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Qquality  f irst  and foremost



Qquality  f irst  and foremost

1984, the world is poised to change. 

The future is ominous and I was cer tain things would not be as expected.  

But then, Rober t Pirsig.

The Q factor
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							       Design Strategy Potential
Opportunity
Construct
Killers
Marketability

Design Thinking





Merging the pursuits of Vision, Identity,Brand and Environment.

We weren’t an Agency, a Design Studio or a Consultancy.

We were simply Creative.

  

2005  Launch  

The Studio





Understand-

The challenge

The audience

The marketplace

The possibilities

In 1988, there was mylar and rapidographs and Lotus 123

This is my professional foundation. Working by hand. 

Iterating. Riding my bicycle.

Allianz design experience plan



PRE-ARRIVAL ARRIVAL ORIENTATION PURPOSE DEPARTURE
INVITATION TRANSPORTATION WELCOME MEETING SOCIALIZING TRANSPORTATION FOLLOW-UPTOURENTRANCE REGISTRATION CELEBRATION

RECRUIT

COLLABORATOR

EXECUTIVE

Immerse Yourself    Tailor it   Bring People Togther
Cultivate Trust   Foster Celebration   Work with each Other   

Welcome lunch in 
Executive Dining Room

180 degree curved 
wall inside briefing 
theater room immerses 
customer in product 
stories

Call or handwritten 
invitation or call 
from CEO to CEO

Chauffeur picks up customer 
in hybrid luxury car and enters 
through front gate of campus Executives greet customer at 

concierge desk on floor 1 of building 37

Edison primer sent to 
1st time visitors. 

Guest arrives to check 
in at  Schenectady 
Edison Welcome Center 
(remodeled building 33)

Guest is met with hospitality at 
Welcome Center (Building 33)

Guest Badge comes with 
Information about Campus

Executive suite provides work 
space and refreshments

Co Lab work rooms in customer center 
provide pliable space for Fastworks and 
other collaborative work sessions

Curated campus tour via 
GE branded electric vehicle

PDF of itinerary, contact and 
transportation information is 
emailed to guest.

Immerse Yourself    Tailor it   Bring People Togther
Cultivate Trust   Foster Celebration   Work with each Other   

Concierge greets guests just inside 
redesigned atrium of cusommer center

Customized campus tour based on customer’s 
industry via GE branded electric vehicle.

Executive Briefing Center 
(Fl. 6, Bldg 37) communal 
space showcases history, 
artifacts and newsworthy 
moments of GE

Lights Golden Jubilee dinner and 
ceremony ends with customer 
‘lighting the campus sign’ 

Chauffeur transports 
customer back to airport 
via hybrid luxury car

Executive sends personal note ‘from the desk 
of Edison’ reflecting on their time together

Guests have access to 
hospitality and business 
resources in customer visitor 
center (Fl.1 Bldg 37)

Immerse Yourself    Tailor it   Bring People Togther
Cultivate Trust   Foster Celebration   Work with each Other   

Immerse Yourself    Tailor it   Bring People Togther
Cultivate Trust   Foster Celebration   Work with each Other   

Immerse Yourself    Tailor it   Bring People Togther
Cultivate Trust   Foster Celebration   Work with each Other   

Midnight Lunch customer/employee
reception

Guests receive email thank 
you note from Edison for 
their visit to campus

Customer team 
reception in EBC 
communal space
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GE Campus Experience Plan





Great Minds Headquarters





 Taking a leap, being hired by a client.

Creative & Brand Director for Great Minds.

2019  

Shift



Washington, DC



Workplace Design & Innovation

Richmond, Virginia





Great Minds Virtual School

Didn’t see this coming. I was hired by my client. 

Now I am a corporate citizen. 

Pushing limits of (what feels to me like) a huge 

organization. Sheesh I have a lot to learn.





6 A Story of Ratios®

Ratios and Rates
TEACH ▸ Module 5 ▸ Area, Surface Area, and Volume

Exponentially Better
Knowledge2 In our tradition of supporting teachers with everything they need to build 
student knowledge of mathematics deeply and coherently, Eureka Math2 provides tailored 
collections of videos and recommendations to serve new and experienced teachers alike. 

Digital2 With a seamlessly integrated digital experience, Eureka Math2 includes hundreds 
of clever illustrations, compelling videos, and digital interactives to spark discourse and 
wonder in your classroom. 

Accessible2 Created with all readers in mind, Eureka Math2 has been carefully designed 
to ensure struggling readers can access lessons, word problems, and more. 

Joy2 Together with your students, you will fall in love with math all over again—or for the 
first time—with Eureka Math2.

IISSBBNN 997788--11--6644449977--117755--88

99 77 88 11 66 44 44 99 77 11 77 55 88

Module 1  
Place Value Concepts for Addition and 
Subtraction

Module 2  
Place Value Concepts for Multiplication 
and Division

Module 3 
Multiplication and Division of Multi-Digit 
Numbers

Module 4  
Foundations for Fraction Operations

Module 5  
Place Value Concepts for Decimal Fractions

Module 6  
Angle Measurements and Plane Figures

What does this painting have to do with math?
American abstract painter Frank Stella used a 
compass to make brightly colored curved shapes 
in this painting. Each square in this grid includes 
an arc that is part of a design of semicircles that 
look like rainbows. When Stella placed these 
rainbow patterns together, they formed circles. 
What fraction of a circle is shown in each square?

On the cover
Tahkt-I-Sulayman Variation II, 1969 
Frank Stella, American, born 1936 
Acrylic on canvas 
Minneapolis Institute of Art, Minneapolis, MN, USA 

Frank Stella (b. 1936), Tahkt-I-Sulayman Variation II, 
1969, acrylic on canvas. Minneapolis Institute of Art, 
MN. Gift of Bruce B. Dayton/Bridgeman Images.  
© 2020 Frank Stella/Artists Rights Society (ARS),  
New York 

Curriculum Design





Leadership Development



Ar t & Travel



Personal Pursuits

Adventure


