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Strategic Plan-
Enhanced communications with the public 

• Name change

• New website
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Website Redesign
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Presentation Notes
Mobile friendly
Search optimization
Stronger UX design
Inclusive
Simple
Re-organized content
Accessible
Service-oriented 



Campaign – Phase I

• New name

• Simple CTA
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2018 Outcomes

People who encountered the campaign intuitively 
understood the reason behind it:

“To make people 
aware of the 
organization.”

“To let me 
know I 
could seek 
help.”

“Not enough people 
are aware of what 
they can do.”

Nearly half of respondents have a positive prompted 
response to the campaign. 

“To be aware of 
our rights when 
needing lawyers 
and paralegals.”

”The law is for 
everyone, 
regardless of 
identity or skin 
colour.”

Presenter
Presentation Notes
Negative response is extremely low (4%).

It’s Still Early Days...

8% of Ontarians recall seeing the ads.

8% say they are very familiar with LSO. 

When people see the campaign, it delivers its message and has a positive impact.




Phased Approach

PHASE 1 (2018)

INTRODUCE

Launch the new identity and 
provide high-level overview 

of key responsibilities. 

PHASE 2 (2019)

BUILD RELEVANCE

Help Ontarians understand 
the LSO’s role: why it 

matters to them and affects 
their lives.

Incorporate strong member 
campaign
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Presentation Notes
Phase I (2018) - last year’s campaign was focused on WHO is the LSO, and WHO they’re for. It began the process of presenting the LSO in a more approachable, helpful light.


Phase II (2019) – this year is all about Relevance - WHAT the LSO does. Through both the visuals and the copy, the campaign will make the LSO more relevant to Ontarians by reinforcing Our Society is Your Society but focus on resources.




Building Relevance: One Brand - Two 
Streams

Member Connection

CHANNELS:
• e-Newsletters: e-Bulletin, Paralegal 

Update, Convocation Update
• Website/Gazette
• Law Society Social Channels -

LinkedIn, Facebook, Twitter, Instagram
• Ontario Reports
• Law Society events
• Stakeholder update
• Proactive media relations

Public Connection

MARKETS:
• North – Timmins, Sudbury, North Bay
• East – Kingston, Cornwall, Ottawa
• North East – Belleville, Peterborough, Barrie
• Golden Horseshoe – Toronto, Mississauga, 

Hamilton, Oshawa, Markham
• Western – Guelph, Kitchener, London, Sarnia, 

Windsor

LANGUAGES:
English, French/Bilingual
Diverse Markets (South Asian, Hispanic, 
Arab/Muslim, Asian, African, Caucasian, 
Indigenous)



2019 Public Campaign

A call to action focused on the three core services/resources that are to be 
highlighted in order to begin creating awareness and relevance.

• Lawyer and Paralegal Directory: Helps you find legal help based on 
your location and the specific area of the law in which you are seeking 
advice.

• The Law Society Referral Service: an online tool that can direct you to a 
lawyer or paralegal for up to 30 minutes of free consultation.

• Law Society Public Resources: (website, brochures, your law videos, 
choosing the right legal professional etc.): Information on the most 
common legal questions/issues people experience and online resources 
such as Steps to Justice, a collaborative project led by CLEO, which 
can also help with information on a range of legal topics.



2019 Member Campaign

Focus: The Law Society is here to help you and support your 
competence/practice.  We provide many resources and services to 
lawyers and paralegals free of charge. 

Campaign to highlight:
• Practice Support and Resources (website)
• Practice Management Helpline
• CPD Programs and Resources
• Coach and Advisor Network (CAN) 

Call to action: Visit lso.ca/YourSource to access all our 
resources/services for licensees.



Creative Concept

2019
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One slide public





Presenter
Presentation Notes
All member creative one slide 



180,000 
points of contact between 
Professional Development & 
Competence and professions in 2018



See the Forest 
and the Trees



Opening 
Your 
Practice

https://lso.ca/


For other colour themes see “New Slide” 
library in the top ribbon.
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Building 
your 
Practice

https://lso.ca/


For other colour themes see “New Slide” 
library in the top ribbon.
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For other colour themes see “New Slide” 
library in the top ribbon.
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Appendix includes:
Internal Control Self-
Assessment Guide



For other colour themes see “New Slide” 
library in the top ribbon.
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Contact Information

Sheena Weir– Executive Director, External Relations and 
Communications
sweir@lso.ca

Priya Bhatia – Executive Director, PD&C 
pbhatia@lso.ca

Kerry Boniface – Director, Practice Supports and Resources
kbonifac@lso.ca

mailto:pbhatia@lso.ca
mailto:pbhatia@lso.ca
mailto:kbonifac@lso.ca
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