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TotheEditor:

This case to save historic Ebony, Virginia, the local
businesses, and the quality of life and safety of this
residential, agricultural community and the sanctity of
ProspectCemeteryandChurchnowlieswiththeSupreme
Court ofVirginia.This nightmare started five years ago
andisinitsfifthyearoflitigation.
Inmid-Februaryofthisyear,theplaintiffswerenotified
that theVirginiaCourt ofAppeals upheld the Summary
Judgment from the Brunswick Circuit Court in favor
of the County. Furthermore, that ruling was published,
whichmeans it became a legal precedent for all of the
Commonwealth.
The plaintiffs, on behalf of the oppositionmovement,
appealedthislastrulingtotheSupremeCourtofVirginia.
TheplaintiffsfiledaPetitionforAppeal,andtheCounty
filedanOpposition toPetition toAppeal.Wehavebeen
waitingsinceearlyJunetoheariftheSupremeCourtwill
acceptthecase.
IMPACTBEYONDEBONY
ThepublishedopinionbytheVirginiaCourtofAppeals
sets a precedent that Comprehensive Plans, Ordinances,
andStatuteshavemarginalized impacton landusegov-
ernanceenforcement.Theycanbeeasilyoverridden.This
alsocreatesaconflictwiththeauthoritygiventothelocal
government by the Dillon Rule, which says that local
authorityisboundedbylegalstatutesandthattheycan’t
makeuptheirownrulesandappliestoallcountiesinthe
Commonwealth.
While thiscasestartedoutprotecting theEbonycom-
munity, this new precedent now impacts all of the
Commonwealth.
Wecertainlyhope theSupremeCourtofVirginiawill
wanttomaintaintheintegrityoftheDillonRuleandthe
roleofComprehensivePlans,whicharemandatedbylaw
alongwithotherstatutes, thathavebeen largelycircum-
ventedwith thedecision to rezone theproperty toallow
DollarGeneralintothecommunity.
REVERSING THE REZONING DECISION IS
ESSENTIAL
While we still have no sign of a Dollar General in
Ebony, the threat is not overuntil the rezoningdecision
isreversed.
TheCountycouldreversetherezoningdecisionfollow-
ingRobertsRules ofOrder,which is the administrative
protocoltheyfollowwithdecision-making.Theplaintiffs
have proposed this settlement path several times to the
Board of Supervisors to stop the litigation. They have
electedtocontinuetofollowthedirectionoftheirattorney,
SandsAnderson,nottosettle.Everyoneisencouragedto
speaktohis/herBoardofSupervisorsrepresentative.

As a reminder, the 3-2 decision by the Brunswick
County Board of Supervisors to rezone a carved-out
potionofA-1AgriculturallandtoB1-Businesstosupport
aDollarGeneralwasunconditional.Leftinthisstate,even
iftheplanfortheallegedDollarGeneralnevermaterializ-
es,anybusinessallowedbyrightofB-1BusinessZoning
Ordinance can apply andwouldhave tobe approved as
long as they comply with the ordinances. Neither the
County nor citizens/landowners would have any ability
to prevent other incompatible and detrimental commer-
cializationinthatlocation.Businessesareaccommodated
inA-1communitiesbyrightinthezoningordinanceora
specificConditionalUsePermit that isdesigned tocon-
strain the business such that it is compatible with the
communityandsurrounding landuseandcomplieswith
all of the related zoning statutes. Rezoning circumvents
allofthis.
SUPPORTINGTHECAUSE
The grassroots opposition movement (Keep Ebony
Country) isstillbehind thiscause,and it representsfour
factionsofopposition:
Thosewhowanttopreservethehistoricintegrityofthe
Ebony community as an unspoiled residential, agricul-
turalcommunitywithsmalllocalbusinessesthatarenota
threattothecharacterandsafetyofthecommunity
Those who oppose the unchecked proliferation of
Dollarstores
ThosewhoopposeDollarGeneralbasedonallof the
datathatshowsthenegativeimpact
Those who oppose Dollar General specifically in the
Ebonylocation
Ifyouareonthesamepageandwanttoaddyoursup-
port,thebestwayistocommunicateyourpositiontoyour
district supervisor for themtoaccept thepath to reverse
therezoningdecisionandthroughdonationstotheoppo-
sition’slegalfundfortheAppeal.Todonate,pleasemake
checkto“KeepEbonyCountryFund”andmail toKeep
EbonyCountry,c/oKayWhitehead,POBox36,Ebony,
VA23845.
Thanksforreadingandwearegratefulforthecontinued
support for this importantcause to saveEbony thatalso
setsprecedentforalllandusegovernancethroughoutthe
County–andwiththelastruling,throughoutallcounties
acrosstheCommonwealth.

RespectfullySubmitted,

AnneandAlHartley
Onbehalfof
EbonyPreservationGroup
KeepEbonyCountry

Ebony rezoning - Dollar 
General litigation update

AARP Virginia Fraud Alert: Consumer 

Fraud Fight Goes to the White House

LastyeartheFederalTradeCommissionrecorded$10
BillioninreportedfraudfromU.S.consumers.Because
fraudisunderreported,weknowthatactuallossesare
muchhigher.
WhileeducationempowersolderAmericanstoprotect
themselves,moreisneededtoeliminatethislarge-scale
problem.That’swhyAARPadvocatesforbipartisan
lawsandregulationstostrengthenconsumerprotections
againstscamsoneverythingfromillegalrobocalls,togift
cardregulationstocryptocurrenyscamsandmore.This
workisdoneinstatelegislaturesacrossthecountry,in
CongressandevenattheWhiteHouse.
EarlierthisyearAARPjoinedWhiteHouseofficials
andindustryleadersinameetingaimedathelpingthe
federalgovernmentfightbackagainsttheuseofartificial
intelligence–enabledvoicecloningtocommitfraud.A
virtualWhiteHouseconferencefollowedinJune,with
AARPagainatthetable.Withfraudalreadyatanepi-
demiclevel,theadditionofAIpoweredscamsisalarm-
ing,whichiswhyAARPisfocusedonadvocatingfora
stronglegislativeresponsetothisthreat.
AlreadythisyeartheFederalCommunications
CommissionhasmovedtomakeitillegaltouseAIvoice
cloninginrobocallstargetingconsumers.Asaresult,a
scammerwhoclonedPresidentBiden’svoicetodeceive
votersinNewHampshirewasrecentlyfined$6million.
Beafraudfighter!Ifyoucanspotascam,youcanstop
ascam.
TheAARPFraudWatchNetworkisafreeresourcefor
all.Learnhowtoproactivelyspotscamsorgetguidance
ifyou’vebeentargeted.Visitaarp.org/fraudwatchnetwork
orcallourdedicatedhelplinetospeaktoafraudspecial-
istat1-877-908-3360.
Withabout1millionmembersinVirginia,AARPis
thelargestorganizationworkingonbehalfofpeople
age50-plusandtheirfamiliesintheCommonwealth.
TolearnmoreabouthowAARPVirginiaisworkingin
yourcommunity,likeusonFacebookatwww.facebook.
com/aarpvirginiaandfollow@AARPVaonXatwww.
X.com/aarpva.

AARPisthenation’slargestnonprofit,nonparti-
sanorganizationdedicatedtoempoweringpeople50
andoldertochoosehowtheyliveastheyage.With
anationwidepresence,AARPstrengthenscommuni-
tiesandadvocatesforwhatmattersmosttothemore
than100millionAmericans50-plusandtheirfami-
lies:healthsecurity,financialstabilityandpersonal
fulfillment.AARPalsoproducesthenation’slarg-
estcirculationpublications:AARPTheMagazine
andAARPBulletin.Tolearnmore,visitwww.aarp.
org/about-aarp/,www.aarp.org/españolorfol-

RICHMOND – Barry DuVal, President and CEO of
theVirginiaChamberofCommerce,issuedthefollowing
statementregardingVirginia’s recognitionas“America’s
TopStateforBusiness”byCNBC.
“Virginia’srankingas theTopStateforBusinessreaf-
firmsourconvictionthatVirginiaisthepremierstatefor
business.Ithighlightsourstrongeducationsystem,avail-
abilityofbusiness-readysites,andVirginia’scommitment
toeconomicdevelopmentandacultureofinnovationand
entrepreneurship.Thisrecognitionalsosupportsourstra-
tegicapproachtogrowVirginia’spositionastheleading
stateforbusinessthroughourtargetedpolicyrecommen-
dationsinBlueprintVirginia2030.”
“Aswe celebrateVirginia being named theTop State
for Business, it is important that we continue our work
tokeepVirginiathebeststateforbusiness.TheChamber
looksforwardtocontinuingtoworkwithbusinessleaders
around theCommonwealth to advocate for policies that
growVirginiaaswebeginourworkonournextiteration
ofBlueprintVirginia-BlueprintVirginia2035.”
“I would like to thank the Chamber’s Board of
Directors and Industry Council Executive Committee
members for their continued support of the ideas
and focus areas promoted in Blueprint Virginia.”
ThisisthesixthtimeCNBChasnamedVirginiatheTop
StateforBusiness,themostofanystatesincetherankings

beganin2007.ThisisalsoVirginia’sthirdwininthepast
fiveyears,followingfirstplaceresultsin2019and2021.
CNBC’smethodologyincorporated128metricsacross
tencategories.Thisyear,thecategoriesof“Infrastructure,”
“Workforce,”and“Economy”weregiventhemostweight
in the study. Virginia finished in the top half or better
in each of the study’s ten categories, including 1st in
Education, 3rd in Infrastructure, and 5th in Business
Friendliness.

About the Virginia Chamber of Commerce:
The Virginia Chamber of Commerce is the largest
business advocacy organization in the Commonwealth,
with more than 31,000 members. The Chamber is a
non-partisan, business advocacy organization thatworks
in the legislative, regulatory, and political arenas to act
as the catalyst for positive change in all areas of eco-
nomicdevelopment andcompetitiveness forVirginia. In
December2021, theChamberreleased itsnewstatewide
strategiceconomicdevelopmentplan, BlueprintVirginia
2030,whichhasengagedover7,000business,economic
development, workforce, education, housing, and other
community leaders to lay out a plan to ensureVirginia
remainsat the topofnationalbusinessclimaterankings.
Learnmoreatwww.blueprintvirginia.org.

StatementofVirginiaChamberofCommercePresident&CEO
onVirginia’spositionasCNBC’sTopStateforBusinessranking
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Warner issues statement 
on President Biden 
WASHINGTON–U.S.Sen.MarkR.Warner (D-VA)

issuedthefollowingstatement:
“AnotherTrumptermwouldbeperilousforruleoflaw

andforourdemocracy.PresidentBidenhasmadeAmerica
stronger,guidingthenationthroughsomeofourmostdif-
ficultdays.Iamproudofmyworkonhisagenda.
“Withsomuchatstakeintheupcomingelection,now

isthetimeforconversationsaboutthestrongestpathfor-
ward.
“Astheseconversationscontinue,Ibelieveitisincum-

bent upon the President to more aggressively make his
case to theAmericanpeople,and toheardirectlyfroma
broadergroupofvoicesabouthowtobestpreventTrump’s
lawlessnessfromreturningtotheWhiteHouse.”

Are you buying? Selling?
Check out the 

classifi eds on page 10. 


