tasidi. Katilimei yorumlarina gore en verimli networking
ortamlari bu “samimi bulusmalarda” olustu.

4. Workshop ve Bootcamp Sonu Networking
Gunleri

2025'te egitim odakl etkinlikler de networking icin kritik bir alan
haline geldi. Ozellikle yazilim ve UX/UI egitimleri sonrasinda
dlzenlenen tanisma seanslarinda kursiyerler, mentorlar ve
sirketlerle direkt iletisim kurma firsati yakaladi. Bu bulugmalar,
geng profesyoneller icin ise giris noktasi oldu.

5. Kurumsal Sosyal Sorumluluk (KSS) Etkin-
likleri

Sirketlerin 2025 boyunca diizenledigi sosyal sorumluluk
projeleri de networking agisindan 6nemli bir alan sundu. Dijital
kapsayicilik, teknoloji egitimi ve genglere yonelik projelerde
profesyoneller bir araya gelerek hem topluma katki sagladi
hem de kendi iletisim aglarini genisletti.

2025 Networking Bilancosu: Kim Ka-
zand1?

Degerlendirme raporlarina goére 2025 boyun-

ca networking etkinliklerinden en ¢ok fayda
saglayan gruplar:

-Girisimciler: Yatirimciya erisim kolaylasti.

-Yeni mezunlar: ilk is firsatlarini cogunlukla etkinliklerde buldu.
-Teknoloji profesyonelleri: Kariyer ve proje baglantilar gelistirdi.
-Kurumsal firmalar: Yeni is ortakliklari kurdu, marka bilinirligini
artirdi.

-Topluluklar: Uye sayilari ve etkilesimleri énemli dlgiide artti.

Sonug: 2025, Teknoloji Ekosisteminde
Baglantilarin Giiglendigi Bir Yildi

2025 yilinda duzenlenen sosyal etkinlikler ve networking bu-
lugsmalari, TUrkiye'nin teknoloji alanindaki bilyimesini dogrudan
destekleyen bir yapi olusturdu. Etkinliklerde kurulan iletisim
aglari, hem profesyonel gelisime hem de is dlinyasindaki is bir-
liklerine katki sagladi. Gortilen o ki 2025, yalnizca teknolojinin
degil, insan baglantilarinin yili oldu.
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Social Events & Networking Trends in Tiurkiye in 2025

Based on sectoral event evaluations, com-
munity reports, and participation analyses...
The year 2025 marked a significant period in Turkiye, during
which the technology ecosystem rapidly expanded, professio-
nals from various sectors came together, and strong business
connections were established. While digitalization transformed
the way companies operate, the number of technology-focused
events also increased noticeably. Participation data from local
and international communities show that networking-oriented
events throughout 2025 made strong contributions to both career
development and entrepreneurial activities.

In Tirkiye, 2025 was particularly dynamic in terms of gatherings
organized in the fields of software, artificial intelligence, entrepre-
neurship, cybersecurity, and creative technologies. The increase
in participation rates compared to previous years reveals that
professionals now place greater importance on building social
networks and establishing collaborations.

Why Did the Importance of Networking
Increase in 2025?

-In 2025, as competition in the technology sector intensified, the
importance of building connections became even more evident.
According to sectoral analyses, networking:

-Accelerated the emergence of new projects,

-Increased investor-entrepreneur meetings,

-Expanded career opportunities,

-Contributed to the strengthening of the startup ecosystem,
-Improved cross-sector knowledge sharing.

In particular, feedback from the business world indicates that
more than 60% of professionals established a new business
connection at a networking event in 2025.

Prominent Social Events and Networ-
king Areas in 2025

1. Technology Fairs and Summits

The year 2025 hosted major fairs in the fields of artificial intelli-
gence, mobile communication, software, and cloud technologies.
These events not only enabled product and project showcases
but also brought together hundreds of professionals to develop
new business opportunities. According to participation data, com-
panies took steps toward new partnerships especially through
the connections they established at these fairs.

2. Startup & Entrepreneurship Gatherings

Startup events held in different cities across Turkiye were among
the most highly attended technology gatherings of 2025. In these
events, where entrepreneurs could meet investors one-on-one,
many new business ideas received support. According to data
shared by communities, nearly 30% of startups established their
first serious connection at these gatherings.

3. Software, Al, and Cybersecurity Meetups
Community-driven small-scale gatherings increased in popula-
rity in 2025. Meetups organized for software developers, data
scientists, designers, and cybersecurity experts played a major
role in both technical knowledge sharing and building strong
social bonds. According to participant feedback, the most pro-
ductive networking environments were formed at these “intimate
gatherings.”

4. Workshop and Bootcamp-End Networking
Days

In 2025, education-focused events also became a critical area
for networking. Especially during meet-and-greet sessions or-
ganized after software and UX/UI trainings, participants had the
opportunity to directly communicate with mentors and compa-
nies. These gatherings became entry points into employment for
young professionals.

5. Corporate Social Responsibility (CSR) Events
Social responsibility projects organized by companies throughout
2025 also offered an important space for networking. In projects
focused on digital inclusion, technology education, and youth-o-
riented initiatives, professionals came together to both contribute
to society and expand their communication networks.

Networking Balance Sheet of 2025:
Who Benefited?

According to evaluation reports, the groups that benefited most
from networking events throughout 2025 were:

-Entrepreneurs: Access to investors became easier.

-New graduates: They mostly found their first job opportunities at
events.

-Technology professionals: They developed career and project
connections.

-Corporate companies: They established new partnerships and
increased brand awareness.

-Communities: Their member numbers and engagement increa-
sed significantly.

Conclusion: 2025 Was a Year When
Connections Strengthened in the Tech-
nology Ecosystem

Social events and networking gatherings organized in 2025
created a structure that directly supported Tirkiye’s growth in
the field of technology. Communication networks established at
events contributed to both professional development and busi-
ness collaborations. It appears that 2025 was not only the year
of technology, but also the year of human connections.



360-°

BiLisiM

www.360destek.com

Ocak - Subat 2026

Tirkiye Teknolojide Yeni Bir Giic Merkezi:
Yeni Dinyanin Lider Giicu

2025 yili, Turkiye'nin yalnizca kendi teknoloji ekosistemini
gelistirdigi degil, ayni zamanda diinya sahnesinde guglii
bir oyuncu héline geldigi bir yil olarak tarihe gegiyor. Uzun
stredir devam eden “Milli Teknoloji Hamlesi”, 6zellikle son iki yilda
uluslararasi karsilik buldu ve Trkiye'nin gelistirdigi projeler bircok
Ulkede dikkat geken 6rnekler arasinda yer aldi.

Savunma sistemlerinden yapay zekaya, uzay teknolojilerinden
yazilim ihracatina kadar genisleyen yerli tretim gucu, Turkiye'yi
teknoloji tiketen bir Glkeden teknolojiyi tasarlayip ihrag
eden bir Ulkeye donustirdu. 2025'in dne gikan trendi ise su oldu:
Turk muhendisliginin imzasi artik global pazarda
daha goriiniir.

Savunmada Diinya Markasi: insansiz
Sistemlerde Turk Imzasi

2025 itibariyla TUrkiye'nin insansiz sistemler alanindaki teknolo-
jileri yalnizca bolgesel degil, global dlgekte etkisini artirmaya
devam ediyor. .

-Yeni nesil Al tabanli [HA'lar, 30’dan fazla lkeye ihrag edilerek
Turkiye'yi bu alanda dunyanin ilk (i¢ tedarikgisi arasina tagidi.
-Otonom kara ve deniz platformlari, NATO tatbikatlarinda referans
Urln olarak gosterildi.

-Elektronik harp, radar ve iletisim sistemlerinde yerli Gretim artik
uluslararasi standartlarin tizerinde performans sunuyor.

Bu basari, dlinya basininda sik sik “TUrkiye, savunma teknolojil-
erinde oyun degistirici konumda” seklinde yorumlandi.

Yapay Zeka: Turk Teknolojisi Diinya
Pazarina Acildi

2025, Turkiye'nin yapay zeka alanindaki yatirmlarinin meyve ver-
digi bir yil oldu. Tirk girisimleri artik global Al pazarinda rekabet
ediyor.

-Tirk mihendisler tarafindan gelistirilen Tiirkge odakli
yapay zeka modelleri, Orta Dogu ve Tirk Cumhuriyetleri
tarafindan tercih edilen yazilim altyapisi haline geldi.

-Saglik, fintech ve lojistik sektdrlerinde kullanilan yerli yapay zekéa
¢Ozimleri 12'den fazla lilkede uygulanmaya baglandi.

-Siber glivenlikte yerli Al tabanli tehdit tespit sistemleri, ABD ve
Avrupa'daki teknoloji fuarlarinda odiller ald.

Bu gelismeler Tiirkiye’yi yalnizca kullanici degil,
yapay zeka ihra¢ eden bir lilke konumuna getirdi.

Milli Uzay Teknolojileri: Global is Birlikleri
Donemi

Tirkiye'nin uzay programi 2025'te uluslararasi bir boyut kazand.
-Yerli uydu Uretimi alaninda gelistirilen yeni platform, Asya ve
Afrika Ulkeleriyle ortak projelere kapi acti.

-Yuksek ¢ozdnurlikli gortntileme uydularinda kullanilan yerli
sensor teknolojisi, global tedarikgilerin ilgisini ceki.

-TUrkiye, uzay verisi isleme alaninda gelistirdigi yazilimlarla global
pazarda rekabet eden yeni bir oyuncu héline geldi.

Bu ilerlemeler, “Ttirkiye uzay ekosisteminde bdlgesel merkez
olma yolunda” degerlendirmeleriyle diinya medyasinda yer buldu.

Yazilim ihracatinda Yiikselis: Girisimlerden
Global Basan Hikayeleri

2025 yilinda Trkiye'nin yazilim ve teknoloji girisimleri uluslarar-
asl arenada 6nemli basarilar elde etti.

-Siber glivenlik, oyun, egitim teknolojileri ve fintech alaninda faal-
iyet gosteren yerli sirketler toplamda 20'den fazla ilkeye hizmet
vermeye baslad.

-Tlrk yapimi mobil oyunlar ve dijital platformlar, global uygulama
magazalarinda milyonlarca kullaniciya ulasti.

-Avrupa ve Korfez Bolgesi'nde agilan teknoloji ofisleri, Tlrkiye'nin
yazilim ihracatini dnceki yillara gére rekor seviyeye tasidi.

Yerli startup ekosistemi artik uluslararasi yatirim fonlarinin ra-
darinda ve 2025 yil, Tark girisimleri igin “kuresellesme yill” olarak
nitelendiriliyor.

Eneriji, Ulagim ve Altyapida Milli Te-
knoloji Vizyonu

Savunma ve yazilim sektorlerinin yani sira, 2025 yilinda enerji ve
ulasim teknolojilerinde de yerli goziimler uluslararasi ilgi gordu.
-Yenilenebilir enerji alaninda gelistirilen yerli batarya ve depolama
sistemleri Avrupa'ya ihrag edilmeye baslad.

-Akilli ulagim sistemleri, Orta Dogu ve Balkan Ulkelerinde pilot
projelere dontist.

-Yerli 5G teknolojileri kapsaminda gelistirilen bazi altyapi Urinleri
global firmalar tarafindan test siirecine alindi.

Bu gelismeler Turkiye'nin yalnizca savunma degil, “sivil teknoloji
alaninda da bélgesel teknoloji giici” haline geldigini gosteriyor.

2025’in Teknoloji Manzarasi: Dinyaya
Acilan Turkiye

Bu yil ortaya ¢ikan tablo net bir mesaj veriyor:

Turkiye artik teknoloji ithal eden bir iilke degil;
kendi teknolojisini tasarlayip diinya pazarina su-
nan global bir teknoloji iireticisi.

Yerli mihendislik kapasitesinin yikselmesi, startup ekosisteminin
blyimesi ve devlet-0zel sektor is birliginin artmasiyla 2026 ve
sonrasinda Ttrkiye’nin teknoloji ihracatinda daha da gugli bir
konuma yerlesmesi bekleniyor.

Tarkiye’nin 2025'te attigi adimlar, gelecekte yalnizca bolgesel
degil, kiresel teknoloji liderligine giden yolun temelini olusturuyor
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Turkey Emerges as a New Power Center in
Technology: The Leading Force of the New

The year 2025 is going down in history as a period in which Turkey
not only developed its own technology ecosystem but also became a
strong player on the global stage. The long-running “National Te-
chnology Initiative” has gained significant international recognition,
especially over the past two years, and projects developed in Turkey
have drawn attention as notable examples across many countries.
From defense systems to artificial intelligence, from space techno-
logies to software exports, the expanding domestic production capabi-
lity has transformed Turkey from a technology-consuming country into
one that designs and exports technology. The standout trend of 2025
is clear: the signature of Turkish engineering is now far more visible in
global markets.

A Global Defense Brand: The Turkish
Signature in Unmanned Systems

As of 2025, Turkey’s technologies in the field of unmanned systems
continue to increase their impact not only regionally but also on a
global scale.

-New-generation Al-based UAVs have been exported to more than 30
countries, positioning Turkey among the world’s top three suppliers in
this field.

-Autonomous land and maritime platforms have been presented as
reference products in NATO exercises.

-In electronic warfare, radar, and communication systems, domestic
production now delivers performance above international standards.

This success has frequently been interpreted in the global media as
“Turkey is a game changer in defense technologies.”

Artificial Intelligence: Turkish Technology
Expands into Global Markets

The year 2025 marked the point at which Turkey’s investments in
artificial intelligence began to yield tangible results. Turkish startups
are now competing in the global Al market.
-Turkish-language—focused Al models developed by Turkish engineers
have become preferred software infrastructures across the Middle
East and Turkic Republics.

-Domestic Al solutions used in healthcare, fintech, and logistics have
been deployed in more than 12 countries.

-Locally developed Al-based threat detection systems in cybersecurity
have won awards at technology fairs in the United States and Europe.

These developments have positioned Turkey not only as a user but
also as an exporter of artificial intelligence.

National Space Technologies: An Era
of Global Collaboration

Turkey’s space program gained an international dimension in
2025.

-New platforms developed for domestic satellite production ope-
ned the door to joint projects with countries in Asia and Africa.

-Indigenous sensor technologies used in high-resolution ima-
ging satellites attracted the attention of global suppliers.

-With software developed for space data processing, Turkey has
become a new competitor in the global market.

These advances were reflected in the international media with
assessments such as “Turkey is on its way to becoming a regio-
nal hub in the space ecosystem.”

Rising Software Exports: From Startups
to Global Success Stories

In 2025, Turkey’s software and technology startups achieved
significant success on the international stage.

-Domestic companies operating in cybersecurity, gaming,
edtech, and fintech began providing services to more than 20
countries.

-Turkish-developed mobile games and digital platforms reached
millions of users in global app stores.

-Technology offices opened in Europe and the Gulf region
pushed Turkey's software exports to record levels compared to
previous years.

The domestic startup ecosystem is now firmly on the radar of

international investment funds, and 2025 is being described as
the “year of globalization” for Turkish startups.

A National Technology Vision in Energy,
Transportation, and Infrastructure

Beyond defense and software, 2025 also saw strong internatio-
nal interest in domestic solutions across energy and transporta-
tion technologies.

-Locally developed battery and energy storage systems in the
renewable energy sector began to be exported to Europe.

-Smart transportation systems were launched as pilot projects in
the Middle East and Balkan countries.

-Certain infrastructure products developed under domestic 5G
technologies entered testing phases with global companies.

These developments demonstrate that Turkey has become not
only a defense powerhouse but also a “regional technology
force in civilian technologies.”

The Technology Landscape of 2025:
Turkey Opening to the World

The picture that emerged this year sends a clear message:
Turkey is no longer a country that imports technology; it is a
global technology producer that designs its own solutions and
delivers them to world markets.

With the rise of domestic engineering capacity, the growth of the
startup ecosystem, and increased public—private sector collabo-
ration, Turkey is expected to secure an even stronger position

in technology exports in 2026 and beyond. The steps taken in
2025 lay the foundation for a future in which Turkey advances
not only toward regional leadership but also toward global tech-
nology leadership.
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Turkiye’de Bilisim, Savunma ve Yenilik Odakh Gelismeler

Tiurkiye’de teknoloji ve bilisim alaninda yuriitiilen galigmalar, 2025 yih itibariyla kamu kurum
lari, savunma sanayi kuruluslari ve 6zel sektor is birlikleriyle ivme kazandi. Yerli bulut bilisim
projeleri, uzay ve savunma teknolojileri, girisimcilik destekleri ve dijital finans uygulamalari,
ulkenin teknoloji gindeminde one ¢ikan basliklar arasinda yer aldi.

TSK icin Yerli ve Giivenli Bulut Altyapisi

Dijitallesmenin hiz kazanmasiyla birlikte veri glivenligi ve bilisim
altyapilari stratejik bir 5nem kazandi. Bu kapsamda Tirk Silahli Kuv-
vetleri icin gelistirilen Safir Bulut Bilisim Sistemi, yerli ve milli teknoloji
vizyonunun dnemli projelerinden biri olarak dikkat gekiyor.

TUBITAK BILGEM ve HAVELSAN is birligiyle yiritiilen proje, askeri
bilisim sistemlerinin tamamen yerli yazilim ve altyapi izerinde ga-
lismasini hedefliyor. Safir Bulut'un, askeri operasyonlarda kullanilan
kritik verilerin givenligini saglamasi ve sistemlerin diga bagimliligini
azaltmas! amaglaniyor.

TEKNOFEST te agiklanan Faz-1 galigmalari kapsaminda, Safir
Bulut'un mevcut askeri sistemlerle entegrasyonu ve goklu bulut mi-
marisinin olusturulmasi planlaniyor. Proje tamamlandiginda, TSK’nin
dijital altyapisinda yuksek glvenlikli, esnek ve dlgeklenebilir bir yapi
kurulmasi hedefleniyor.

Uzay Teknolojilerinde Yerli Mithendislik
Cahsmalan

Trkiye'nin uzay alanindaki ¢alismalari da hiz kesmeden devam
ediyor. Cumhurbagkanli§i Savunma Sanayi Baskanligi istiraki olan
DeltaV Uzay Teknolojileri tarafindan gelistirilen yerli itki ve tahrik
sistemleri, Ay Arastirma Programi kapsaminda ydruttilen galigmalarin
merkezinde yer aliyor.

Tamamen yerli mihendislik ¢dzimleriyle gelistirilen bu sistemlerin,
planlanan uzay gérevlerinde kullaniimasi 6ngérillyor. Program
kapsaminda, yerli itki sistemi kullanan bir uzay aracinin 2027 yilinda
firlatilmasi planlaniyor.

DeltaV tarafindan gelistirilen teknolojilerin yalnizca Ay géreviyle
sinirll kalmayacagi, ayni zamanda yerli uydu Uretim projelerinde de
kullanilacag belirtiliyor. Bu ¢aligsmalar, Tirkiye'nin uzay teknolojilerin-
de bagimsizlik hedefi dogrultusunda atilan 6nemli adimlar arasinda
gosteriliyor.

Girisimcilik Ekosistemine Kamu Destegi

Turkiye’de teknoloji ekosisteminin blyimesinde girisimcilik destek-
leri dnemli bir rol oynuyor. KOSGEB tarafindan yiritiilen destek
programlari, 6zellikle teknoloji ve yenilik odakli girisimlere finansman
sadlamay! amagliyor.

xYazilim, bilisim altyapisi, Ar-Ge ve dijital (irlin gelistirme alanlarinda
faaliyet gosteren girisimler, KOSGEB'in sundugu desteklerden yarar-
lanabiliyor. Yetkililer, bu programlarin yeni girisimlerin kurulmasinin
yani sira mevcut isletmelerin bliyimesine ve uluslararasi pazarlara
aciimasina katki sagladigini ifade ediyor.

Kamu destekleri, teknoloji tabanli is fikirlerinin ticarilesmesini hizlan-
dirirken, girisimcilik ekosisteminin stirdirdlebilirligini de gliglendiriyor.

Finansal Teknolojiler ve Dijital Turk
Liras1 Cahsmalan

Finansal teknolojiler alaninda da TUrkiye'de 6nemli gelismeler ya-
saniyor. Sermaye Piyasasi Kurulu biinyesinde kurulan yeni yapilan-
malarla fintech sirketlerine yonelik diizenleme ve denetim siregleri
guglendirildi.

Turkiye Cumhuriyet Merkez Bankasi tarafindan ydruttilen Dijital Trk
Lirasi projesinde ikinci faz ¢alismalari tamamlandi. Bu asamada
programlanabilir ddeme senaryolari, cevrimdisi kullanim imkanlari ve
farkli teknolojik altyapilar test edildi.

Yetkililer, projenin ilerleyen agamalarinda yasal diizenlemelerin gln-
deme gelmesini ve pilot uygulamalarin genisletiimesini bekliyor. Dijital
Tark Lirasr’'nin, 6deme sistemlerinde verimlilik ve glvenlik agisindan
onemli katkilar saglamasi dngoérullyor.

5G Altyapisi ile Yeni Nesil Uygulamalar

iletisim altyapilari, dijital déniisiimiin temel unsurlari arasinda yer
alyor. Ulastirma ve Altyapi Bakanligi tarafindan ydritiilen galismalar
kapsaminda 5G frekans ihaleleri tamamlandi.

Planlamalara gére 5G hizmetinin 2026 yilinda aktif olarak kullanima
sunulmasi hedefleniyor. 5G teknolojisiyle birlikte; yiksek hiz, diislik
gecikme sUresi ve yuksek baglanti kapasitesi sunulmasi bekleniyor.

Bu altyapinin, akilli sehir uygulamalari, endUstriyel loT ¢dziimleri,
otonom araglar ve uzaktan kontrol sistemleri gibi alanlarda yeni uygu-
lamalarin énlinii agmasi 6ngortllyor.

TEKNOFEST ve Take Off istanbul’da
Teknoloji Giindemi

Tirkiye’nin 6nde gelen teknoloji etkinlikleri arasinda yer alan
TEKNOFEST, 2025 yilinda da birgok yerli ve milli projenin tanitildigi
bir platform oldu. Savunma sanayi, yapay zeka, robotik ve insansiz
sistemler alanindaki projeler ziyaretgilerle bulustu.

Teknopark Istanbul ve savunma sanayi kuruluslarinin stantlarinda ileri
teknoloji uygulamalari, similasyonlar ve prototipler sergilendi. Etkin-
lik, geng girisimciler ve Universite ekipleri i¢in de 6nemli bir tanitim
alani sundu.

Uluslararasi girisimcilik zirvesi Take Off Istanbul ise yerli ve yabanci
start-up’lari yatirimcilarla bir araya getirdi. Yapay zeka, mobilite,
Web3 ve dijital platformlar tizerine ¢alisan girisimler etkinlikte 6ne
¢ikan projeler arasinda yer ald.

Tiirkiye’de One Cikan Teknoloji Trendleri

Son donemde Turkiye'de yapay zeka ve biyuk veri uygulamalarinin
yayginlastigi géruliyor. Kamu ve 6zel sektdrde Al destekli gozimler,
karar alma sureglerinde ve operasyonel verimlilikte kullaniimaya
baslaniyor.

Bulut ve ¢oklu bulut altyapilari, dijital donlisim projelerinin temel
bileseni haline gelirken; siber giivenlik kritik altyapilarin korunmasi
acisindan oncelikli alanlardan biri olarak 6ne cikiyor. Fintech, dijital
odemeler ve agik bankacilik uygulamalari ise finans sektériinde
dondsuma hizlandiryor.

Uzay teknolojileri, robotik sistemler, loT ¢oziimleri ve strdurdlebilir
dijital uygulamalar, Tirkiye’nin énimiizdeki ddnemde odaklanacagi
baslica teknoloji alanlari arasinda yer aliyor.
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Developments in Information Technologies, Defense, and

Innovation in Turkiye

As of 2025, efforts in the fields of technology and information technologies in Tiirkiye have
gained momentum through collaborations among public institutions, defense industry organi-
zations, and the private sector. Domestic cloud com utianprojects, space and defense tech-

i

nologies, entrepreneurship support programs, and

igital finance applications have emerged

as prominent topics on the country’s technology agenda.

Domestic and Secure Cloud Infrastructure
for the Turkish Armed Forces

With the acceleration of digitalization, data security and information
technology infrastructures have gained strategic importance. In this
context, the Safir Cloud Computing System developed for the Turkish
Armed Forces stands out as one of the key projects of the domestic
and national technology vision.

The project, carried out through the cooperation of TUBITAK BILGEM
and HAVELSAN, aims to ensure that military information systems
operate entirely on domestically developed software and infrastructure.
Safir Cloud is intended to secure critical data used in military operations
and reduce external dependency of the systems.

Within the scope of the Phase-1 studies announced at TEKNOFEST,
the integration of Safir Cloud with existing military systems and the
establishment of a multi-cloud architecture are planned. Upon comple-
tion of the project, it is aimed to establish a highly secure, flexible, and
scalable digital infrastructure for the Turkish Armed Forces.

Domestic Engineering Efforts in Space
Technologies

Tirkiye’s efforts in the field of space technologies continue at full pace.
Domestically developed propulsion and thrust systems by DeltaV Spa-
ce Technologies, a subsidiary of the Presidency of Defence Industries,
are at the core of the studies carried out within the scope of the Lunar

Research Program.

These systems, developed entirely with domestic engineering soluti-
ons, are planned to be used in upcoming space missions. Within the
program, the launch of a space vehicle utilizing a domestically develo-
ped propulsion system is planned for 2027.

It is stated that the technologies developed by DeltaV will not be limited
solely to the lunar mission but will also be used in domestic satellite
production projects. These efforts are considered among the significant
steps taken toward Tirkiye’s goal of independence in space techno-
logies.

Public Support for the Entrepreneurship
Ecosystem

Entrepreneurship support plays a significant role in the growth of Tiirki-
ye’s technology ecosystem. Support programs carried out by KOSGEB
aim to provide financing, particularly to technology- and innovation-o-
riented startups.

Enterprises operating in areas such as software, IT infrastructure, R&D,
and digital product development can benefit from the support offered
by KOSGEB. Authorities state that these programs contribute not only
to the establishment of new startups but also to the growth of existing
businesses and their expansion into international markets.

Public support accelerates the commercialization of technology-based
business ideas while also strengthening the sustainability of the entrep-
reneurship ecosystem.

Financial Technologies and Digital
Turkish Lira Initiatives

Significant developments are also taking place in the field of financial
technologies in TUrkiye. With new structures established under the Capital
Markets Board, regulatory and supervisory processes for fintech companies
have been strengthened.

The second phase of the Digital Turkish Lira project carried out by the
Central Bank of the Republic of Tiirkiye has been completed. At this stage,
programmable payment scenarios, offline usage capabilities, and different
technological infrastructures were tested.

Officials expect legal regulations to come onto the agenda in the upcoming
phases of the project and pilot implementations to be expanded. The Digital
Turkish Lira is anticipated to make significant contributions to efficiency and
security in payment systems.

Next-Generation Applications Enabled by
5G Infrastructure

Communication infrastructures are among the fundamental elements of
digital transformation. Within the scope of studies carried out by the Ministry
of Transport and Infrastructure, 5G frequency tenders have been completed.

According to planning, 5G services are targeted to be actively launched in
2026. With 5G technology, high speed, low latency, and high connection
capacity are expected to be provided.

This infrastructure is anticipated to pave the way for new applications in
areas such as smart city solutions, industrial loT applications, autonomous
vehicles, and remote control systems.

Technology Agenda at TEKNOFEST and
Take Off Istanbul

TEKNOFEST, one of Tiirkiye's leading technology events, continued in 2025
to serve as a platform where many domestic and national projects were
showcased. Projects in the fields of defense industry, artificial intelligence,
robotics, and unmanned systems were presented to visitors.

Advanced technology applications, simulations, and prototypes were exhibi-
ted at the stands of Teknopark Istanbul and defense industry organizations.
The event also provided an important promotion and visibility opportunity for
young entrepreneurs and university teams.

The intenational entrepreneurship summit Take Off istanbul brought
together domestic and foreign startups with investors. Startups working on
artificial intelligence, mobility, Web3, and digital platforms were among the
prominent projects highlighted at the event.

Prominent Technology Trends in Tiirkiye

In recent years, the widespread adoption of artificial intelligence and big
data applications in Trkiye has become increasingly evident. Al-powered
solutions in both the public and private sectors are being utilized in decisi-
on-making processes and to enhance operational efficiency.

While cloud and multi-cloud infrastructures have become core components
of digital transformation projects, cybersecurity stands out as a priority

area for the protection of critical infrastructures. Fintech, digital payments,
and open banking applications are accelerating transformation within the
financial sector.

Space technologies, robotic systems, loT solutions, and sustainable digital
applications are among the key technology areas that Tirkiye is expected
to focus on in the coming period.

. 4O I ——
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TECRUBEMI, YONETICiLIK YETENEGIMiI VE SAHA GUCUMU
DEGERLENDIREBILECEGIM BiR i$ ARIYORUM

Bilisim sektdrtnde 2008 yilindan bu yana, sahada baslayip
yonetime uzanan uzun ve istikrarli bir kariyer yolculugum

var. Bu sUrecte yalnizca teknik isler yapan biri olmadim; ekip
kuran, operasyon yoneten, sorumluluk alan ve sonug Ureten
bir profesyonel olarak ¢alistim. Bugiin geldigim noktada, sahip
oldugum bilgi birikimi ve tecriibeyi, yoneticilik yeteneklerimle
birlikte degerlendirebilecegim bir is artyorum.

Meslek hayatima PTT Kargo’da bilgi islem personeli olarak
basladim. Bilgisayar, yazici, tarayici ve kamera sistemlerinin
bakim ve onarim stireglerinde aktif gorev aldim. Bu donem,
bana yalnizca teknik bilgi kazandirmadi; ayni zamanda disiplinli
calisma, sorumluluk alma ve sahada problem ¢dzme aliskanligi
da kazandirdi. Bilisim dinyasinda saglam bir temel olusturan
bu yillar, ilerleyen kariyerimin yapi taslarindan biri oldu.

2013 yilinda kendi sirketim olan Areon Biligim'i kurarak,
teknik destekten operasyon ve proje yonetimine uzanan daha
blyuk bir sorumlulugun altina girdim. Edirne, Tekirdag, Kirk-
lareli, Kars, Ardahan, Agri, Igdir, Van, Hakkéri ve Bitlis basta
olmak uzere birgok ilde; BDH (Netas), Innova, IBM,
KogSistem, TiirkNet, Teknoser, D724, Arti ve Arti
gibi sektoriin 6nde gelen firmalariyla is ortakliklari yurGttim.

Bu slrecte hem projelerin yonetimini Ustlendim hem de sahada
aktif olarak gorev aldim.

Fatih Projesi, devlet hastaneleri, saglik ocaklari, adliyeler (SE-
GBIS projeleri), jandarma ve emniyet birimleri, tapu ve kadast-
ro mudurltkleri, DHMI, SGK, TUVTURK, bankalar, perakende
zincirleri, telekom firmalari ve ener;ji tesisleri gibi birgok kritik
yaplida;

IT altyapi kurulumlari, Cisco lriinleri (switch ve
router), POS ve ATM sistemleri, kamera sistem-
leri, bilgisayar ve yazici donanimlari, bakim—ona-
rim ve ariza yonetimi sireglerini yonettim. Bu projelerde
yalnizca teknik ¢ozim Uretmedim; ayni zamanda ekip koordi-
nasyonu, is planlamasi ve sureg takibini de bizzat yurattim.

2019-2025 yillari arasinda Datassist bordrosunda IBM igin ¢a-
listim daha sonra Retailx danismanlik igin tGm Turkiye’deki pro-
jelerinde saha operasyon yoneticisi olarak gérev aldim. FLO,
Instreet, Koton, D&R, USPA, OXXO gibi Tiirkiye genelinde
yaygin magdaza agina sahip markalarda; yazarkasa, IT destek
ve saha operasyonlarinin yonetimini Ustlendim. Bu donemde
ekiplerin planlanmasi, is dagilimi, performans takibi, misteri
memnuniyeti ve kriz yonetimi konularinda ciddi bir yoneticilik
deneyimi kazandim. 81 ilde tm Turkiye'de is yapabilecegim
profosyonel ekipler edindim.

Son dénemde ise 360°Destek firmasini kurarak 81 ilde hizmet
verebilen bir saha organizasyonu olusturdum. Ayni zamanda
360°Bilisim ve Teknoloji Dergisi'ni hayata gegirerek sektorel
bilgi paylagimina katki sunmaya bagladim. Ancak bugtin 6nceli-
gim; edindigim bu uzun soluklu tecribeyi, kurumsal bir yap! ice-
risinde strddrllebilir ve kalici bir sekilde degerlendirebilecegim
bir is firsati bulmaktir.
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% +90 507 991 90 59
* onur.akay@360destek.com

Bugin;

«Saha operasyon yonetimi

«Teknik ekip liderligi ve koordinasyonu
«IT altyapi ve destek siirecleri

«Proje ve siire¢ yonetimi

alanlarinda, tecriibemi ve yéneticilik yeteneklerimi tam anlamiy-
la kullanabilece@im bir pozisyon ariyorum. Sahayi bilen, ekiple
ayni dili konusabilen, isi masa bagindan degil yerinde ve dogru
sekilde yoneten bir yonetici olarak; ¢alisacagim kuruma deger
katacagima inaniyorum.

Benim icin ydneticilik; unvandan ibaret dedgildir. Yoneticilik,
sorumluluk almak, sahaya hakim olmak, ekibini korumak ve isi
sonuca ulastirmaktir. Bu anlayisla; bilgi birikimimi, saha tecr-
bemi ve liderlik yeteneklerimi yeni bir yapida degerlendirmeye
hazirim.

Detayli 6zge¢misim (CV) QR kod’da yer
almaktadir.
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Is Birligi & Sponsorluk

Bu dergi, yalnizca bir yayin olmanin 6tesinde; teknoloji, dijital kiltiir ve gelecegin diinyasina
dair dusuinen, sorgulayan ve deger ureten bir platform olma amaciyla yola ¢ikti. Amacimiz
reklam alani satmak ya da gegici gorunurliik saglamak degil; ayni vizyonu paylasan paydas-
larla birlikte Gretmek.

Her sayimizda; alaninda uzman yazarlarin katkilari, giincel teknolojik gelismeler, yenilikgi fi-
kirler ve sektore yon veren bakis agilari yer aliyor. Okurumuza sundugumuz her igerik, glive-
nilirlik, nitelik ve surdirilebilirlik ilkeleriyle hazirlaniyor. Bu nedenle ig birliklerimizi de kisa
vadeli kazanglar uzerinden degil, uzun vadeli deger uretimi Gizerinden kurguluyoruz.

Bu sayfalarda yer alacak her marka ve kurumun, yalnizca goriinur degil; anlamli, tutarh ve
bu yayin ruhuyla uyumlu olmasini 6nemsiyoruz. Sponsorluk ve is birliklerini, bir destek ilis-
kisi olarak degil; ortak bir hedefe yuriiyen yol arkadashgi olarak goriiyoruz.

Kimlerle is Birligi Yapiyoruz?

Teknoloji ve dijital donlisiim alaninda deger lireten markalar

Yenilik¢i bakis agisina sahip kurum ve girigimler

Toplumsal, kulturel ve sektorel faydayi 6nemseyen yapilar

is Birligi Modelleri

Sayi ve dosya konusu sponsoriugu

icerik destekgiligi ve marka 6zel sayfalari

Etkinlik, proje ve yayin ortakliklari

Dijital platformlarda stratejik tanitim ¢calismalari

Bu dergide yer almak, yalnizca bir goruniirliik degil; bir durusun, bir bakig agisinin ve bir
vizyonun parc¢asi olmak anlamina gelir.

Eger siz de bu anlayigi paylasiyor ve birlikte deger uretmeye inaniyorsaniz, is birligi olanak-
larini konugmaktan memnuniyet duyariz.

lletisim:

Onur Akay
onur.akay@360destek.com
www.360destek.com
05079919059
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TEKNOLOJININ HER YONU

TURKIYE GENELINDE TEKNIK DESTEKTE COZUM ORTAGINIZ

Giivenilir « Hizl « 81 ilde Kesintisiz Hizmet

isletmenizin Ttim Teknik intiyaclari igin Tek Cati Altinda Profesyonel Goziimler

360° Destek, Tlrkiye’nin her noktasinda isletmelerin teknik altyapi ihtiyaglarini en hizli ve etkin sekilde karsilayan ¢6zim
ortaginizdir.

81 ilde saha destek hizmeti, donanim & yazilim ¢ozumleri, stok ve envanter yonetimi gibi kritik hizmetleri guiglu teknik
ekibi ile 7/24 sunar.

Neden 360° Destek?

81 ilde Yaygin Hizmet A§1 — Tiirkiye’nin tiim bélgelerinde uzman teknik destek.

Hizli Mlidahale Garantisi — Kritik arizalarda kisa slrede yerinde ¢6zim.

Donanim ve Yazilim Destegi — Her sektor igin kapsamli teknik ¢oziumler.

Stok & Envanter Yonetimi — Verimliligi artiran dijital takip ve raporlama.

Profesyonel ve Deneyimli Uzman Kadro — Siirekli egitimli, sertifikali ekip ile Gstin servis kalitesi.

Sundugumuz Hizmetler

Yerinde Ariza Tespiti ve Cozimi
Donanim - Yazilim Kurulum ve Onarimi
Periyodik Bakim ve Teknik Kontroller
Stok Takip & Depo Yonetimi
Operasyonel Yonetim & Raporlama

Siz Isinizi Alin, Gerisini Biz Yapalim!

Ofis, depo, personel, teknik ekip, lojistik... Artik bunlarla
ugrasmaniza gerek yok!

360° Destek, tum saha ve teknik destek sureclerinizi tstlenir.
Siz sadece isinize odaklanin, gerisini biz ¢cozelim.

Derleme yaymmdir. Satilmaz



