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Nice to meet you! I’m Nicole.

Affinity Partnerships Manager at Clio



What we’ll cover
● What you’re telling us

● Member Retention

● Member Recruitment 

● Breakout + Activity

● Next Steps + Resources



Membership Retention



97%
of stats look pretty when 

presented like this

“The customer changes every day, so 
we need to remain keenly interested in 

the customer and evolve to remain 
relevant.”

Mike Motz, former President of Shoppers Drugmart and COO of Loblaw 



Membership Recruitment



97%
of stats look pretty when 

presented like this

“The leadership role is really to 
build the riverbanks and let the 

water flow freely.”
 Bonnie Brooks, former CEO



Let’s Work Together!



Has anyone else in the group 
encountered this?

What are some creative 
solutions?

What tools and support will 
you need?

What’s a first step you can 
take?

Share a retention 
or recruitment 

challenge you have



How did 
that feel?



Let’s build a survey!
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Let’s put this into action!



Always go back to your “Why”

How will the way youʼre wording 
these impact your results?

Whatʼs your balance of close-ended 
and open-ended questions?

Are you asking two things at once? 

Is there diversity in your 
questions?

Survey Building Activity



Questions? Comments?



Thank you!


