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MEET JENNA!



UNDERSTANDING JENNA’S LANGUAGE





GENERATION Z





WHAT DOES OUR 
RESEARCH SHOW



GENERATION Z - WHO ARE THEY?
● Born between 1994-2010
● More than a quarter of the U.S 

Population belongs to 
Generation Z

● By 2020 Gen Z will account for 
one third of the U.S. 
Population



GENERATION Z - SOCIAL MEDIA  
● 81% - Social Media
● 84% - Multitask with an Internet-

connected device while watching TV.
● Non-digital world
● Emoticons and emojis.



GENERATION Z - COMMUNICATION

● Social media they speak their 
mind (not verbally in-person)

● “Snackable” content.
● Attention spans are getting 

shorter
○ Video and images rather than 

text.



WHAT HASN’T WORKED 
WITH GEN Z ON YOUR 

CAMPUS



COMMUNICATING 
WITH GEN Z

SOUTHERN UTAH UNIVERSITY



1.SNACKABLE MEDIA



1. “SNACKABLE” CONTENT 

MAILER PACKETS









1. “SNACKABLE” CONTENT 

ORIENTATION







1. “SNACKABLE” CONTENT 

OUTREACH SUU

HELLO!

ARE YOU 
EXCITED ?!?!

NO WORRIES, MOST 
PEOPLE ARE NERVOUS 
THEIR FIRST DAY OF 
SCHOOL..

I AM EXCITED, 
BUT I AM VERY 
NERVOUS ...

HELLO!

YOU GUYS ARE RAD! :)









2. SOCIAL MEDIA



2. SOCIAL MEDIA
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2. SOCIAL MEDIA



2. SOCIAL MEDIA



2. SOCIAL MEDIA



3. PERSONALIZED



3. PERSONALIZED

EMAILS AND 
COMMUNICATION



3. PERSONALIZED

INTEREST GROUPS



3. PERSONALIZED

INDIVIDUALIZED 
COMM PLAN



WHAT HAS WORKED 
WITH GEN Z ON YOUR 

CAMPUS



QUESTIONS?
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