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WE BELIEVE THAT
ENGAGEMENT IS MEDIC

AND THAT IT CREATES OPPOR
FOR BETTER HEALTH OUTCOMES FOR ALL.
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It's one thing to
understand who
makes up your
audience
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THERE'S A FIRE. S —

Family vacations in Aruba.

AND IT BURNS DEEP INSIDE OF ME. e e

THE DESIRE TO MANAGE MY CROHN'S DISEASE.

I'm furious. Exhausted. Pus| t to the edge of what | can bear.
But what I'm not is defeat: poing. And so can you. Learn

bout ini looking to help control :
N’ i £/new oral investigational drug. ¢

IF YOU DESIRE RELIEF FROM PAINFUL FLARE-UPS, This study is evaluating an investigational drug to see if it can help delay the
TALK TO THE STUDY DOCTOR TODAY. progression of early to mild Alzheimer’s disease. If you are between the ages
of 50 and 85 and are seeking a new approach, speak with us to learn more. studyURL.com
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Patient & physician interviews

®

Global marketplace intelligence

&

Surveys

Q
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Competitive insights
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Focus groups

Ll

Analytics & reporting



Tapping into

physician expertise ®'$
with our bespoke BIO

database
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to Participation

TELEPHONE CALLS
WITH THE STUDY STRFF

Some things change.
Protecting your baby
remains the same.

A public health endeavor made possible by the Amie Councl. a concermed group of health professionals dedicated to maternal and newborn health.

—_—

A friendly reminder
to speak to your
doctor about getting
up-to-date on your
immunizations

Amie

Aot Matermal immunization Education

Protecting your baby remains the same

These insights could help lead o critical
advancements across the spectrum of care:
from the earlier identification of people who
may be at risk for developing PD fo innovative
new treatments that could improve quality

of life and slow disease progression.

If you have been looking for
ways to help assist the entire

PD community, please consider
taking part in PPMI today.




3,000 EMPLOYEES
17T AGENCY BRANDS

40+ OFFICES WORLDWIDE
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Developing the
right outreach
strategies and
optimum tactical
mix for recruitment
success
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We use our
technology to
power a hybrid
€ngage approach for
more inclusive
clinical trials
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Accelerates enrollment rates

)<

Reduces site burden

oTo
(I

Increases qualified referrals

Q

S

Improves patient & site

experience



It's not just about quick
responses. We need to
authentically foster connection.



Secondary Global Multiple Study
screening call center channels ambassadors
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Study
ambassadors
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TCN Arrive

Ground transportation

Air travel

Hotel & housing accommodations
Visa assistance & procurement
Medical records translation
Interpreters

Nurse travel companions
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TCN Card




e (® =

Real-time payment & Available globally Accepted where major credit Alternative methods for
reimbursement cards are used restricted countries
N
®
9 S =() £
LI AW
Dedicated concierge Multilingual support Works in tandem with TCN™ Centrally managed out of
specialists Arrive TrialCentralNet”
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BBK at Home

Medication In-home Telehealth video Voice assisted
delivery study visits calls technology
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Patient engagement platform

Patient Engageme Platform_
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Alright. Enough
about you.






In 2017, State Streef’
Global Advisors: |
unveiled the "Fearless
Girl" campaign.



Who cares?




Who cares?




The Statue: The fearless
young girl, embodying
strength and courage.
Social Media Frenzy: The
campaign leveraged social
media, creating a viral
sensation.

Call to Action: It urged
companies to pledge
support for gender
diversity. And guess what?

Many did!

FEARLESS GIRL

sometimes you can make a difference by:sfan

still.”

“She reminds us that while morchmg is i} ‘; nt, 4

Investment firm, State Street Global Advisors, wanted the world to
see the power of women in leadership. Tl ational Women's
Day, we created a new symbol of power - - “Fearless Girl’- - to
challenge Wall Street’s Charging Bull

Instantly, Fearless Girl became a rallying cry for women across the

ong, NYC admitted her as pubnc art,
in

s a permanent fix
aloney to revive e
p a ip Act. Most importantly, Fearless
reminded the world that women are not to be bullied, now or ever.

3.3 BILLION

TWITTER IMPRESSIONS.

745 MILLION

INSTAGRAM IMPRESSIONS.

128 COUNTRIES

COVERED THE FEARLESS
GIRL STORY.

ONE OF ONLY 6

STATUES DEDICATED TO
WOMEN IN NYC.

BRI L

30454 INCREASE

IN SHE FUND SHARES
TRADED DAILY.

3797 INCREASE

IN STATE STREET SHARE
OF VOICE.

STATE STREET
GLOBAL ADVISORS.







Creative with a purpose.



Let's Talk.



