SOCIAL MEDIA MARKETING CREATIV

Seattle, WA

Today, my focus is helping business owners simplify their marketing
without watering it down. That means building content systems,
visuals, and messaging that support growth instead of creating more
noise. | care deeply about brand integrity, clear communication, and
creating content that feels like you not a trend.

Kelsey Webb

Over the years, I've partnered with real estate
agencies, marketing firms, retail brands, personal
trainers, and service based businesses to create
content that feels aligned, intentional, and
effective. My work sits at the intersection of
strategy and creativity because good content
should look good and drive action.
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INTRODUCTION

| help business owners turn their ideas into content
that actually works.

Over the years, I've partnered with real estate
agencies, marketing firms, retail brands, personal
trainers, and service based businesses to create
content that feels aligned, intentional, and effective.
My work sits at the intersection of strategy and
creativity because good content should look good
and drive action.

| started in content marketing and social mediaq,
working hands on with brands that needed clarity,
consistency, and a stronger online presence. From
launching campaigns and managing day to day
content to refining brand voice and visuals, I've
seen firsthand what connects with real people
and what gets ighored.




THE WAY | WORK IS DIFFERENT

Most social media managers require constant
approvals, endless check ins, and real time
collaboration on every single post. That is not how |
work.

| take full ownership of your social media so you do not
have to think about it at all. Once | understand your
brand, voice, and goals, | manage your accounts
manually and strategically while you stay focused on
running your business.

This approach is different on purpose. It removes
bottlenecks, speeds up execution, and allows your
content to stay consistent, relevant, and human. The
result is stronger momentum, better engagement, and
social media that actually supports growth instead of
lbecoming another task on your to do list.




EDUCATION

Green River College (2025)

Bachelors of Applied Science, Magna Cum Laude
Marketing and Entreprenuership.




PROJECT PORTFOLIO

Community Passageways

This non-profit started with an inactive Instagram account,
and | revived it with a solid content strategy and branding.

203.15K 317 166

Awvg. reach per day Total content

GIVEAWAY

SATURDAY, DECEMBER 13™
RAINIER BEACH COMMUNITY CENTER




GRAPHICS

| focus on sticking to brand
colors, delivering similar
messaging and implementing
brand assets that tie into their
overall branding to keep
everything looking consistent.
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PROJECT PORTFOLIO 2

Thrive Community Fitness

Before | came in, they had no Instagram and an inactive Facebook and over the

last 3 years | have grown both accounts, getting exposure that has brought in
more customers.




GRAPHICS

| focus on sticking to brand
colors, delivering similar
messaging and implementing
brand assets that tie into their
overall branding to keep
everything looking consistent.

Move your
body, lift your
spirit!

Join us for RIZZMIC with Melain
Mondays at 6:30pm

Body Fat

SAT. APRIL 26

NEW CLASS

EVERY TUESDA

It’s not too late to
work on strength.

Join us for STRENGTH
with Andrea
Wednesdays at 5:30pm.
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€y Local Guide - 7 reviews
6 hours ago
My small but mighty marketing agency needed

a local content creator and Kelsey Webb was

such a perfect fit! Not only did she capture

highly professional content she always came

prepared with additional concepts, new ideas

and a plan for how we would capture the most

C:T"::’"; :“d a'::e"e ac'l' our gf'at"ts in O:J‘f t Thank you!!! You helped putting me on the right track!! Thanks for your
allotted time. She made a point to not jus -

“"show up and shoot” but to truly understand @@k feedbacke®
what | wanted to convey and ensured we P

captured it! | would highly recommend hiring

Kelsey Webbh. Next time you're staring at a

blank social media page, you'll be thankful you

did!

2 Helpful ca

"Kelsey is a wonderful graphic
designer and social media pro!"

KC SEO Consulting
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BECAUSE INCONSISTENT MARKETING COSTS MORE THAN YOU THINK.

IT COSTS VISIBILITY. IT COSTS TRUST. IT COSTS OPPORTUNITIES.

A DEDICATED SOCIAL MEDIA MANAGER LIKE ME ENSURES YOUR BRAND
STAYS VISIBLE EVEN WHEN YOUR TEAM IS FOCUSED ELSEWHERE.



INSTAGRAM @VIDEOSBYKELSEY FOR MY REEL PORTFOLIO

KELSEYWEBBMARKETING.COM



