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Building the future 
of Clinical Trials
World class access for all 80%

of clinical trials are 
delayed due to patient
recruitment issues

30%
of clinical trials fail to 
recruit a single patient

<5%
of eligible patients 
participate in clinical 
trials, with significant 
underrepresentation in 
diverse populations



Shaping the 
future of the 
clinical trial 
experience



WE BELIEVE THAT 
ENGAGEMENT IS MEDICINE 

AND THAT IT CREATES OPPORTUNITIES 
FOR BETTER HEALTH OUTCOMES FOR ALL. 
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Know your audience and 

how to connect with them

Strategy and 
Research  



It’s one thing to 
understand who 
makes up your 
audience



A comprehensive 
understanding of our 

audience allows us to be 
imbedded in culture





Tapping into 
physician expertise 
with our bespoke 
database



 

Turn strategies into eye 

catching campaigns

Creative Services



Tapping into 
physician expertise 
with our bespoke 
database





Reach and activate diverse 

patient audiences

Outreach Services



Developing the 
right outreach 
strategies and 
optimum tactical 
mix for recruitment 
success



We use our 
technology to 
power a hybrid 
approach for 
more inclusive 
clinical trials



Enhance clinical trial site 

capabilities

Site Success 
Services





It’s not just about quick 
responses. We need to 

authentically foster connection.
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Retention and 
Engagement

Managing travel, payments, 

decentralized services and 

engagement platforms



TCN Arrive
Ground transportation

Air travel

Hotel & housing accommodations

Visa assistance & procurement

Medical records translation

Interpreters

Nurse travel companions



TCN Card





BBK at Home

Medication 
delivery

In-home 
study visits

Telehealth video 
calls

Voice assisted
technology



Patient engagement platform



Sophisticated 
algorithms

Improve enrollment 
outcomes

Actionable 
insights and 
intelligence

Assess the 
landscape before 

study initiation
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Alright. Enough 
about you.



Let’s talk            about her.



In 2017, State Street 
Global Advisors 
unveiled the "Fearless 
Girl" campaign.



Who cares?



Who cares?



The Statue: The fearless 
young girl, embodying 
strength and courage.
Social Media Frenzy: The 
campaign leveraged social 
media, creating a viral 
sensation.
Call to Action: It urged 
companies to pledge 
support for gender 
diversity. And guess what? 
Many did!





Creative with a purpose. 



Let’s Talk.


